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EDITORIAL

Y Daniele Kapel-Marcovici
RAJA Group Chairwoman & Chief

Executive Officer

| have always believed that a company's role must not only be an economic one, but that it has a
role as a responsible member of society as well. It was in pursuit of that conviction that | created
the RAJA-Daniele Marcovici Foundation in 2006, aiming to help promote the emancipation of
women in France and worldwide.

Corporate Social Responsibility (CSR) concerns our team members, our customers, our suppliers
and our social environment. Within this frame we are committed to:

>
>
>

>
>
>

Promote CSRinitiatives & the Sustainable Development Goals

Guarantee excellence to our customers

Strengthen our social policy based on respect for human rights and the international labour
organisation

Pursue our responsible purchasing approach

Preserve natural resources

Guarantee ethics to all our stakeholders.

| reaffirm my commitment and that of the Executive Committee to make Corporate Social
Responsibility and the promotion of the 10 principles of the United Nations Global Compact
strategic issues for our Group in the coming years.



PRESENTATION OF RAJA GROUP

The RAJA Group is the European leader in the multi-channel distribution of packaging, office
supplies and industrial equipment for companies, present in 19 countries with 26 companies. The
Group's companies serve more than 2 million customersin Europe, from start-ups to multinational
companies, in all sectors of activity: distribution, industries, e-commerce, services,
administrations. French family and independent group created in 1954, RAJA is distinguished by
the high quality of its products, the excellence of its services, as well as the proximity with its
customers.

The RAJA Group, whose European headquarters are in Roissy near Paris, brings together 4,500
employees. RAJA is a committed company with strong values focused on entrepreneurship,
customer satisfaction, and societal and environmental commitment. In 2021, the RAJA Group
achieved a turnover of 1billion 200 million euros.

Acquisition of VIKING

On November 2nd, 2021, the acquisition of Viking, the e-

@ =
commerce brand of Office Depot Europe, has been completed and vlkln .
allows the Group to complete its geographical coverage, to

develop its logistic capabilities and to reinforce its position in the IQ AJA Y
strategic market for the distribution of office supplies and
equipment.

With JPG, Mondoffice, Kalamazoo and now Viking, the RAJA Office business will cover 10 countries
in Europe, making the RAJA Group the leading BtoB e-commerce player in workplace solutions in
Europe.



RAJA Group Subsidiaries

RAJA PACKAGING

RAJA cenpac
Welcome Office || BAR
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RAJA Group Key Figures & Business Activity

Zll 1,2billion€ 2 millions
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RAJA Group Web Sites

All the RAJA subsidiaries’ commercial sites on the Internet are built and maintained by the Group

Management Team of the Digital Factory.

WEB SITES- PACKAGING

RAJA

= 17 Gilea

WEB SITES - RAJA OFFICE

MONDOFFICE

=+ 1 §iln ;ﬁl ~||""r_
o ke O ’ - a@aE
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WEB SITES - INDUSTRIAL EQUIPMENTS & RETAIL
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Products Range

Through its various brands, the RAJA Group offers more than 250,000 product references adapted
toall business needs, from packaging to storage and handling, including hygiene and maintenance,
personal protection, office supplies and equipment.
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GOVERNANCE

The Executive Committee

The Executive Committee, chaired by Daniele Kapel-Marcovici, manages our operations and
decides on the strategy to be implemented for the growth of the Group. The committee meets
weekly.

Daniele Kapel-Marcovici
Sl RAA Group Chairwoeman
& Chief Exstulines Officer

Nathalie Chapusot Brice Kapelusz
Managirg Dinector Managing Director CEMPAL
hlarieting, Sales Then Banaging Director
& Digital RARA Franie

{32023
Alexandre Charpy Christine Mabilat
Wlanaging Derecton Managing Directon
Admiristralion Hisrman
f Finande Resiar s
Alain Josse Vincent Terradot
Managing [hiector Managing: Dhrector
R Siap phes Bk icenal
Lurope Developirent

RAJA Group Management Committee

This committee is made up of the members of the Executive Committee and the Directors of the
Group subsidiaries. It meets twice a year, in March and September.



Missions and Values

Our mission is to be the preferred partner of our business customers for all their packaging,
supplies and equipment purchases.

To achieve this objective, we have always placed, since the creation of the company, the
satisfaction of our customers as well as the quality of the products and services at the centre of
our challenges, our development and therefore our values.

In this context, the fundamental values are shared by all RAJA team members:

» Acustomer-focused culture

» The pursuit of excellence

» Aculture of service

» Social responsibility

» A policy of continuous innovation
» Respect for diversity.

Stakeholders

" Partniers
Tiechnbcal Actors

Inesgitutlonal

Chwill Sockety

S TP b

sl authoaitie
Governmental
Associations




PROMOTION OF CSR INITIATIVES

Membership to the United Nations Global
Compact

Launched in 2000, the Global Compact is a United Nations . ey
initiative aimed at encouraging companies around the world to i

adopt a socially responsible attitude by committing to integrate

and promote several principles relating to human rights, to =% z2HRO

international standards of work, the environment, and the fight
against corruption.

By joining the United Nations Global Compact in 2020, RAJA is committed to promoting this
international initiative and the 10 principles that flow fromit:

HUMAN RIGHTS

»  Support and respect the protection of internationally proclaimed human rights
»  Make sure that they are not complicit in human rights abuses

INTERNATIONAL STANDARDS OF WORK

» Uphold the freedom of association and recognize the right to collective

* bargaining

é 6 » Contribute to the elimination of all forms of forced and compulsory labour
’ » Contribute to the effective abolition of child labour
» Contribute to the elimination of all discrimination in employment and occupation

ENVIRONMENT

»  Support a precautionary approach to environmental challenges

» Undertake initiatives to promote greater environmental responsibility

» Encourage the development and diffusion of environmentally friendly
technologies

FIGHT AGAINST CORRUPTION

J1 »  Workagainst corruptionin all its forms, including extortion and bribery

The 10 principles of the United Nations Global Compact are derived from:

tif

> The Universal Declaration of Human Rights

> The International Labour Organisation Declaration on Fundamental Principles and Rights at
Work

> The Rio Declaration on Environment and Development

> The United Nations Convention against Corruption.

14



Communication on Progress

In 2022, RAJA published its first Communication on Progress
(COP)for the 2021financial year which details the activities and
actions carried out on the 4 themes of the Global Compact and
on the Sustainable Development Goals.

UNITED NATIONS GLOBAL COMPACT

COMMUNICATION
ON PROGRESS
2022

8

ACHIEVEMENTS IN FAVOUR OF HUMAN RIGHTS AND INTERNATIONAL
LABOUR STANDARDS

Frinciple 1
Support and respect the protection of internationally
proclaimed human rights

Primcipie &
Make sure that they are notcampliclt in human rights sbuses

Primciple 3
Uphold the freedom of assodation and the effective
recognition of the right to collective bargaining

Principle 4
Contribute to the elimination of all forms of forced and
compuliany labor

Principle 5
Coniribute the effective abolition of child labour

Frinclpe &
Contrlbute to the #limination of dlserimination in respect of
employment and ocoupation

New Human Resources Policy

Best Employer label

Health Protocol for Team Members' Health & Safety in the context of the Covid-19 pandemic
Renewal of Agreements in partnership with social partners

RAJA Sport Association

Renewal of our commitment to diversity

Disability awareness campaign

Professional equality between women and men

Actions of the RAJA-Daniele Marcovici Foundation in favour of women's rights

VVVvVvVVVYVYyYVYVYY
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ACHIEVEMENTS IN FAVOUR OF THE ENVIRONMENT

Principle 7
Support a precautionary approach to environmental

challenges E
Principle 8

Undertake initiatives to promaote greaver envirenmental

respansibility Ia fnﬂ'
Principle 9
Encourage the development and diffusion of envirenmentally
friendly technologles

vVvvvyvVvyvVvyy

Introduction of the 10 principles of the Global Compact in the Sustainable Procurement Policy
Suppliers Code of Conduct

Reduction of the environmental impact of our products

Promotion of innovative and eco-friendly products

Responsible logistics organisation

EcoVadis Label & ISO 14001 Certification

Actions of the RAJA-Daniéle Marcovici Foundation in favour of the environment

ACHIEVEMENTS IN FAVOUR OF THE FIGHT AGAINST CORRUPTION

Mia, st
Principle 10 16 J.-'_Illlll";;:

Waork against corruption in all its forms, incduding extortion ! 2
s |

and Erlbqql

vvywvyy

Anti-Corruption Compliance Program
Corruption risk mapping
Anti-Corruption Code of Conduct
Whistleblowing procedure

16



Corporate Social Responsibility (CSR) Policy

Our desire is to be the privileged responsible partner of companies for all purchases of packaging,
supplies and equipment, everywhere in Europe, and our ambition is to act as a major player in the
ecological transition.

We place at the center of our challenges, our development, and our values, the satisfaction of our
customers, the quality of our products and the excellence of our services, as well as our
commitment to social and to sustainable development.

As a distributor, we provide our customers with solutions that meet their needs and enable them
to improve their operational efficiency and reduce their costs, while limiting their impact on the
environment. We work with our suppliers to find innovative, efficient and greener solutions.

We are developing our Group by favoring management through trust and proximity, respect for
diversity, and the transmission to our employees of our values of excellence, solidarity and
collaboration. We ensure the well-being and safety of our employees, we give meaning to their
daily missions by involving them in the commitments made by the company.

RAJA's CSR approach revolves around six axes:

1. PROMOTION OF CSR INITIATIVES & SUSTAINABLE DEVELOPMENT
GOALS

> Encourage and promote CSR in our procedures by integrating the 10 principles of the
United Nations Global Compact and by communicating on the progress made on the
sustainable development objectives, in particular through the actions of the RAJA-Daniele
Marcovici Foundation

2. GUARANTEE OF EXCELLENCE TO OUR CUSTOMERS

Satisfy the expectations of our customers through quality and a relationship of trust
Provide proof t the response to our service promise and our commitments

Provide the same level of quality to all our customers, regardless of their size and activity
A daily commitment carried by all Group team members

vVvVvyvyy

3. SOCIAL POLICY BASED ON HUMAN RIGHTS & INTERNATIONAL
LABOUR ORGANISATION RESPECT

> Promote quality of life and safety in the workplace by promoting social dialogue and training all

employees to perform their duties in optimal conditions

Assess occupational risks and implement preventive and/or corrective actions
Assess skills

> Prevent discrimination & harassment

A\ A 4
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4. SUSTAINABLE PROCUREMENT APPROACH

> Develop an eco-friendly offer, by proposing our customers a complete and innovative
range of products

> Ensure that the impact of our products on the environment is reduced by organising
responsible logistics and sales support

5. PRESERVATION OF NATURAL RESOURCES & THE ENVIRONMENT

> Reduce the environmental impact of our activities by limiting our production of waste
> Prevent pollution
> Reducing energy consumption and implementing actions for ecological transition

6. BUSINESS ETHICS & REGULATORY COMPLIANCE

> Respect the anti-corruption code of conduct and the Group's ethics charter
Ensure the protection of personal data entrusted to us in compliance with the GDPR
> Reinforce the security of our information systems

v
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Sustainable Development Goals

RAJA and the RAJA-Daniele Marcovici Foundation are contributing to the 2030 Agenda for
Sustainable Development Goals.

RAJA's actions relate to the Sustainable Development Goals:

» N°3: Health and safety, in particular the activities of the "RAJA Sport" association for team
members

» N°5: Non-discrimination policy

» N°8: Economic growth linked to new acquisitions

» N°9: Product innovation

» N°12: Impact reduction for distributed products

» N°13: Impact reduction for distributed products and product transport

» N°15: Reduction of virgin raw materials consumed in the production of paper/cardboard/pulp
products, FSC® and PEFC® labels

» N°16: Anti-Corruption Compliance Program

The Foundation's solidarity actions, actions in defence of women's rights and the fight against
violence, education and social action, training and professional integration, the role of women in
the protection of environment and the fight against climate change, and the support of
associations relate to SDGs 1, 3, 4, 5, 13 and 17.
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Materiality Analysis

The materiality analysis is an exercise in identifying the challenges for the company. It was
produced in 2019 and is reqgularly updated. It concerns all entities of the RAJA Group
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The materiality analysis involves three steps:

>

Identifying issues related to the company's activity: the ISO 26,000 reference system and a
sector benchmark were used as a basis for determining our focus areas, and then a workshop
was conducted on any subjects that were missing or not applicable in order to identify the
relevant focus areas for the company.

Prioritisation of focus areas from the company's perspective: workshops were organised with
members of the Management Committee

Prioritisation of focus areas from the external stakeholders' perspective: interviews were
performed with representatives of the primary external stakeholders (customers, suppliers,
transport providers, media, environmental organisations).

The priority focus areas are those with the highest internal and external rating (upper right corner
of the matrix):

>
>

Sustainable procurement » Environmental impact of our activities &
Eco-friendly solutions Resource management

Quality of relationship and service to » Ethical and responsible business conduct
customers » Promotion of CSR among stakeholders
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Risks Analysis

The materiality analysis served as input data to carry out a risk analysis. The issues matrix was
presented to a select Management Committee, which identified the following priority risks:

>

Sustainable Procurement: a purchasing policy that lacks requirements on environmental,
quality and economic performance criteria would risk calling into question the quality of our
product offering, or compliance with French or European regulations.

Eco-friendly solutions: a product and service offering that does not meet eco-responsibility
criteria would risk degrading the environmental footprint of our activity and would not meet
the growing demands of our customers for alternative ecological solutions.

Evaluation of our suppliers according to business specificities, considering societal and
environmental aspects through questionnaires and a criteria grid

Quality of relationship and service de la relation et du service: a deterioration in the quality of
customer relations and service would cause our customers' dissatisfaction and therefore a
decrease in our customer base.

Environmental impact of our activities: Beyond the direct risks linked to climate change
(meteorological phenomena such as floods, etc.), the deterioration of the environmental
impact of French companies would expose them to restrictive requlations on energy
consumption and on CO2 emissions (carbon tax), with the risk of damaging their image with
their partners, in particular customers.

Ethical and responsible business conduct: corruption, unfair competition, failure to comply
with corporate regulations and laws, and other forms of unethical business can lead to legal
and financial consequences and tarnish the image of the company.

Social Responsibility: in the event of insufficient communication on our societal commitment,
we would miss the opportunity to enhance the image of the company with our partners and
customers. It is therefore about making CSR a competitive advantage.

Investment in our human resources: poor talent management could cause a mismatch
between our associates' professional skills and our company's needs, and lead to the reduced
attractiveness of the company and insufficient team member loyalty.

Safety at work: any degradation of safety conditions at the company would lead to the risk of
serious accidents or death, and therefore would generate operational risk, financial risk and a
risk of damaging the company's image.
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Correspondences and Exclusions

With the transposition into national law of European Directive 2014/95/EU by Ordinance no. 2017-
1180 of 19 July 2017 and Decree no. 2017-1265 of 9 August 2017, all companies subject to reporting
obligations must publish "information concerning the impact on climate change of the company's
business activity and of the use of the goods and services it produces, its social responsibility
commitment to promoting sustainable development, circular economy, efforts to combat food
waste and food insecurity, and to promote animal welfare and responsible, fair and sustainable
foods, the collective agreements entered at the company and their impact on the company's
economic performance and employee working conditions, its actions to suppress discrimination
and promote diversity, and measures taken for the benefit of disabled persons"(Article L.225-102-
1of the French Commercial Code).

This information therefore had to be included as mandatory input data for the materiality analysis
that was performed.

Below are the correspondences and exclusions of this information vis-a-vis the prioritised
subjects:

» Climate change: addressed under "eco-friendly solutions" about the environmental impact of
our products and their use by our customers.

» Social responsibility commitment to Sustainable Development: addressed under "Promotion
of CSR among stakeholders".

» Circular economy: addressed under "eco-friendly solutions".

» Fight against food waste, fight against food insecurity, respect for animal welfare,
responsible, fair and sustainable food: RAJA does not have an agribusiness activity and does
not manage company catering, this subject does not 'is not considered a material issue.

» Collective agreements entered at the company and their impact on the company's economic
performance and employee working conditions, its actions to suppress discrimination and
promote diversity, and measures taken for the benefit of disabled persons: addressed under
“talent management".

RAJA does not have securities traded on a requlated market, and we are thus not subject to the
obligation to publish information "regarding respect for human rights and efforts to suppress
corruption and tax evasion” (Article L.225-102-1 of the French Commercial Code).

However, we do include certain related elements under the heading of "ethical and responsible
business management.".
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Fondation RAJA-Daniele Marcovici

The RAJA-Daniéle Marcovici

Foundation was created in 2006 on the '?;"\T" iﬁ.\ Fondation
1A

Sous Péglde de

initiative of Daniele Kapel-Marcovici, IQAJ Danidlo
Marcovici

Chairwoman & Chief Executive Officer h
of the RAJA Group. Placed under the Agir pour les femmes

aegis of the Fondation de France, the
Foundation develops partnerships with French associations which mobilize on the ground, all over
the world, in favour of the emancipation of women and the improvement of their living conditions.

FOUNDATION GOVERNANCE

The governance of the Foundation is ensured by an Executive Committee made up of
representatives of the RAJA Group on the one hand, and people who are experts in the areas of
intervention of the Foundation on the other. The mission of this committee is to define the
strategic orientations of the Foundation, to select the projects it supports and to participate in
solidarity events.

A manager of the Agence Francaise de Développement (AFD) group, a public establishment
implementing France's policy on development and international solidarity and contributing to the
commitment of France and the French people to the Sustainable Development Goals (0DD), joined
the Executive Committee of the Foundation in February 2022.

SUPPORT AND FINANCING OF ASSOCIATIVE PROJECTS

In 15 years, the Foundation has supported 576 projects carried out by 312
associations, i.e. more than 110,000 women beneficiaries in 56 countries, with
an overall budget of more than 11 million euros. For example, the projects
financed in 2021 mentioned in Annex 2 reflect the thematic and geographical
coverage of the projects supported in favour of women's rights.

-

‘u: Funding for association projects supported by the Foundation is provided
exclusively by RAJA France and the RAJA Group, through the Europe-wide
“Women and Environment” product-sharing operation launched in 2015.

KEY FIGURES OF THE FOUNDATION SINCE 2006
1 1 0 000 women recipients

261

86

31 2 . Projects
associations supported i Projects
in France in supponted

Eirope ini Ausiia
576 projects supported

56 countries of Intervention

177

Propecis
supparted
in Adrica

25% receive multi-year funding

1 5 000 € average allocation per project
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ASSOCIATIVE PROJECTS IN FAVOUR OF WOMEN'S EMPOWERMENT

The Foundation financially supports projects in its 4 areas of intervention:

» Fight against violence against
women and girls. The
Foundation fights
discrimination, physical, sexual
and psychological violence
against women and children by
supporting projects for the
prevention, support and
reconstruction of victims of
gender violence.

» Promote women's education
and leadership. By combating
exclusion and discrimination
and encouraging women's
leadership, the projects
supported by the Foundation
enable the education of young
girls and promote access to
essential social services for
women who are deprived of
them.

» Promote the professional
integration and economic
rights of women. In France and
around the world, the
Foundation aims to offer
women the opportunity to be
independent and financially
autonomous, to support their
families and to fully integrate
into society.

» Support women's actions for
the environment. With the supported associations, the Foundation encourages the use of
agricultural practices and sustainable energy, as well as the preservation of natural resources.

These missions are directly in line with the 2030 Agenda for Sustainable Development and its 17
Sustainable Development Goals (SDGs), adopted in 2015 by the Member States of the United
Nations, to engage the world on a sustainable and resilient path.

In 15 years, the Foundation has supported 576 projects carried out by 312 associations, i.e. more
than 110,000 women beneficiaries in 56 countries, with an overall budget of more than 11 million
euros. For example, the projects funded in 2021 below reflect the thematic and geographical
coverage of the projects supported in favour of women's rights.
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“WOMEN & THE ENVIRONMENT” PROGRAMME

The RAJA-Daniele Marcovici Foundation participates in the preservation of natural resources, the
implementation of concrete solutions, and the promotion of the major role of women.

Through calls for projects, the RAJA-Daniele Marcovici Foundation financially supports projects
promotingthe role and actions of womeninthe protection of the environment and the fight against
climate change: promotion of sustainable agricultural practices, access to sustainable energy,
management of natural resources, waste management, or promotion of "green” entrepreneurship.
She pays specific attention to women who bring innovations and adaptation strategies to preserve
natural resources and biodiversity.

Since 2015, the Foundation and the RAJA Group have
been strengthening their commitment through the
“Women & Environment” action program. A vast six-
monthly product-sharing operation, the “Women &
Environment”action programis led by RAJA France and
12 European companies of the Group (Belgium,
Netherlands, Austria, England, lItaly, Spain, Poland,
Switzerland). For each purchase made by a customer
from a selection of eco-responsible products, RAJA
France or one of the companies participating in the
program donates €1to the Foundation.

Allthe funds collected are allocated to associative projects supporting initiatives led by women for
a sustainable environmental transition.

Renewed every 6 months, the program makes it possible to involve employees, suppliers and
customers of the RAJA Group. The latter can make solidarity purchases, and discover the
associative projects supported through this operationin the pages of the RAJA general catalogue,
which appearsin March and September, and on the websites of the company and the RAJA-Daniele
Marcovici Foundation.

“WOMEN &
THE ENVIRONMENT”
PROGRAMME

TEN OF THOUSANDS
WOMEN RECIPIENTS
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THE RAJA FOUNDATION WOMEN'S AWARDS

The RAJA Foundation Women's Awards were launched in 2013, then renewed in 2014 as well as in
2016 (special edition for the 10th anniversary of the Foundation) and in 2018, in order to promote
the actions carried out by the Foundation with all of its partners, to reward the associations by
communicating on their activities and the results obtained.

» ‘\_)
U

The RAJA-Daniéle Marcovici Foundation 15" Anniversary Awards Ceremony which took place at the
Thééatre du Trianon in November 2021 was an opportunity to reward and promote actions carried out
successfully, in France or in the foreigner, in each of the following four categories:

Fight against violence to women and girls
Education & leadership

Professional integration and economic rights
» Women's actions for the environment

vvyy

The winning associations of these four Grand Prizes
received an endowment of € 15,000 each. A Public
Prize of € 15,000 was also awarded to a fifth project
(among the 8 non-winning finalist associations)
following the online vote open to the public.
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Finally, a RAJA"Coup de Cceur" Price of € 15,000 was
awarded by the team members of the RAJA Group,
customers and suppliers, following an online vote.

The 6 associations participating in this vote are
selected from among the winning associations of
the RAJA People Prices, organised every year by the
RAJA-Daniele Marcovici Foundation.

As part of its commitment, the RAJA-Daniele Marcovici Foundation spoke at the “Climate Awakening”
conference organised by the French Coalition of Foundations for the Climate on September 21, 2021 on
the theme Women and Climate in order to share its expertise.
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INVOLVEMENT OF RAJA TEAM MEMBERS

The RAJA Daniele Marcovici Foundation also has the mission of making the company's team
members aware of its action, while offering them the opportunity to get involved alongside it.
Launched in 2013, the RAJA People program offers different modes of involvement allowing them
to support projects in favour of women at their level.

Micro-Donation

Thanks to a salary rounding system, each employee has the possibility of making a monthly
donation of a few cents to several euros for the benefit of the Foundation. These donations are
matched by RAJA and collected in the team members'fund. Once a year, donor team members are
invited to vote in order to designate the associations that will receive the RAJA People Price and
the donations collected throughout the year.

Support to Non-Profits: Skills-based Volunteering

Team members can carry out volunteer assignments in line with their professional skills with
associations supported by the Foundation. To carry out their mission in the best possible
conditions, employees undertake to devote a day of their leave to it. In return, and to support their
commitment, RAJA offers them an additional day per year, to also be devoted to volunteering.

Promotion of Non-Profit Projects: Sponsorship

Team members who identify an interesting initiative in favour of women can recommend it to the
Foundation, whether or not they are members of the association carrying the project. If it meets
the eligibility criteria, the sponsor is then invited by the Foundation to participate in the selection
process and the monitoring of the project, if it is supported.

Participation in activities organised by the Foundation

Throughout the year, the Foundation offers specific and varied events (especially around
International Women's Rights Day on March 8, and the International Day for the Fight against
Violence against Women on November 25), in order to allow team members to discover its actions,
meet the associations it supports, and act at their level in favour of women's rights.

RAJA People Awards Ceremony

On June 29, 2021, Daniele Kapel-Marcovici
presented the RAJA People Awards to 2
associations on behalf of the 160 micro-
donors of RAJA and CENPAC.

The latter voted to reward 2 associative
projects, one in France and the other
internationally, which each received half of
the donations collected throughout the year:
€14,606 or €7,303 per association.
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CSR Initiatives in RAJA Group Subsidiaries

In connection with the Corporate Social Responsibility (CSR) Policy, applicable to all Group entities,
each of the subsidiaries has the latitude to promote its social, societal, eco-responsible and
environmental commitment. It is in this context that various actions are carried out within the
Group.

CENPAC CSR INITIATIVES cenpac

aoiuore 8 of guntaaiia g

Beyond its commitments in terms of Quality of Life at Work, the promotion of its Eco-friendly
products and the reduction of the impact of its activities on the Environment, CENPAC has
implemented Social, Societal and Environmental actions, demonstrating its involvement in the
RAJA Group's values.

Reforestation

= ‘ﬁ CENPAC acts daily to reduce its environmental impact. For this, we
%? mgTreEu have partnered with My Tree to contribute to the restoration of
= A ik forests managed by the ONF (Office National des Foréts). These
I S reforestation projects aim to strengthen biodiversity at the local
level and rehabilitate carbon sinks at the national level.

£

» Thanks to this commitment, CENPAC has contributed to the planting of 7,000 trees in 2021
and aims to reach 10,000 trees planted by the end of 2022.

Donations in Kind for the Benefits of Associative Projects

For the year 2021, CENPAC made numerous donations in kind for a total amount of €107,105.54 for
the benefit of several associations:

» Donations of goods (bags) for an amount of €31,865.61 for the benefit of the Association
Entrep6t Est Francilien des Restaurants du Coeur

» Donations of goods (hydroalcoholic gel) for an amount of €61,341.00 for the benefit of the
IHSANE Association (Initiative Humanitaire et Sociale d'Aide a la Nutrition & a 'Education)

» Donations of computer equipment for an amount of €567.80 for the benefit of the association
Atelier FIL
Donations of goods (bags) for an amount of €12,331.13 for the benefit of the Association
Agence du Don en Nature

» Cash donation of €1,000.00 for the benefit of the Association Fédération Leucémie Espoir

Zero Waste Coffee Break NEW

In 2019, we set up, with the start-up Newcy, a system of reusable cups for zero waste coffee
breaks. System which also contributes to the creation of permanent jobs in an association
employing disabled staff in charge of collecting and washing these cups.

The results of this approach for 2021 have enabled CENPAC to create employment in an adapted
company for a volume of 317 hours and to improve its environmental performance.
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Indeed, the use of these reusable cups compared
to the use of disposable cups saves:

» 84%less,i.e.-4tonnes of CO2 equivalent

» 76% less,i.e.-24,660 litres of water

» That is the equivalent of 402 Paris-London
round trips by train, 549 showers, 1,041
tonnes of waste avoided

BERNARD CSR INITIATIVES

Our subsidiary BERNARD, specialist in Hygiene, Janitorials
and Safety, is committed to CSR and has drafted a CSR report bernard
in line with the axes defined in the RAJA Group CSR Policy, D A
with the aim of: ‘ ‘

» Promote the Quality of Life at Work, Safety and develop
the talents of its team members

» Develop its Sustainable Procurement approach and its
range of Eco-Friendly products

» Reduce the environmental impact of its activities

» Engageinasocietal dimension

It is within the framework of this societal commitment that
BERNARD contributed in 2021to sustainable actions:

4Acting Programme

4 Acting is a programme of 4 sustainable actions for the environment, 4 projects carried out
simultaneously, each representing one of the 4 elements of nature: Bee Acting represents the
Earth element, Tree Acting is part of the Air element, the Sea Acting is for Water and NRJ Acting
for fire.

For 2021, BERNARD contributed to 3 sustainable actions for the Environment by marking
its products with the pictograms of the 4Acting programme: w

8

» Bee Acting, because bees play amuch more important role than it seemsin our
ecosystem, they alone pollinate 80% of all flowering plants on a planetary scale,
BERNARD has helped sponsor 5,764 bees as part of its “1 litre sold = 1 bee
sponsored” programme

» TreeActing, because trees playavitalrole for humans as well as for many animal
species. Thanks to them, we can live in a purified atmosphere. BERNARD has
contributed to plant 24 trees as part of its “1,000 litres sold = 1 tree planted”
programme

» Sea Acting, because according to the McArthur foundation if we do nothing, in
2050 there will be more plastic than fish in the oceans, BERNARD has helped to
clean up 576 sqm of ocean as part of its "10 litres sold = 1sqm of cleaned ocean +
100% recycling of plastics”
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KALAMAZOO CSR INITIATIVES

CSR Policy

Our Spanish subsidiary KALAMAZOO, specialist in the
distribution of office supplies and furniture, wished to affirmits
commitment to CSR by drafting its own CSR Policy in line with
the CSR Policy of RAJA Group.

This policy is based on the following axes:

Commitment to results

Excellence in Customer Service
Sustainable Environmental Management
Social Policy & Quality of Life at Work
Occupational Health & Safety
Sustainable supply chain

Integrity & Transparency
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Donation Campaigns for the Benefit of Associative Projects

Strong social commitment is part of the DNA of the RAJA Group, within KALAMAZOQO, this
commitment has resulted in the desire to help those who need it most, it is in this context that

several donations were made throughout 2021.

On the International Women's Rights Day of March 8, 2021, a
collection of hygiene and protection products against Covid
for women was organised in collaboration with the Clara
Campoamor Association.

The Clara Campoamor Association has been dedicated since
1985 to the defence of women's rights and the fight against
the impotence of women who are victims of crimes and sexual
assaults.

RAL Computa b V2o B

Coladorscon sahtans

At the end of December, in collaboration with the Raja group,
we made various charitable contributions:

» €3,000 for the benefit of the Aladina Foundation
» €3,000 for the benefit of the Food Bank
» €4,000 for the Red Cross of Biscay

In September 2021, on the occasion of the back-to-school
period, a donation of school supplies for the benefit of
underprivileged children was organized in collaboration with
the Cofradias de la Soledad association and the San Pedro
association, both KALAMAZOO customers. since 2016.

20 girls and boys benefited from this donation which
enabled them to start the school year with the necessary
equipment.
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MONDOFFICE CSR INITIATIVES MONDOFFICE

Our Italian subsidiary MONDOFFICE, specialist in the distribution of office supplies and furniture,
also contributes in connection with the solidarity commitments defined within the RAJA Group to
help and support many associations.

Cash Donations for the Benefit of Associative Projects

For the year 2021, MONDOFFICE made numerous cash donations for a total amount of €74,000 for
the benefit of several charities:

» Donations totalling €60,000 for 3 associations fighting against poverty (Pane Quotidiano,
Fondazione Progetto Arca et Caritas)

» Donations of €8,000 to restaurants employing people with disabilities

» Donation of €5,000 to the Laura Coviello association for people suffering from leukemia

» Donation of €1,000 for the benefit of the Festival Contemporanea, alocal event promoting art,
literature, and culture in general

Donations in Kind

In2021, MONDOFFICE also made several donationsin kind by providing several associations as well
as the fire brigade with furniture and office supplies.

» Donation of materials and office supplies for the benefit of the Casa0z association in favour
of sick children

» Donation of furniture to an innovative school, The Big Picture Learning, as well as to a Co-
Working structure for students, Lab121

» Donation of furniture to the fire brigade

« Spazi a luoghi » Contest

MONDOFFICE, with a view to social responsibility, has undertaken to support projects for the
recovery and redevelopment of areas important to local communities. The objective is the
valorisation of the territorial heritage by the return to the social dimension of disavowed spaces,
creating "places" able to meet the collective needs and the social needs of the community.

The 2021 edition aimed to promote initiatives that consider interventions in favour of the
environment, the recovery and use of green spaces or spaces in which nature still plays a central
role and facilitating the possibility for the community to live them.

A sum of €50,000 has been allocated to:

» €15,000 for ayouth centre in a house expropriated by the Mafia (Catania in Sicily)
» €35,000 for a park with play areas in a very poor area (Forli Emilia Romagna)

Actions in Favour of the Environment

» Establishment of an Internal Committee to improve recycling
» Participationin a clean-up day aimed at disposing of all waste thrown into the forest
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RAJA GERMANY CSR INITIATIVES IQ A\JA

Fefmany

Our subsidiary RAJA Germany, in line with the values of the Group, organised throughout 2021
several solidarity events for the benefit of charities but also for the benefit of team members.

Donations

» RAJA Germany has made donations in kind and in cash for the benefit of 3 local associations
in favour of the empowerment of women for a total annual amount of €10,000 (aid for mothers
in Ettlingen and financing of a meeting place for homeless women in Karlsruhe).

» On International Women's Day on March 8 and for the first year, a “Charity .t ftlt
Walk & Run”was organised. Employees were asked to walk or run. For every i ’( '-fh. ] !'._nj]\
kilometre travelled, RAJA Germany donated €1 to the women's shelter in = RAJA L honby
Karlsruhe. A total of €2,500 has been donated to this association. E;:k ';" :'L‘";

» In November, employees were again mobilized to pack small bags for Saint i’?‘.ﬁ '
Nicholas, which were given to the children of the women's shelter in Karlsruhe. R

Well-Being at Work
Throughout the year, moments of conviviality and sharing were organised for team members:

Happy New Year Ceremony

Freeice creamin hot weather

Gifts offered for Easter, Women's Day and Christmas
Organisation of an "After Work”

Summer party

vvvyyVvyy

In addition, the Management motivates its team members to participate in sporting events. It is
in this context that a football team was created and a "B2Run" team is now official to carry out
walks and races in Karlsruhe as part of a charitable approach.

Sustainable Development Workshop

A"Sustainable Development Team"has been set up; it works on more or
less important actions to improve eco-citizenship in our daily

actions: @Hﬁ’;&‘: ;
9

» Byreducing waste -

» By carrying out an awareness campaign on environmentally
friendly behaviour in the office or at home e

» By organising a tree planting action for a greener working B
environment
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RAJA UNITED KINGDOM CSR INITIATIVES |Q AJ A

United-Kingdam

CSR Policy

Our British subsidiary of RAJA also wished to affirm its
commitment to CSR by drafting its own CSR Policy, articulating it
around the axes of the Group's CSR Policy:

» Contribute to economic, social and environmental progress
to achieve sustainable development

» Respect the human rights of those affected by our activities

» Encourage human capital formation by providing training
opportunities for team members

» Apply good corporate governance practices

» Promote team members awareness of and compliance with
RAJA policies

» Refrain from discriminatory or disciplinary action against
team members, who act as “whistle blowers” in good faith

» Encourage business partners including suppliers and sub-
contractors to apply principles of corporate conduct compatible with RAJA guidelines
» Abstain from any improper involvement in political activities

VIKING CSR INITIATIVES 1\Jllllll'Iq

Before the companies of the VIKING Group joined the RAJA Group, CSR was already at the centre
of the corporate strategy. In the 5-year plan put in place, the main themes, and the targets to be
achieved were as follows:

People

=>» Occupational Health & Safety

=> Skill development

=>» Professional Equality & Diversity
= Whistleblowing Procedure

S L CORPORATE 1A
Sustainable Development i'RESPONSIBIUTY"
=> Eco-friendly products Straceqy 20202025
=>» Waste Management
=>» Audits on Societal & Environmental aspects

Climate
=>» Management of Greenhouse Gas Emissions
=>» Carbon neutrality

VIKING also sets up donation days for the benefit of charities.

33



JPG CSRINITIATIVES JPG

Our French subsidiary, JPG, specialist in the distribution of office supplies and

furniture, has been working for several years in the field of Corporate Social

Responsibility and has published its CSR commitments on its website (www.jpg.fr). and has placed
them at the heart of its business strategy, in line with the directives of the RAJA Group.

CSR Strategy

The axes of JPG's CSR strategy revolve around the following values:

» Engage in ecological and societal transition
For several years, JPG has beenrethinking its business model to reduce its ecological impact,
achieve carbon neutrality and act positively on the environment. JPG continues its
commitment to ecology and now offers its customers an eco-responsible gift: a tree for the
planet.

» Provide alocal, responsive and caring service
From the design to the realisation of your project, a team of expertsis attentive to your needs
and your constraints to provide you with tailor-made and adequate answers. To meet the
needs of our customers, JPG is constantly evolving, to find solutions that adapt to societal
and environmental challenges.

» Participate in the well-being of team members
The physical workspace is a tool for socialization, communication, and creativity. This is why
JPG is rethinking workspaces to guarantee the health and safety of our team members and
sustainably maintain their motivation.

Commitment to Reforestation with EcoTree

EcoTree offers individuals and companies the opportunity to invest in the
creation and maintenance of forests by becoming owners of trees on plots
held by EcoTree or third-party forest owners. The choice of this partnership
between JPG and EcoTree is notinsignificant because for several years JPG
has placed its environmental impact at the centre of its concerns.

ecotree

On JPG's 45th anniversary and to reinforce our commitment to ecology, we invite you to help us
change things and make a gesture for the planet.

Partnership for Entrepreneurship with ADIE

JPG has chosen to support an association that works daily to help the young

entrepreneurs of tomorrow. In partnership with ADIE, we want to support 45 a I e
young creators in setting up their entrepreneurial project and help them to

integrate or reintegrate professionally.

CSRINITIATIVES WITHIN THE OTHER SUBSIDIARIES OF THE RAJA
GROUP

All subsidiaries respect and apply the RAJA Group's Corporate Social Responsibility (CSR) Policy in
connection with the 10 principles of the United Nations Global Compact, the Sustainable
Development Goals and participate in charitable actions in connection with the RAJA Foundation.
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RAJA SPAIN CSR INITIATIVES

Our Spanish subsidiary of RAJA has committed
on an IS0 26000 certification process to mark its
commitment to Corporate Social Responsibility
(CSR). Several awareness sessions have been
organised to inform team members of the
implications of this approach.

team members were made aware on the
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following 7 themes:

Governance of the Organisation
Work Organisation
Environment

Fair operating practices
Consumer satisfaction
Community Development
Human rights

VVvyVvVvyVvyVyVvyy

For each of these themes a presentation slide & an illustration slide with concrete examples:

RAJA T

Sengibilipacion BSC + [guaidad

Novedades:
"‘..r
i-q.::n- i P LD p-:-“ p-rrr:-u-
T A S
s i 1 i e R

R [ PETETAE ERTRA T ey B

RAJA 7

Evidencias: Sensibdizacidn RSC + Igualdad

RAJA 7
Novedades:

Sersamlizacian RSC « Iguatdad

Q.

&
3 0TS P |, PR S ARARSPR T AL
L T il o o ]
et § shar
v detean b ke s BT
B T

i ——

RAJA 7k
3 Evidencias:

E

Sensibilizacion RSC + igualdad

Q.

|

£C-2013/A036
segun 1SO- 14064

|
|

= anees|
"

1
1%

Sensibikeacitn RSC + hpualdad

ETHIS [R5 100 BETLAEH Ml RO
i

RAJIA 7

Novedades:
Illlllr-!;'lli-ll—-n [ i

RIS IE LA P 2 wn
7 o @
=
" ke R A e
" el e e
B PR et e L S
B Pliew i e el B o SRR e i e e Sl ) P i e
LT i e ralrdrd Ea

e b B sk b g b e i 8 e s e Dt i e
g g ) medas e i g

Sensibilizacidn RSC + leualdad

35



QUALITY EXCELLENCE OF THE RELATION
SHIP AND SERVICE TO OUR CUSTOMERS

Meeting our Customers’ Expectations [€EH
Qualite

In France, RAJA, BERNARD and CENPAC, as members of the FEVAD (Federation
of e-commerce and distance selling), undertake to comply with all the rules
contained in the FEVAD Professional Code, also called the "Charter Quality ":

COMMITMENT n° 1 - Clear identification

FEVAD member companies undertake to be easily identifiable to consumers by
providing clear information on their website, their catalogue, etc., thus allowing
complete identification.

COMMITMENT n°2 - Fairness

FEVAD member companies undertake to comply with the obligations to ensure
that customers are appropriately informed about their business activities.
Member companies must uphold principles of fairness and professional diligence
so as to respect consumers'rights and fulfil their duties to consumers.

COMMITMENT n° 3 - Providing a secure payment system

FEVAD member companies undertake to set up appropriate systems to secure
payments so as to increase consumer confidence at that important stage of the
ordering process.

COMMITMENT n° 4 - Providing accessible customer service

FEVAD member companies undertake to provide a convenient and easily
contactable customer service so as to provide answers to consumers both
upstream and downstream of the order.

COMMITMENT n° 5 - Offering a mediation service

FEVAD member companies undertake to inform consumers of the existence of
one or more competent mediation mechanisms in the event of a consumer
dispute.

36



In the UK, as a member of the Direct Marketing Association (DMA), RAJA UK is
committed to complying with all standards of conduct contained in the DMA code, D h/‘
in addition to any legal requirements under UK law. RAJA UK has therefore made
the following commitments: H,,E::;,: IA

AssSCinlion

COMMITMENT n°1- Putting Customers First

We value our customers, understand their needs and offer products and services
that meet their expectations. For this, we are committed to respecting their
privacy, to being honest and fair, to securing data and to acting as a responsible
company.

COMMITMENT n°2 - Respect Privacy

We respect the privacy of our customers and act in accordance with their
expectations. We give customers a clear understanding of what they are getting
in exchange for sharing their data. This includes being open, honest and
transparent about why we collect their data and how we intend to use it. We are
responsive to customer requests and avoid intrusive or excessive marketing,
while recognizing vulnerable customers and marketing to them responsibly.

COMMITMENT n°3 - Honesty & Transparency

We are honest, fair and transparent throughout our activities. This involves
explaining in simple terms what data we collect, why it is useful and the benefits
to the customer. We are committed to be a good steward of this data as long as it
is under our control.

COMMITMENT n°4 - Vigilance in Data Processing

We treat the personal data of our customers with the utmost care and respect.
Customers know why we collect data and what it is used for and that it is accurate,
up-to-date and not kept longer than necessary. Data is always kept safe.

COMMITMENT n°5 - Act as a responsible company

We act responsibly at all times and honour our accountability to our customers.
We ensure we have the resources and systems in place to carry out the agreed
contract with the customer and take responsibility for the entire customer
experience. We take responsibility for our commitments and fix things when they
go wrong
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Quality of the Customer Relationship

A MULTI-CHANNEL APPROACH FOR BETTER CUSTOMER SATISFACTION

The business of the RAJA Group subsidiaries is exercised through four complementary sales
channels which guarantee the customer constant proximity, increased responsiveness and the
most fluid experience possible: catalogues, websites, field and sedentary sales forces.

A customer-focused culture of service has been in the RAJA Group's DNA since the company's
creation, and customer satisfaction is the foremost goal of all of our employees. Our close and
human commercial relationship with our customers is what builds their loyalty and sets us apart
from our competitors. Each of the Group's companies has its own integrated customer relations
centre with customer service agents standing by to assist our clients. A team of 300 field and
office-based sales representatives is available to provide support and advice to our customers,
helping them find solutions that improve their operational efficiency and reduce their costs while
limiting their environmental impact.

We have undertaken several commitments in this context that offer the promise of quality service
to all our customers whatever their size, consumption levels, or geographical location.

Rapid delivery within 24/72 hours is acommitment followed by all Group entities, regardless of the
country.

Free delivery on purchases over €200/ €250

250 000 products available in stock

The assurance of quality products

The guarantee of stable prices over a period of 6 months
Quantitative degressive discounts

“Satisfied or refunded” guarantees

vVvvyVvyyvyy

Under the management of Nathalie Chapusot, Managing Director in charge of media, sales and
marketing, our multichannel strategy cultivates the fundamentals of customer satisfaction. Our
marketing and sales teams express our commitments and our customer-focused culture in their
direct contact with our clients and in all our marketing media.

Our catalogues and websites provide rich, accurate and detailed product information to facilitate
customer choice. They give us an opportunity to convey our commitments and our ability to
provide a quality service unique in our market. We have chosen to have internal teams produce all
our media, and we have an in-house photo studio that guarantees our control over the quality of
our visuals.

To provide complete product information, we use paper media in various forms. Our general
catalogue presents our full product range, with detailed product information and numerous visuals
of productsin use to convey a better understanding. With our specialised catalogues, customers
can discover a world of products supplementary to packaging and group their purchases together
(one stop shop).
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The high-quality presentation of our product range on our feature-rich website offers our online
customers a seamless experience.

Over time we have implemented several new features:

Specific search engine for boxes and bags

Online customisation tool for adhesives and bags
Packing station configurator

Online invoicing

Purchase history

Etc.

vVvVvyVvyyvyy

In November 2021, RAJA won the Gold Award at the E-
Commerce 2021 Awards in the Best Site Design category.

Organised by Ecommerce Magazine in France, the E-
commerce Awards highlight the best initiatives and the most rU D EBS
outstanding playersin the industry. RAJA is proud to have won
this award for its new European E-commerce platform ommerce

developed by the RAJA Group's Digital Factory.

The new platform, which has been designed, tested and validated by RAJA's customers, improves
and simplifiesthe shopping experience for the Group's European customers. Withamodern design
and new functionalities, the site offers a more fluid browsing and purchasing experience on all
devices. The product sheets have been enhanced with filters and dynamic price tables to help
customers make their choices. The customer area has been enriched and, thanks to the self-
service function, customers can manage their purchases in a consolidated manner and across
different sites, allowing for an approval process for orders.

This new platform will house the E-commerce activities of more than 20 RAJA Group companies
in Europe in early 2022.

o
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OUR CUSTOMERS GIVE US THEIR OPINIONS

To improve the quality of service to their customers, the RAJA Group’s subsidiaries use platforms
on which customers can leave areview. The 2 platforms used, depending on the country, are:

eKomi A Trustpilot =
Group Entities Platform SEIE Group Entities Platform I
P 2021 P 2021
RAJA France eKomi | 45/5 i= E’é‘rjﬁay NC
BERNARD W Trustpilst | 3,9/5 m® | RAJAPoland eKomi 4,715
B) |cenpac eKomi | 45/5 B) | rRaJAPortugal | eKomi | 4.4/5
JPG W Trustpilot | 4,5/5 i® | RAJUASweden | # Trustpilot | 4.3/5
WELCOME . RAJA .
OFFICE eKomi 4,4/5 ﬂ Switzerland eKomi 4,8/5
eKomi 4,5/5 VIKING NC
RAJA Germany .
4,77/5 B | RAJASlovakia | eKomi 4,8/5
" 4,66/ RAJA Czech .
m |UDOBAR : | 3 Republic eKomi | 4.8/5
W Trustpilat | 4,4/5 Eﬁéﬁ:&'ted W Trustpilot | 4,0/5
VIKING
(¢} 4,66/5 i MORPLAN NC
© ”
RAJA Austria eKomi 4,6/5 W Trustpilot | 4,0/5
VIKING
— W Trustpilast | 4,5/5 4,30/5
VIKING
4,68/5 - RAJA Spain eKomi 4,5/5
L3
1) | rauABelgium eKomi 4,4/5 KALAMAZOO | ¥ Trustpilot | 4,6/5
RAJA The eKomi | 4.3/5 RAJA Italy a 4,7/5
Ntherland l_.
- W Trustpilot | 3,9/5 MONDOFFICE | ¥ Trustpilst | 4,4/5
VIKING
4,13/5 am | RAJA Denmark | e Trustpilot | 4,4/5

Kulul‘l‘lulm

RAJA

(2" place)
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THE CUSTOMER RELATIONS CENTER AND THE KEY ACCOUNTS SALES
DEPARTMENT

The commercial organisation of the Customer Relations Centre and the Key Accounts Sales
Department provides for the qualitative management of each customer:

Welcome

Advice on products and services

Order entry and specific order management from Key Account customers
Dedicated sales representatives on the phone and in the field

Claims management.

vvvyyvyy

Since 2020, a Sales Department attached to the Department of International Development at
Group level has been created to meet the demands of our International Key Account customers.

The priority of the RAJA Group's subsidiaries is to be close to the customer, attentive to his needs
to guarantee him a quality of the customer relationship. Thus, the quality of the customer
relationship is a monitored objective, listening to customer calls is carried out regularly and the
calls are evaluated to detect any training needs for advisers on the speech or products, and to fully
understand customer expectations.

Afollow-up of the level of customer satisfaction, called "customer listening", is carried out through
the follow-up of complaint files, analyses of the surveys carried out, the group satisfaction
barometer, and customer reviews(Ekomi, Trustpilot, social networks, etc.). Corrective actions can
be implemented following these analyses.
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Service Quality

The RAJA Group has always made quality of service and customer satisfaction a priority, the ISO
9001 certification of most of its subsidiaries has confirmed this practice.

The part of RAJA's CSR Policy relating to Quality is broken down as follows:

vvvyVvyyvyy

Quality of the customer relationship

Product quality

Process efficiency and performance

Employee competence

Compliance with regulations

Investment in performance and competitiveness

Service quality is monitored via service level indicators as follows:

>

Weekly, at operational Quality meetings bringing together the primary divisions (Sales,
Logistics, Marketing, Information Systems, Procurement, Supplier Purchasing Quality),
addressing operational difficulties encountered, organized by Customer Quality.

Monthly, at Customer Satisfaction Board meetings, bringing together the directors and Quality
liaisons for the primary divisions to monitor service quality level indicators, organised by
Customer Quality.

Monthly, at meetings of the Management Committee.

Annually, during Management Review in the presence of the Management Committee,
addressing the annual report, the action plan and the objectives for the coming year.
Biannually at meetings of the Group Management Committee in the presence of all subsidiary
Managing Directors, Group Directors and members of the Executive Committee.

Process performance is monitored annually as part of the integrated QSE Management System
during processreviews, including an assessment of the previous year and planning for the coming
year's objectives.

Like any ISO 9001 management system, RAJA's Quality system is based on continuous
improvement. With statistical analysis, we can identify proven or potential dysfunctions, and
implement the necessary curative, corrective and preventive actions. The action plans are
managed by the OSE Department in collaboration with all the RAJA business divisions.

The various QUALITY indicators are mentioned in detail in

the CSR INDICATORS paragraph
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Promotion of Sustainable Consumption

SUPPORT OUR CUSTOMERS

Because preserving the planet must be our priority for all, RAJA is the eco-friendly partner at the
service of its customers and encourages them to make their company more respectful of the
environment so that they can engage in an active and sustainable reduction of their impact on the
environment.

Promotion of Best Practices within RAJA "Packaging” Entities

Packagingis essential to protect, transport, ship or correctly present allthe products we consume.
It is by promoting a circular economic model, avoiding over-packaging, and using more eco-
responsible packaging that we can reduce waste.

The RAJA "Packaging" subsidiaries (France, Germany, Austria, Belgium, Netherlands, Denmark,
Spain, Italy, Norway, Poland, Portugal, Sweden, Switzerland, Slovakia, Czech Republic & United
Kingdom) offer their customers alternatives more ecological and adapted to their needs and
support them in promoting good packaging practices. The websites of these subsidiaries are all
modelled on the same matrix and have a section "Our eco-responsible approach" in which the
subsidiaries offer their customers the opportunity to download the "RAJA Environment Booklet"
as well as infographics on the following themes:

5-R's of Packaging (Reduce, Reuse, Replace, Renew, Recycle)
Waste Management

Waste Recycling

Selective Sorting

vvyvyy
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Promotion of Best Practices Within Other Group Entities

Today companies want to adopt a responsible attitude, reduce their

level of packaging waste, and get closer to a more circular economy. Cﬁﬂgﬁg
They want packaging that meets expectations and features in terms of quality, protection and

image. Itisin this context that CENPAC supports its customers so that the choice of products can
attest to their sustainable commitment.

Comme les sociétés RAJA "Packaging"’, CENPAC
adhere au concept des 5R de I'emballage :

Reduce
Reuse
Recycle
Renew
Replace

vvVvyyvyy

and accompanies its customers to help them innovate
by adopting new packaging strategies to reduce
environmental impact.

Packaging is an essential need for all businesses. Its role is much broader than that of product
protection. It helps to strengthen the identity and image of a brand.

CENPAC makes its customers aware of the
importance of innovating to meet all their
concerns in terms of the environment and
sustainability, which are increasingly present
both for the issuing company and for end
consumers.
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If providing answers to climate challenges is everyone's responsibility, it is bernard

all the truer for a professional - what is more - specialist in cleaning and

hygiene products. This is why our subsidiary BERNARD places respect for the environment and
sustainable and responsible development at the heart of its concerns. To do this, BERNARD
promotes and develops product ranges that are part of this approach.

The ecological labels of BERNARD products are powerful allies that guarantee the many aspects
of responsible consumption. From the reduction of environmental impacts related to components
ortheir packaging, through the consideration of life cycles, these labels guarantee you to consume
green. We communicate best practices to our customers:

Nous Informons. nous conseaillons

Nous sensibilisons au developpement durable
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On its website, our subsidiary JPG offers its customers the opportunity to
connect to the knowledge centre to provide them with advice on sustainable PG
consumption both for the layout of their workspaces and for good practices in
the office to remain respectful of the environment. Environment facilities only

for smart consumption at the office.
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Animation of Webinars

During 2021, several Webinars were organised and led by the Key IQAJA

Accounts Customer Department and by the Purchasing & Product Fracce
Marketing Department to raise awareness and inform our customers and prospects about eco-
responsibility, the evolution of the regulatory context and best practices to adopt to reduce the
impact of their activities on the environment.

More environmentally friendly
packaging solutions

Growing consumer and industry awareness of — Quelies selutions o embaliage por
environmental concerns is accelerating the de
growth of the eco-friendly packaging market. Tontowes, rvmmgtrs of bevnes pronere

In 2021, 3 trends are emerging on new consumer
expectations around eco-friendly packaging: R AJf-

>

>

>

Areturn to nature with packagingmade from
natural materials that are safe for humans and nature.

Mono-material packaging, much easier to recycle, but without compromising product
protection.

Easy-to-use products (ease of opening the packaging and careful opening for reuse of the
packaging).

Raja positions itself as an actor of the ecological transition by working with stakeholders
committed to the environment and promotes good practices to reduce the impact of its products
on the environment focused on the bRs of packaging:

>

Reduce packaging and optimize the weight-volume of shipments.

(73% of consumers are sensitive to products ordered online being delivered in suitable
packaging, i.e. packaging that is not too large compared to the product they purchased - Toluna
study 2020)

Reuse packaging as much as possible
(85% of e-shoppers favour the reuse of packaging to return a package - Source FEVAD)

Replace certain materials with more eco-friendly alternatives
(48% of consumers say they would avoid brands or retailers that did not seek to reduce the use
of non-recyclable plastic packaging - Toluna 2020 study)

Renew by choosing materials based on renewable raw materials
(44 % of consumers would be willing to spend more for a product if it is packaged with sustainable
materials - Toluna Study 2020)

Recycle by giving packaging a second life
(86% of respondents recognize the Mébius loop (indicating that packaging is ”
recyclable), making it the most recognized logo in Europe. It is also considered 100%

the most important mark by consumers - Toluna study 2020) -’
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The 5Rs of packaging, axes of our Eco-Friendly Strategy, were also discussed during 2 other
webinars:

| | =
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Comment rédutre I'impact
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RAJA

Food Packaging

The end of all single-use plastics by 2040 requires
distributors to find alternative solutions by offering our
customers products that comply with current legislation.

RAJA allows its customers to take advantage of these
regulatory constraints by offering a wide range of eco-
friendly products made from natural materials.

This support for our customers aims to enhance theirimage and improve the customer experience
and highlight their products. This approach allows our customers to:

Create a visual identity

Communicate on their brand

Convey their responsible commitment
Create the event

Be the bearer of new consumer trends
Stand out

vVvvVvyyvyy

Blog on Web Sites

On their website, the subsidiaries of the RAJA Group provide their customers with articles and
videos to support them in choosing eco-responsible solutions within the framework of their
activities.

3 techniques d'éco-conception d'emballage a envisager | Logistique verte : 5§ bonnes pratiques pour un entrepdt
RAJA éco-responsable | RAJA

3 / _/ b
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Protection of our Customers' Health & Safety

HEALTH & SAFETY AWARENESS

General & Thematic Catalogues

The general catalogue which is [P e —

printed twice a year (March and [iskbbditadiaal
INDIVIDUELLE

September) for each of the RAJA
"Packaging" subsidiaries is the first
vector of communication and
awareness of our customers.

It also serves as a support for our
field and sedentary sales
representatives and, in particular,
offers solutions for equipping
workplaces and protecting
employees so that they can carry out
their tasks in complete safety.

For all products in each of the categories, pop-ups "Our Specialist's Advice" appear in our general
catalogue. These pop-ups allow our customers to choose their products benefiting from our
professional expertise.

Each of the subsidiaries of the RAJA Group offers catalogues on the theme of Security and offers
its customers a whole range of products adapted to their needs.

K l PROTECCION
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Technical Sheets

the purpose of ensuring a high level of

<__> ’ @ protection of human health and the

environment as well as the free circulation

. <ﬁ> of substances, mixes and articles, carry
@ the requlatory pictograms.

Technical sheets mention:

All products, subject to CLP reqgulations on
| : classification, labelling and packaging for

The designation of the product

The properties

The composition

Precautions of use & manipulation
Storage conditions

Compliance with the regulation in force
Descriptions of first aid where appropriate

vVvVvvvyYVvVvYVYyy

can be downloaded from the websites of the various entities of the
RAJA Group.

These technical data sheets have only an informative value, the
Safety Data Sheet (SDS) and the label remain the regulatory
reference documents.

Safety Data Sheets

The Safety Data Sheets (SDS) containing data relating to the properties of a chemical substance

concerning the risks and dangers, are made available to customers on request from the sales or

product quality teams.

Some of our subsidiaries offer them in a downloadable version direc

REACH Compliance Certificates

REACH is a European regulation (regulation n°1807/2006) which
came into force in 2007 to secure the manufacture and use of
chemical substances in European industry. This involves
identifying, assessing and controlling chemical substances
manufactured, imported and placed on the European market.

REACH certificates relating to the manufacture or use of
chemical substances are available to customers on request
from the sales or product quality teams.

Some of our subsidiaries offer them in a downloadable version
directly from the website of certain subsidiaries.

tly from their website.

=
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Prevention of Musculoskeletal Disorders (MSDs)

In order to protect their clients' employees from musculoskeletal disorders, RAJA France and
CENPAC offer two professional training courses: "Gestures and Postures" training and "Muscular
Awakening"training in partnership with approved training organisations.

Compliance of our Products with the Regulations in Force

The Health and Safety of our customers is an important concern, it is in this context that the
subsidiaries of the RAJA Group are careful to provide their customers with products that comply
with the regulationsin force, which are mainly included in the Group Sustainable Procurement and

Sustainable Development Charter.

Our Web Sites

Articles and videos are posted on several of the Group's merchant sites to inform our customers

about the solutions we can offer them in terms of Health & Safety.
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EMERGENCY RESPONSE

Product Recall Procedure

Each entity of the RAJA Group has its own "Product Information / Recall" procedure which
describes the steps to follow when detecting a problem with a product sold that has a potential
impact on the health or safety of people, to inform customers. having ordered the product
concerned and/or proceed with a product recall.

This procedure also applies when detecting a problem calling into question the quality of a product
sold.

Whether the information provided by the supplier, from a customer review, from a random control
by competent authorities or from an internal detection, the references concerned are identified
and the nature of the failure and/or the potential impact is analysed. During the initial analysis the
information regarding the state of the stocks, the estimate of the number of orders and customers
concerned as well as the place of sale of the product are collected.

In the case where the issue is due to the quality of the product or the impact on the health and
safety of users or persons in contact with the product is avoided, communication with customers
is carried out by a written mail or by mail or by telephone and a product reminder is organised.

Stocks of the product in question are systematically blocked from sale and are either returned to
the supplier or confiscated. The product in question is removed from all sales platforms
(catalogue, website).

Customer Demands’ Treatment concerning Health & Safety

Depending on the entity, customer requestsin terms of health and safety are handled either by the
QOSE Department (Quality, Safety, Environment), or by the QPF Department (Supplier Product
Quality), or by the Call Response Service. of Offers. These requests mainly concern:

Safety Data Sheets(SDS)

Accident statistics and in particular our frequency rate and severity rate
ISO 45001 certificates

Occupational Health & Safety policies

Occupational Risk Assessment

Occupational Health & Safety procedures

Food Contact Products

vVvVvVvVvVvYVYyYVYY
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SOCIAL & HUMAN RIGHTS

Human Resources Policy

We have identified human capital as a strong issue in our chart of CSR issues. Indeed, to
accompany our growth and remain a leading actor in our sector with a diverse quality of service,
we must constantly evolve our strategy and anticipate the evolution of our techniques, methods
and tools

Our Human Resources policy was oriented on the support of the attraction of new external skills,
on the adaptation and development of our internal skills, and on the retention of team members
and was articulated until around the commitments of 'integration, skills management, promotion,
internal mobility and annual performance evaluation.

Beyond the principles of respect for human rights and international labour standards, we have
integrated 2 sustainable development objectives into our Human Resources Policy, which now
applies to all entities of the RAJA Group.

The Group Human Resources policy has been formalised and applies to all entities of the RAJA
Group; itis based on 8 fundamental themes:

Share, communicate the ambition, goals and founding values of the Group
Promote the RAJA employer brand

Strengthen the organisation

Improve processes and tools

Develop talents(training, mobility, promotion & equal opportunities)
Strengthen HR capabilities

Promote CSR culture and sustainable development goals

Promote Well-Being & Safety in the workplace

VVvVVVVYVYVYY
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Health & Safety of Team Members

HEALTH & SAFETY MANAGEMENT AT THE WORKPLACE

Health & Safety Awareness

Safety Welcome Booklet & E-Learning Sessions

In most of the Group's subsidiaries, new employees are given a Safety welcome booklet in which
they find information relating to:

>
>
>
>

Emergency Response Plan

Risk prevention

Internal &external H&S trainings
Rules applicable in the warehouse
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At RAJA France, temporary staff receive a lighter version of this welcome booklet in the form of a
leaflet which sets out the main rules to follow in order to move around the site and perform their

tasks in complete safety.

Within VIKING entities, e-learning sessions are provided to all new team members as training in

safety and learning the safety rules applicable on the sites.

Health & Safety Protocol

In the context of the Covid-19 pandemic between March 2020 and December 2021, protocols were
drafted in the various subsidiaries of the RAJA Group in connection with the National Protocol to
ensure the Health and Safety of employees in the company. This document was sent to all
employees and was systematically handed out when welcoming new arrivals. This document

listed:

Methods of implementation of prevention measures
Measures of physical distance

Hygiene measures

Personal protective equipment

Symptoms & management of contact cases

vvvyyvyy
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Poster Campaign & Instructions

Toraise the awareness of Group employees on Health & Safety at Work themes, poster campaigns
are carried out. In addition, instructions are also displayed to remind you of good practices.

Health & Safety Integration Day

This project could not be started in 2021due to the health crisis, it was postponed to 2022.

Thisintegration day will not be solely dedicated to health & safety, but a part devoted to this theme
is provided in the planning to sensitize team members to the security rules applicable on the site.

A site visit with emergency reactions will be systematically organised so that new arrivals can
become familiar with their work environment and with the site in general.

Health & Safety at Work Trainings

All the entities of the RAJA Group provide training in Health & Safety at Work, these trainings are
done in different ways, but all have the objective of preserving the Health and Safety of the Group's
team members.

Health & safety training at the workplace

In addition to the handing over of the Health & Safety welcome booklet to new team members and
in anticipation of the Health & Safety Integration Day Implementation, a Health & Safety trainingis
provided to all new team members within the logistics department. This on -the -job training is
provided by the Manager and the Logistics Safety Coordinator for all matters concerning the
Health & Safety rules applicable in the warehouse.

Workplace instruction sheets

The aim of these sheets is to remind you of the instructions and good practices so that employees
can performtheir tasks in complete safety and preserve their health by adopting the right gestures
and good postures.

Safety Updates during Team Briefings

Team members' health and safety is a daily priority. During team briefings a point on safety is
systematically addressed to remind everyone of the importance of complying with the guidelines
applicable to the site.

“Muscular Awakening” Training

In some subsidiaries, “Muscle Awakening” training sessions are given daily for 5 minutes. 20
referents were trained by a practitioner specializing in risk prevention.

Awakening your muscles before starting to work reduces the risk of musculoskeletal disorders.
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Safety Trainings linked to Business

CACES

The Training Department of the Human Resources Department oversees safe operation
certificate (CACES) training, including both basic & refresher courses for the various forklift
operators.

ELECTRICAL CERTIFICATIONS

Allthe team membersin charge of the maintenance of the sites and the technical installations hold
electrical accreditation, the level of which varies according to the responsibilities of the people
concerned.

PREVENTION OF RISKS ATTACHED TO PHYSICAL ACTIVITY

Several Logistics team members performing manual handling, carrying loads, or performing
repetitive movements have received trainingin the Prevention of Risks Related to Physical Activity
(PRAP). This training is a real added value that allows the employees concerned to be actorsin the
improvement of working conditions to reduce the risk of accidents at work or occupational
diseases.

Internal Health & Safety Trainings

Several security-related training courses are provided internally:

» Emergency Response Plan > Ergonomics at work

» First Aiders > Occupational risk assessment
» Extinguishers'Handling(theory) > Hazardous & chemical products
» Linleaders & Line controllers management

» Personal Protective Equipment > Road risk

OCCUPATIONAL RISK ASSESSMENT

Occupational Risk Assessment Training

Internal prevention players have beentrained in the risk assessment methodology and are involved
inits implementation.

Intarnal actors of prevention

External aciors of prevention
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Involvement of Team Members in Occupational Risk Assessment

Afin que cette évaluation des risques soit la plus efficiente et la plus représentative possible des
groupes de travail visant a impliquer les collaborateurs ont été mis en place pour permettre une
démarche participative et que chaque personne se sente concernée et puisse contribuer a

lamélioration des conditions de travail le cas échéant.

Steps of the Occupational Risk Assessment
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The risks that are considered for the preparation of the occupational risk assessment document
are as follows:
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Organisation of Prevention
Organisation of work

Risk of falling from height

Risk of tripping

Risk related to the Internal Traffic of Vehicles
Risk related to co-activity

Risk related to manual handling
Risk related to mechanical handling
Risk related to air quality

Asbestos risk

Risks related to electricity

Risk of fire / explosion

Risk related to lack of hygiene

Risk related to home office

Risks related to working alone

Risk related to work on screen

vvyvyy vvyvyy
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Risks related to biological agents
Risks related to lighting
Risk related to noise
Risks related to the
environment

Risks related to electromagnetic fields
Risk related to falling objects

Risks related to work equipment

Risk related to hazardous & chemical
products

Road Risk

Psycho-social Risks (PSR)

thermal
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Preventive Measures to Reduce / Eliminate Risks

Personal Protective Equipment

All team members are equipped with personal protective equipment (safety shoes, hearing
protection for positions with an exposure limit value greater than the 80 dB threshold, gloves,
glasses, etc.)and clothing that allow them to perform their tasks safely.

Safety Instructions

Safety instructions relating to the management of emergency situations (accident, fire,
evacuation, containment, etc.) are displayed in all premises and instructions have been drafted
and displayed near machines and operating equipment (wrapping machines, platform doors, etc.).

Safety Tips

Safety tips aimed at making team members aware of the risks, the preventive measures in place
and the best practices to follow to preserve their health and safety in the workplace have beqgun to
be drafted and will be deployed in 2022. following the annual review of the Occupational Risk
Assessment Document.

Prevention Measures for Musculoskeletal Disorders (MSDs)

Several actions were carried out in 2021 within the Group to prevent Musculoskeletal Disorders
(MSDs):

INLOGISTICS
» Installation of height-adjustable and ergonomic tables for order picking
» Installation of a conveyor at the order picking line
» Provision of a mobile conveyor for unloading trucks
» Deployment of exoskeletons to assist the operator in handling oversized products
» Implementation of lighter and more manoeuvrable picking trolleys for picking parcels
» PRAP training followed by employees performing manual handling, carrying loads and

repetitive movements
» Muscle awakening every morning before starting work
» Reorganisation of automated preparation lines to avoid carrying heavy loads

IN OFFICES

» Supply of ergonomic chairs and height-adjustable desks

» Supply of ergonomics equipment for workstation (mouse, mouse pads with gel wrist
supports, monitor risers, etc.)

» 5-minutes warm-up before starting work (20 referents were trained in the implementation
of muscle awakening by a state-certified osteopath practitioner specialising in the
prevention of risks related to physical activity

» Installation of anti-glare films on the windows located to the south
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Prevention of Psycho-Social Risks (PSR)

The organization of work in the various departments has been put in place to prevent Psycho-
Social Risks (RPS). In this difficult health context, our Group has not suffered from the resulting
economic crisis and has implemented actions so that employees can carry out their tasks
serenely:

» Several company agreements signed with representatives were renewed

» The Mandatory Annual Negotiation (NAO) was held with the Union Representatives

» Additional resources have been allocated to the various departments to compensate for the
increased activity

» A Social Worker is present on site at reqular intervals (1/2 day per week)

» Home office has become more democratic

Periodic Regulatory Inspections

The periodic reqgulatory checks of the installations, equipment and site, mentioned below, are part
of the means of prevention which guarantee compliance but also the proper functioning of all the
material or technical resources necessary for the safe accomplishment of tasks of team members
of the RAJA Group:

» Electrical installation > Doors & gates

» Infrared thermography »  Water networks

» Lifting devices & accessories »  Airpollutants

» Lifts > Noise pollution

» Pressure equipment > Lighting

» Fire protection & prevention equipment > Electromagnetic fields
> Asbestos

Occupational Risk Assessment Document

The professional risks assessment is subject to an annual review in all the subsidiaries of the RAJA
Group, regardless of the methodology used. The risk assessment of the different work unitsis then
compiled into an Occupational Risk Assessment Document available for free consultation so that
all team members can read it.

HEALTH AT WORK

Occupational Health Service

Except for the RAJA France parent company, which, due to the number of team members, has a
nurse present on the site from Monday to Friday from 9:00 a.m. to 5:00 p.m. and an occupational
doctor available onrequest and is present /2 day per month, all the other subsidiaries are attached
to occupational medicine centres.

The missions of the Occupational Health Service are as follows:
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Nurse

» Conduct occupational health actions, with the aim of preserving the physical and mental
health of workers throughout their professional career

» Advise management, team members and their representatives on the provisions and
measures necessary to avoid or reduce occupational risks, improve working conditions,
prevent the consumption of alcohol and drugs in the workplace, to prevent sexual or moral
harassment, to prevent or reduce hardship at work and professional disintegration and to
contribute to the retention of workers in employment.

» Ensurethe monitoring of the state of health of workers according to the risks concerning their
health at work and their safety but also those of third parties, hardship at work and their age.

As part of the risk assessment process and in particular in updating the Occupational Risk
Assessment Document (DUER), the nurse is involved alongside the members of the Health, Safety
& Working Conditions Commission (CSSCT).

Occupational Physician

The role of the occupational physician is to prevent any impairment of workers' health because of
their work, in particular by monitoring the conditions of hygiene at work, the risks of contagion,
and the workers' state of health. The occupational physician is an adviser to the employer, team
members, staff representatives and social services, on:

» Improve living and working conditions at the company

» Adjust jobs, working techniques and the pace of work for better physical and mental health,
with a view to promoting employee retention in particular

Protect team members workers against all hazards, and against the risk of occupational
accidents or exposure to dangerous chemical agents

General hygiene at the company and in catering services

Health prevention and education at the company in connection with occupational activity
New construction and Improvement of our layouts

Changes made to our workplace and our equipment

The establishment or modification of night shift scheduling

Support in case of any major reorganisation at the company

v
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He also advises the employer, by participating in the risk assessment within the framework of the
development of the company file and within the framework of his action on the working
environment, which he leads with the other members of the multidisciplinary team, which he leads
and coordinates.

First Aiders

First Aiders oversee managing injured people or people having discomfort. They provide first aid
by following the instructions provided during their training and contact the External Emergency
Services if necessary.

If it is a minor accident, they fill out the infirmary notebook. In the event of an accident at work,
they inform the Human Resources Department.

The list of First Aid is displayed on the panels provided for this purpose.
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Mandatory Health Checks

Throughout their career in the company, team members are subject to several medical
examinations aimed at validating their ability to perform their duties in the company or detecting
possible dangers to their health. at the workplace.

Inthe Group's French subsidiaries, by means of posters, team members are informed of the various
recurring medical check-ups that they will have to follow during their career.

Type of Visits Main Initiative Frequency

Mandatory Medical Visits

Information & Prevention Visit (VIP) 3 months maximum

The Employer L
e Forallteam members from the hiring's date

Recovery visit
o After maternity leave

e Afteran occupational disease Within 8 days from the

The Employer q f K
o Afterastoppage of at least 30 ate of work's recovery

days due to an accident at work,
illness or non-professional
accident

Simple Individual Tracking (SIS) 5 years maximum after
The Employer the last visit
e Forallteam members e lastvisi

A medical visit is carried

Reinforced Individual Monitoring out by the occupational

(SIR) physician before hiring
and is repeated at least
e Forteam members assigned to a every 4 years. An
position subject to a specific The Employer intermediate visit is
aptitude test (operating certain carriedout by a
work equipment, electrical healthcare professional
clearances, etc.) no later than 2 years
after

Other Medical Visits

Occasional Visits The Employer / the According to the
team member / the availability of the
 Forallteam members attending physician Occupational Physician
Pre-recovery visits The team member/ 3 months maximum
e Forteam members who have the attending from the date of
been off work for more than 3 physician recovery

months

Complementary Visits

e « Forallteam members

In the other Group subsidiaries, the laws specific to each country that are applied.
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Complementary Health Insurance

In the French subsidiaries, membership of the complementary health mutual allows all team
members to complete their reimbursements of health costs in addition to the part reimbursed by
Social Security. Unlike individual complementary schemes, company complementary health
insurance are collective schemes that protect all employees and managers of the company by
offering guarantees adapted to the specificities of the company and/or the sector of activity.

In the other Group subsidiaries in Europe, this approach is also implemented in accordance with
the legislation in force in each of the countries.

Consultation Platform r a r, e
]
Our French subsidiaries JPG and BERNARD provide their team members

with a consultation platform that allows them to consult a doctor or video specialist from their
office, home or on the move every day of the week, from morningin the evening. All without upfront
costs.

Flu Vaccination

Vaccination against influenza is offered and paid for by the employer in most RAJA Group
subsidiaries. This approach aims primarily to preserve the health of employees and contributes to
the sustainability of the activity by reducing the number of work stoppages during the epidemic
period.

ACCIDENTOLOGY

Accident Monitoring

Accidentology is monitored by the Human Resources Department in each of the RAJA Group
subsidiaries. The methodology for the calculations varies according to the country according to
the regulations in force.

In general, minor accidents are recorded in the notebook provided for this purpose, commuting
accidents are not taken into consideration in all European countries. Regarding accidents at work,
they are systematically declared to local social security funds or equivalent.

Investigations are carried out internally to analyse the causes and implement preventive and/or
corrective actions to prevent accidents and near-misses from happening again and are shared
during Safety briefing meetings.

Frequency Rate & Severity Rate

Eachyear, all the subsidiaries of the RAJA Group calculate the frequency rate and the severity rate
based on monitoring of accidents. The methodology used is as follows:

FR =(number of accidents in first settlement/hours worked) x 1,000,000

SR =(total number of days of incapacity x 1,000) / number of hours worked.
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COVID 19 Health Crisis

PERMANENT MOBILISATION OF OUR TEAMS

The health crisis linked to the Covid-19 pandemic persisted in 2021. In line with what we had
implemented in 2020 to provide service to our customers, all protective measures have been
maintained or even reinforced to ensure the health and safety of team members present on the
sites. Home office has been introduced in the Departments where it was possible.

Several screening campaigns were organised by the Occupational Health Service of the Human
Resources Department throughout the year to enable volunteer team members to be tested at
their workplace.

The Executive Committee regularly ensured the coordination of all the companies of the Group to
guarantee the correct application of the preventive measures for the continuity of the activity. The
directors and managers of the Group's subsidiaries have supported their teams daily and have put
in place the organisations and action plan necessary for the situation and to adapt them to its
evolution.

Throughout 2021, our teams in all Group companies have been mobilised to guarantee excellence
in service to our customers.

v/
RAJA
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Working Conditions

NEW TEAM MEMBERS' ON-BOARDING

Welcome Session

The arrival in a new company, in a new position, is an important period of professional life. Within
the RAJA Group, this translates into the desire to do everything possible to make it a privileged
moment to discover our businesses and our organisation.

On their first day, new employees are given a welcome booklet, a practical guide to human
resources, in which they find information relating to:

» Humanresources contacts

» Information about day-to-day life within the
company

» Working conditions

» Health & safety

» Quality & the environment

Components of their remuneration
Trainings’ opportunities

The different types of leave

Team members’ benefits (health
insurance, provident insurance,
child-care, etc.)

vVVvyvyy

During this welcome session, the new team member also receives:

>
>
>
>
>

A copy of the internal rules of procedure

A copy of the various agreements concluded with the social partners
The ethics charter

The anti-corruption code of conduct

Their contractual documents
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Integration Phase

With a view to limiting the use of subcontracting and outsourcing, the skills necessary for the
development of the RAJA Group are first sought internally, and all job offers are communicated on
the intranet of the various Group companies.

The integration phase, essential for understanding the specificities of our businesses and the
challenges of the workstation, contributes to the loyalty of our team members. We have set up
integration systems adapted to the job category and level of responsibility of each.
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PAID LEAVES & EXCEPTIONAL LEAVES

Paid Leaves, RTT & Leaves linked to Seniority

Paid Leaves & Leaves linked to Seniority

For the French subsidiaries, the acquisition period for CPs is from June 1 of year N-1to May 31 of
year N. The period for taking main leave (summer leave)is from June 1June of year N until October
310of year N. The balance of legal leave must be taken before May 31 of the following year (N+1).

Depending on the number of years of seniority, additional days off are given to eligible team
members, the number of days varies according to the socio-professional category of the
employees.

In the European subsidiaries of the RAJA Group, the number of paid holidays and leave linked to
seniority varies according to the legislation of the country.

RTT

In France, the reduction in working time (RTT) is a system that provides for the allocation of days
or half-days off to team members whose working time exceeds 35 hours per week. The benefit of
RTT days is set by a company agreement.

Exceptional Leaves

Parents’ Leaves (until the child is 21)

The RAJA France and CENPAC subsidiaries offer their team members, depending on their socio-
professional category, 1to 4 days of additional leave depending on the number of dependent
children and their seniority in the company.

Youth Leaves

Our subsidiary CENPAC offers 1/2 additional day off per month of actual work during the reference
year to all team members under the age of 21.

Status Days

Our subsidiary CENPAC offers between 1 day and 4 days of additional leave to all older team
members depending on their seniority and their socio-professional status (supervisor or
manager).

Family Events’ Leaves

The French Labour Code provides for additional paid leave days granted according to family
events, the number of days as well as the nature of the event may vary from one collective
agreement to another, but the events considered as family are the next:

» Marriage or PACS of the team member » Death of father, mother, spouse's

» Birth of achild parents, brother, or sister

» Adoptinga child » Death of agrandparent

» Marriage of a child » Death of agrandchild, uncle or from an
» Death of spouse/child aunt

» Move » Child disability
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In the European subsidiaries of the RAJA Group, the legislation of the country applies. In some
countries, days off for family events are given to employees, in others this type of leave does not
exist.

Maternity Leaves

The duration of maternity leave varies according to the legislation of the country where the Group
subsidiary is located.

In France, within the parent company, maternity leave lasts 16 weeks for the 1st and 2nd child (6
weeks before, 10 weeks after)and 26 weeks(eight weeks before, 18 weeks after)from the 3rd child.

Future mothers will be able to postpone, within the limit of 3 weeks, the starting point of the
prenatal leave. Postnatal leave will be increased by the same amount.

Adoption Leaves

Only the French subsidiaries of the RAJA Group (RAJA France, BERNARD, CENPAC & JPG) offer
their employees the opportunity to take leave in the context of an adoption. The duration of this
leave varies according to the number of children adopted (10 weeks for the 1st and 2nd child, 18
weeks from the 3rd child and 22 weeks for a multiple adoption).

Paternity Leaves

Paternity leave does not exist in all the European countries where the subsidiaries of the RAJA
Group are present. In the subsidiaries where it is applicable, the duration of this leave varies
according to the legislation of the country.

In France, since July 1, 2021, the paternity and childcare leave previously planned for a period of 11
consecutive calendar days has been increased to 25 days which can be divided for a single birth
and from 18 to 32 days in case of multiple births. Paternity leave is covered by Social Security up to
50% and must be taken before the child is 4 months old.

Parental Education Leave

Parental education leave does not exist in all the European countries where the subsidiaries of the
RAJA Group are present. In the subsidiaries where it is applicable, the duration of this leave varies
according to the legislation of the country.

In France, following the birth or adoption of a child aged 16 or under, any employee present in the
company for at least one year on the date of the child's arrival, may benefit from parental leave for
education.

There are two types of parental leave:

» Full-time leave, during which the employment contract is suspended

» Part-time work: the duration must be at least 16 hours per week. The team member can
choose the duration of work that suits him; on the other hand, the distribution of hours must
be fixed in agreement with the employer
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WAGES & WORKING BENEFITS

Remunerations

Wages

Theindividual increases, which each year represent a budget of 2% of the payroll, are validated by
the Human Resources Department, which ensures that they are distributed fairly. The principles
of individual increases are transparent and common to all of the company's departments:
individual performance, alignment with the company's values and reference compensation.

In addition to the basic fixed salary, some French subsidiaries have built up over the years a
compensation package that values performance, with:

» Payment of 13th month and seniority bonuses
» Avariable and individualised compensation system

Overtime

Within the French subsidiaries, all working hours, carried out at the express request of the
department manager, beyond the legal working time, give rise to increases for overtime. Within the
framework of a weekly duration of 37 hours, the increase to be applied is as follows:

» 25% beyond the 37th hour and up to the 43rd hour
» 50% from the 44th hour

Individual Social Report

Each year, all team members receive their Individual Social Report (BSI). This document allows
them to find out about the social benefits they have received.

It includes information relating to the position occupied by the team members as well as the
components of their remuneration.

Employees Savings

Participation

Inthe Group's French subsidiaries, participation is alegal obligation for companies with more than
50 team members. Its overallamount (called the Special Participation Reserve)is determined by a
formula based on the company's financial results. All team members benefit from it, provided they
have a seniority of at least 3 months over the previous year.

Participationis distributed in proportion to salary and attendance time. Maternity leave, accidents
at work, training and all legal or contractual periods assimilated to actual work (paid leave,
delegation, etc.) are not deducted.

In the other subsidiaries in Europe and depending on their size, participation may take the form of
setting up a pension fund or life insurance.
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Profit-Sharing

Profit-sharing is an optional approach, which is part of the company's desire to involve its
employees in the success of the company, while encouraging the performance of each of the
departments. Within the RAJA France parent company and CENPAC, it was the subject of a
collective agreement, signed with the social partners.

The overall amount of profit-sharing is determined by several criteria used to manage the
company, such as improving productivity, operational activity, support for the quality policy and
environmental protection.

All RAJA France and CENPAC team members benefit from it, provided they have a minimum of 3
months seniority over the previous year. The profit-sharing is calculated in proportion to the salary
as well as the time of presence. Maternity leave, accidents at work, training and all legal or
contractual periods assimilated to actual work (paid leave, delegation, etc.) are not deducted.

Employee Savings Schemes

In France, RAJA, CENPAC and JPG provide all employees (subject to 3 months of seniority) with
two employee savings plans:

» Company Savings Plan (PEE), with sums unavailable for 5 years, to build up medium-term
savings

» Collective Retirement Savings Plan (PERCO), with amounts not available until retirement age,
to constitute a supplementary pension

In the subsidiaries in Europe where participation results in the establishment of pension funds
and/or life insurance, employees can make the investments of their choice.

Subsidy for Transport Costs

Public Transport

Only the French subsidiaries of the RAJA Group (RAJA France, BERNARD, CENPAC and JPG) cover
50% of the price of the weekly, monthly or annual subscription of the transport ticket for the
journey home-workplace and return.

Personal Vehicle

Some of the Group's subsidiaries compensate team members who use their personal vehicle to get
to their place of work. The amount of this indemnity varies according to the entities in which it is
paid.

Child-Care Service

Not all RAJA Group subsidiaries, given their size or location, are able to provide childcare services
to their team members.

In the subsidiaries in which this system exists, most of the time, the company's contribution
consists of the payment of a 'childcare' allowance, the amount of which varies according to the
subsidiaries.
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In the context of well-being at work and work-life balance, the parent company
RAJA France has chosen the nursery manager La Maison Bleue, a recognised

player in early childhood, to help its team members find childcare solution. i ﬁ E:

. . . . . ] m gl
For the sake of fairness, the criteria for allocating places in créche no longer alson Blaus

concern only seniority but also family quotient, family situation, etc.

FLEXIBLE ORGANISATION OF WORK

Home Office

In order to adapt the organisation of work within the RAJA Group to the health context, home office
has been permanently established in most entities and allows employees whose functions allow
them to work remotely.

In the subsidiaries in which home office is customary, an agreement on its implementation to
explain the terms and conditions has been signed with the social partners or through a company
policy signed by Management in the subsidiaries where there are no staff representatives.

Team members eligible for home office have signed an amendment to their employment contract
for a period defined by mutual agreement between the parties.

Within the parent company, RAJA France, the risks associated with home office, such as
ergonomics at the workstation, professional isolation or even the balance between professional
and private life have been integrated into the General Risk Assessment document (DUER).

Reduction of Working Time

In the French subsidiaries, the terms of the law of June 13, 1998, and that of January 19, 2000
relating to the organization and reduction of working time have been the subject of an agreement
signed with the social partners.

As part of the 35-hour agreement, employees who work a weekly schedule of 37 hours benefit from
RTT days. Absences (sickness, maternity, paternity, unpaid leave, work, or commuting accident)
reduce their RTT rights.

In some European subsidiaries, it is more a matter of working time flexibility with a modulation of
schedules in agreement with management.

Working Hours

Therequirementsapplicable to working hours are defined in the employment contract, the internal
regulations, and the welcome booklets.

The opening hours of the sites vary according to the needs of the business:

» From8:30am to 8:00 pm for team members working in offices
» Fromb5:00amto8:00 pmdepending onthe activity for team members working in the logistics
warehouse
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EXCHANGES WITH SOCIAL PARTNERS

Health, Safety & Working Conditions Commission (CSSCT)

In the Group's French subsidiaries (RAJA France, BERNARD, CENPAC & JPG), the members of the
CSE appointed 4 staff representatives elected to be part of the Health, Safety & Working
Conditions Commission (CSSCT), they all followed the training necessary for the exercise of their
mandates in terms of health, safety and working conditions and are consulted:

» Before any major planning decision modifying the health and safety conditions or the working
conditions and before any major transformation of the workstations resulting from the
modification of the tools, a change of product or the organisation of work, before any change
in production rates and standards, whether or not related to the remuneration of work.

» On the introduction project and during the introduction of new technologies on the
consequences of this project or this introduction on the health and safety of team members.

» On the adaptation plan established during the implementation of major and rapid
technological changes.

» Measures taken to facilitate the employment, return to work or continued employment of
injured team members, civilian invalids, and disabled team members, in particular the
adaptation of workstations.

» Onthe documentsrelated to their mission, on the internal rules of procedure.

The frequency of meetings between the representatives of the Management and the members of
the CSSCT is quarterly, however if the situation requires it, extraordinary meetings can be
organised.

Prior to these meetings, an agenda is drawn up and sent by the members of the CSSCT to the
Human Resources Department, which sends it to the various stakeholders so that the elements of
the answers can be givenin return to be able to be debated in session.

CSSCT members also actively participate in the occupational risk assessment process and in
updating the Occupational Risk Assessment Document (DUER).

All the subsidiaries of the RAJA Group, due to their size, do not have representatives in terms of
Health, Safety & Working Conditions.

In the subsidiaries where a commission equivalent to the French CCSCT exists, meetings are
organized at frequencies defined by the legislation in force in the country.

In all the subsidiaries of the RAJA Group, even in the absence of an "official" commission, the
Health, Safety and Working Conditions of team members remain the concern of the management
teams who carry out preventive and corrective actions to provide a healthy work environment
adapted to the needs of their teams.

Health, Safety and Working Conditions are the subject of points during team briefings, particularly
within logistics warehouses.
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Mandatory Annual Negotiation (NAO)

Only the French subsidiaries of the RAJA Group (RAJA France, BERNARD, CENPAC & JPG) are
subject to the Mandatory Annual Negotiation which is carried out between the union bodies and
the General Management and revolves around the following themes:

Remuneration

Working time

Disability

Sharing the Added Value

Professional Equality between Women and Men
Quality of Life at Work

vvvyvVvyyVvyy

Theresults of the Mandatory Annual Negotiation are sent to allemployees by the Human Resources
Department of the subsidiaries in France and are displayed on the Union panels provided for this
purpose.

QUALITY OF LIFE AT WORK & WELL-BEING

Within the RAJA Group, each entity has the latitude to implement the actions of its choice to
promote the Quality of Life at Work and ensure the well-being of its team members.

Webinars

As part of the Quality of Life at Work and Well-being, our Spanish subsidiary KALAMAZOO has set
up a program called "Be Well" offering a series of webinars lasting 90 minutes each, planned
throughout the year on the following themes:

Stressreduction » Ergonomics at the workstation & at
Communication & conflict management home
Adapting to change > Sleepandrest

. . » Prevention of cardiovascular
Psycho-emotional well-being

P . ¢ loskeletal disord disorders
revention of musculoskeletal disorders » Smoking cessation
Food & nutrition

vVvVvvvyYvyy

Quality of Life at Work Agreements

Our French subsidiaries BERNARD and JPG have each signed a Quality of Life at Work agreement
with their social partners on the following topics:

Work-life balance

Measures in favour of working conditions

Measures in favour of the right of direct or collective expression
Measures in favour of the right to disconnect

vVvVvyy
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RAJA Sport Association

Concerned about the health of our team members, their personal development and well-being at
work, we allow them to carry out, within the framework of the company, sports, well-being, and
artistic activities. Our teams also participate in major international sporting events, and we have
set up dedicated spacesin the RAJA premises in Roissy: a sports and dance hall as well as aroom
dedicated to well-being and sophrology.

The RAJA Sport association, chaired by Mohamed Fahim,

IQ AJA SM which manages these activities, was created in 2006 on the
~

initiative of Daniéle Kapel-Marcovici, convinced of the
benefits of sports practice and anxious to benefit her teams.

« |'ve always held the belief that the values promoted by sport, such as surpassing oneself, mutual aid,
and team spirit, are the ingredients for success and accomplishment in business. The in-company
practice of sport activities helps improve quality of life at work, which is the key to improved stress

management and greater dedication and performance amongst our teams. »

Daniele Kapel-Marcovici, RAJA Group Chairwoman & Chief Executive Officer

Within the subsidiaries as well as the parent company RAJA France, various sports and well-being
activities are offered: sports lessons (Yoga, Pilates, Cross Fit, Nordic Walking) to photography, as
well as relaxation and welfare. Other activities and services are offered by professionals at
advantageous rates: hairdressing salon, beauty salon, massage, sophrology, energy treatments.

RAJA also has a European team of around thirty marathon runners, who every year wear the colours
of the Group by participating in marathons in France and abroad, with the financial participation of
the company.

e —-—iEe -
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Health & Prevention Seminars

Our Italian subsidiary MONDOFFICE offers its team members face-to-face and remote seminars
with experts:

» Medicine “Breast Cancer Prevention”
» Psychology “Relationships & Family”

Promotion of Health & Ergonomics at the Workstation

Our subsidiary CENPAC works for its part to promote Health and Ergonomics at the Workstation
by reqularly carrying out studies relating to:

» Fitting exoskeletons

» Setting up sit/stand desks

» The implementation of Segways to facilitate movement in the warehouse
» Noise measurements carried out by an ergonomist

Mobility Plan
Th f bsid VIKING in G ff I h G
e site of our subsidiary in Germany offers its employees the
~OBRAD

possibility of renting bicycles at a preferential rate.

Pleasant Workplaces

All subsidiaries of the RAJA Group are investing to provide their team members with a pleasant
and environmentally friendly workplace.

Numerous developments are carried out each year to improve the common areas so that team
members can spend convivial moments during their break. The workspaces are equipped with
more ergonomic furniture and are modernised.

Daniele Kapel-Marcovici, Chairwoman and Chief Executive Officer of the RAJA Group announced
that from 2022, a vast renovation plan for the Headquarters would be undertaken, including the
expansion of the spaces dedicated to RAJA Sport and the catering areas.

Annual Satisfaction Surveys

Each year, the Work Environment Department of the RAJA France parent company carries out a
satisfaction survey among employees. The purpose of this survey is to engage us in a process of
continuous improvement and to provide a work environment adapted to changes within the
company. For 2021, the score obtained was 8.7/10.

The summary of the responses gives rise to the establishment of an action plan which is sent to
employees to inform them of the preventive and/or corrective actions that will be implemented.

Our subsidiary RAJA United Kingdom measures Quality of Life at Work and Well-being through
annual team members engagement surveys. The results of the survey are analysed, and action
plans are drawn up by the Management teamin collaboration with the non-elected representatives
of the team members Forum.
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Collection RAJA Art

Passionate about contemporary art, Daniéle
Kapel-Marcovici has built an original and eclectic
collection at her company: the RAJA Art
collection.

The collection started in the 90s and grew over the
years through encounters with artists and gallery
visits; it now includes more than 150 works, such
as paintings, sculptures, installations,
photographs, and videos, created by more than
100 recognized and emerging artists from 5
continents.

What makes the RAJA Art collection special and
unique in the world of corporate art collections is
its specific theme: packaging, a theme that x - R T
. . X Bondon Européen n” 1364
reflects RAJA's historical core business. Leurence JENKELL

Packaging, an idea that sparks endless inspiration

for artists! Some works are made from cardboard, wood, paper, or polyethylene, giving these
materials an unexpected nobility; others are inspired by them, and transpose them in marble,
bronze, metal or ceramic, exploring the rich symbolic universe of packaging to express such
notions as voyage, absence, the consumerist excesses of our society...

Exhibited at the Group's European headquarters with a creative scenography tailored to the
location, as well as at several European subsidiaries, the RAJA Art Collection is dedicated above
all to the company's team members. The collection helps to bring them together around common
values such as creativity, modernity and diversity and gives them prime daily exposure to
contemporary art. The collection can also be viewed during our Open House events, and as part of
events intended for our visitors or for the company's priority customers.

Plastic Elephant
BOSDSLOYT
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Social Dialogue

WORKS COUNCIL

Not all of the Group's European subsidiaries have a committee of elected staff representatives;
however, substitute bodies have been put in place. Notably within RAJA UK, an Employee Forum
made up of non-elected representatives from each business meets every two months to discuss
topical issues across the business and foster effective two-way communication between
employees and management team.

The Employee Forum is responsible for measuring the commitment of team members through
satisfaction surveys. The members of this forum analyse the results of the survey and establish an
action plan. The leadership team works with the employee forum to understand the survey results
and what is needed to improve areas of underperformance.

At KALAMAZOQO in Spain, RAJA in Germany and RAJA in Belgium Works Councils composed of
elected members are in place. The social dialogue within these entities is essentially oriented
around the following themes:

Compliance with labour regulations

Occupational health and safety

Application of the principle of equal treatment and opportunities
Economic situation of the Company

Evolution of the headcount

Absenteeism, work accidents and occupational diseases statistics
Studies on the Work Environment and prevention mechanisms.

vVvVvvyvVvyvVvyyVvyy

The elected members of the Works Councils in these entities meet every month or as soon as the
situation requiresiit.

In the French subsidiaries (RAJA France, BERNARD, CENPAC & JPG), the members of the
Economic Social Committee (CSE)are staff representatives elected by the employees. Their term
of office is 4 years.

Their missions are:

» To be informed and consulted on decisions relating to the organisation, management, and
general operation of the company

To manage social and cultural activities benefiting team members

To present individual or collective complaints to the employer during monthly meetings

To Support team members and set up mediation with management

To bringin outside experts when necessary

To exercise whistle-blower rights

To contribute to promoting health, safety and the improvement of working conditions in the
company and to carry out investigations into work accidents or occupational or occupational
diseases.

vvvyVvyyVwvyy

The frequency of meetings between the Management and the members of the CSE is monthly,
however if the situation requires it, extraordinary meetings can be organised.
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UNION DELEGATION

Union delegations exist in Italy at MONDOFFICE, in Belgium, at RAJA as well as in all the entities of
the RAJA Group in France (RAJA France, BERNARD, CENPAC & JPG). Union delegates are
responsible for:

» Transmission of claims between team members and employer.

» Participating in, creating, or making changes to various agreements concerning labour law,
such as: the collective agreement, the sectorial agreement, the company agreement, and the
internal rules of procedure.

COLLECTIVE AGREEMENTS

Social dialogue is dynamic, based on listening and trust. Discussions with social partners have thus
enabled the co-construction of numerous collective agreements for several years, which are
regularly updated to meet the challenges of the entities of the RAJA Group in France:

Agreement on the reduction of working hours

Agreement on the donation of days off

Agreement on night work

Company agreement on overtime work and annual quotas

Profit-sharing agreement

Amendment on incentive pay objectives

Agreement on Solidarity Day

Memorandum of Understanding on Wage Policy (Mandatory Annual Negotiations - NAQO)
Agreement on the implementation of home office

Agreement on the right to disconnect

Intergenerational agreement on the generation contract

Agreement on the organisation and functioning of the works council (CSE)

VVVVVVVVYVVYVYyYVYYVYY

RAJA in Germany or RAJA in Belgium have also signed agreements on the following topics:

» Workingtime

» Use of information systems

» Use of internet, intranet and e-mail

» Lutte contre ladiscrimination et le harcelement sexuel
» Home Office

» Flex-Office

| 4

Financial subsidies for childcare

The other Group entities in Europe do not have collective agreements. They comply with the
labour laws in their country.

COLLECTIVE LABOUR AGREEMENT

This text supplements the Labour Law in force at the national level and makes it possible to
consider the specificities of each trade, in particular the disparities of organisation, the
arduousness of the work and the particular social conditions.

Agreement on professional equality between women and men and on the quality of life at work

Agreement relating to the adjustment of the information and consultation procedure of the CSE
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RAJA France and CENPAC are attached to the Collective Agreement "Distribution & Wholesale
Trade of Paper-Cardboard", the following subjects are developed there:

vvvyvVvyyVwvyy
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Section 1: Scope

Section 2: Hiring, employment contract, medical visits

Section 3: Changes to the employment contract

Section 4: Duration & organisation of working time

Section b: Holidays & bank holidays

Section 6: Termination of the employment contract, notice, job search hours, dismissal &
contractual indemnities

Section 7: Maternity, sickness & accidents at work

Section 8: Provident Insurance

Section 9: Occupational Classification

Section 10: Salaries, bonuses & compensations

Section 11: Securing & developing career paths

Section 12: Diversity & enhancement of human capital

Section 13: Occupational Health & Safety

Section 14: Compensation for partial activity

Section 15: Social dialogue, discrimination & freedom of association

JPG is attached to the Collective Agreement "Retail trade, Stationery, Office supplies, Office
automation”, the following subjects are developed there:
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Section 1: Scope

Section 2: Hiring & promotion

Section 3: Fitness for employment and work

Section 4: Working time

Section 5: Suspension of the employment contract for illness or accident
Section 6: Paid leaves

Section 7: Guaranteed minimum wages

Section 8: Physically or nervously dangerous, unhealthy heavy work
Section 9: Professional equality between women and men

Section 10: Special provisions for women and young people
Section 11: Health & Safety

Section 12: Employment of the disabled

Section 13: Apprenticeship & professional training

Section 14: Provident Insurance

BERNARD is attached to the "Distance Commerce" Collective Agreement, the following subjects
are developed there:

VVVVVVVVYVYYVYY

Section 1: Scope

Section 2: Hiring & promotion

Section 3: Fitness for employment and work

Section 4: Working time

Section 5: Suspension of the employment contract for illness or accident
Section 6: Paid leaves

Section 7: Guaranteed minimum wages

Section 8: Physically or nervously dangerous, unhealthy heavy work
Section 9: Professional equality between women and men

Section 10: Special provisions for women and young people
Section 11: Health & Safety
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» Section12
» Section13
» Section 14

: Employment of the disabled
: Apprenticeship & professional training
: Provident Insurance

In Spain, KALAMAZOO is attached to the Collective Agreement of the "Trade of Paper & Graphic
Arts", the following subjects are developed there:

Section 2:
Section 3:
Section 4:
Section b:
Section 6:
Section 7:
Section 8:
Section 9:
Section 10

VVVV V V VV VvV V VYV VVYVVYVYVYYVYVYY

Section 21

Section 11:
Section 12:
Section 13:
Section 14:
Section 15:
Section 16:
Section 17:
Section 18:
Section 19:
Section 20: Equal opportunities between men and women
: Discrimination & Sexual Harassment

Section 1: Preliminary clauses

Scope & complaint

Compensation

Work organisation

Occupational Classification

Recruitment & Employment

Remuneration

Working day, working hours and breaks

Reduction of working hours for legal custody or family care

: Suspension of the employment contract

Health & Safety

Retirement

Miscellaneous

Training

Non-application clause of the collective agreement
Disciplinary system

Trade unionrights

Mixed commission

Conflict Management

In Italy, MONDOFFICE is attached to the Collective Agreement "of Companies in the Commerce
Sector", the following subjects are developed there

Section 2:
Section 3:
Section 4:
Section b:
Section 6:
Section 7:
Section 8:
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Section 1: Obligations of the employee

Prohibitions

Reasons for absences

Respect for working hours

Change of residence

Disciplinary measures

Disciplinary code

Legislation on disciplinary measures

The other entities of the RAJA Group are not attached to any Collective Agreement, they comply
with the labour legislation in their country.

In all cases, collective agreements allow:

» For workers, to have a framework for the employment contract, which makes it possible to

guarantee

minimum working conditions and income

» Foremployers, to guarantee social peace by defusing global conflicts through negotiation.
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Carreer Management

RECRUITMENT POLICY

La politique de recrutement des filiales du Groupe RAJA s‘articule autour de plusieurs principes
clés:

>

Culture and respect for RAJA's values: We want to establish long-term relationships with our
employees, so we seek out candidates with values and interpersonal skills that are in line with
our customer satisfaction-focused corporate culture.

Sustainable employment: we endeavour to develop permanent employment relationships
whenever possible, and our use of temporary contracts is generally limited to periods when
peaks in activity, particularly in terms of logistics, make it necessary to reinforce our teams.
Non-discrimination: we've implemented the most objective recruitment processes possible,
and we raise awareness among all persons involved in hiring to guarantee equal treatment and
promote diversity.

Oversight of the hiring process: RAJA has invested in the WeRecruit hiring management
toolkit to help enhance its image as an employer among applicants, and we have a simplified
qualitative management of offers and application files.

STABILITY OF HUMAN CAPITAL

All subsidiaries of the RAJA Group aim to retain their team members by offering:

vVvVvyy
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Professional development opportunities

Attractive and fair wages

Benefits in addition to compensation

Good working conditions with the provision of ergonomic and appropriate equipment to
perform tasks in complete safety

pleasant working environment that complies with current legislation

A strong employer brand that notably considers issues such as sustainability and social
commitment

Maintaining the employment of seniors and the integration of more junior employees, which
allows the contribution of new skills, the development and sustainability of our professions
thanks to the transmission of knowledge and know-how from the company

Thus, the average seniority within the Group's entities is between 10 and 15 years with a turnover
ranging from 2% to 10% in 2021.

BEST EMPLOYER LABEL RAJA

In 2021 and for the 3rd consecutive year, RAJA was honoured as "Best
Employer" (Palmares Capital / Statista). RAJA is an attractive employer,
identified in the TOP 10 companies preferred by employees in the
wholesale trade.

PALMAR EIS
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SKILLS DEVELOPMENT & ADAPTATION

Annual Evaluation Interviews & Professional Interviews

Annual Evaluation Interviews

The annual evaluation interviews are carried out in all the subsidiaries of the RAJA Group and are
an opportunity for managers and their team members to have a privileged time for discussion and
make a statement on achievements of the past year and to set objectives for the coming year.

These performance reviews are intended to:

Review the objectives

Assess technical business and behavioural skills

Identify areas of improvement

Review the performance of the past year

Make a statement on the workload, the organisation of work and the balance between
professional and personal life

» Make a statement on wishes for professional development and the development of skills

vVvvyyvyy

In all subsidiaries, managers have good practice guides for conducting annual appraisals in the
best conditions.

Professional Interviews
In France, the labour code requires companies to carry out professional interviews every 2 years.

Thus, RAJA France, BERNARD, CENPAC & JPG organise these professional interviews every two
years or when a team member has been absent for a long period. Even if the subject is broached
during the annual evaluation interview, the professional interview is an opportunity for the
manager to consider the professional development prospects of hisand her team membersand to
define the training needs that may contribute.

Skills Assessment Tools

In addition to interviews, all the tools useful for assessing skills, which are all means of ensuring
objective performance measurement, are in place in the Group's subsidiaries:

» Jobdescriptions
» Competency frameworks
» Interviews at the end of the trial period

In some subsidiaries, particularly in the United Kingdom, the concept of role criticality
(management teams, value creators, points of failure) in the company is assessed by General
Management so that the activity be sustainable and that the areas of development training be
strengthened if necessary.
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Training & Skills Development

The Human Resources Department of each of the Group's subsidiaries ensures that
documentation on the various existing training systems is made available to its team members.

Professional Training
Professional training aims to:

Promote the professional integration of team members

Allow them to remain in employment

Contribute to the economic development of the company

Allow team members who have interrupted their professional activity to return to work.

vVvyvyy

This internal skills development policy is reflected in 2021, in all subsidiaries, by a substantial
budget for external training.

Skills Assessment

The skills assessment, at the initiative of the employer and/or the team member, is intended to
enable him or her to analyse their professional and personal skills as well as their aptitudes and
motivations and to define a professional project and/or a training project.

Validation of Acquired Experience (VAE)

On the initiative of the employer and/or the team member, the validation of acquired experience
allows anyone engaged in working life to have the professional experience they have acquired
validated in order to obtain a diploma, a professional title or a certificate of qualification. The VAE
also allows access to a training course, without justifying the level of studies or diplomas usually
required.

Skills Development Plan

The skills development plan is built each year in support of the RAJA Group's strategy. Training is
primarily putin place for services undergoing transformation, whether it is a question of changing
professions or reorganising the production of catalogues in paper and web format.

Promotion of Internal Mobility

With a view to limiting recourse to subcontracting and outsourcing, the skills necessary for the
development of RAJA are first sought internally, and all job offers are communicated on the
intranet and posted on the panels provided for this purpose.

Promotion is an essential and priority lever of our Human Resources policy; internal candidates
being favoured whenever possible.

Promotion makes it possible to retain teams, develop skillsand employability but also to guarantee
the sustainability and transfer of our know-how.
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Diversity, Discrimination & Harrassment

DIVERSITY CHARTER

In 2021, for the 7th consecutive year, the parent company, RAJA France renewed its adherence to
the Diversity Charter and thus confirmed its desire to promote the application of the principle of
non-discrimination in all its forms (ethnic, generational, physical, social, sexual, cultural or
religious) in all acts of management and decision-making of the company or organization and in
particular in all stages of human resources management.

This charter is structured around the following axes:

Commitment s\
Awareness & training GHARTE h;h
Process evolution .
Hiring & internal promotions DE -
Communication LA DlVERSlTE

Establishment of dialogue between social partners e i
Assessment of diversity indicators SIGNATAIRE
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Solidarity and respect are strong values of the RAJA Group, embodied by its Chief Executive
Officer, Daniele Kapel-Marcovici and shared by all team members. The Group's Human Resources
policy testifies to this, by the signing of numerous agreements, such as the professional equality
agreement between men and women or the intergenerational agreement on the generation
contract.

The Diversity Charter contributes to developing management that respects differences and is
based on trust. It improves team cohesion, a source of better living together and therefore of
performance. Diversity is the foundation of a socially and economically successful society, its
purpose is to promote equal opportunities and diversity in all its components.

Even if the Group's subsidiaries do not officially adhere to an organisation such as the Diversity
Charter or its equivalent in the various European countries, they are all committed to acting in
favour of diversity and thus going beyond the legal and legal framework of the fight against
discrimination.

Thus, KALAMAZOO in Spain has set up an Equality
Commission which is responsible for enforcing the
commitment to equal treatment and opportunities
within the company.

COMISION DE IGUALDAD

Kalamgzosem——

This committee is made up of an equal number of
company representatives and team members. A total of
6 members, whose functions are:

» To participate in the development, implementation
and monitoring of the equality plan

» Topromote initiatives for gender equality

» Toraise awareness on gender equality and non-discrimination in the company.
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RAJA in the United Kingdom has implemented and applies an Equality, 'S Dy
Inclusion and Diversity Policy which is also mentioned in the welcome m.:\ 'E"'{h
booklet for new team members. This policy states that: :l? "-‘E‘n
The Company is committed to the principle of equal opportunity in E IQAJ& _:_*

employment. The terms equality, inclusion and diversity are at the heart

of this policy. Equality means ensuring everyone has the same
L L . e . CLus\@

opportunities to fulfil their potential free from discrimination. Inclusion u

means ensuring everyone feels comfortable to be themselves at work and feels the worth of their

contribution.

-

Diversity means the celebration of individual differences amongst the workforce. We will actively
support diversity and inclusion and ensure that all our employees are valued and treated with
dignity and respect. We want to encourage everyone in our business to reach their potential.

And continues by stating that:

Management will ensure that recruitment, selection, training, development and promotion
procedures result in no job applicant, employee, or worker receiving less favourable treatment
because of a protected characteristic within the Equality Act 2010 which are race, including colour,
nationality, ethnic or national origin and caste; religion or belief; disability; sex; sexual orientation;
pregnancy or maternity; gender reassignment; marriage or civil partnership; and age.

In accordance with our overarching equal treatment ethos, we will also ensure that no one is
treated less favourably on account of their trade union membership or non-membership or based
on being a part-time worker or fixed-term employee. The Company's objective is to ensure that
individuals are selected, promoted, and otherwise treated solely based on their relevant aptitudes,
skills, and abilities.

VIKING in the United Kingdom also has an Equality, Inclusion and {\\‘41 DJVEF‘]}.
Diversity Policy in place which aims to create an environment which > 7
includes all people in their unique abilities, strengths and differences & - q;u
and promotes diversity by as a strategic business advantage for the b Vlkinq —
company. We seek to treat all associates as individuals, fairly and g r?
consistently, and to create equal opportunities. "?.:'.‘.- -~

o
, : o ."fﬂd uﬂf‘l

VIKING supports a working environment free of discrimination or

harassment for team members and will work within the guidelines of the Equality Act (2010) to
promote a culture that challenges discrimination and strives to be respectful to all. We want to
recruit, retain and develop the most talented people, whatever their background, in order to make
the best use of their talents within the company. We will continue to support our managers and
teams to remove unnecessary barriers to entry and demonstrate diversity and inclusion in their
day-to-day activities, roles and functions.

MONDOFFICE in Italy has established an ongoing collaboration with
the association "Mondes sans Frontieres" for the integration of
foreign personnel and/or political refugees into its workforce.
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FIGHT AGAINST DISCRIMINATION

Since its creation, RAJA has pursued a non-discriminatory Human Resources management policy
and has developed a professional culture of diversity and equality.

RAJA condemns discrimination in all its forms. The Group pays particular attention to respecting
equal opportunities both in the conditions of access to employment and promotionandinits salary
policy, ensuring that objective criteria are applied to the recruitment, mobility and promotional.

The subsidiaries of the RAJA Group are particularly aware of the fight against gender
discrimination, respect for equal pay, equality during recruitment and equal promotion, in
particular by applying the following principles:

» Definition of objective criteria for the hiring process: preparation of job descriptions, objective
analysis of CVs and career paths, with collective hiring sessions for certain profiles without prior
consultation of candidates' CVs, etc.

» Definition of objective criteria for the mobility and promotion processes through the generalisation
of annual interviews and the performance of skill assessments

» Actionstoraise non-discrimination awareness among managers

» Monitoring of key indicators and biannual actions involving the social partners

The fight against discrimination is one of the subjects mentioned in the Group's Ethics Charter,
which has been given to all team members.

PROFESSIONAL EQUALITY BETWEEN WOMEN & MEN

Since the creation of RAJA, the European leader in the distribution of supplies and equipment to
companies, equality between women and men has been at the heart of its constituent values.

Created by two women: Rachel Marcovici, the mother of Daniele Kapel-Marcovici and her partner
Janine Rocher in 1954, RAJA has always been exemplary in terms of professional equality. Daniéle
Kapel-Marcovici, who has led the Group since 1982 and who created the RAJA-Daniele Marcovici
Foundation for the emancipation of women in 2006, is personally very committed to women's
rights, professional equality is therefore natural in companies of the group.

In France, the gender equality index is calculated using the following indicators:

Pay gap

Chances of getting an increase of salary

Chances of getting a promotion

Wage increases upon return from maternity leave
Number of women among the ten highest remunerations

vVvvyyvyy

Thus, for 2021, the French subsidiaries of the RAJA Group obtained the
scores below:

RAJA France: 94/100
BERNARD: 91/100
CENPAC: 75/100 EGALITE 255
JPG: 90/100

vVVvyvyy
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INCLUSION OF PEOPLE WITH DISABILITIES

Aware of their role as responsible companies, the subsidiaries of the RAJA Group are attentive to
promoting the sustainable integration into employment of people with disabilities. Thus, the Group
regularly hires team members with disabilities and for whom the company makes sure to adapt the
working conditions if necessary.

Partnerships with Etablissements et Services d'Aide par le Travail
(ESAT) & Equivalents in Europe

Work support establishments and services are medico-social establishments for protected work,
reserved for people with disabilities and aimed at their social and professional integration or
reintegration.

Our CENPAC, BERNARD and KALAMAZQO subsidiaries have established a partnership with ESAT
or local equivalent and employ people with disabilities for services such as:

Maintenance of green spaces
Cleaning of the premises
Reconditioning

Vehicle cleaning

Washing of reusable cups

vvvyyvyy

Disability Awareness Campaigns

There are still many stereotypes related to disability,

which contributes to aninaccurate perception of it. CARTON
PLEIN

It is in this context that in 2021, an awareness Rl Ral\Y4 1% ]
campaign in favour of disability was launched by the DU HANDICAP
Human Resources Department. Taking disability into
account is essential to adapting positions in the best conditions and adapted solutions can be
proposed to compensate for difficulties of a very wide variety.

Within RAJA France, this campaign paved the way for recognition of the status of "disabled
workers" for several employees already present in our teams. An endowment of €300 in CESU
checks is organized each year for anyone who has declared their disability.

Eid
#hrﬂwuﬂ'- At CENPAC, posters are permanently positioned in the premises to
cenpac make employees aware of the different situations of disability.

As part of Disability Awareness Week, a quiz has been organised on
all CENPAC sites which mobilised many team members.
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HARASSMENT AT WORK

The employer is required by law under the general principles of prevention to take all necessary
measures to ensure the safety and protect the physical and mental health of its team members.
Thus, in matters of moral and sexual harassment, he must prevent wrongful acts, put a stop to
them and sanction the perpetrator.

The provisions relating to harassment, whether sexual harassment or moral harassment, are
described in the internal regulations of the establishment or in the company policies of the various
subsidiaries of the RAJA Group.

Referents in Matters of Sexual Harassment & Sexist Acts

In the French subsidiaries, in accordance with the provisions of article L 1153-5-1 of the Labour
Code, RAJA France, BERNARD, CENPAC and JPG have appointed a referent responsible for
guiding, informing, and supporting female employees and employees in the fight against sexual
harassment and sexist behaviour.

Similarly, in accordance with the provisions of Article L 2314-1, a referent has been appointed from
among the members of the Economic Social Committee (CSE) to fight against sexual harassment
and sexist acts.

The names and contact details of the referents are displayed on the panels provided for this
purpose.

Whistleblowing Procedure

The whistleblowing procedure, applicable to all entities of the RAJA Group explains the system
allowing the collection and processing of reports from employees on a threat or serious harm such
as the violation of human rights and fundamental freedoms. such as workplace harassment.

Good Practices from Here and Elsewhere

Beyond the whistleblowing procedure to which all subsidiaries are required to comply, several
good practices for creating a Positive Work Environment exist within the various entities of the
RAJA Group.

KALAMAZQOO in Spain strives to create and maintain a work environment in which people are
treated with dignity and respect and do not tolerate any form of unlawful discrimination or
harassment. It is in this context and to reaffirm its desire to fight against all forms of harassment
that the General Management of this subsidiary has implemented a Policy on Harassment in the
Workplace aimed at preventing, correcting and disciplining behaviours that infringe.

Allteam members, regardless of their position, are covered by this policy and must comply with it.
At the same time, a protocol and procedure for filing a complaint for harassment, discrimination
or reprisals have been putin place. The company treats all aspects of the procedure confidentially
and in accordance with data protection regulations.

MONDOFFICE in Italy has implemented a code of ethics as well as an ethics alert system to prevent
any risk of harassment in the workplace. Each team member is kept informed of the procedure to
follow and the stepsto take if necessary.
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RAJA inthe United Kingdom has a“Positive Work Environment” Policy in place which states, among
other things, that:

» The Companyis committed to creating a harmonious and safe working environment, which is
free from harassment and bullying and in which every employee is treated with respect and
dignity. The Company strives to ensure that the different experiences, abilities, and skills of
each individual are valued by others. Inappropriate behaviour should be challenged. It is the
Company'sintention to encourage everyone to always behave in a proper manner.

» Harassment or bullying causes stress, anxiety, and unhappiness to individuals, creates an
unpleasant environment in which to work and may be unlawful. This can reduce efficiency and
may ultimately have an impact on the way in which services are delivered to our customers.
Forthesereasons, itisimportant that the Company, as an employer, and individual employees
strive to achieve a working environment which is free from this type of behaviour.

» Any behaviour that is in contradiction to this policy is treated seriously with a grievance
process in place for team members to follow if necessary. The Gross Misconduct section of
the handbook specifically calls out ‘unlawful discrimination, harassment and/or bullying”as an
example of gross misconduct for which ateam member may be summarily dismissed from the
business if any such allegations are proven.

VIKING in the United Kingdom, in ]
the same framework as what is "'."!'Ehﬂ
done in the other subsidiaries, has e ‘6

implemented several tools to fight
against  harassment in  the
workplace:

» A manual on Respect and
Dignity which is given to all
team members.

» A call number for which
communication is made by
display.

et 4

in the Workplace

® O

The warious SOCIAL & HUMAN RIGHTS indicators are

mentioned in detall in the CSR INDICATORS paragraph
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SUSTAINABLE PROCUREMENT

Group Sustainable Procurement Policy

Sustainable development means meeting the needs of the present without compromising the
ability of future generations to meet theirs. It covers three dimensions: economic, social and
environmental. Social responsibility is the contribution of organisations to sustainable
development. Itisreflected in the organization's desire to take responsibility for the impacts of its
decisions and activities on society and the environment and to report on them.

This policy is based on RAJA's commitment within the framework of its membership of the United
Nations Global Compact, thus confirming its desire to integrate the 10 principles of this
organisation into the Group's strategy.

In addition, RAJA has implemented a sustainable development policy of which the Purchasing
function is an essential component. For RAJA's commitment to be effective and constructive in
the context of responsible purchasing and sustainable development, it must also be shared by our
suppliers. The objective of this charter is to share our commitments and our desire to integrate
CSR (Corporate Social Responsibility) as a selection criterion as important as the aspects of
quality, service, and cost. RAJA's Purchasing teams are attentive to compliance with this charter
and work with the Supplier to build a continuous improvement approach.

In 2021, 99,6 % of the Group's Purchasing Centre suppliers have signed this Sustainable
Procurement Policy.

RAJA GROUP COMMITMENTS

Beyond the principles of the United Nations Global Compact, in terms of promoting and respecting
human rights, international labour and environmental standards, RAJA is also committed to the
following values:

» Fair treatment: RAJA is committed to treating its suppliers with honesty, fairness and
respect

» Impartial selection: RAJA selects its suppliers impartially according to predefined, explicit
and transparent criteria: quality, service, cost, environmental and social impact of the
products offered

» Assurance of financial fairness: RAJA makes every effort not to establish with its suppliers
a link of economic dependence which could jeopardize one of the two parties

» Performances’ improvement: RAJA seeks to build long-term relationships with its suppliers,
ina common approach of continuous improvement

» Fight against corruption: RAJA acts in accordance with its Anti-Corruption Code of Conduct

» Confidentiality & intellectual property rights: RAJA respects the intellectual property rights
and the confidential nature of the technical and commercial information communicated by its
suppliers
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Security & protection of personal data: RAJA undertakes to comply with applicable laws
relating to the protection of personal data, as well as all specific requirements relating to the
protection and security of the data collected.

Human Rights: RAJA is committed to respecting the protection of international human rights
law within its sphere of influence. RAJA ensures that his own operations are not complicit in
human rights abuses. RAJA offers equal opportunities and does not discriminate against its
team members

Labour law: RAJA supports the freedom of association and effective recognition of the right
to collective agreements, the elimination of all forms of forced or compulsory labour, the
effective abolition of child labour and the elimination of all forms of discrimination in
employment. job and profession. RAJA hires employees based on documented contracts in
accordance with the requirements of the law

Environment: RAJA is committed to applying the precautionary approach to environmental
problems, to undertaking constant research to reduce the impact of their activities on the
environment and to encouraging the development and implementation of environmentally
friendly technologies. RAJA takes the necessary measures to preserve natural resources and
avoid environmental degradation

Suppliers Code of Conduct

Attached to the Sustainable Procurement Policy, the Supplier Code of Conduct aims to clarify
RAJA's expectations of its suppliers.

By adheringto this policy and the code of conduct, the supplier undertakes torespect and promote
their principles and to implement the means necessary to ensure their application by itself, its
suppliers, and its subcontractors.

SUPPLIERS COMMITMENTS

Economic Aspects

>

>

Confidentiality and transparency: The Supplier undertakes to work transparently and to
provide RAJA with accurate information. The Supplier respects the confidentiality of the
information received whichis the property of RAJA and never uses thisinformation forits own
benefit

Fight against corruption: The Supplier refrains from all forms of corruption including
extortion and bribery, to offer, promise or give illegal advantages to national or international
officials, nor to national decision-makers international organizations operating in the private
sector, in order to be granted preferential treatment or obtain a favourable decision in the
public or private sector. The same applies to donations, gifts or invitations to business meals
or commercial events. The Supplier must also avoid conflicts of interest which could create
risks of corruption. The Supplier undertakes to promote compliance with the applicable
regulations and the principles of RAJA's Code of Conduct among its own suppliers and
subcontractors, and to enforce it

Competition: The Supplier must respect the rules of free and fair competition in all
commercial relations and must not act against any law relating to competition
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» Security and protection of personal data: The Supplier must comply with all applicable laws
relating to the protection of personal data, as well as all specific requirements relating to data
protection and security provided for in the referencing agreement signed with RAJA

Employment Related Aspects

The Supplier promotes and respects the declaration of the International Labour Organisation (ILO)
on fundamental principles and rights at work as well as international human rights legislation. For
these purposes, the Supplier implements mechanisms guaranteeing compliance with the
following principles:

» Elimination of forced and compulsory labour: The Supplier undertakes not to have recourse
to forced or compulsory labour under any circumstances as defined in the fundamental
Conventions 29 and 105 of the ILO

» Abolition of child labour: The Supplier undertakes not to employ people who do not have the
minimum age required to work as defined in the fundamental Conventions 138 and 182 of the
ILO

» Occupational health and safety protection: The Supplierimplements a health and safety policy
which aims to guarantee each employee a safe and healthy working environment and to
maintain an environment in which the dignity of persons is respected

» Compliance with all applicable laws regarding wages, benefits and working hours: The
Supplier must grant remuneration in accordance with national requlations relating to the
minimum wage and benefit from legal advantages. Working time, including overtime, must at
least comply with applicable national laws. In the absence of national Laws, ILO standards
should apply

» Elimination of discrimination and fair treatment in the workplace: The Supplier must prohibit
and fight against any discrimination based on criteria related to race, colour, sex, sexual
orientation, language, disability, religion, political and other opinions, national or social origin,
wealth, birth and other status. It must promote diversity, equality of opportunity and treatment
in matters of employment and work. Supplier shall treat all employees with respect and shall
notinflict corporal punishment, use physical or moral coercion, any form of abuse, harassment,
or threats of such treatment

» Freedom of association andright to collective bargaining: The supplier undertakes to respect
the freedom of association and the right to organize and bargain collectively as defined in the
fundamental Conventions 87 and 98 of the ILO.

Environmental & Regulatory Aspects

The Supplier must comply with the laws and requlations applicable in all the countries where it
operates as well as the European requlations(regulations or directives)in force. The Supplier must
commit its own suppliers and/or its subcontractors to comply with the applicable legislation and
the principles of this code of conduct.

More specifically, the Supplier declares to comply with all applicable environmental laws and
regulations. It retains and updates all required requlatory and environmental approvals.

The Supplier strives to achieve the best standards in terms of environmental protection, both for
its products and for its management system, with regards to the protection of nature, the
management of waste and toxic substances. RAJA encourages its suppliers to obtain ISO 14001
certification.
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The Supplier integrates environmental, health and safety criteriainto the design of their products,
to eliminate or reduce negative impacts throughout their life cycle, while maintaining and/or
improving their quality.

The Supplier applies the precautionary principle in the approach to environmental problems.

Social, Environmental and Compliance Monitoring and Audits

In order to guarantee compliance with the expectations described in the suppliers' code of
conduct throughout the duration of the agreement, the Supplier shall send RAJA all the elements
enabling such compliance to be established and shall immediately inform RAJA when it becomes
aware of orhasreasontobelieve that it hasitself failed, or that one of its subcontractors has failed,
inits obligations.

COMPLIANCE WITH STANDARDS, DIRECTIVES & REGULATIONS

The main directives and requlations with which suppliers must comply are appended to the
Supplier Code of Conduct (non-exhaustive list).

» European Directive 94/62 Directive (EU) 2018/852 of the European Parliament and of the
Council: Regulations related to packaging and packaging waste

» Regulation (EC) 1935/2004 of the European Parliament and of the Council: Regulations
relating to materials and objects intended to come into contact with foodstuffs

» European Directive 2006/121/EC and Regulation of the European Parliament and of the
Council: REACH regulations on the presence of chemical and hazardous substances in
products

» European Directive 2002/95/EC of the European Parliament and of the Council: RoHS
regulations restricting the use of certain hazardous substances in electrical and electronic
equipment

» European Directives 2002/96/EC and 2003/108/EC of the European Parliament and of the
Council: Regulations relating to the collection and processing of WEEE

» Eco-contribution on papers (France) Article L541-10 environmental code: Citéo tax
(contribution to the collection, recovery, and disposal of printed paper waste)

COMPLIANCE WITH REGULATIONS ON MINERALS FROM CONFLICT
ZONES

Products sold by RAJA Group subsidiaries do not contain tin, tantalum, tungsten or gold, four
minerals most often linked to armed conflicts and human rights violations.

Despite this, the Group Purchasing Department ensures that its suppliers sign a "Conflict Minerals
Declaration" in which they certify that the products delivered to each of the Group's entities are
not subject to responsible supply chain management. in minerals from conflict or high-risk areas.
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Supplier Referencing Agreement

Beyond the Code of Conduct for Suppliers, which they are obliged to sign and respect, suppliers
must sign a referencing agreement that includes RAJA expectations on all contractual aspects
related to the product.

Since 2016, the referencing agreement has included societal and environmental clauses. In 2021,
these clauses were completed as part of RAJA's adherence to the United Nations Global Compact
and now incorporates the principles related to the promotion and respect for human rights,
international labour standards, environment, and anti-corruption.

Thus clause 27 of the Referencing Agreement - Compliance, Ethics, Social Responsibility &
Sustainable Development - stipulates:

'RAJA adheres to the United Nations Global Compact and actively supports the sustainable
development goals adopted by this organisation. It attaches great importance to compliance with
the laws, requlations and ethical principles that govern the conduct of its business and expects its
business partners and subcontractors to collaborate based on compliance with the same standards.
Consequently, the Supplier undertakes to respect the Sustainable Procurement Policy and the
Supplier Code of Conduct communicated by RAJA and to implement an active and concrete policy of
sustainable development and social and environmental responsibility whose objectives will be
integrated into the supplier's strategy. It will encourage any contractor, partner, or subcontractor to
adopt a similar policy".

Suppliers’ Assessment

ANNUAL REPORT & EVALUATION CRITERIA

Assessments of our suppliers generating alarge part of our turnover are carried out each year. The
evaluation criteria are essentially based on:

Compliance with delivery deadlines

Conformity of deliveries and conformity of products

Regqularization of credit notes

Responsiveness in responding to requests

Innovation in offering new products, particularly in terms of eco-responsibility
Flexibility in terms of the ability to deliver in shorter lead times

The social, environmental and sustainable development approach.

vVvVvvvyvVvyVvyy

SELF-ASSESSMENT OF SUPPLIERS ON THEIR CSR PERFORMANCE

In a constant concern for continuous improvement, we have undertaken to strengthen the
assessments of our suppliers by setting up a self-assessment grid on CSR performance. This grid
is now integrated into our referencing protocol

The self-assessment themes included in this grid are as follows:

CSR(policy, certification, etc.)

Environmental approach (certification, Bilan Carbone?®, etc.)
Safety & Working Conditions

Ethics, fight against corruption & information security

vvyvyy
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ON-SITE AUDIT OF SUPPLIERS FOLLOWING THE PRINCIPLES OF
GLOBAL COMPACT

We will use, in this context, the evaluation grid proposed by the United Nations Global Compact,
to which we willadd compliance with the REACH requlations.

This new grid will be implemented in the course of 2022 and will give rise to an audit on the
supplier's site.

We will identify the most strategic suppliers with regards to our activity to plan these audits.

RAJA Group Products Environmental Impact
Reduction

Since 2016, the evolution of French and European legislation tends to limit, or even prohibit, the
sale of single-use products. This context forces players in the packaging sector to accelerate their
transition to more sustainable solutions.

RAJA Group is part of this approach with concrete solutions, by offering products requiring less
material, products using recycled materials and/or which can themselves be recycled or even
reused. We offer eco-responsible products to our customers, advise them, and inform them
through a promotion of these products according to four criteria:

» Products certified by ecolabels such as the European Ecolabel (EU Ecolabel®) or NF
Environnement®

» Products made from renewable resources(FSC®and PEFC® labels: products made from wood
from sustainably managed forests)

» Products that reduce the production of waste or save energy or raw materials, such as
cardboard made from recycled paper (signage on the share of recycled materials)

» Products entering the cycle of selective collection and recovery of waste, in particular
products made of plastic (signage on recyclability).

THE “ECO-DESIGN” CRITERION

Eco-designed products are certified by an eco-label, which covers the entire product design and
production cycle.

i This European label concerns products that have alower impact on the environment
i 1"!-‘,-:“ based on performance criteria. These ecological criteria consider all aspects of the
E[:ﬂiahgl life of the product, from its production and use to its subsequent disposal.

The French NF-Environnement eco-label certifies products that have less impact
on the environment and a fitness for use at least equivalent to that of other similar
products. It is aimed at products intended for consumers and intermediate
products.

This Nordic label(only in force in the countries of Scandinavia) uses the same criteria

% as the European Ecolabel, although being stricter on the question of organic. Issued
774 foraperiod of 3 years, it must be renewed, with the same equally strict criteria, once

this period has passed.
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The green point is a French certification present on 95% of packaging marketed in
France. As for many Ecolabels, it is necessary for companies wishing to label their
products to pay a financial contribution to the Eco-Emballages program. This |
certification is also intended to guarantee consumers that the company submits to
pay this mandatory contribution.

AR £ This German Ecolabel is a certification issued to fibre-based products that come

s ¢ entirely from wastepaper. Respecting very strict safety and health standards, this

- label is reputed to be complicated to obtain, in addition to being only given on

:»" request. Many items on bernard.fr currently hold this environmental label, as do
other well-known Ecolabels.

THE “PRODUCTS DERIVED FROM RENEWABLE RESOURCES” CRITERION

Biobased products are made from materials derived from renewable natural resources (paper,
cardboard, wood, corn starch and other plant materials).

encourages responsible management of forests according to the 3 criteria of
56 sustainable development: social, ecological, and economic.

: RAJA Group is a member of FSCO France (Forest Stewardship Council) which

Partner of PEFC, RAJA Group is committed to PEFC certification to promote \
sustainable forest management. This certification guarantees that the product ,‘
purchased comes from responsible sources and that through the act of purchase we PEFC
participate in the preservation of forests in France and around the world.

J"“"mﬁ:- This independent environmental label makes it possible to guarantee that a product
& =% doesindeed come from a“similar” forest. That is to say, the objective is to establish
| e H a completely similar tree ecosystem to preserve biodiversity. This process has the
advantage of not using any pesticides. This certification concerns food products

THE “REDUCTION OF WASTE, RAW MATERIALS OR ENERGY" CRITERION

These products reduce the production of waste or save raw materials or “ ’..,

energy (recycled products, pre-stretched film, etc.). 'Lm‘\’ ' 5,;-;;’
up we

These symbols indicate that the product is made from recycled materials.

. L. X . . Retyched Reeycleid

The percentage of these materialsis indicated inside the loop.
The Ecolabel APUR (Association of Producers and Users of Recycled Paper) ensures
GB the control of the manufacturing process as well as the materials used in the
H production of recycled paper. By purchasing an APUR labelled product, our

customers have the assurance that between 50% and 100% recycled fibres have
been used inits manufacture.

As with many other environmental labels, Paper by Nature promises to promote
m certain green practices in the stationery industry. The label itself serves as a
1 9 - reference for consumers. To obtain it, the company must justify responsible
‘q" “’Q’ actionsin terms of forest management and in the manufacture of ecological paper.
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As with many other environmental labels, Paper by Nature promises to promote /-\
certain green practices in the stationery industry. The label itself serves as a ¥
reference for consumers. To obtain it, the company must justify responsible actions % )
in terms of forest management and in the manufacture of ecological paper. >

The Eurofeuille label is a European label that certifies that a product is indeed
from organic farming. When this certification is on the packaging of a product,
the buyer has the certainty that it does not contain any synthetic chemical
product, and that it was indeed produced in a natural way. Its use is mandatory
for organic products sold within the European Union.

THE “SELECTIVE COLLECTION AND RECOVERY OF WASTE" CRITERION

These products enter the cycle of selective collection and recovery of waste.

helping companies in their sorting.

(H\% This symbolindicates that the product is used for the selective collection of waste
W

This symbolindicates that the productisrecyclable and can be thrown
in the yellow bin anywhere in France.

vyt ekl
The RESY symbol comes from a German organisation and can only be affixed to
cardboard products. It indicates that it isrecyclable.

Triman is a logo. Compulsory since the beginning of 2015, it concerns all products on
the market that can be recycled. Triman is not an Ecolabel or a certification, the _’
company that attaches this logo to its packaging has not paid any royalties to anyone. g‘

Beyond these "standardised" labels, all eco-responsible products are identified by the systematic
use of the pictogram below, broken down according to the criterion or criteria concerned:

{ } e X % @ XX % RECYCLED
"4‘ J i e '@ RECYCLED ]‘ ‘f RECYCLABLE
@ | BIO-BASED, @ z @ S L
h Jl o '1“\' RECYCLABLE h“\‘ ST 1‘ , MATERIAL
@ CERTIFEED BY @ FACILITATES
AN ECOLABEL SELECTIVE
k i’ "h J‘t COLLECTION
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Promotion of Innovative and Eco-Friendly
Products

THE PACKAGING OSCARS

N o OSCAR 501
The RAJA Group won 1Packaging Oscar in the competition organised DEL EMIALLAGE
by Emballages Magazine in November 2021. ‘

100% Recycled & Recyclable Bubble Wrap

Awarded in the "Transformation" category, the bubble
wrap, thanks to the air captured between the 2 sheets of
paper, provides optimal cushioning and quarantees
effective protection of the goods during the shipping
cycle. Flexible and as easy to handle as plastic bubble
wrap, it envelops and protects products from shocks,
PR impacts and vibrations, while protecting them from
-EE-,"““'"“ humidity and dust. Lightweight, it does not increase
shipping costs.

G-
-

The jury appreciated this "made in France" technical prowess which led to the development of this
alternative to plastic films while online sales are growing very strongly.

PURCHASING TROPHIES

On June 15, the RAJA Group won the gold medal of the 2021 Purchasing Trophies in the "Supplier
Co-construction Challenge" category. The Purchasing Trophies is the first event in France to
reward the most efficient and innovative achievements in the field of Purchasing. The “Supplier
Challenge” category highlights innovations made in co-design between manufacturers and
purchasing departments.

Box with Integrated Wedging 100% Recycled & Recyclable

RAJA won the price with its new recycled and recyclable foam
cushioning boxes under the RAJA brand, developed with the company
Cartospe, a French SME and historical partner of RAJA.

RAJA and Cartospe have combined their expertise to develop this
product into fully eco-friendly packaging. The new boxes, made in
France with recycled PET foam cushioning, are 100% recycled and
100% recyclable. They are marketed exclusively in Europe by the
RAJA Group.

The jury was seduced by the product and its protective qualities, but
also by the approach of the RAJA Group which has aimed, for several
years, to develop innovative and eco-responsible solutions, bio sourced and made from recycled
plastics.

& vl F
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PRICE FOR THE BEST CSR INITIATIVE

The Federation of Office and Digital Companies, made up of industrialists, journalists and
companies specializing in eco-responsibility, awarded the RAJA Group the Trophy for the Best
CSR Solution for its new stretch paper for palletising, biobased, FSC and 100% recyclable.

Thejury wished to salute "the leadership and long-term commitment of the RAJA Group in the field
of eco-responsibility".

100% Recyclable Manual Stretch Paper for Palletising

Hand stretch paperis made from PEFC certified natural kraft. It
is ideal for packaging standard homogeneous and light pallets
up to 200kag.

It provides excellent support for goods during transport and
storage in the warehouse, while protecting them from dirt and
dust.

Elastic and tear-resistant, fully recyclable, stretch paper up to
30% is an ecological alternative to the manual plastic stretch
film usually used to wrap pallets.

Training of Buyers in Environmental Issues

BUYERS' AWARENESS

Interventions of Fabrice PELTIER

Buyers from the Central Purchasing Centre attended awareness
sessions led by Fabrice PELTIER, recognized as an expert in design-
packaging who works for responsible packaging that is more respectful
of the environment.

Indeed, consumers are now demanding that packaging be more
environmentally friendly: 100% recyclable, biodegradable, reusable,
100% recycled. All the results of studies on the subject converge
towards scores that are close to 100%, so that it is no longer a
packaging trend, but a real prerequisite. The packaging of tomorrow
will necessarily have to be more respectful of the environment, “zero —_— 2
impact”, “zero waste”.

TR T AT EE

Through these last 2 works offered to all buyers, Fabrice PELTIER was able to make them aware of
the Packaging Revolution with several "R"

Regulatory revolution for all sectors producing and using packaging

Revolution in packaging design to continue to Reduce the number of materials used
Revolution in the origin of Resources used to produce packaging materials
Revolution to ensure the Recycling of all types of packaging placed on the market

vvyvyy
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» Revolution to reintegrate ever more recycled materials into
closed loops

» Revolution to guarantee areasonable return to the earth of non-
recyclable biodegradable packaging

» Revolution to make packaging Reusable without generating
collateral environmental impacts

» In short, Revolution to Reinvent packaging that is more
Respectful of our common good: the environment.

POURGUCE ET CONMENT
ENTRER DANS LA REVOLUT0y

Yot

N

-

The books published by Fabrice Peltier were offered to all team
members of the RAJA Group.

TLOWET P T el Om

E-Learning Sessions

Our subsidiary VIKING has deployed an e-learning on the Environment and Eco-responsibility
composed of 3 modules of 10 to 25 minutes:

» “Green Claims” versus “Green Washing”
» Recognizing the benefits of green labels
» Understanding your role in the environmental claims process

Sustainable Procurement Awareness Policy

Our KALAMAZO0O subsidiary in Spain has implemented a Sustainable
Procurement Awareness Policy which specifies in particular the
environmental criteria that buyers must respect when purchasing
products such as:

o vl ey
LR P

Raw materials used for product design
Use of the product

Product end of life

Eco-design or environmental label.

vvyvyy

SUSTAINABLE PROCUREMENT OBJECTIVES INTEGRATED IN ANNUAL
BUYER PERFORMANCE ASSESSMENTS

During their annual assessment interview, Central Purchasing buyers systematically have
objectives to promote responsible purchasing, worded as follows:

» Pursue the eco-responsible transition of our purchases and product offering
» Increase the number of eco-certified suppliers (ISO 14001, EcoVadis Label)
» Increase the rate of eco-friendly references.

The various SUSTAINABLE PROCUREMENT indicators are

mentioned in detail in the CSR INDICATORS paragraph
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ENVIRONMENT

Installations Classified for the Protection of the
Environment (ICPE)

RAJA Group subsidiaries” warehouses in France come under the legislation of Installations
Classified for the Protection of the Environment (ICPE) subject to authorisation, registration and
declaration. Their operation presenting a risk to the environment, these warehouses are subject
to reqgular monitoring. Being a distributor and not a manufacturer, we have a reduced
environmental impact.

HEADINGS OF THE ICPE NOMENCLATURE

>

>

1510: Storage of combustible materials, products or substances in covered warehouses
- Registration (RAJA France, BERNARD, CENPAC & JPG)

1530: Paper, cardboard or similar combustible materialsincluding packaged finished products
- Registration (CENPAC & JPG)

2663: 2663: Storage of Tires & Products composed of at least 50% Polymers
- Declaration (RAJA France & CENPAC)

2910 : Combustion at Gas Installations> TMW & <20 MW

- Declaration (RAJA France, CENPAC & JPG)

2925: Chargingroom

- Declaration (RAJA France, CENPAC & JPG)

As such, RAJA France, BERNARD, JPG & CENPAC ensure the compliance of its buildings and
installations with regard to ICPEs and implement the controls and preventive measures necessary
to reduce or even eliminate the impacts (pollution of water, air, soil, etc.) and the dangers (fire,
explosion, etc.) resulting from our activity to preserve the Environment.

Environemental Management System (EMS)

CERTIFICATION ISO 14001

Our certifications constitute a guarantee for our products and a security for our customers.

Currently within the RAJA Group, except for 6 (small) companies, all the companies of the RAJA
Group are ISO 14001 certified for their Environmental Management System.

This represents 77% of the entities of the RAJA Group. The certificates are listed in Appendix 1.
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As part of the monitoring of their Environmental Management System and in order to comply with
the requirements of the ISO 14001 standard (2015 version), the subsidiaries of the RAJA Group have
in particular:

» Drafted an Environmental Policy

» Performed an Environmental Analysis to identify Significant Environmental Aspects (SEAs)

» Set up a monitoring regulatory changes system so that the site and facilities are always in
compliance with the latest legislation in force.

ENVIRONMENTAL POLICY

The establishment of an Environmental Management System, essential in the context of ISO 14001
Certification, requires the drafting of an Environmental Policy.

All the Quality, Safety, Environmental & Energy Performance Policies of the subsidiaries of the
RAJA Group are included in Appendix 4.

ENVIRONMENTAL ANALYSIS

Tocomply with the requirements of the ISO 14001 standard, RAJA has carried out an Environmental
Analysis in which all of the company's activities, products or services have been identified in order
to determine the aspects that may have a significant aspect on the environment.

The field of environmental aspects covers water, air, energy, waste, noise, asbestos, etc. The
activities carried out on the site have been addressed in all types of situations: normal operation,
degraded or accidental operation, maintenance.

MONITORING REGULATORY CHANGES

Environmental regulations are constantly changing. To ensure the compliance of their facilities
and buildings, the Group's subsidiaries, when they are concerned, use a personalised regulatory
monitoring tool which allows them to receive all the texts that are likely to concern their activities
and/or their buildings.

Pollution Prevention

WASTE MANAGEMENT

Waste Reduction: Pillar of the Group's Environmental Policies

Reducing the impact of our activities starts with reducing the waste produced at our various sites.
In accordance with one of the axes of the Group's Corporate Social Responsibility (CSR) Policy, all
the subsidiaries have taken up waste reduction as a pillar of their environmental policy.
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Selective Sorting of Waste

As part of our ISO 14001 certifications, controls of the correct application of sorting instructions
as well as monthly inspections of sorting cells are organised.

The selective sorting of waste is included in the welcome booklet of each of the RAJA Group
subsidiaries so that the instructions applicable on the sites are known and understood by all.

Signage and waste sorting awareness campaigns have been deployed on all Group sites in different
forms but always in the same spirit to be in line with the axes defined by the Group Management,
below some examples:

JE TRIE
MES PATIENS
/ CARTONS |
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POLLUTING DISCHARGES MANAGEMENT

To monitor releases due to its distribution activities, RAJA has implemented a monitoring plan.
Pollutant discharges are thus analysed by approved service providers, according to a set
frequency. The analyses carried out show that the RAJA site is not very polluting and that it
respects the requlatory thresholds.

Legionella in Sanitary Water

In accordance with the decree of February 1, 2010 relating to the monitoring of Legionella in
installations for the production, storage and distribution of domestic hot water, the count of
Legionella pneumophilais below the detection threshold of the method (<10 CFU( 1)/litre) since no
trace was detected in the 20 samples taken.

(1)CFU: COLONY FORMING UNIT

Aqueous Discharges into Wastewater Networks

The comparison of the analytical results with the values fixed in the prefectural decree of RAJA
shows that the parameters analysed respect the thresholds.

Aqueous Discharges into Rainwater Networks

As no limit value is prescribed for rainwater in the RAJA prefectural decree, the prescriptions of
the modified decree of 02/02/1998 were taken into consideration. The comparison of the
analytical results with the values fixed in this order shows that the parameters analysed respect
the thresholds.

Boilers’ Atmospheric Emissions

The analyses carried out on the 3 boilers show that our installation is in compliance with the legislation

in force. Measures are taken to prevent releases, and protect in the event of an incident such as:

» The spillage of products on the ground

» The discharge of residual water from the fire, the dam valves are, in this sense, monitored to avoid

discharges from the water network at the site outlet
» With regards to the only sound emissions prescribed by our prefectural decree and by the
ministerial decree of January 23, 1997, the RAJA site complies in all respect day and night.

CHEMICAL & HAZARDOUS SUBSTANCES MANAGEMENT

The various entities of the RAJA Group have implemented procedures for the management of
chemical & hazardous substances to comply with local and European legislation.

All chemical and hazardous products that are stored in our European warehouses meet the
requirements of the CLP regulation relating to the classification, labelling, and packaging of
substances and mixtures.
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All the products distributed within the Group comply with the European REACH regulation.
Certificates of compliance with the various regulations in force are systematically required under
penalty of delisting the supplier in the event of non-update. These documents are updated every 6
months to ensure compliance with REACH requlations, which change every two years.

Instructions for Storage & Handling of Chemicals & Hazardous
Products

The instructions for storage & handling of chemical & dangerous products are displayed and have
been integrated into the welcome booklet given to new team members.

These instructions include: r A T
e ——————————— )
» Thevarious pictograms um&uﬁﬂm:mammm :pl'.w;mﬂrm" f‘k
present on the containers ="
» Precautions to be taken when ﬁ} = <E}- .—-.:-—-:@:- =2 o |
transferring @ === ‘5:‘:" = H= -e-
» Personal protective &= &= L — :
equipment to be worn [ a Semprommmioi P, |
» The storage compatibility Pl e ;
table e 5 +

To prevent accidental spills that

could cause soil pollution,

chemicals and hazardous products

are stored in retention tanks.

Safety Data Sheets (SDS) & Technical Data Sheets

Safety Data Sheets for all stored products bearing a hazard pictogram are available from the
Purchasing Department. They are all available in the storage areas in regularly updated binders.

The technical sheets still containing the prevention and safety advice to be applied when using the
product can be downloaded from the websites of the various Group entities.

Inventories & Monitoring of Chemicals and Hazardous Products

All the products stored in our warehouse are subject to regular inventories.

Products subject to the CLP (Classification, Labelling, Packaging) regulation relating to the
classification, labelling, and packaging of chemical substances are subject to special attention,
particularly as part of our approach to preventing situations emergency (fire, accidental spill).
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Containers for Chemicals and Hazardous Products
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Soiled packaging, standard & special DDOD (Dispersed Quantities Hazardous Waste) must be
discarded in plastic pallet boxes dedicated to each of these types of waste.

In France, this waste is systematically subject to a Waste Tracking Slip as required by the
Environmental Code, this ensures the traceability of waste from its collection to its destruction.

Sustainable Marketing Materials

In accordance with one of the axes of the RAJA Group's Corporate Social Responsibility (CSR)
Policy, the various entities take care to reduce the impact of their activities and their products on
the environment, by offering their customers sustainable sales & marketing materials.

In all Group companies, actions have been taken to:

» Reduce the distribution of our paper catalogues to both customers and prospects
» Reduce the tonnage of paper used by reducing the weight of the paper used

The catalogues of the Group's companies are printed on PEFC or FSC certified recycled paper
depending on the entity and the inks used are free of additives and adjuvants that are harmful to
the environment.

All catalogues are fully recyclable, some entities have affixed the TRIMAN logo which confirms that
the catalogue is recyclable and complies with the selective sorting instructions.

In 2021, most of the general catalogues of the RAJA Group will now be dematerialised and can be
downloaded from the websites of the various entities.
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Reduction of Energy Consumption and
Greenhouse Gas Emissions

The operation of our buildings requires electricity and gas for lighting, heating, air conditioning
and the use of electrical appliances.

In France, in accordance with the national objectives for reducing energy consumption (article
L111-10-3 of the Construction and Housing Code Energy and environmental performance and
energy and environmental characteristics), our objective is to reduce the final energy consumption
at 15 kWh per person per working day by 2050.

ACTIONS TO REDUCE ENERGY CONSUMPTION

The various subsidiaries are implementing actions to reduce their energy consumption in
accordance with one of the axes of the RAJA Group's Corporate Social Responsibility (CSR) Policy,
which all companies have to respect.

The actions implemented in this context are mainly the following:
» LEDrelamping of offices and warehouses

» Time programming from the technical building management tool for domestic water, lighting
and heating

» Deployment of photovoltaic panels on the roof

» Recovery of rainwater for the upkeep of green spaces and the upkeep of premises
» Installation of taps with detectors at the hand basins

» Thermalinsulation of buildings

» Use of 100% renewable energy

ENERGY CONSUMPTION MONITORING

All energy (Gas & Electricity) and water consumption is monitored in all RAJA Group companies.

In IS0 50001 certified entities and in accordance with the obligations of this standard, the energy

consumption indicators are communicated to team members.

ENERGY PERFORMANCE AUDIT

The RAJA France parent company, given its size and workforce, is required to carry out an energy
performance audit every 4 years. This audit carried out over the last quarter of 2019 gave rise to a

report in January 2020 which notifies that:

» The energy costs of gas and electricity per m? are low for a logistics warehouse (8.5 € / m*or 17 kg

of C02/ m?/ year)
» Energyand environmental labels scored C, which is ok but can be improved.

106



In 2022, thermal insulation work on the administrative building of the Group's European
headquarters and the installation of photovoltaic panels are part of the action plan initiated
following the energy audit report.

AWARENESS ON BEST PRACTICES

Whether through poster campaigns or documentation, the Group's employees
are reqgularly made aware of good practices in terms of reducing energy
consumption.
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SUSTAINABLE LOGISTICS ORGANISATION

Since 2019, many actions have been carried out in partnership with our carriers:

» Deployment of 5 hybrid trucks

» Use of the combined rail/road mode of transport between the Paris Nord 2 Distribution Centre and
that of Sorgues. The road trailer is loaded onto the train at the Valenton terminal (Val de Marne) and
transported by train to Avignon (Vaucluse)

» Compensation of CO2 emissions on shipments made by Chronopost under the supplier's policy of
systematic compensation of CO2 emissions

» Choice of carriers who have signed the ADEME “CO2 Transport” Charter and have vehicles with Euro
5 or 6 standards

» Regionalised transport plan to transport products with the fewest possible vehicles to the closest
to the delivery areas and to ensure “last mile” distribution

» Optimised trailer loading

» Entryinto service of a truck running on Biogas

Freight transport is a key parameter of business performance. At the heart of business transformation
challenges, a driver of competitiveness and differentiation, its optimisation can prove decisive. Long
reduced to costs, it must now extend to service quality and environmental impact.

RAJA il

”
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In 2021, a Transport CSR program was launched with several objectives over several years:

v

Measurement of our GHG emissions with the implementation of the BP2R Carbon tool

» RAJA's commitment to Fret21's EVE program - set 3-year targets for reducing our GHG emissions
on all our deliveriesin France

Increase in the Fleet from 10 to 20 100% green vehicles, with gas or even electric engines

» 50% increase of clean deliveries by 2023 to reach 40% of deliveries.

v
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Carbon Tool Project & FRET 21 Membership FRET@
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CENPAC Fret21 Commitments: -12% over 3 years, i.e. a reduction of 581 Tons of CO2 / year
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Use of “Clean” Vehicles

Deliveries from our BERNARD subsidiary are handled by the national Chronopost and Géodis
networks.

bernard
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JPG's commitment is reflected in the desire to limit its CO2
emissions.

Therefore, JPG is steadily increasing its fleet of clean
vehicles for carbon neutral deliveries thanks to electric
and biofuel.

A partnership was signed with the La Poste group which
enables JPG to offer a delivery service that limits its CO-
emissions.
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BILAN CARBONE®

A Bilan Carbone® was carried out for the year 2021 and will be carried out every year to measure
our areas of improvement to reduce the impact of our activity on global warming and the reduction
of greenhouse gases which must be reduced by 50% by 2030.

The development of the Bilan Carbone® is the first essential step to initiate a policy of control and
reduction of the impact of companies on climate change. With a workforce of more than 500
employees, RAJA must carry out a Bilan Carbone © at least every 3 years.

The method used to calculate our greenhouse gas emissions complies with the ISO 1406-1standard
on the sources of emissions to be considered.

Beyond the benefits of preventing global warming, carrying out a Bilan Carbone® allows:

Structure our Environmental Policy

Identify actions to reduce our energy bill and our overall impact

Assess our vulnerability

To set ourselves apart by our exemplarity

To involve our team members, our subsidiaries and our partners through this exercise

vvvyVvyy

The operational scope taken into consideration in the development of our Bilan Carbone® is as
follows:
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With implementing its Bilan Carbone®, RAJAisin line with the ADEME methodology for quantifying
greenhouse gas emissions, the principles of which are set out below.:

» Consistency, the approach is centred on the need: The development of the Bilan Carbone®
meets aregulatory requirement and reaffirms RAJA's desire to control these greenhouse gas
emissions and implement an action plan to reduce them by 50% by 2030.

> Accuracy, biases, and uncertainties are minimized: RAJA provided data that met the
expectations of the tool used to calculate greenhouse gas emissions

» Exhaustiveness, the approach seeks to cover a maximum of emissions: To meet this
principle, RAJA wanted the 3 scopes to be considered in the scope

m



» Relevance, the approach focuses on emissions that are relevant to the organisation: Given
its activity RAJA wanted to calculate the emissions on the 3 scopes because the transport of
goods upstream and downstream remains an important item

» Transparency, the process must be sufficiently transparent to allow informed decision-
making: The various departments contacted for data collection will work together to
implement and monitor an action plan aimed at reducing our greenhouse gas emissions

» Verification, the process must lead to verifiable results: All the source data integrated into
the Bilan Carbone® spreadsheet has been sent by email and is therefore traceable.

GREENHOUSE GAS EMISSIONS

Greenhouse gas emissions were observed in the following categories:

Category Relative Emissions

Energy To fossil fuels and electricity

To processes/ activities that emit energy outside of use

Excluding Energy (refrigeration appliances, air conditioning, water fountains)

Inputs Materials, products and services purchased

Materials, products and services purchased for future packaging,

Future packaging i.e. consumables used to package the packaging sold

Freight For the transport of goods, upstream and downstream
Trips Transport of people (personal, professional)
Direct Waste To the waste produced on the site

To the manufacture of durable goods used by the entity (building,

Fixed assets .
computer equipment)

Fossil fuels or electricity used to use the product or service sold or

Use distributed

End of Life End-of-life treatment of products sold or distributed

Total I —— )7 499
Findevie 36
Utilisation | 0
Immobilisations I 4586
Déchets directs 293
Déplacements | 1113
Fret I 519 159
Futurs emballages @ 30
Intrants 2 135
Intrants1 | 938
Hors énergie 1 347

Energiel | 862

0 100 000 200 000 300 000 400 000 500 000 600 000

W Emissions t CO2e
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Scope 1: Direct Greenhouse Gas Emissions

Definition: These are greenhouse gas emissions that take place directly at the company level

Type of Emissions Tons of CO2

Emissions related to gas heating in offices and warehouse 632

Emissions related to the combustion of fuel from service vehicles owned by

the company 120

Emissions related to refrigerant gases from air conditioning or chillers 347

RAJA France - TOTAL SCOPE 1 1099

Scope 2: Indirect Emissions Related to Energy

Definition: These are emissions related to energy consumption, such as:

Type of Emissions Tons of CO:

Indirect emissions related to electricity consumption m

RAJA France - TOTAL SCOPE 2 60

Scope 3: Other Indirect Emissions
Definition: These are emissions related to the company's activity, such as:

Purchases of goods and raw materials

Purchases of services (administrative, digital, etc.)
Home-to-work travel

The use of the products or services sold

Type of Emissions Tons of CO:

vVvvyy

Energy-related emissions not included in Scopes Tand 2 246
Purchases of products or services 1100
Capital assets 4 586
Wastes 293
Upstream freight transport 519159
Business trips 17
End of life of products sold 39
Home to work travel 801

RAJA France - TOTAL SCOPE 3 526 341

For 2021, the greenhouse gas emissions for the RAJA France site of PN2 is the cumulative of the 3
scopes 0f 527,500 Tons of CO:.
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Our subsidiary KALAMAZQO in Spain has declared to the Ministry of the Environment & Ecological
Transition the results of its greenhouse gas emissions only on scopes 1and 2.
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Our subsidiary RAJA in Spain carried out in 2019, an assessment of its greenhouse gas emissions on
the 3 scopes.
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Actions for Ecological Transition

Among the solutions to fight against climate change, the subsidiaries of the RAJA Group have
already started a process to reduce their daily CO2 emissions and carry out numerous actions in
favour of ecological transition.

FIGHT AGAINST DEFORESTATION

Some labels guarantee sustainable forest management. By purchasing products bearing the
Forest Stewardship Council (FSC) or European Program for Certified Forests (PEFC) label, RAJA
France andallthe Group's subsidiaries contribute to the preservation of forests and thus limit their
anthropogenic greenhouse gas emissions (GHG).

In addition, to fight against deforestation, KALAMAZQO, JPG, BERNARD & CENPAC participate in
solidarity and sustainable reforestation actions.
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AWARENESS AROUND THE CIRCULAR ECONOMY

Whether at the level of its products or at the level of its activities, RAJA makes its customers and
employees aware of good practices on the principle of the 5Rs, which have also been taken up by

all the Group's "Packaging" subsidiaries.

Les 5-R de I'emballage avec RAJA :
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PARTICIPATION IN BIODIVERSITY

For several years, our subsidiary JPG has been
committed to reducing its CO2 emissions by
carrying out actions contributing to biodiversity.

m It is in this context
:':,_,: ecomouton that a partnership

L2 nrwinae e Sogrpa ¥ foorertigue

with Ecomouton has
been set up, a flock of sheep naturally shear the site
and are regularly monitored (visits, veterinary care,
shearing, extra food, etc.).

IS k R JPG also wanted to make its contribution to the protection of the
e a—*@ ~-}eﬁ~ﬂ environment and biodiversity by acting on the protection of bees.

Through ECOBEE, our site hosts hives that receive regular visits from a beekeeper.
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PROPOSAL OF A WIDE RANGE OF ECO-FRIENDLY PRODUCTS

The subsidiaries of the RAJA Group contribute to

the ecological transition by offering a wide range musmON
of eco-friendly products and by constantly leGlQUE

innovating to reduce the impact of their products
on the environment.

The packaging boxes and cushioning used during
order preparationare 100% recycled & recyclable.

We innovate by offering our customers eco-
friendly, biosourced alternatives to plastic
products.

UNE EVOLUTION vEirs

LA FIN pu PLASTIQUE
A USAGE UNIQUE

4+ e Vv e v | mamym de maa et b8 e age e
Ta sttt ot we Gea ottt of o bnd e o &' Mt | wt s s

17



REDUCTION OF ENERGY CONSUMPTION

As part of their ISO 14001 environmental certification and the Corporate Social Responsibility
Policy, the subsidiaries of the RAJA Group implement the necessary actions to reduce their energy
consumption:

» LEDrelamping of offices and warehouses

Time programming from the technical building management tool for domestic water, lighting
and heating

Deployment of photovoltaic panels on the roof

Recovery of rainwater for the upkeep of green spaces and the upkeep of premises
Installation of taps with detectors at the hand basins

Thermal insulation of buildings

Use of 100% renewable energy

v

vvvyyVvyy

MORE ECO-FRIENDLY VEHICLE FLEET

Company Vehicles

The range of vehicles offered to employees eligible for a company car was modified in 2021 and
now offers more clean vehicles (hybrid, plug-in hybrid and 100% electric).

Biogas & 100% Electric Delivery Vehicles

Some subsidiaries have set up a partnership with carriers using "clean" vehicles.

Our JPG subsidiary has a fleet of 100% electric utility vehicles for delivery to its customers in the
Paris region.

RAJA France has invested in vehicles running on Biogas in 2021.

The warious ENVIRONMENT indicators are mentioned in

detail in the CSR INDICATORS paragraph
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ETHICS

Code of Ethics

The RAJA Group has established itself as a leader in the distribution of packaging, supplies and
equipment for companiesin France and Europe thanks to its passion for service and the customer,
its dynamic innovation and know-how. of its team members.

As a benchmark player in its sector of activity, aware since its creation of its social and
environmental responsibility and endowed with a strong ethical culture, RAJA wished to formalise
its values and its commitments by establishing a Code of Ethics.

Itis obviousthat the Group's actions must be carried out in an ethical approach, respectful of rights
and regulations and of our values. This approach must become a key differentiator allowing us to
stand out from our competitors for the benefit of our team members, our customers, our suppliers
and other stakeholders. It must also contribute to the protection of one of the Group's main assets:
its reputation, its notoriety.

This documentis a benchmark of behaviour that is binding on all Group team members, at all levels
without exception, and whose purposeis to serve as a guide and inspire action through respect for
the values and Group commitments.

RAJA Grour

AL DA AT

18



RAJA GROUP VALUES

Our values are based on the culture of the customer and service through the search for excellence,
permanent innovation, and respect for our societal and environmental commitment.

Our values are based on these fundamental pillars, shared by all team members of the RAJA Group.
These valuesreflect our commitments to our customers, suppliers and other stakeholders and are
set out in ethical principles in the RAJA Group Code of Ethics.

RAJA GROUP COMMITMENTS

As a Responsible Company

Compliance with laws, regulations and national & international standards
Fight against corruption, conflicts of interest, fraud

Fair competition

Respect for the confidentiality of information

Protection of personal data

Relations with our suppliers

Sincerity and accuracy of accounting and financial information

Loyalty in communication

Use of company IT resources

Representation of the company

VVvVVvVvVVYVVYyYVYVYY

As a Human Company

Working Conditions

Occupational health and safety protection
Freedom of association & social dialogue
Fight against discrimination

vvyvyy

As a Committed Company

» RAJA-Daniéle Marcovici Foundation

As a Social Company

» Our CSRapproach
» RAJA & the Environment
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Anti-Corruption Compliance Programme

Corruption is a major issue for companies because of the criminal, financial and reputational
consequences it can generate. These new legal obligations imposed on the company by the Sapin
Il law must be understood, not as an additional constraint, but as a tool at the service of its
competitiveness and its development, in a context where the new global legal environment
enshrinesthe ethics and the prevention of corruption at the heart of its systems and where several
international organizations intend to eventually impose a "fair level playing field" for all economic
operators.

With a turnover of 1.2 billion euros in 2021 and nearly 4,500 employees in Europe, the RAJA Group
falls within the scope of the law. Beyond the quantitative criteria, the presence of the RAJA Group
internationally within the 19 European countries requires a certain vigilance with regards to the
phenomenon of corruption, even if the activity seems less exposed than others. RAJA has
therefore implemented an internal system to prevent and detect acts of corruption that are likely
to occur during the exercise of its commercial activity.

Corruption Risks & Anti-Competitive Practices
Matrix

As a cornerstone of the anti-corruption compliance program, RAJA carried out corruption risk
mapping. It makes it possible to draw up an exhaustive overview of the risks within the group and
toidentify, assess and prioritise them. The occurrence and severity criteria are assessed to obtain
the gross risk, the existing means of control and/or control are all elements that allow it to be
weighted to obtain residual criticality.

Given changes in the scope of the Group's activity and the latest AFA recommendations published
in January 2021, the risk map will be updated in 2022.

Anti-Corruption Code of Conduct

The Anti-Corruption Code of Conduct applies to all Group team members, service providers,
suppliers and business third parties. Carried by the Chairwoman of the company and by her
Executive Committee, it demonstrates the commitment of the governing body.

The Anti-Corruption Code of Conduct defines the types of offenses associated with corruption and
specifies, with examples, the rules and principles applicable in the context of gifts and invitations
received or offered, sponsorship, sponsorship and assistance to associations, intermediaries ,
political contributions, payment of facilitations, influence peddling, collusion, conflicts of interest,
selection of suppliersand service providers, accounting and financial documents, the fight against
money laundering.

Itisappendedtothe company'sinternal regulations and communicated to each team member who
undertakes torespect it.
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Ethics Alert System

In addition to traditional communication channels, RAJA has set up an alert system to allow the
collection and processing of reports from team members, Group or external, and relating to the
existence:

» Conduct or situations contrary to the Anti-Corruption Code of Conduct of the RAJA Group.

» Acrime ormisdemeanour, a serious or manifest violation of aninternational commitment duly
ratified or approved by France, a unilateral act of an international organisation taken based on
such a commitment, law or regulation.

» Athreat or serious harm to the general interest, such as anti-competitive practices, risks or
serious violations of human rights and fundamental freedoms (including discrimination and
harassment at work), health and the safety of people and the environment.

WHISTLEBLOWING PROCEDURE

The whistleblowing procedure communicated to all team members describes the procedures for
exercising this right. An external platform, the “Integrity Line” tool, allows the collection and
processing of reports by the Group Ethics Committee in complete confidentiality.

The whistleblowing procedure will be reviewed in 2022 to adapt it to the European directive on the
protection of whistle-blowers and the transposition laws in the various European countries in
which RAJA is present.

RAJA undertakes to continue the deployment of its anti-corruption program in all the group's
subsidiaries.

ETHICS COMMITTEE

The purpose of the RAJA Ethics Committee is to support the ethical approach promoted by
General Management and to ensure proper compliance with the Ethics Charter. It is made up of 3
members from the Group's Legal, Human Resources and Internal Audit Departments. Within the
subsidiaries, the General Managers play the role of ethical referents.

The Ethics Committee is the preferred point of contact for RAJA team members for any question
relatingto the application of the Charter as well as the associated internal policies and procedures.
It receives and processes reports of behaviour contrary to the stipulations of the Charter.
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Protection of Personal Data

DATA PROTECTION OFFICER

In 2018, RAJA appointed a Data Protection Officer (DPO) in charge of steering the Group's
compliance with the General Regulations for the Protection of Personal Data ("GDPR") and has
formalised a policy which expresses its commitment to guarantee the collection, processing and
transfer of personal data in complete security within the Group with an appropriate and uniform
level of protection. This policy has been validated by the members of the Executive Committee.

PERSONAL DATA PROTECTION POLICY

Through this policy, RAJA undertakes to protect the personal data entrusted to it and to respect
the data protection laws of the countries in which this personal data is collected.

The protection of natural persons with regards to the processing of their data is a fundamental
right enshrined in European legislation. Indeed, the Charter of Fundamental Rights of the
European Union and the Treaty on the Functioning of the European Union provide that everyone
has the right to the protection of their personal data regardless of nationality or country of
residence.

Ensuring a consistently high level of personal data protectionis essential for our relationships with
our customers, team members, business partners, suppliers, and other stakeholders. They rely on
RAJA to carry out its activity in an efficient and competitive manner while ensuring the protection
of the personal data collected.

AWARENESS OF GROUP TEAM MEMBERS

Since September 2021, the Legal Department has been publishing a newsletter for all group team
members by country.

The purpose of this newsletter is to present the recommendations, opinions and decisions of the
European Supervisory Authorities that may be of interest to the RAJA Group.

September 2021 Edition October 2021 Edition
» Competition & Partnerships » Commercial prospecting
» Contracts & Tenders » Computer security
» Purchases & Sales » Cookiesand other trackers
» Online sales » Duration of data storage
» Products » Personalrights
» Logistics & Transportation » Human Resources
» Finance

November 2021 Edition December 2021 Edition
» Transfers of data outside the EEA » The ethics of artificial intelligence
» Datasecurity » The place of the Data Protection
» Cookies and commercial prospecting Officer within organisations
» Data minimization principle » Marketing: the practice of inbox
» Processing of health data(SPECIAL COVID) advertising and the presentation
» DataBreach Notification of Google's Privacy Sandbox

» New developmentsin cold calling
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IT Charter

The charter for the use of resources and data of the information & communication system, also called IT
charter, constitutes an appendix to the internal requlations of RAJA.

RAJA implements an information and communication system necessary for the exercise of its activity.
It thus provides its employees with the IT and communication tools essential to the performance of their
duties.

Any user of the RAJA information and communication system acknowledges having read this charter and
undertakes to apply all its provisions.

The objective of this charter is to specify the uses of RAJA's computer and digital technologies while
ensuring their operation and security while respecting the individual freedoms of each user.

The purpose of this charter is to set out the main rules and precautions that all users must respect and
implement, for responsible use of IT resources and external resources accessible via the RAJA
information and communication system.

Indeed, the sharing of computer and digital data generates exchanges of information favourable to the
good coordination of work, but also risk factors.

Finally, this charter defines the means of control and monitoring of this use put in place, not only for the
proper performance of the team members’ employment contract but also in the context of the criminal
and civil liability of the employer.
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Information Systems Security

AWARENESS OF GROUP TEAM MEMBERS

In 2021, a portal was created under SharePoint by the RSSI(Head of Information Systems Security).

On this portal, team members can already consult policies, standards, and procedures as well as
best practices. It will be increased even further in 2022.

At the end of 2021, awareness sessions led by our RSSI were provided:

>
>

An information security education platform has also been created and e-learning modules have

The password
The password vault

been made available to Group employees.

These interactive modules covered the following topics:

\ A A A4

Avoid dangerous links

Avoid dangerous attachments

URL training
Data entry phishing
Threat of spear phishing

» Email protection tools
» Email security on mobile devices

» Email Security

Posters and infographics on the topics of information systems security have been displayed in the

premises (elevators, break rooms) to inform Group team i iiins s i i s i

members of best practices.
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INFORMATION SYSTEMS SECURITY RISK ASSESSMENT

Everyyear, as part of our ISO 9001 certification, all process managers update the risk analysis. The
matrix below relating to the management of information systems shows that the risks are under

control since the residual rating is low.

Occurrence 5

4
3
2
1

Gravité
Criticité résiduelle
5 s
Risque Actions de maitrise k)
Activité du processus - ! . Impact A N N H E Commentaires
(avéré ou potentiel) (Prévention / protection) % .E'
a a
livraison en dysfonctionnements, i i
. . N Recettes avant mise en production -2 -2
production erronée | besoin non couvert
Etudes et é tro| roduction non optimisée Suivi plus précis avec les métiers des
Ve OP PP P Pilotage des projets 2 0 VI plus P i
analyse et réalisation lent projet
. engagement de délai non ) -
Livraison en retard 'E"gug Pilotage des projets -2 0
Mauvais marketin,
Données :surveillance dela |0 HEES mEEn
i i
conformité et disponibilité des . p . . Modules de correction de certaines données -1 -1
5 erronées Réclamations clients,
données . . :
insatisfaction
S - . PR, Des mesures complémentaires de sécurité ont
; _— Mise 3 disposition . Politique de sécurité RSSI o men o
Surveillance de la sécurité et . " Commercial, image, N ; P &té prises en 2019. De méme, une mise &
N d'information X Outils de surveillance et prévention (firewall, 2 2 " ] ) .
confidentialité ) relation fournisseurs . I'épreuve (Espagne) a démontré une certaine
antivirus, ...) °
de nos outils.
Blocage des outils 4
Gestion des sauvegardes et . 8 . Commercial et/ou Procédures de back up et sauvegardes
X informatiques, des o e 3 4 RAS
archivage logistique réguliéres
processus
Systémes : surveillance et mise a N N . Suivi d'exploitation, monitoring des
3 N o Arrét des systémes et |Commercial et/ou L ) o
jour des systémes et logiciels et 8 L applications et sites web. Tests de charges 2 2 Monitoring en Place
. des sites web logistique
site web des programmes
Surveillance de la sécurité et Exfiltration de Perte de chiffre d'affaire Gestion des entrées / sorties et suivi des 1 2 RAS
i ialité données déficit d'image actions sur les fichiers (Varonis®
- ; . o Systemes défaillants . . Procédure de 2017 appliquée
Suivi des prestations Mauvaise qualité Y Suiv des fournisseurs E 0 - L7 applia
(internes ou externes) Sortie de 3 fournisseurs
Réseau : gestion et maintenance |Ne plus accéder au . Monitoring du réseau et constitution de flux
au : g P Business perturbé fonitoring 0 3 RAS
du réseau systéme séparés (back up)
Hot line : analyse et traitement  |Mauvaise qualité de |Clients internes Stimulation des équipes, monitoring des 2 1
des service é pannes, formalisation des
Risque de corruption PN " " N "
q N P Non conformité a la Loi Mise en concurrence de plusieurs prestataires
Global processus : choix de ! o o Ny -1 0
. Sapin Il Définition de critéres d'évaluation
AO pour les gros équipements
Risque de corruption \O pour les gros equip
] I (immobilisations)
: Choix de Non conformité a la Loi : N " “ri
Global processus ’ A Mise en concurrence de plusieurs 1 0 Monopole pour certains matériels (apple)
fournisseurs de Sapin Il .
- fournisseurs
matériels
Continuité d'activité en cas de P g s : - -
. continuité d'activité |Arret de l'activité Plan de redondance des infrastructures 0 -3 Testé en live en aolt 2019
perte d'un datacenter
Continuité d'activité en cas de . o B, L " s
. continuité d'activité |Arret de I'activité Télétravail 0 -4 Télétravail
pandémie

DOCUMENT RETENTION SCHEDULE

This projectisin progress and has not been finalised in 2021.

CONFIDENTIALITY AGREEMENT

The Legal & Compliance Department of the RAJA Group has set up 2 types of confidentiality
agreements:

» Unilateral confidentiality agreement
» Bilateral confidentiality agreement

The purpose of these confidentiality agreements is to set the rules relating to the protection and
use of information of a confidential nature communicated by RAJA to the receiving party or
parties.

This document is accessible on the common directory as well as in the contract registration
database.

The various ETHICS indicators are mentioned in detail in the

CSR INDICATORS paragraph
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CSR INDICATORS OF THE PARENT

COMPANY RAJA France

Quality Excellence of the Relationship & Service to
our Customers

CLAIM RATE
2021 2022
Goal Achieved Goal Achieved Goal
Number of Orders 455 400 475 059 513 351 475 059 505 627
Number of Open Claims - 32212 - 32205 -
Claim Rate 5,95 % 6,81 % 5,95% 6,29% 5,95%
Claim Rate 120 % 1,41% 1,20% 1,35% 1,20%
(Commercial)
Claim Rate 120 % 1,03 % 1,00% 0,79% 0,90%
(Logistics)
Claim Rate 2,13 % 2,55 % 2,13% 2,08% 2,10%
(Transports)

Global
Claim Rate

5,95 % 6,29%

INTERNAL SERVICE RATE

2020 | 2021 |

Goal Achieved |

| Achieved |

Service Rate (Commercial) 98,80 % 98,59 % 98,80 % 98,65% 98,80%
Service Rate 94,85 % 95,83 % 95,05 % 95,84% 95,22%
(Supply Chain)
Stock Availability Rate 98,30 % 98,28 % 98,30 % 97,95% 97,90%
Product Quality Service Rate 99,58 % 99,41 % 99,58 % 99,47% 99,50%
Service Rate 98,73 % 98,97 % 99,00 % 99,21% 99,10%
(Logistics)

Global

93,26%

93,65 % 93,92%

Internal Service Rate 93,06 % 95,84 %

EXTERNAL SERVICE RATE
2020 | 2021
Goal Achieved Goal ‘ Achieved
Delivery T'mziﬁe”"ce Rate 98,06% 96,71% 98,06 % 98,61% 98,50%
Delivery T'”}g:e”"ce Rate 97,80% 95,47% 97,80 % 98,08% 98,50%
Delivery Quality Rate 99,61 % 99,70 % 99,61% 99,66% 99,66%

Global
External Service Rate

98,81 %

98,67%

98,60 % 95,50 %
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Social & Human Rights

HEALTH & SAFETY OF TEAM MEMBERS

Occupational Risk Assessment

Of the 15 Work Units (TU) evaluated, the results of the 2021 risk assessment are as follows:

GROSS RISK RESIDUAL RISK
Number of ; :
Assessed Risks to vfal;s:: ::: ¢ Insignificant  Risks to wR;lts(I:(: :: ¢ | Insignificant
Risks Control Risks Control Risks
for for
2020 NC NC NC NC NC NC NC
2021 764 23 326 415 1 129 634

On 2022, the evaluation methodology will change, currently the work units are defined by location, they
will be defined by functions.

Number of Sites Concerned ‘ 1 I 1 \

Number of Sites conducting 11 71
Health & Safety Risks Assessment

% of Sites conducting

Health & Safety Risks Assessment

Medical Consultations Follow-Up

2020 2021
Logistics Logistics
BUlces Forklift Other SHIEES Forklift Other
Workers Workers
Number of
Team 458 104 70 458 118 31
Members
Medical Visits 410 67 60 416 98 28
up to Date
Medical visits
not up to 48 37 10 42 20 3
date
% of Medical
Visits up to 89,5 % 64,4 % 85,7 % 90,61% 77.1M1% 87,09%
date

Total up to

Date
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First Aiders

2021
Offices

Number of New First 5 0 0 0
Aiders

Number of First Aiders 0 8 15 23

retrained

Number of First Aiders Up 41 n 18 29
to Date

Total up to Date 46 | 19 33 52

Accident Monitoring

Logistics ‘ Offices ‘ TOTAL ‘
TA ‘ WA ‘ TA WA TA WA

2021

Logistics Offices TOTAL

Year Number of Number of Number of Number of Number of Number of
accidents with  days of lost accidents with days of lost accidents with days of lost
lost time time lost time time lost time time

TA | WA | TA | WA | TA | WA | TA | WA | TA | WA | TA | WA ‘
1406 7

Frequency Rate & Severity Rate

2020 ‘ 2021 Goal 2022
Total number of accidents 29 23 0
Number of accidents with lost time 14 15 0
Number of days of lost time 1032 1406 0
Frequency rate 15,6 15,90 0
Severity rate 1,13 1,49 0
WORKING CONDITIONS
Workplace Satisfaction Survey
Total Headcount 654 699
Number of people who responded to the survey 106 107

% of the headcount responded to the satisfaction survey 16,20% 15,34 %
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SOCIAL DIALOGUE

Agreements Signed with Team Members’ Representatives

Number of Existing Agreements Signed with Representatives 14 14
Number of Renewed Agreements over the Reference Period 10 8
Number of Newly Signed Agreements with Representatives 4 6

Number of Agreements in Force 14 14

Meetings with Team Members’ Representatives

Number of Work Council Meetings 30 14
Number of Health, Safety & Working Conditions Meetings 8 5
Number of Union Meetings 15 12

Headcount Represented by Work Councils / Unions

Total Headcount 654 699

Number of sites having Elected Representatives 171 mn

% of the Headcount Represented by Elected

Representatives

Health, Safety & Working Conditions Representatives

Total Headcount 654 699

Number of sites having Health, Safety & Working
Conditions Representatives

11 mn

% of the Headcount Represented by Health, Safety
& Working Conditions Representatives

Collective Labour Agreement on Working Conditions

Total Headcount 654 699

Number of sites having a Collective Labour Agreement 171 n

% of the Headcount Covered by a Collective Labour

Agreement
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CAREER MANAGEMENT

Annual Evaluation Interviews

Number of Team Members to Evaluate 583 582

Number of Evaluation Interviews Achieved 376 I 465

% of Annual Evaluation Interviews Completed

% of the headcount having been assessed

Professional Interviews

Number of Team Members to Evaluate 415 138
Number of Evaluation Interviews Achieved 374 I 106
% of Professional Interviews Completed
Internal Mobility
Number of intra or inter Men 0 1
Department changes of function Women 0 1
Workers Number of Professional Men 5 2
Employment Categories changes
(promotions) Women 6 8
Number of intra or inter Men 0 1
Department changes of function Women 0 4
Supervisors Number of Professional Men 3
Employment Categories changes
(promotions) Women 20 0
Number of intra or inter Men 0 3
Department changes of function Women 1 5
Managers Number of Professional Men 1 0
Employment Categories changes
(promotions) Women 1 0
Number of intra or inter Men 0 0
) Department changes of function Women 0 0
Executives
& Directors Number of Professional Men 0 0
Employment Categories changes
(promotions) Women 0 0
TOTAL 43 28
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Number of Team Members who have Received Training

2020 2021
WOMEN TOTAL MEN ‘ WOMEN TOTAL
Workers 47 30 77 49 45 94
Supervisors 38 39 77 30 46 76
Managers 112 19 231 62 83 145
Executives & Directors 12 3 15 2 6 8

Number of training hours & Average training hours / person

Workers

Average Training Hours /
Person

Average Training Hours /
Person

n,79

13,16

2020
WOMEN

564,40 164,50 718,90 m_ 2721

5,48 17,27

24,49

TOTAL

17,65

2021

‘ WOMEN ‘ TOTAL

40,18 17,36 57,54

35,97

12,58

48,55

1192,20 97550 | 2167,70 1607 1686 | 3293 |

25,92 19,83 45,75

Average Training Hours /
Person

Average Training Hours /
Person

Average Number of
Training Hours /
Person

10,64

8,94

1,26

8,2

7

11,08

18,84

15,94

21,98

37,50

33,13

DIVERSITY, DISCRIMINATION & HARRASSMENT

23

17,52

60,50

50,25

Headcount by Professional Employment Categories & per Gender

Professional Employment

Categories Ly

Men 146 149

% 57% 57%

Women 110 1n3
Workers % 43% 43%
TOTAL 256 262
% 39% 37%

Men 54 61
% 40% 38%

) Women 80 101
Supervisors % 80% 62%
% 20% 23%
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Professional Employment

Categories Gender

Men 101 N2
% 41% 44%
Women 146 145
Managers % 59% 56%
TOTAL | 247 257
% 38% 37%

Men 10 9
9% 59% 50%

‘ . Women 7 9
Executives & Directors o %1% 50%

Headcount per Age & per Professional Employment Categories

(1) 2 g .g : o 2 g -g :
) 2 & 5 . g Z > 5
£ § g g £ § g 3
o of ! (] oy !
= 3 = dat = 3 = Aot
20vearsand |y 0 0 0 4 |oB1%]| m 0 0 0 n |157%
From 21to 25 33 14 13 0 60 9,17% 40 9 12 0 61 8,73%
years
Fror;]eiﬁ:sé 0 90 | 12 | 29 o | 61 [933%| 18 32 | 37 | o | 87 [1245%
Fmgjeg:j S g 9 35 0 | 63 [963%| 27 0 | 29 | 0o | 66 |944%
Fro;‘ezfj 01 30 | 22 | 40 0 | 92 [wors| 21 24 | 3 | o | & [ns59%
Fmg“e::j ol 39 | 26 | 3 1| 101 |5as%] 37 | 26 | 42 | 2 | 107 |1531%
Fror;el;ESé 50 | 37 | 19 | 37 g8 | 101 [54s%] 37 | 22 | 48 | 7 | m2 [16,02%
Fro;lglsé ® s | | o33 1 85 [13,00%| 32 19 | 28 | &4 | 8 [nsr%
Fror;egfsé O 50 | 3| 22 4 | 69 |[i055%| 30 5 | 23 | 1 | e9 |9.87%
From 61465 8 1 3 1 13 [199%]| 8 4 4 2 18 [258%
years
More than 65 ) 1 0 2 5 0,76% 1 1 0 2 4 0,57%
years
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Equality Index between Women & Men

Equality Index W/M 99/100 94 /100 99/100

Average Remuneration by Professional Employment Categories

Workers Supervisors Managers

Professional

Employment Categories W M W

2020 €2,367.01 €2,356.29 €2,794.60 €2,877.00 €3,930.22 €4,080.27

Average of
Remuneration

2021 €2,358.70 | €2,374.85 | €2,824.93 €2,875.97 €3,939.25 €4,135.96

Headcount by Nationality

2020 2021
Professional . .
Local Foreign Local Foreign

Employm'ent Nationality Nationality TOTAL Nationality Nationality
Categories

Workers 230 26 256 231 31 262
Supervisors 128 6 134 151 n 162

Managers 237 10 247 247 10 257
Executives &

Directors

~ TOTAL

Team Members with Disability

Professional Employment

Categories AL 2024
Workers 6 4
Supervisors 1 4
Managers 4 3
Executives & Directors 0

TOTAL

Average Annual Headcount

Professional Employment

Categories
Workers 252,21 259,98
Supervisors 127,76 145,56
Managers 238,77 250,31
Executives & Directors 16,59 17,93

TOTAL 635,33 673,78
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Hires by Professional Employment Categories & by Gender

Professional

Employment Gender
Categories
Workers
Women 46 46
Total " Worker " 70 77
. Men 4 1
Supervisors
Women 12 20
Total " Supervisors " 16 31
Men 15 18
Managers
Women 21 18
Total " Managers " 36 36
Executives & Men 1 2
Directors Women 0 A
Total " Executives & Directors " 1 6
TOTAL 124 150

Sustainable Procurement

SUSTAINABLE PROCUREMENT POLICY / SUPPLIERS CODE OF CONDUCT

Signatories

Total Number of Suppliers 523 517

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories 523 S15

% of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories

Suppliers Referencing Agreements

Total Number of Suppliers 523 517

Number of Supplier Referencing Agreements Containing
Clauses on Environmental, Labour & Human Rights 523 517
Requirements

% of Supplier Referencing Agreements Containing

Clauses on Environmental, Labour & Human Rights
Requirements
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SUPPLIERS' ASSESSMENTS

Total Number of Suppliers 523 517

Number of Suppliers' Assessment Completed 240 13
Number of Suppliers Assessed on their CSR Performance 240 13
Number of Suppliers who have been the subject of an on- 0 0

site audit

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an on-

site audit

(1) The health context did not allow us to carry out on-site audits

70% of turnover by
product range

0 (U]

70% of turnover by
product range

0 (U]

REDUCTION OF THE ENVIRONMENTAL IMPACT OF OUR PRODUCTS

2020 2021 ‘ Goal 2022
7 of supphers who have S|gneq the 100% 99.6% 100%
Sustainable Procurement Policy
% of eco-friendly references NC 66% 67%
70 of sales of eco—frlendly references NC 81% 82%
(packaging offer)
% of eco-friendly references 48% 47% 51%
7% of sales of eco-friendly references NC 75% 76%
(overall offer)
% of products purchased in Europe 86% 86% 86%
% of European Suppliers 95% 97% 97%
BUYERS' TRAINING ON ENVIRONMENTAL ISSUES
Buyers’ Awareness
2020 2021 Goal 2022
Number of Buyer.s within the Group 39 29 35
Purchasing Centre
Number of Buyers within the Group
Purchasing Centre trained in Sustainable 32 29 35
Procurement

% of Buyers trained

Sustainable Procurement Objective

Part of Sustainable Procurement Objective in Buyer

Evaluations

10%

10%
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Environment

WASTE MANAGEMENT

Tonnage of our Waste

Waste Category 2020 2021 ‘ Goal 2022
Recyclable / Reusable Waste (In Tons)
Cardboard & Paper NC 215,66
Paper (destruction of confidential NC 0,20
documents)
Crushed wood NC 1,42
Wood (broken pallets) NC 8,06
Scrap NC 1,88
Plastic Films NC 3,02
Glass 0,17 0,238
Coffee Capsules 0.13 0,05 Redu;t;:‘r;téizween
Plastic Bottles & Cups 0,10 0,03
Cans 0,08 0,06
Cigarettes’ Butts 0,001 0,015
Battery 0,00 0,079
> Reg)r/((jzllzzr;/tlggl:/f:;atp:av:ls;g;:jtlfrinage NC 66,727
Waste Electrical za(r\}\c/iEEEItE(;tronic Equipment NC 2294
Sous Total Déche.ts Recyclables / 299,533 Reduction between
Revalorisables ! 3and 8%
Non-Recyclable / Non-Recoverable Waste (In Tons)
Ordinary Industrial Waste (DIB)
- Non-Recycled at 60% of the global NC 44,485
tonnage
Infectious waste NC 0,005
Aerosol NC 0,04
Solid waste NC 0,53 Reduction between
Ultimate waste NC 77,88 3and 8%
Packaging with residues NC on
Flammable liquids NC 0,87

Subtotal 123.92 Reduction between
Non-Recyclable / Non-Recoverable Waste ! 3and 8%

Reduction between
TOTAL 423,45 3 and 8%

Waste Recycling (excluding pallets)

Goal 2022

Tonnage of recyclal?le / recoverable waste NC 291,473
(excluding pallets)
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% recovery of our waste

NC

68,51%

70 %

Catalogues Tonnage Reduction

Goal 2022

Tonnage of paper for printing catalogues 626 763 760
ENERGY CONSUMPTION MONITORING
Gas & Electricity
2020 2021 ‘ Goal 2022
Gas Consumption (in kWh) 2 353628 3371224 2 400000
Number of KWh / Person / day (*) 14,60 18,99 <15
Electricity Consumption (in kWh) 2 380694 2511653 2 400000
Number of KWh / Person / day (*) 14,77 14,15 <15
Cumulative Gas &.Elec.:trlmty Energy 4734 329 5882 877 4 800 000
Consumption (in kWh)
Number of KWh / Person / day (*) 26,67 33,13 <27
(*)Headcount of 699 team members on 12/31/2021
254 working days in 2021
Water
2020 2021 ‘ Goal 2022
Sanitary water consumption (in m?) 3882 3302 3250
Number of m?®/ Person / day (*) 0,024 0,019 0,015
(*)Headcount of 699 team members on 12/31/2021
254 working days in 2021
Fire water consumption (in m?) 851 778
Greenhouse Gas Emissions
2020 2021 . Goal2022
Total Greenhouse Gas Emissions - Scope 1 NG 1099 Reduction between
(in metric tons of CO,) 3and 8%
Total Greenhouse Gas Emissions - Scope 2 NG 60 Reduction between
(in metric tons of CO,) 3and 8%
Total Greenhouse Gas Emissions - Scope 3 NG 526 341 Reduction between

(in metric tons of CO,)

Total of Greenhouse Gas Emissions

(in metric tons of CO.)

527500

3 and 8%

Reduction between
3 and 8%
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ENVIRONMENTAL MANAGEMENT SYSTEM (EMS)

GROSS RISK RESIDUAL RISK
Numberof
Assessed Risks to AL Insignificant  Risks to G Insignificant
watch out . watch out .
Control Risks Control for Risks
2020 346 4] 167 138 8 110 228
2021 202 27 83 92 1 59 142
Ethics

AWARENESS ON ETHICS

Goal 2022
Total Headcount 654 699 NC
Number of people trained in Ethics issues 0 I NC I NC

% of the Headcount trained in Ethics issues

FOLLOW-UP OF REPORTS THROUGH THE WHISTLEBLOWING
PROCEDURE

Number of Reports 0 0
Number of Confirmed Corruption Incidents 0 0
Number of Data Security Incidents 0 1
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SUBSIDIARIES CSR INDICATORS

Social & Human Rights

HEALTH & SAFETY OF TEAM MEMBERS

Occupational Risk Assessment

2020

GROSS RISK RESIDUAL RISK
Number of - -
Assessed Risks to V\::ts:: ct:‘ ¢ Insignificant  Risks to WF:::: :: ¢ | Insignificant
Risks Control for Risks Control for Risks
234 - - - 0 18 216
222 - - - 0 13 209

2021

Number of Sites Concerned

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting Health & Safety Risks Assessment

2020
2021

cenpac
saiutions 8 o wmiaiace
GROSS RISK RESIDUAL RISK
Number of . .
Assessed Risks to “2:::: ;3 ¢ [Insignificant  Risksto wl'\;lts:: :?1 ¢ Insignificant
Risks Control Risks Control Risks
for for
22 10 6 6 5 3 5
22 5 3 5 0 2 2

Number of Sites Concerned

Number of Sites conducting
Health & Safety Risks Assessment

2020
2021

GROSS RISK RESIDUAL RISK
Number of . =
Assessed Risks to “2:::: :3 ¢ [Insignificant  Risksto w'g::: :: ¢ Insignificant
Risks Control Risks Control Risks
for for
372 - - - 2 50 320
372 - - - 2 50 320

Number of Sites Concerned

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting Health & Safety Risks Assessment
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Kalamazoo

2020

2021

GROSS RISK RESIDUAL RISK
Number of : .
Assessed Risks to vfal;s:: ::: ¢ Insignificant  Risks to wR;lts(I:(: :: ¢ | Insignificant
Risks Control for Risks Control for Risks
" 0 2 9 0 1 10
n 0 2 9 0 1 10

Number of Sites Concerned

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting Health & Safety Risks Assessment

MONDOFFICE
GROSS RISK RESIDUAL RISK
Number of . .
L Risks to “::::: :3 ¢ [Insignificant  Risksto wRa:ts:: :: ¢ Insignificant
Risks Control Risks Control Risks
for for
2020 58 23 24 n 7 5 10
2021 58 23 24 n 7 5 10

Number of Sites Concerned

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting Health & Safety Risks Assessment ‘

GROSS RISK RESIDUAL RISK
Numberof ————— —
Assessed Risks to “2:::: ;3 ¢ Insignificant  Risks to wl'\;lts:: :?1 ¢ | Insignificant
Risks Control Risks Control Risks
for for
2020 62 0 19 43 0 0 0
2021 62 0 19 43 0 0 0

Number of Sites Concerned

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting Health & Safety Risks Assessment ‘

GROSS RISK RESIDUAL RISK
Number of : .
Assessed Risks to vg::; :?1 ¢ [Insignificant  Risks to wl'\:tstl:: :z ¢ | Insignificant
Risks Control Risks Control Risks
for for
2020 NC NC NC NC NC NC NC
2021 NC NC NC NC NC NC NC
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Number of Sites Concerned 3 3

Number of Sites conducting

Health & Safety Risks Assessment 3/3 3/3

% of Sites conducting Health & Safety Risks Assessment

GROSS RISK RESIDUAL RISK

Number of . .
Ass‘essed Risks to V\::ts:: ct:‘ ¢ Insignificant  Risksto WF:::: :: ¢ Insignificant
Risks Control Risks Control Risks
for for
2020 NC NC NC NC NC NC NC
2021 NC NC NC NC NC NC NC
Number of Sites Concerned ‘ 1 I 1 \

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting Health & Safety Risks Assessment ‘

GROSS RISK RESIDUAL RISK
Number of : : T
Ass'essed Risks to “2:::: ;3 - Insignificant  Risks to wl'\;lts:: :?1 . Insignificant
Risks Control Risks Control Risks
for for
2020 38 0 23 15 0 1 37
2021 38 0 23 15 0 1 37
Number of Sites Concerned ‘ 1 ‘ 1 \

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting Health & Safety Risks Assessment ‘

GROSS RISK RESIDUAL RISK
Number of . .
Assessed Risks to “E:::: :ﬂ ¢ Insignificant  Risks to wRaI::: :z ¢ | Insignificant
Risks Control Risks Control Risks
for for
2020 194 32 125 37 0 22 172
2021 225 43 144 38 0 36 189
Number of Sites Concerned ‘ 1 ‘ 1 \

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting Health & Safety Risks Assessment ‘
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GROSS RISK RESIDUAL RISK

Number of : .
Assessed Risks to vfal;s:: ::: ¢ Insignificant  Risks to wR;lts(I:(: :: ¢ | Insignificant
Risks Control Risks Control Risks
for for
2020 6 0 0 0 3 2 1
2021 6 0 0 0 3 2 1

Number of Sites Concerned | I 1 \

Number of Sites conducting 11
Health & Safety Risks Assessment

% of Sites conducting Health & Safety Risks Assessment

GROSS RISK RESIDUAL RISK
Number of . .
L i Risks to “::::: :3 ¢ [Insignificant  Risksto wRa:ts:: :: ¢ Insignificant
Risks Control Risks Control Risks
for for
2020 51 NC NC NC NC NC NC
2021 51 NC NC NC NC NC NC

Number of Sites Concerned ‘ 5 ‘ 5 \

Number of Sites conducting
Health & Safety Risks Assessment

% of Sites conducting Health & Safety Risks Assessment ‘

Medical Consultations Follow-Up

2020 2021
Logistics Logistics
Offices Forklift Offices Forklift
Workers T Workers e
Number of
Team NC NC NC 98 25 4
Members
Medical Visits NC NC NC 94 23 4
up to Date
Medical visits
not up to NC NC NC 4 2 0
date
% of Medical
Visits up to NC NC NC 96% 92% 0%
date

Total up to

Date
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2020 2021
Logistics Logistics
Offices Forklift Other Offices Forklift
Workers Workers
Number of
Team 263 108 20 255 109 20
Members
Medical Visits 232 104 20 230 107 20
up to Date
Medical visits
not up to 31 4 0 25 2 0
date
% of Medical
Visits up to 88% 96% 100% 90% 98% 100%
date

Total up to
Date

2020 2021
Logistics Logistics
Offices Forklift Offices Forklift
Workers EEEES Workers e
Number of
Team 256 9 123 273 8 120
Members
Medical Visits 251 9 121 260 8 108
up to Date
Medical visits
not up to 5 0 2 13 0 12
date
% of Medical
Visits up to 98% 100% 98% 95% 100% 90%
date
Total up to 98% 94
Date

Kalamagzcoo
2020 2021
Logistics Logistics
Offices Forklift Offices Forklift
Workers T Workers e
Number of
Team NC NC NC 108 17 12
Members
Medical Visits NC NC NC 73 1 10
up to Date
Medical visits
not up to NC NC NC 35 6 2
date
% of Medical
Visits up to NC NC NC 66% 65% 83%
date

Total up to

Date
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MONDOFFICE

2020 2021
Logistics Offices Logistics
Offices Forklift Forklift Forklift
Workers T Workers Workers mie
Number of
Team 263 55 16 262 53 17
Members
Medical Visits 131 55 13 17 53 15
up to Date
Medical visits
not up to 0 0 0 0 0 0
date
% of Medical
Visits up to 100% 100% 100 100% 100% 100%
date

Total up to
Date

2020 2021
Logistics Offices Logistics
Offices Forklift Forklift Forklift
Workers Workers Workers
Number of
Team 15 0 0 130 0 0
Members
Medical Visits 15 0 0 130 0 0
up to Date
Medical visits
not up to 0 0 0 0 0 0
date
% of Medical
Visits up to 100% 100% 100% 100% 100% 100%
date
Total up to
Date
2020 2021
Logistics Offices Logistics
Offices Forklift Forklift Forklift
Workers i Workers Workers i
Number of
Team NC NC NC 104 63 36
Members
Medical Visits NC NC NC 3 62 36
up to Date
Medical visits
not up to NC NC NC 101 1 0
date
% of Medical
Visits up to NC NC NC 3% 98% 100%
date

Total up to

Date
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2020 2021

Logistics Offices Logistics
Offices Forklift Forklift Forklift
Workers Workers Workers
Number of
Team NC NC NC NC NC NC
Members
Medical Visits NC NG NG NC NC NC
up to Date
Medical visits
not up to NC NC NC NC NC NC
date
% of Medical
Visits up to NC NC NC NC NC NC
date

Total up to
Date

RAJA

2020 2021
Logistics Offices Logistics
Offices Forklift Forklift Forklift
Workers e Workers Workers e
Number of
Team 55 0 4 65 0 7
Members
Medical Visits 55 0 4 64 0 7
up to Date
Medical visits
not up to 0 0 0 1 0 0
date
% of Medical
Visits up to 100% 100% 100% 98% 100% 100%
date
Total up to
Date

RAJA

2020 2021
Logistics Offices Logistics
Offices Forklift Forklift Forklift
Workers L Workers Workers B
Number of
Team NC NC NC NC NC NC
Members
Medical Visits NC NC NC NC NC NC
up to Date
Medical visits NC NC NC NC NC NC
not up to date
% of Medical
Visits up to NC NC NC NC NC NC
date
Total up to
Date e NC
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2020 2021

Logistics Offices Logistics
Offices Forklift Forklift Forklift
Workers Workers Workers
Number of
Team NC NC NC NC NC NC
Members
Medical Visits NC NC NG NC NC NC
up to Date
Medical visits
not up to NC NC NC NC NC NC
date
% of Medical
Visits up to NC NC NC NC NC NC
date

Total up to
Date

2020
Logistics Offices Logistics
Offices Forklift I Forklift Forklift
Workers Workers Workers
Number of
Team NC NC NC NC NC NC
Members
Medical Visits NC NC NC NC NC NC
up to Date
Medical visits
not up to NC NC NC NC NC NC
date
% of Medical
Visits up to NC NC NC NC NC NC
date
Total up to NC NC
Date
First Aiders
2021
Logistics Offices
New First Aiders 0 NC NC 0
First Aiders retrained 0 NC NC 24
First Aiders Up to Date 32 NC NC 7
Total up to Date 32 ‘ NC NC 31
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| 2021
Logistics Offices
New First Aiders 0 0 7 7
First Aiders retrained 33 32 12 44
First Aiders Up to Date 0 0 0 0

Total up to Date

2021

Logistics

New First Aiders

Offices

First Aiders retrained

23

First Aiders Up to Date

17

Total up to Date 47 17 23 40
Kalamazco
2021
Logistics Offices
New First Aiders 0 0 0 0
First Aiders retrained 2 0 2 2
First Aiders Up to Date 2 0 2 2
Total up to Date 4 0 4 4
MONDOFFICE
2021
Offices
New First Aiders 7 0 3 3
First Aiders retrained 33 2 4 6

First Aiders Up to Date

Total up to Date
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2021

Offices
New First Aiders 5 0 5 5
First Aiders retrained 5 0 0 0
First Aiders Up to Date 5 0 10 10

Total up to Date 15 ‘ 0 15 15

RAJA

2021

Logistics

Offices

New First Aiders NC 0 0 0
First Aiders retrained NC 4 6 10
First Aiders Up to Date NC 4 6 10

RAJA

2021

| Logistics Offices
New First Aiders NC NC NC NC
First Aiders retrained NC NC NC NC

First Aiders Up to Date

Total up to Date

Total up to Date

6

Logistics

2021
Offices

R AJ!’&
2021
Offices
New First Aiders 13 2 n 13
First Aiders retrained 12 2 10 12
First Aiders Up to Date 2

New First Aiders 6 2 3 5
First Aiders retrained 1 2 2 4
First Aiders Up to Date 2 3

Total up to Date 8
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2021

Offices
New First Aiders 0 0 1 1
First Aiders retrained 4 0 0 0
First Aiders Up to Date 0 0 3 3
0 4

2021
Offices

New First Aiders

First Aiders retrained 5 2 2
First Aiders Up to Date 21 13 4 17

Total up to Date 26 19 7 26

Accident Monitoring

bernard

Logistics Offices

Number of Number of Number of Number of Number of Number of
accidents with  days of lost accidents with days of lost accidents with days of lost
lost time lost time lost time time

cenpac

saiutions 8 o eméaiacge

Logistics Offices

TA ‘ WA ‘ TA WA ‘ TA WA

2021

Logistics Offices TOTAL

Number of Number of Number of Number of Number of Number of
accidents with  days of lost accidents with days of lost accidents with days of lost
lost time lost time lost time time
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Logistics

Offices

Logistics

Number of
days of lost
time

Number of
accidents with
lost time

Year

Offices

Number of
days of lost
time

Number of
accidents with
lost time

TOTAL

Number of
days of lost
time

Number of
accidents with
lost time

Logistics

Number of
days of lost

Number of
accidents with
lost time

Offices

Number of
days of lost

Number of
accidents with
lost time

TOTAL

Number of
days of lost

Number of
accidents with
lost time

Logistics

TA ‘ WA
2021

Offices

L offes
I R R

‘ TA WA

TOTAL
TA WA

Logistics

Number of
days of lost

Number of
accidents with
lost time

accidents with

Offices

Number of
days of lost

Number of

lost time

accidents with

TOTAL

Number of
days of lost

Number of

lost time
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Logistics ‘ Offices ‘
TA owa TA wa TA WA

2021

Logistics Offices TOTAL

Year Number of Number of Number of Number of Number of Number of
accidents with  days of lost accidents with days of lost accidents with days of lost
lost time lost time lost time

Logistics Offices

\
TA ‘ WA ‘ TA WA TA WA
2021 - 1 1 ]

Logistics Offices TOTAL

Number of Number of Number of Number of Number of Number of
accidents with  days of lost accidents with days of lost accidents with days of lost
lost time lost time lost time

Logistics ‘ Offices TOTAL

TA ‘ WA ‘ TA WA ‘ TA WA
2021

Logistics Offices TOTAL

Number of Number of Number of Number of Number of Number of
accidents with days of lost accidents with days of lost accidents with days of lost
lost time lost time lost time
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Logistics Offices

Logistics Offices TOTAL

Year Number of Number of Number of Number of Number of Number of
accidents with  days of lost accidents with days of lost accidents with days of lost
lost time lost time lost time

Logistics Offices

\
TA ‘ WA ‘ TA WA TA WA
2021 - 1 ]

Logistics Offices TOTAL

Number of Number of Number of Number of Number of Number of
accidents with  days of lost accidents with days of lost accidents with days of lost
lost time lost time lost time

Logistics ‘ Offices TOTAL

TA ‘ WA ‘ TA WA ‘ TA WA
2021

Logistics Offices TOTAL

Number of Number of Number of Number of Number of Number of
accidents with  days of lost accidents with days of lost accidents with days of lost
lost time lost time lost time
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Logistics

Logistics

Year Number of Number of
accidents with  days of lost
lost time

Offices

Number of
accidents with
lost time

days of lost

TOTAL

Number of Number of

accidents with days of lost

lost time

bernard
2020 2021 Goal 2022
Total number of accidents 9 5 5
Number of accidents with lost time 5 2 2
Number of days of lost time 0 38 38
Frequency rate 14,35 5,30 5,30
Severity rate 0,99 0,20 0,20
cenpac
2020 2021 Goal 2022
Total number of accidents 15 19 15
Number of accidents with lost time 6 1 7
Number of days of lost time 141 803 150
Frequency rate 13,34 23,01 NC
Severity rate 0,29 1,68 NC
2020 2021 Goal 2022
Total number of accidents 21 13 NC
Number of accidents with lost time 20 1 NC
Number of days of lost time 1162 420 NC
Frequency rate 24,65 18,21 NC
Severity rate 1,91 0,70 NC
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Kulumuzm

2020 2021 Goal 2022
Total number of accidents 3 5 3
Number of accidents with lost time 1 5 3
Number of days of lost time 64 214 100
Frequency rate 3,61 19,37 10
Severity rate 0,23 0,83 0,50
MONDOFFICE
2020 2021 Goal 2022
Total number of accidents 1 6 0
Number of accidents with lost time 1 6 0
Number of days of lost time 10 152 0
Frequency rate NC NC NC
Severity rate NC NC NC
RAJA
2020 2021 Goal 2022
Total number of accidents 7 0 NC
Number of accidents with lost time 0 0 NC
Number of days of lost time 0 0 NC
Frequency rate NC NC NC
Severity rate NC NC NC
RAJA
2020 2021 Goal 2022
Total number of accidents NC 15 NC
Number of accidents with lost time NC 10 NC
Number of days of lost time NC 52 NC
Frequency rate NC NC NC
Severity rate NC NC NC
RAJA
2020 2021 Goal 2022
Total number of accidents NC NC NC
Number of accidents with lost time NC NC NC
Number of days of lost time NC NC NC
Frequency rate NC NC NC
Severity rate NC NC NC
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RAJA

2020 2021 Goal 2022
Total number of accidents 0 0 0
Number of accidents with lost time 0 1 0
Number of days of lost time 0 5 0
Frequency rate 0 6,81 0
Severity rate 0 0,02 0
RAJA
2020 2021 Goal 2022
Total number of accidents 21 15 0
Number of accidents with lost time 0 0 0
Number of days of lost time 0 0 0
Frequency rate 51,74 24,93 75
Severity rate 517 2,49 5
2020 2021 Goal 2022
Total number of accidents 2 NC NC
Number of accidents with lost time 2 NC NC
Number of days of lost time 70 NC NC
Frequency rate NC NC NC
Severity rate NC NC NC
Viking
2020 2021 Goal 2022
Total number of accidents 47 23 <20
Number of accidents with lost time 6 12 <10
Number of days of lost time 21 58 <50
Frequency rate 21,52 7N <10
Severity rate 0,44 2,52 <1
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SOCIAL DIALOGUE

Agreements Signed with Team Members’ Representatives

bernard

Number of Existing Agreements Signed with Representatives 8 8
Number of Renewed Agreements over the Reference Period 0 0
Number of Newly Signed Agreements with Representatives 1 3

Number of Agreements in Force 9 1

Number of Existing Agreements Signed with Representatives

cenpac

soiatioe

o ‘e

Number of Renewed Agreements over the Reference Period

Number of Newly Signed Agreements with Representatives

~Nl1O | &

Number of Agreements in Force

Number of Existing Agreements Signed with Representatives 2 4
Number of Renewed Agreements over the Reference Period 0 0
Number of Newly Signed Agreements with Representatives 0 0
Number of Agreements in Force 2 4
Kalamazco
Number of Existing Agreements Signed with Representatives 0 0
Number of Renewed Agreements over the Reference Period 0 0
Number of Newly Signed Agreements with Representatives 1 1
Number of Agreements in Force 1 1
MONDOFFICE
Number of Existing Agreements Signed with Representatives 0 0
Number of Renewed Agreements over the Reference Period 0 0
Number of Newly Signed Agreements with Representatives 0 0
Number of Agreements in Force 0 0

1
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Number of Agreements in Force

Number of Existing Agreements Signed with Representatives 6 9
Number of Renewed Agreements over the Reference Period 0 1
Number of Newly Signed Agreements with Representatives 3 2

Number of Existing Agreements Signed with Representatives 0 1
Number of Renewed Agreements over the Reference Period 0 1
Number of Newly Signed Agreements with Representatives 0 2

Number of Agreements in Force 0 4

Number of Existing Agreements Signed with Representatives NC NC
Number of Renewed Agreements over the Reference Period NC NC
Number of Newly Signed Agreements with Representatives NC NC

Number of Agreements in Force NC NC

Number of Existing Agreements Signed with Representatives

Number of Renewed Agreements over the Reference Period

Number of Newly Signed Agreements with Representatives

Number of Agreements in Force

Number of Existing Agreements Signed with Representatives

Number of Renewed Agreements over the Reference Period

Number of Newly Signed Agreements with Representatives

Number of Agreements in Force

Number of Existing Agreements Signed with Representatives

Number of Renewed Agreements over the Reference Period

Number of Newly Signed Agreements with Representatives

Number of Agreements in Force

(=]

1
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Number of Existing Agreements Signed with Representatives 1 0
Number of Renewed Agreements over the Reference Period 0 1
Number of Newly Signed Agreements with Representatives 0 1

Number of Agreements in Force 1 2

Meetings with Team Members’ Representatives

=
e
g
a8

Number of Work Council Meetings 1 n

Number of Health, Safety & Working Conditions Meetings 4 4

Number of Union Meetings 3 n
cenpac

Number of Work Council Meetings 23 14
Number of Health, Safety & Working Conditions Meetings 12 6
Number of Union Meetings 36 26

PG

Number of Work Council Meetings 1 n

Number of Health, Safety & Working Conditions Meetings 4 4

Number of Union Meetings 3 3
Kalamazco

Number of Work Council Meetings 10 4
Number of Health, Safety & Working Conditions Meetings 5 6
Number of Union Meetings N/A N/A
MONDOFFICE

Number of Work Council Meetings

o
o

Number of Health, Safety & Working Conditions Meetings

10

12

Number of Union Meetings

RAJA

Number of Work Council Meetings 12 12
Number of Health, Safety & Working Conditions Meetings 1 1
Number of Union Meetings 0 0

1

a1
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RAJA

Number of Work Council Meetings NC 10
Number of Health, Safety & Working Conditions Meetings NC n
Number of Union Meetings NC 21

RAJA

Number of Work Council Meetings NC NC
Number of Health, Safety & Working Conditions Meetings NC NC
Number of Union Meetings NC NC

Number of Work Council Meetings 0 0
Number of Health, Safety & Working Conditions Meetings 0 0
Number of Union Meetings 0 0

Number of Work Council Meetings 6 6
Number of Health, Safety & Working Conditions Meetings 6 6
Number of Union Meetings 0 0

Number of Work Council Meetings 0 0
Number of Health, Safety & Working Conditions Meetings 4 4
Number of Union Meetings 0 0

Number of Work Council Meetings 20 12
Number of Health, Safety & Working Conditions Meetings 1 7
Number of Union Meetings 0 0

Headcount Represented by Work Councils / Unions

bernard
Total Headcount 121 126
Number of sites having Elected Representatives 171 mn

% of the Headcount Represented by Elected

Representatives

160



cenpac

moat=mne @ of erelusiisge

Total Headcount 349 339

Number of sites having Elected Representatives 717 717

% of the Headcount Represented by Elected
Representatives

Total Headcount 388 401

Number of sites having Elected Representatives 71 n

% of the Headcount Represented by Elected
Representatives

Kalamgzco
Total Headcount NC 153
Number of sites having Elected Representatives 11 I mn

% of the Headcount Represented by Elected
Representatives

MONDOFFICE
Total Headcount 334 332
Number of sites having Elected Representatives 7 ”n

% of the Headcount Represented by Elected

Representatives

RAJA

Total Headcount m 129

Number of sites having Elected Representatives 7n ”n

% of the Headcount Represented by Elected
Representatives

RAJA

Total Headcount NC NC

Number of sites having Elected Representatives NC NC

% of the Headcount Represented by Elected

Representatives
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RAJA

Total Headcount NC NC

Number of sites having Elected Representatives NC NC

% of the Headcount Represented by Elected
Representatives

Total Headcount 59 72

Number of sites having Elected Representatives 71 n

% of the Headcount Represented by Elected
Representatives

Total Headcount 125 187

Number of sites having Elected Representatives 0n I 01

% of the Headcount Represented by Elected
Representatives

Total Headcount 19 115

Number of sites having Elected Representatives 01 0/1

% of the Headcount Represented by Elected
Representatives

Total Headcount 870 662

Number of sites having Elected Representatives 4l4 4/4

% of the Headcount Represented by Elected
Representatives

Health, Safety & Working Conditions Representatives

bernard
Total Headcount 121 126
Number of sites having Health, Safety & Working
- . 171 mn
Conditions Representatives

% of the Headcount Represented by Health, Safety

& Working Conditions Representatives
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Total Headcount 349 339

Number of sites having Health, Safety & Working

Conditions Representatives 7 717

% of the Headcount Represented by Health, Safety
& Working Conditions Representatives

Total Headcount 388 401

Number of sites having Health, Safety & Working

Conditions Representatives 71 171

% of the Headcount Represented by Health, Safety
& Working Conditions Representatives

Kalamazcoo

Total Headcount NC 153

Number of sites having Health, Safety & Working

Conditions Representatives 171 7

% of the Headcount Represented by Health, Safety
& Working Conditions Representatives

MONDOFFICE

Total Headcount 334 332

Number of sites having Health, Safety & Working
o . 171 7”1
Conditions Representatives

% of the Headcount Represented by Health, Safety
& Working Conditions Representatives

RAJA

Total Headcount m 129

Number of sites having Health, Safety & Working

Conditions Representatives 171 17

% of the Headcount Represented by Health, Safety

& Working Conditions Representatives

RAJA

Total Headcount NC NC

Number of sites having Health, Safety & Working

Conditions Representatives NC NE

% of the Headcount Represented by Health, Safety

& Working Conditions Representatives
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Total Headcount NC NC

Number of sites having Health, Safety & Working

Conditions Representatives NC e

% of the Headcount Represented by Health, Safety
& Working Conditions Representatives

Total Headcount 59 72

Number of sites having Health, Safety & Working

Conditions Representatives 71 171

% of the Headcount Represented by Health, Safety
& Working Conditions Representatives

Total Headcount 125 187

Number of sites having Health, Safety & Working

Conditions Representatives 171 7

% of the Headcount Represented by Health, Safety
& Working Conditions Representatives

Total Headcount 19 15

Number of sites having Health, Safety & Working
o . 171 7”1
Conditions Representatives

% of the Headcount Represented by Health, Safety
& Working Conditions Representatives

Total Headcount 870 662

Number of sites having Health, Safety & Working

Conditions Representatives 4l4 4/4

% of the Headcount Represented by Health, Safety

& Working Conditions Representatives

Collective Labour Agreement on Working Conditions

bernard
Total Headcount 121 126
Number of sites having a Collective Labour Agreement 11 171

% of the Headcount Covered by a Collective Labour

Agreement
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Total Headcount 349 339

Number of sites having a Collective Labour Agreement 717 717

% of the Headcount Covered by a Collective Labour
Agreement

Total Headcount 388 401

Number of sites having a Collective Labour Agreement 71 n

% of the Headcount Covered by a Collective Labour
Agreement

Kalamgzco
Total Headcount NC 153
Number of sites having a Collective Labour Agreement 11 I mn

% of the Headcount Covered by a Collective Labour
Agreement

MONDOFFICE
Total Headcount 334 332
Number of sites having a Collective Labour Agreement ”n ”n

% of the Headcount Covered by a Collective Labour

Agreement

RAJA

Total Headcount m 129

Number of sites having a Collective Labour Agreement 7n ”n

% of the Headcount Covered by a Collective Labour
Agreement

RAJA

Total Headcount NC NC

Number of sites having a Collective Labour Agreement NC NC

% of the Headcount Covered by a Collective Labour

Agreement
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Total Headcount NC NC

Number of sites having a Collective Labour Agreement NC NC

% of the Headcount Covered by a Collective Labour
Agreement

Total Headcount 59 72

Number of sites having a Collective Labour Agreement 71 n

% of the Headcount Covered by a Collective Labour
Agreement

Total Headcount 125 187

Number of sites having a Collective Labour Agreement N/A I N/A

% of the Headcount Covered by a Collective Labour
Agreement

Total Headcount 19 115

Number of sites having a Collective Labour Agreement N/A N/A

% of the Headcount Covered by a Collective Labour
Agreement

Total Headcount 870 662

Number of sites having a Collective Labour Agreement N/A N/A

CAREER MANAGEMENT

Annual Evaluation Interviews

bernard
Number of Team Members to Evaluate 10 109
Number of Evaluation Interviews Achieved 107 107

% of Annual Evaluation Interviews Completed

% of the headcount having been assessed
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Number of Team Members to Evaluate 303 316

Number of Evaluation Interviews Achieved 293 312

% of Annual Evaluation Interviews Completed

% of the headcount having been assessed

Number of Team Members to Evaluate 328 361

Number of Evaluation Interviews Achieved 301 333
% of Annual Evaluation Interviews Completed

% of the headcount having been assessed

Kalamagzco
Number of Team Members to Evaluate NC NC
Number of Evaluation Interviews Achieved NC I NC

% of Annual Evaluation Interviews Completed

% of the headcount having been assessed

MONDOFFICE
Number of Team Members to Evaluate 334 332
Number of Evaluation Interviews Achieved 334 332

% of Annual Evaluation Interviews Completed

% of the headcount having been assessed

RAJA

Number of Team Members to Evaluate NC NC

Number of Evaluation Interviews Achieved NC NC
% of Annual Evaluation Interviews Completed

% of the headcount having been assessed

RAJA

Number of Team Members to Evaluate NC 205

Number of Evaluation Interviews Achieved NC 177

% of Annual Evaluation Interviews Completed

% of the headcount having been assessed
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Number of Team Members to Evaluate NC NC

Number of Evaluation Interviews Achieved NC NC

% of Annual Evaluation Interviews Completed

% of the headcount having been assessed

Number of Team Members to Evaluate 59 72

Number of Evaluation Interviews Achieved 59 72

Number of Team Members to Evaluate 125 187

Number of Evaluation Interviews Achieved 21 I 93
% of Annual Evaluation Interviews Completed
% of the headcount having been assessed

Number of Team Members to Evaluate NC NC

Number of Evaluation Interviews Achieved
% of Annual Evaluation Interviews Completed

% of the headcount having been assessed

Number of Team Members to Evaluate

Number of Evaluation Interviews Achieved 442 197

% of Annual Evaluation Interviews Completed

% of the headcount having been assessed

Number of Team Members to Evaluate 93 10

Number of Evaluation Interviews Achieved 86 6

% of Professional Interviews Completed
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Number of Team Members to Evaluate 252 82
Number of Evaluation Interviews Achieved 246 81

% of Professional Interviews Completed

Number of Team Members to Evaluate - 378

Number of Evaluation Interviews Achieved - I 337

% of Professional Interviews Completed

Internal Mobility
Number of intra or inter Department Men 1 0
changes of function Women 4 1
Workers
Number of Professional Employment Men 4 2
Categories changes (promotions) Women 4 4
Number of intra or inter Department Men 0 2
changes of function Women 1 0
Supervisors
Number of Professional Employment Men 0 5
Categories changes (promotions) Women 1 0
Number of intra or inter Department Men 0 0
changes of function Women 0 0
Managers
Number of Professional Employment Men 0 0
Categories changes(promotions) Women 0 0
Number of intra or inter Department Men 0 0
Executives changes of function Women 0 0
& Directors Number of Professional Employment Men 0 0
Categories changes(promotions) Women 0 0
TOTAL 15 14
cenpac
Number of intra or inter Department Men 5 2
changes of function Women 2 0
Workers
Number of Professional Employment Men 0 0
Categories changes(promotions) Women 0 0
Number of intra or inter Department Men 0 4
changes of function Women 2 2
Supervisors
Number of Professional Employment Men 2 2
Categories changes(promotions) Women 1 4
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Number of intra or inter Department Men 0 3
changes of function Women 0 0
Managers
Number of Professional Employment Men 0 2
Categories changes(promotions) Women 1 0
Number of intra or inter Department Men 0 0
Executives changes of function Women 0 0
&Directors |\ mber of Professional Employment Men 0 0
Categories changes (promotions) Women 0 0
TOTAL 13 19
Number of intra or inter Department Men 3 6
changes of function Women 7 2
Workers
Number of Professional Employment Men 2 1
Categories changes (promotions) Women 3 3
Number of intra or inter Department Men 1 0
changes of function Women 6 3
Supervisors
Number of Professional Employment Men 0 2
Categories changes (promotions) Women 4 9
Number of intra or inter Department Men 3 10
changes of function Women 8 8
Managers
Number of Professional Employment Men 0 0
Categories changes(promotions) Women 0 0
Number of intra or inter Department Men 0 0
Executives changes of function Women 0 0
&Directors |\ mber of Professional Employment Men 0 0
Categories changes(promotions) Women 0 0
TOTAL 37 44
Kulumulm
Number of intra or inter Department Men 3 0
changes of function Women 1 0
Workers
Number of Professional Employment Men 0 0
Categories changes(promotions) Women 0 3
Number of intra or inter Department Men 0 0
changes of function Women 0 0
Supervisors
Number of Professional Employment Men 0 0
Categories changes (promotions) Women 0 0
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Number of intra or inter Department Men 0 0
changes of function Women 0 0

Managers
Number of Professional Employment Men 0 0
Categories changes(promotions) Women 0 0
Number of intra or inter Department Men 0 0
Executives changes of function Women 0 0
& Directors Number of Professional Employment Men 0 0
Categories changes (promotions) Women 0 0
3

i

TOTAL

MONDOFFICE

Number of intra or inter Department Men 1 2
changes of function Women 16 17
Workers
Number of Professional Employment Men 0 0
Categories changes(promotions) Women 0 0
Number of intra or inter Department Men 0 0
changes of function Women 1 1
Supervisors
Number of Professional Employment Men 0 0
Categories changes (promotions) Women 0 0
Number of intra or inter Department Men 0 0
changes of function Women 0 0
Managers
Number of Professional Employment Men 0 0
Categories changes (promotions) Women 0 0
Number of intra or inter Department Men 0 0
Executives changes of function Women 0 0
&Directors |\ mber of Professional Employment Men 0 0
Categories changes (promotions) Women 0 0
TOTAL 18 20
Number of intra or inter Department Men 0 1
changes of function Women 1 1
Workers
Number of Professional Employment Men 0 0
Categories changes(promotions) Women 0 0
Number of intra or inter Department Men 0 0
changes of function Women 0 0
Supervisors
Number of Professional Employment Men 0 0
Categories changes(promotions) Women 0 3

7



Number of intra or inter Department Men 0 0
changes of function Women 0 0

Managers
Number of Professional Employment Men 0 1
Categories changes (promotions) Women 0 0
Number of intra or inter Department Men 0 0
Executives changes of function Women 0 0
& Directors Number of Professional Employment Men 0 0
Categories changes (promotions) Women 0 0

—
(3]

TOTAL

Number of intra or inter Department Men NC L
changes of function Women NC 0
Workers
Number of Professional Employment Men NC I
Categories changes (promotions) Women NC 11
Number of intra or inter Department Men NC v
changes of function Women NC Y
Supervisors
Number of Professional Employment Men NC 2
Categories changes (promotions) Women NC 0
Number of intra or inter Department Men NC L
changes of function Women NC Y
Managers
Number of Professional Employment Men NC e
Categories changes(promotions) Women NC 0
Number of intra or inter Department Men NC e
Executives changes of function Women NC 0
& Directors | \umber of Professional Employment Men NC L
Categories changes (promotions) Women NC 0
TOTAL NC =)
RAJA
Number of intra or inter Department Men NC e
changes of function Women NC NC
Workers
Number of Professional Employment Men NC HE
Categories changes (promotions) Women NC NC
Number of intra or inter Department Men NC b5
changes of function Women NC NC
Supervisors
Number of Professional Employment Men NC bl
Categories changes(promotions) Women NC NC
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TOTAL

|

A
C
»

Number of intra or inter Department Men NC NC
changes of function Women NC NC
Managers
Number of Professional Employment Men NC NC
Categories changes(promotions) Women NC NC
Number of intra or inter Department Men NC NC
Executives changes of function Women NC NC
&Directors [\ mber of Professional Employment Men NC NC
Categories changes (promotions) Women NC NC
TOTAL NC NC
AJ
Number of intra or inter Department Men 0 2
changes of function Women 0 2
Workers
Number of Professional Employment Men 0 0
Categories changes (promotions) Women 1 0
Number of intra or inter Department Men 0 1
changes of function Women 0 0
Supervisors
Number of Professional Employment Men 0 0
Categories changes(promotions) Women 0 1
Number of intra or inter Department Men 0 0
changes of function Women 0 0
Managers
Number of Professional Employment Men 0 0
Categories changes (promotions) Women 0 0
Number of intra or inter Department Men 0 0
Executives changes of function Women 0 0
&Directors |\ mber of Professional Employment Men 0 0
Categories changes(promotions) Women 0 0
6

;
ii

Number of intra or inter Department Men 0 0
changes of function Women 0 0
Workers

Number of Professional Employment Men 6 6

Categories changes (promotions) Women 2 2

Number of intra or inter Department Men 0 0

changes of function Women 0 0

Supervisors

Number of Professional Employment Men 1 1

Categories changes (promotions) Women 1 1
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TOTAL

Number of intra or inter Department Men 0 0
changes of function Women 0 0

Managers
Number of Professional Employment Men 0 0
Categories changes(promotions) Women 0 0
Number of intra or inter Department Men 0 0
Executives changes of function Women 0 0
&Directors |\ mber of Professional Employment Men 0 0
Categories changes (promotions) Women 0 0
TOTAL 10 10

| BAR
Number of intra or inter Department Men 1 1
changes of function Women 1 1
Workers

Number of Professional Employment Men 0 0
Categories changes (promotions) Women 0 0
Number of intra or inter Department Men 0 0
changes of function Women 0 0

Supervisors
Number of Professional Employment Men 0 0
Categories changes(promotions) Women 0 0
Number of intra or inter Department Men 0 0
changes of function Women 0 0

Managers
Number of Professional Employment Men 0 0
Categories changes(promotions) Women 0 0
Number of intra or inter Department Men 0 0
Executives changes of function Women 0 0
&Directors |\ mber of Professional Employment Men 0 0
Categories changes(promotions) Women 0 0
2

|

Number of intra or inter Department Men 0 0
changes of function Women 0 0
Workers

Number of Professional Employment Men 0 0

Categories changes (promotions) Women 0 0

Number of intra or inter Department Men 0 0

changes of function Women 0 0

Supervisors

Number of Professional Employment Men 0 0

Categories changes (promotions) Women 0 0
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Number of intra or inter Department Men 0 0
changes of function Women 0 0
Managers
Number of Professional Employment Men 0 0
Categories changes (promotions) Women 0 0
Number of intra or inter Department Men 0 0
Executives changes of function Women 0 0
&Directors |\ mber of Professional Employment Men 0 0
Categories changes (promotions) Women 0 0
TOTAL 0 0
Number of Team Members who have Received Training
bernard
2020 2021
WOMEN TOTAL ‘ WOMEN ‘ TOTAL
Workers 21 23 44 17 23 40
Supervisors 12 5 17 18 12 30
Managers 7 4 n 9 8 17
Executives & Directors 0 0 0 0 0 0
TOTAL 40 32 72 46 | 43 | 87
ceEnpac
2020 2021
WOMEN TOTAL MEN ‘ WOMEN ‘ TOTAL
Workers 65 77 142 34 57 91
Supervisors 30 18 48 39 39 78
Managers 18 1 29 25 16 41
Executives & Directors 3 3 6 3 4 7

JPG

2020 2021
WOMEN TOTAL ‘ WOMEN ‘ TOTAL
Workers 34 85 19 43 108 151
Supervisors " 8 19 13 22 35
Managers " 15 26 28 39 67
Executives & Directors 3 0 3 7 1 8
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2020 2021
WOMEN TOTAL ‘ WOMEN TOTAL
Workers 7 13 20 30 82 1n2
Supervisors 0 0 0 1 4 5
Managers 2 4 6 2
Executives & Directors 3 3 6 5 4

TOTAL

2020 2021
WOMEN TOTAL ‘ WOMEN ‘ TOTAL
Workers 56 136 192 75 159 234
Supervisors 15 13 28 19 25 44
Managers 1 3 4 3 1 4
Executives & Directors 1 1 2 1 1 2
284
RAJA
2020 2021
WOMEN TOTAL ‘ WOMEN ‘ TOTAL
Workers 27 54 81 34 68 102
Supervisors 0 1 1 0 4 4
Managers 6 5 n 5 8 13
Executives & Directors 1 0 1 1 0 1

2020 2021
WOMEN TOTAL MEN ‘ WOMEN ‘ TOTAL
Workers NC NC NC 105 65 170
Supervisors NC NC NC 12 18
Managers NC NC NC 0 0 0
Executives & Directors NC NC NC 5 1 6

2020 2021
WOMEN TOTAL MEN ‘ WOMEN ‘ TOTAL
Workers NC NC NC NC NC NC
Supervisors NC NC NC NC NC NC
Managers NC NC NC NC NC NC
Executives & Directors NC NC NC NC NC NC
TOTAL NC NC NC NC | NC NC
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2020 2021
WOMEN TOTAL MEN ‘ WOMEN TOTAL
Workers 1 4 5 17 36 53
Supervisors 1 0 1 1 0 1
Managers 1 1 2 4 4 8
Executives & Directors 0 0 0 1 1

TOTAL

2020 2021
WOMEN TOTAL ‘ WOMEN ‘ TOTAL
Workers 12 12 24 VA 58 129
Supervisors 1 2 3 0 0 0
Managers 1 1 2 10 8 18
Executives & Directors

TOTAL

2020 2021
WOMEN TOTAL MEN ‘ WOMEN ‘ TOTAL
Workers NC NC NC NC NC NC
Supervisors NC NC NC NC NC NC
Managers NC NC NC NC NC NC
Executives & Directors

TOTAL

Uihmg
2020 2021
WOMEN TOTAL MEN WOMEN TOTAL
Workers NC NC NC NC NC NC
Supervisors NC NC NC NC NC NC
Managers NC NC NC NC NC NC
Executives & Directors

TOTAL

Number of Training Hours & Average Training Hours / Person

Workers

Person

Average Training Hours /

9,17

2020

WOMEN

16,15

TOTAL

12,82

8,75

bernard

2021
‘ WOMEN ‘ TOTAL
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2020 2021
WOMEN TOTAL ‘ WOMEN ‘ TOTAL

Supervisors 20850 | 550 —mmm

Average Training Hours / 17,38 R ) 14,94 14,50 8 1,83
Person

AEL DU 4,79 9,63 6,55 10,25 1,83 n
Person

Executives & Directors “--.---

Average Training Hours /
Person

AR N O 10,86 14,23 12,36 1,40 9,25
Training Hours / Person

cen

il l:-\'i.l-' TR l'fr\lg'\'i'

2020 2021
WOMEN TOTAL WOMEN TOTAL

Average Training Hours /
Person

Average Training Hours /
22
Person

Managers -____“

Average Training Hours / 12
Person

Exeoutives & Direotors -__“““

Average Training Hours /
68
Person

A.v?rage Number of NC NC NC NC NC
Training Hours / Person |

2020 2021
WOMEN TOTAL ‘ WOMEN ‘ TOTAL

Workers -——mmm

Average Training Hours / n3 21,4 18,5 19,3
Person

Average Training Hours / 16,2 3 371 26,7 30,6
Person

Managers -———mm

Average Training Hours / 13,6 13,6 13,6 251 32.2 29.2
Person

Average Training Hours /
53
Person
Average Number of
Training Hours / Person

12,3
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2020 2021
WOMEN TOTAL ‘ WOMEN ‘ TOTAL

Workers -__“““

Average Training Hours / 3.9 10,7
Person

Average Training Hours /
Person

00

-—-.n---

Average Training Hours / 2.0 24,7 20,0
Person

Average Training Hours / 29.7 70,2 149,0 105,2
Person

Average Number of
Training Hours / Person

ni 14,8 16,1 15,7

MONDOFFICE
2020 2021
WOMEN TOTAL WOMEN TOTAL

Workers -__“““

Average Training Hours /
n2
Person

Average Training Hours / 10,9 10,6 16,9 3
Person

Managers -__“““

Average Training Hours / 13,2 12,8 13,5 NC
Person

Average Training Hours /
Person

Average Number of
Training Hours / Person

2020 2021

WOMEN TOTAL ‘ WOMEN ‘ TOTAL
Workers -__“““
Average Training Hours / NC NC

Person

Average Training Hours / NC NC
Person
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2020 2021
WOMEN TOTAL ‘ WOMEN ‘ TOTAL

Average Training Hours / NC NC
Person

Executives & Directors -_-“““

Average Training Hours /
Person

Average Number of
Training Hours / Person

2020 2021
WOMEN TOTAL WOMEN TOTAL

Workers -—_—mm

Average Training Hours / NC NC NC NC
Person

Average Training Hours /
NC
Person

Managers -__“_-E.

Average Training Hours /
NC
Person

Average Training Hours /
Person

Average Number of
Training Hours / Person

2020 2021
WOMEN TOTAL WOMEN TOTAL

Workers -__“““

Average Training Hours /
NC
Person

Average Training Hours / NC

Person

Managers -__“““

Average Training Hours /
NC
Person

Average Training Hours / NC NC NC NC NC NC
Person

AL T NC NC NC NC NC NC
Training Hours / Person | " | ]
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2020 2021

WOMEN TOTAL ‘ WOMEN ‘ TOTAL

Workers -___““

ERIEE Ul e 19 N4 227,07 102,36 106,64

Person

Average Training Hours / 19
Person

-————n

Average Training Hours / 19 38 104,37 129,36 142,41
Person

Average Training Hours / 0 —J LJ 25,5
Person I e ——

Average Number of
Training Hours / Person A D

2020 2021
WOMEN TOTAL WOMEN TOTAL

Workers -___““

Average Training Hours / 6 n3 10,5 10,9
Person

Average Training Hours / 24 24 24
Person

Managers -__“-“

Average Training Hours / 24 36,6 48,5 41

Person

Average Training Hours /

Person e 2

Average Number of
Training Hours / Person

17,6 18

2020 2021
WOMEN TOTAL ‘ WOMEN ‘ TOTAL

Workers ___“““

Average Training Hours / NC NC NC

Person

Average Training Hours / NC NC NC NC NC NC
Person
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Managers

Average Training Hours /

Person

HOMMES

FEMMES

2020
TOTAL

2021

HOMMES ‘ FEMMES ‘ TOTAL

“““

NC

N

Executives & Directors -_-“““

Average Training Hours /

Person

Average Number of

Training Hours / Person

Workers

WOMEN

2020
TOTAL

WOMEN TOTAL

_WOMEN _ TOTAL __ MEN
-___““

Average Training Hours /
NC
Person

Average Training Hours /

Person

NC

NC

NC NC

Managers -__“““

Average Training Hours /

Person

NC

Average Training Hours /

Person

Average Number of

Training Hours / Person

NC

NC

DIVERSITY, DISCRIMINATION & HARRASSMENT

Headcount by Professional Employment Categories & per Gender

bernard
Professional Err.\ployment Gender 2020 2021
Categories

Men 30 27

% 43% 44%
Women 39 35

Workers o 579 56%
TOTAL 69 62

% 54% 50%
Men 19 17

% 51% 45%
) Women 18 21

Supervisors o 49% 55%
TOTAL | 37 38

% 29% 31%
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Professional Employment

Categories Lt
Men 13 15
% 62% 63%
Women 8 9
Managers % 38% 7%
TOTAL 21 24
% 17% 19%
Men 0 0
% - =
Women 0 0

Executives & Directors

cenpac
sahutions B o'emtatace
Professional Err'lployment Gender 2020 2021
Categories
Men 91 83
% 50% 50%
Women 91 83
Workers o 50% 50%
TOTAL 182 166
% 52% 49%
Men 65 67
% 60% 58%
. Women 43 49
Supervisors o 40% 42%
TOTAL 108 16
% 31% 34%
Men 32 32
% 62% 64%
Women 20 18
Managers % 38% 36%
TOTAL 52 50
% 15% 15%
Men 3 3
% 43% 43%
‘ . Women 4 4
Executives & Directors o 57% 57%
9 2% 2%
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Professional Employment
Categories

Professional Employment

Professional Employment

Categories Gender 2020 o,
Men 103 99
% 48% 44%
Women 112 125
Workers % 52% 56%
_ TOTAL 215 224
% 55% 56%
Men 40 39
% 43% 44%
) Women 53 50
Supervisors o 57% 56%
TOTAL | 93 89
% 24% 22%
Men 31 29
o 44% 37%
Women 39 49
Managers % 56% 63%
TOTAL | 70 78
% 18% 19%
Men 8 7
% 80% 70%
. . Women 2 3
Executives & Directors % 20% 30%

Categories

Workers

I{ulumuzm
Gender
Men 40 36
% 28% 28%
Women 102 94
% 72% 72%
% 86% 85%
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Professional Employment
Categories

Supervisors

Executives & Directors

% 80% 80%
TOTAL | 5 5
% 3% 3%
Men 4 2
% 40% 22%
Women 6 7
Managers % 80% 78%
TOTAL 10 9
% 6% 6%
Men 5 5
%o 56% 56%
Women 4 4

MONDOFFICE
Categories

Men 84 84

% 31% 32%

Women 185 182

Workers o 69% 68%
TOTAL 269 266
% 81% 80%

Men 27 27
% 49% 48%

] Women 28 29
Supervisors % 51% 52%
TOTAL 55 56
% 16% 17%

Men 5 5
% 63% 63%

Women 3 3
Managers % 37% 37%
TOTAL 8 8

% 2% 2%
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Professional Employment
Categories

Executives & Directors

Professg;r:::;(i):?:;oyment w 2020 2021
Men 32 37
% 33% 33%
Women 66 75
Workers o 67% 67%
TOTAL 1] 112
% 88% 87%
Men 0 0
% 0% 0%
) Women 1 5
Supervisors o 100% 100%
TOTAL 1 5
% 1% 4%
Men 6 7
% 55% 64%
Women 5 4
Managers % 45% 36%
TOTAL n n
% 10% 8%
Men 1 1
% 100% 100%
) ] Women 0 0
Executives & Directors % 0% 0%




Professional Employment

RAJA

Categories Gender

Men NC 131
% NC 68%

Women NC 63
Workers o NC 32%
TOTAL | NC 194
% NC 88%

Men NC 14
% NC 70%

. Women NC 6
Supervisors o, NC 30%
~ TOTAL NC 20

% NC 9%

Men NC 0

%o NC 0%

Women NC 0

Managers % NC 0%
~ TOTAL NC 0

% NC 0%

Men NC 5
o NC 83%

) ] Women NC 1
Executives & Directors o NC 27%

Professional Employment

Categories Gender 2020 2021
Men NC NC
% NC NC
Women NC NC
Workers o NC NC
TOTAL NC NC
% NC NC
Men NC NC
% NC NC
) Women NC NC
Supervisors % NC NC
% NC NC
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Professional Employment

Categories
Men NC NC
% NC NC
Women NC NC
Managers o NG NC
TOTAL NC NC
% NC NC
Men NC NC
% NC NC
) ) Women NC NC
Executives & Directors % NC NC

Professional Employment

Categories Gender
Men 16 22
% 27% 31%
Women 35 39
Workers % 59% 54%
TOTAL 51 61
% 86% 85%
Men 1 1
% 2% 1%
) Women 0 0
Supervisors o 0% 0%
TOTAL 1 1
% 2% 1%
Men 4 5
% 7% 7%
Women 2 4
Managers o 39 6%
TOTAL 6 9
% 10% 13%
Men 0 0
% 0% 0%
) ] Women 1 1
Executives & Directors % 2% 1%
% 2% 1%
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Professional Employment
Categories

Professional Employment

Categories Gender 2020 20!
Men 57 93
% 58% 62%
Women 41 58
Workers % 42% 38%
_ TOTAL 8 Bl
% 78% 81%
Men 1 1
o 20% Nn%
. Women 4 8
Supervisors o 80% 89%
. TotAL_ 5 3
% 4% 5%
Men 7 10
% 50% 56%
Women 7 8
Managers o 50% 44%
TOTAL | 14 18
% N% 10%
Men 7 8
% 88% 89%
Women 1 1
Executives & Directors o 12% N%

Professional Employment

Categories ek
Men 54 51
% 56% 55%
Women 43 41
Workers % 4% 45%
TOTAL 97 92
% 82% 80%
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Professional Employment

Categories
Men 7 6
% 58% 50%
) Women 5 6
Supervisors o 42% 50%
TOTAL 12 12
% 10% 10%
Men 5 7
% 62% 88%
Women 3 1
Managers o 38% 12%
TOTAL 8 8
% 7% 7%
Men 1 1
% 50% 33%
‘ . Women 1 2
Executives & Directors o 50% 67%

Professional Employment

Categories Gender 2020 2021
Men 496 459
% 57% 58%
Women 369 335
Workers % 43% 42%
TOTAL 865 794
% 87% 87%
Men 0 0
%% 0% 0%
) Women 0 0
Supervisors o 0% 0%
TOTAL 0 0
% 0% 0%
Men 68 59
% 62 % 60%
Women 42 40
Managers o 8% 40%
TOTAL 10 99

%

NnN%

N%
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Professional Employment
Categories

Executives & Directors

Gender 2020 2021
Men 20 16

% 87% 94%
Women 3 1

Headcount per Age & per Professional Employment Categories

(7]
e
(]
x
r=
(=)
=

Supervisors

Managers

Executives
& Directors

Workers

Supervisors

Managers

bernard

Executives
& Directors

20yearsand | g 0 o | N | 0 |0o% | o 0 0 | NC | 0 | 0%

From 21to 25 4 0 0 NC 4 3,15% 0 0 0 NC 0 0%
years

From26a30 | g 2 0 Ne | 7 |5E1%]| 6 4 0o | NC | 10 [806%
years

Froms1ass g | 4 0o | Nc | 14 [no2%| 7 4 1 | NC | 12 |968%
years

me;eifsé “01 g3 8 5 NC | 26 [2047%] 13 8 4 | NC | 25 |20,16%

From&1a45 1 4o 5 2 NC | 19 [14,96%] 10 6 4 | NC | 20 [1613%
years

From 46450 | g 6 8 | Nc | 22 |32%| 10 6 8 | NC | 24 [19,36%
years

Fromo1ass | g 6 2 | Nc | 17 [33e%| 7 6 3 | Nc | 18 [12,90%
years

From86a60 | g 3 4 | N | 12 |945%| 8 2 3 [ NC | T |887%
years

From61a65 | 3 0o | Nc | 5 [394%| 2 2 1 | N | 5 |403%
years

More than 65 1 0 0 NC 1 0,79% 1 0 0 NC 1 0,81%
years
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=
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Supervisors

Managers

Executives

& Directors

Workers

Supervisors

Managers

Executives

cen

saiufion

& Directors

pac

o ‘mesalace

20vearsand |, 0 0 0 4 |1s% | a4 0 0 0 | & |118%

From21t025 | og | 3 1 0 | 24 |688%| 18 3 0 0 | 18 |531%
years

From26a30 | g 7 2 0o | 3 |974%| 25 8 3 0o | 36 [10.62%
years

Fromstass | og | g 4 o | & [nm%]| 24 | 12 4 0 | 40 |N.80%
years

me;eiff Ol qg | 13 4 0o | 36 [1032%] 18 14 4 0 | 36 [10.62%

Fromatads | o1 | 16 9 47 |13.47%| 20 16 9 1 | 46 [13.57%
years

Fror;e‘;fsé Ol o1 | 8| 1 3 | 54 |15a7%| 21 19 8 2 | 50 [14.75%

e e | 20 | 9 3 | 48 [1375%| 18 | 24 | 10 | 4 | 53 |15.63%

Fro';“ezfj 01 20 | 18 9 0 | 47 [13.47%| 14 7 | n | o | a2 [1239%

From 61465 8 4 2 0 1 |401%]| 8 3 1 0 12 [3.54%
years

More than 65 0 0 0 0 0 0% 2 0 0 0 2 |059%
years

5 o $ 8 o 8
& (] o o
§ g = £ | % g £ &
= @ © o Q e [ @ o Q
5 a e g g 5 g g £ £
= & = L o¥ O = (7} = W o¥ 8
20y|e:g:and 1 0 0 0 0 |026%] 1 0 0 0 1 |0.25%
From 21to 25 20 3 0 0 23 |5,93% 24 5 0 0 29 |7.23%
years
From26830 | 99 | g 2 0 | 31 [799%| 22 8 3 0o | 33 |823%
years
Froms1ass 491 | 12 | 5 0o | 38 |979%| 23 8 7 | 0 | 38 |9.48%
years
Fro;‘ezfj"o 24 | 9 10 o | 43 [mos%| 27 0 | 10 | 0o | 47 |n72%
Fro;“e;*:j"f’ 37 | 18 16 2 73 |881%]| 32 17 15 2 | 66 [16,46%
Fro;‘e‘;ff% mo| o | o 2 | 77 |19.85%| 43 7 | 18 | 3 | 78 [19,45%
Fm;“eg’:sé% 33 | 10 6 4 | 53 |[1366%| 29 5 w | 2 | s0 |12.47%
From96860 1 95 | 14 | 12 43 [nos%| 21 B | 10 | 2 | a9 [12.22%
years
FromB1ags | 5 1 2 6 |155% | 2 3 4 1 | 10 [249%
years
More than 65 0 0 0 0 0 0% 0 0 0 0 0 0%
years
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(7]
e
()
S
=
(=]
=

Supervisor

Managers

Executives

Directors

Workers

Supervisor

Managers

I{ﬂlumuzm

Executives

Directors

20 vears and 0 0 0 0 o | 0% 0 0 0 0 0 | 0%
From21t025 | 0 0 0 1 |06% | 1 0 0 0 1 | 07%
years
From 26 a 30 8 0 0 0 8 4.8% 4 0 0 0 4 2,6%
years
From 31435 13 0 1 0 14 8,4% 7 0 1 0 8 5,2%
years
From36a40 1 95 | o 0 1| 23 |139%]| 19 0 0 0o | 18 [124%
years
From&1afs | 44 1 4 0 41 |247%| 25 1 4 1 31 |20,3%
years
From46a50 | 3q 2 1 5 | 47 |283%| 46 2 1 3 | 52 | 34%
years
From51a585 | 45 1 1 3 | 20 [ 2% | 2 1 0 5 | 27 |17.6%
years
From 56 & 60 5 1 2 0 9 5,4% 5 1 2 0 8 5.2%
years
From61a65 1 0 1 0 2 1.2% 1 0 1 0 2 1,3%
years
More than 65 1 0 0 0 1 0,6% 1 0 0 0 1 0,7%
years
MONDOFFICE
5 w | 8 5 o 8
@ ¢ 5 g
§ & &8 £ & § & B g &
3 (7 © (3} C = (7} @© (3} Q
5 | & 5 | g £ s | 5 § Xaf
= (7] = oy 3 = (7} = w o3 O
20 vears and | no | ne | Ne | Ne | nNe | oNe | Ne NC | No | Ne | NC | NC
Fro”;eﬂéo 1 N | ne | Ne | ne | Ne | Nne ] Ne | Ne | Ne | Ne | Ne | Ne
e | Ne | Ne | Ne | Ne | Ne | ne | Ne | N | No | No | N | NC
Fro;“ez:j“ Ne | Nc | N | Ne | Ne | Ne | Ne Nc | Nc | N | Nc | NC
e N [ ne | Ne | Ne | Ne | Ne | Ne | N | No | Ne | N | NC
Fro;“e;':j “f Nne [ Ne | Nc | Ne [ Ne [ Ne | Ne | Ne | No | No | NC | NC
e | Nc [ N | Ne | Nc | Ne | Ne | Ne | N | Nc | Ne | Ne | NC
Fro;“eg:j “ | 'nc | ne | Ne | Ne | one | ne | oNe NC | No | Nc | NC | NC
Fmry“egfsé 1 nc | ne | Ne | N | N | Ne | Ne | Ne | Ne | N | Ne | Ne
O | N | Nc | Nc | Ne | Nc | Ne | N | Nc | Nc | N | NC | Ne
MOr;::f‘S” ® 1 Nnc [ N | Nnc [ Ne [ Ne [ Ne | Ne | Ne | Ne | Ne | Ne | Ne
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RAJA

& 0 ® 2 F
o 2 2 S ” 2 2 sS
§ = & £3 5 e & 38
5 & £ &5 5 g8 £ $5
= @ = da = @ =
20vearsand | e | Nc | Ne | Nc | Ne | NC | N6 | NC | N | NG| NG| NC
e | N | Nc | Nc [ Ne | Ne | Ne | Nc | Nc | No | N | NC | Ne
i | ne | Ne | Ne | Ne | Ne | ne | Ne | N | No | Ne | N | NC
T | Ne | Ne | Ne [ Nc | Nc | Nc | Ne | Nc | Nc | Nc | Nc | Ne
e I N [ N | Ne | Ne | Ne | Ne | Ne | N | No | Ne | Ne | NC
e | Nc | Nc | N | Nc | Ne | Nc | Nc | Nc | N | NC | NC | NC
e | Nc | N | Ne | Nc | Nc | Nc | Ne | N | Nc | Nc | Ne | Ne
e | Ne | Nc | Ne [ Nc | Nc | Nc | Ne | Nc | Nc | Nc | Nc | Ne
e | Ne | Ne | Ne | Ne | Ne | nc | Ne | N | Nc | No | NC | NC
Frory“eglj ® | nc | Nc | Nc | Ne | Ne | Ne ] Ne | Ne | N | Ne | NC | NC
Moo N | Ne | Ne | Ne | Ne | nc | Ne | N | Nc | No | No | NC
@ 0 o £ 8 9
. 2 o S o 2 £ > S
§ ® & £% g g2 538
£ 8| = | gE 5 8§ 5
= 3 r da = 3 r da
0vearsand | ne | Nc | Neo | Ne | Ne | Ne |7 0 o | o | 7 |318%
From 21t0 25 NC NG NC NC NC NC 17 0 0 0 17 |7.73%
years
Fror;eifsé 90 nc | Ne | N | Ne | NG| Ne | B3 1 0 o | 34 [1545%
Fro;“ez:j “ 1 ne | Ne | Ne | oNe | oNe | oNe 33 7 0 0 40 |18,18%
Frory“ezfj O Nne | ne | Ne | Ne | N | N | 3a 2 0 0 36 [16,36%
Fro;‘egf% Ne | N | Ne | NC | NG| NC 18 3 0 2 23 [10,45%
From46a50 | N | Nnc | N | NG | NG | NG| 18 3 0 1| 22 | 10%
years
From51a55 NC NG NC NC NC NC 23 2 0 1 26 |11,82%
years
From56a60 | 'ne | Ne | Ne | Ne | Ne | Ne | om 2 o | o | 1B |591%
years
From61a% 1 N | Nc | Ne | NC | Ne | Ne | o 0 o | 2 | 2 |o91%
years
Morethan®5 o | N | Ne | Ne | N | N | o 0 o | o [ o [ 0%
years
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Supervisors

Managers

Executives
& Directors

Workers

Supervisors

Managers

Executives
& Directors

RAJA

20vearsand | e | Nc | Ne | Nc | Ne | NC | N6 | NC | N | NG| NG| NC
e | N | Nc | Nc [ Ne [ Ne | Ne | Ne | Nc | Ne | N | NC | Ne
i N | Ne | Ne | Ne | Ne | ne | Ne | N | No | No | N | NC
el Ne [ Ne | Ne [ Ne | Nc | Nc | Ne | Nc | Nc | Nc | Nc | Ne
e I N [ N | Ne | Ne | Ne | Ne | Ne | N | Nc | Ne | Ne | NC
e | Nc | Nc | N | Nc | Ne | Nc | Nc | Ne | N | NC | NC | NC
e Ne | N | Ne | Nc | Nc | Ne | Ne | N | Nc | Ne | Ne | NC
Frory“eg’:j ® | Nnc | Nc | Nc | Ne | Ne | Ne ] Ne | Ne | N | Ne | Ne | NC
e | Ne | Ne | Ne | Ne | Ne | Nc | Ne | N | Nc | Ne | No | NC
e | Ne | Nc | Nc o[ Nc | Nc | Nc | Nc | Nc | Nc | Nc | Nc | Ne
Morjet:fs” % 1 Nnc [ ne | Nne | Ne | Ne [ Nne ] Ne | Ne | Ne | Ne | N | NC

Workers

(7]
Y
o
-
o
[
=
a
o

Workers

Supervisors

Managers

Executives
& Directors

20yearsand | g 0 0 0 o | 0% 0 0 0 0 0o | 0%

From 21to 25 2 0 0 0 2 3% 3 0 0 0 3 4%
years

From26a30 | g 0 0 0 9 | 5% | 16 0 0 o | 1® |22%
years

From 31a35 12 0 1 0 13 29% 8 0 1 0 9 13%
years

From 36 a 40 10 0 3 0 13 299 15 0 4 0 19 26%
years

From&1a4s | 1 1 1 % | 24% | m 1 2 1 5 | 21%
years

From 46 a50 5 0 2 0 8 14% 7 0 1 0 8 NnN%
years

From51a55 0 0 0 0 0 0% 1 0 1 0 2 3%
years

From 56 a 60 0 0 0 0 0 0% 0 0 0 0 0 0%
years

From 61a65 0 0 0 0 0 0% 0 0 0 0 0 0%
years

More than 65 0 0 0 0 0 0% 0 0 0 0 0 0%
years
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=

Supervisors

Managers

Executives

& Directors

Workers

Supervisors

Managers

Executives

& Directors

RAJA

20 years and 0 0 0 0 0 0% 2 0 ] 0 2 1%
less
From 21to 25 10 0 0 0 10 6,4% 14 0 0 0 14 75%
years
From26a30 | og 3 3 0 26 |208% | 25 2 2 o | 20 [185%
years
From 31235 14 1 2 2 19 | 152% | 30 2 2 2 36 | 19.3%
years
From38a40 | g 2 3 2 13 |104% | 1w 3 3 1 24 | 12.8%
years
From 41a 45 9 1 0 0 10 8% 14 1 1 3 19 10,2%
years
From46as0 |, i 5 19 |12% | 20 1 3 1 25 | 13.4%
years
From51ab5b 5 0 9 3 10 8% 9 0 5 2 16 8,6%
years
From56460 | 0 0 7 |sex | s 0 2 0 7 | 37%
years
From 612 65 5 0 ) 0 s |esn | 12 0 0 0 12 | 4%
years
More than 65 3 0 0 0 3 2.4% 3 0 (] 0 3 1,6%
years
@ £ 9 @
m e o 2 4 gs
o o 2 g 2
o [=] o o
= o = (3 ‘Zu L|>j o
20yearsand |y 0 0 0 1 |ossx| o 0 0 0 0 | 0%
From 21to 25 8 0 0 0 8 7,08% 7 0 0 0 7 5,47%
years
From26a30 1 47 0 0 0o | 17 [504%] 15 0 0 0o | 1B |n72%
years
From 31a35 10 3 0 0 13 [1,50% 18 4 0 0 22 |17,19%
years
From36a40 |, 3 0 0 17 15,04%] 14 1 0 o | 15 |n72%
years
From 41a 45 5 1 0 8 7,08% 13 2 1 1 17 (13,28%
years
From46as0 | 43 3 2 0 18 [1593%| 8 2 3 o | 13 [1016%
years
From51a85 | 45 1 3 o | 18 |w6%]| 17 2 3 0o | 22 |1719%
years
From®6a60 | 1 0 o | 10 |88s%| o 0 0 0 9 |[7.03%
years
From 61a65 4 1 0 0 5 4,42% 0 2 0 0 2 1,56%
years
More than 65 0 0 0 0 0 0% 6 0 0 0 6 |4,69%
years
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o 0 ® 2 o o
o 2 2 S ” 2 2 sS
§ = & £3 5 e & 38
E g e @85 E g e &5
= @ £ O = @ S
2yearsand || a0 0 1 |o2%| o | wa | o o | o | o%
From21t025 |7 | n/a | 0 o | 17 |197%] 7 | nA | o 0 7 |0,88%
years
Fro;“eifsé 01 s [ NnA| 4 o | 62 [718%| 3% | NnA | o 0o | 34 |428%
Fro;z:j Bl e [ na| o 2 | 107 [1238%] 74 | nA | B o | 79 |9.95%
me;eif: Ol e | 12 0o | 125 |war%| 108 | NA | 13 1 | 120 |15,11%
From 41a 45 o °
Tears m7 | Na |20 | 2 | 139 |809%| 102 | A | w | 1 | 17 [1474%
Fror;e‘;fj 01 107 | N | 29 7 | w3 |ess%| w02 | A | 18 | 6 | 127 [1599%
Fromb14a55 ° °
o 105 | NA |15 5 | 125 |we7w| mo | A | 8 | 3 | 131 |185%
Fro';“egfsa O & [ na| o 4 | 9 |nm%| 8 | mA | 2 | 2 | 97 [|1222%
Fro;*;g:j s | na| s 1 | 44 [509%] 52 | NvA | 7 | o | 59 |7.43%
Morjet:fs” 65 5 N/A 0 0 5 |058%| 19 N/A 3 1 23 | 2,9%

Equality Index between Women & Men (French Subsidiaries Only)

bernard
D20 0 oal 20
Equality Index W/M NC 91/100 NC
cenpac
soiufioees 8 o 'ermiailagd
U20 U oF: U
Equality Index W/M NC 75/100 NC
D20 0 oal 20
Equality Index W/M NC 90/100 NC

Average Remuneration by Professional Employment Categories
bernard

Workers Supervisors Managers

Professional
Employment Categories w w H w M

Average of 2020 NC
Remuneration 2021 €1,816 €1,824 €2,182 €2,260 € €3,313 €4,151
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Professional
Employment Categories

Average of 2020

Remuneration

Professional
Employment Categories

2020
2021

Average of
Remuneration

Professional

Employment Categories

Average of 2020

Remuneration

Professional
Employment Categories
Average of 2020
Remuneration

2021

Professional
Employment Categories

2020
2021

Average of
Remuneration

Professional
Employment Categories

2020
2021

Average of
Remuneration

Professional
Employment Categories

2020
2021

Average of
Remuneration

2021 ‘

2021

Workers
w
NC

Supervisors
w
NC

|
NC

ce

w
NC

Managers

npac

AT i T

NC

€2,162 €1,890.87

€2,748.02 €2,993.39

€4,734.34

€4,859.20

Workers

w

Supervisors

w

H

w
NC

Managers

JPG

NC

€2,310 €2,491

€2,891 €3,060

€5,487

€7,725

Workers

Supervisors

Kalamazcoo

Managers

NC NC

NC NC

NC

NC

€1,954.99 €2,248.12

€2,115.97 €2,878.29

€3,942.30

€5,263.77

Workers

NC NC

Supervisors
w
NC

H
NC

MONDOFFICE

Managers

NC

€2,016.67 €2,266.67

€3,441.67 €3,841.67

€10,008.33

€7,733.33

Workers

Supervisors

RAJA

Managers

Workers

Supervisors

w H

Workers

Supervisors

w |
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Professional Workers Supervisors

Employment Categories w w H

Average of 2020
Remuneration 7021 ‘

Professional Workers Supervisors
Employment Categories w W H
Average of 2020 ‘ NC NC NC NC

Remuneration 2027 £2,178.75 £2,295.58 £3,313.67 £3,800.58 £6,416.67 £6,735.92

Professional Workers Supervisors
Employment Categories

Average of 2020 ‘
Remuneration 2021 ‘

Professional ~ Workers  Supervisors IEELD
Employment Categories w H w
averageof 2020 B NC NC
UL NPT £2,804.75 | £3,267.42 £5513.25 | £5831.33

Headcount by Nationality

bernard
2020 | 2021
Professional . .
Local Foreign Local Foreign
Employm'ent Nationality Nationality TOTAL Nationality Nationality TOTAL
Categories
Workers 62 7 69 56 6 62
Supervisors 33 4 37 34 4 38
Managers 21 0 21 24 0 24
Executives & NC NC NC NC NC NC
Directors
TOTAL p
cenpac
mast=zere @ o el
2020 2021
Professional . ;
Local Foreign Local Foreign
Employm.ent Nationality Nationality LU Nationality Nationality LRI
Categories
Workers 172 10 182 156 10 166
Supervisors 106 2 108 15 1 16
Managers 52 0 52 50 0 50
Exgcutlves & 7 0 7 7 0 7
Directors
TOTAL 337 2 349 | 328 n 339
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Professional

2020 2021

Local Foreign Local Foreign

Employm.ent Nationality Nationality LU Nationality Nationality
Categories

Workers 21 4 215 216 8 224
Supervisors 92 1 93 87 2 89

Managers 68 2 70 76 2 78
Exgcutlves & 8 9 10 8 2 10

Directors

TOTAL

Professional

2020 2021
Professional . .
Local Foreign Local Foreign

Employm'ent Nationality Nationality UL Nationality Nationality O
Categories

Workers 142 0 142 130 0 130
Supervisors 5 0 5 5 0 5

Managers 10 0 10 9 0 9
Exgcutwes & 9 0 9 9 0 9

Directors

TOTAL

MONDOFFICE
2020 2021
Professional . .
Local Foreign Local Foreign

Employm_ent Nationality Nationality LU Nationality Nationality [OAL
Categories

Workers 265 4 269 261 5 266
Supervisors 55 0 55 56 0 56

Managers 8 0 8 8 0 8
Exgcutlves & 9 0 9 2 0 2

Directors

2020 2021

Local Foreign Local Foreign

Employm.ent Nationality Nationality LOIEL Nationality Nationality [OIAL
Categories

Workers NC NC NC NC NC NC
Supervisors NC NC NC NC NC NC

Managers NC NC NC NC NC NC
Executives & NC NC NC NC NC NC

Directors
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RAJA

2020 2021
Professional . .
crvloymert LRy TOAL ey esonany O
Workers NC NC NC 174 20 194
Supervisors NC NC NC 20 0 20
Managers NC NC NC 0 0 0

Executives &
Directors

TOTAL

|1AJ¢

2020 2021
Professional . .
Eg; 't)le?:::::t Nalt-ig:zllity N::::I: Irilty TOTAL Na:-ig‘r:izllity NaF:i::\I: I?ty TOTAL
Workers NC NC NC NC NC NC
Supervisors NC NC NC NC NC NC
Managers NC NC NC NC NC NC

Executives &
Directors

~ TOTAL

th@

2020 2021
Professional i i
ETPOITENt ooy Naonaity | TTA | Nl Naronaity  TOTAC
Workers 49 2 ol 60 L L
Supervisors 1 0 ! L 0 L
Managers 6 0 6 . 0 2

Executives &
Directors

TOTAL

Rﬁgﬁ

2020 2021
Professional . -
Local Foreign Local Foreign
Employm.ent Nationality Nationality LOIEL Nationality Nationality [OIAL
Categories

Workers 68 24 92 94 57 151
Supervisors 6 2 8 7 2 9

Managers 17 0 17 18 0 18
Exeputwes & 8 0 8 9 0 9

Directors

TOTAL 99 26 125 128 59 187
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2020 2021
Professional . .
Local Foreign Local Foreign

Employm.ent Nationality Nationality LU Nationality Nationality
Categories

Workers 97 0 97 90 2 92
Supervisors 12 0 12 12 0 12

Managers 7 0 7 6 0 6
Exgcutlves & 1 0 1 1 0 1

Directors

TOTAL

2020 2021
Professional . .
Local Foreign Local Foreign
Employm'ent Nationality Nationality [ONAL Nationality Nationality PRIAL
Categories
Workers NC NC NC NC NC NC
Supervisors NC NC NC NC NC NC
Managers NC NC NC NC NC NC
Executives & NC NC NC NC NC NC
Directors
TOTAL NC NC NC NC NC NC
Team Members with Disability
bernard
Professional En_1p|oyment 2020 2021
Categories
Workers 4
Supervisors 3
Managers 0
Executives & Directors NC NC

TOTAL

7

Professional Employment

Categories

cenpac

st

2021

o mesaiace

Workers

Supervisors

Managers

O|—=|IN|®

Executives & Directors

TOTAL

©

(B O |=|N|®
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Professional Employment

Categories
Workers 8 12
Supervisors 0 1
Managers 1 1
Executives & Directors 1 1
TOTAL 10
Kalamazco
Professional Employment
Categories
Workers 3 3
Supervisors 0 0
Managers 0 0
Executives & Directors 0 0
TOTAL 3 3
MONDOFFICE
Profess(i:zrt\::;:?:sloyment 2020 2021
Workers 17 17
Supervisors 3 3
Managers 0
Executives & Directors 0
TOTAL 20 20
RAJA
Professéc;rt\:;i:;:sloyment 2020 2021
Workers 4 4
Supervisors 0 0
Managers 0 0
Executives & Directors 0 0
TOTAL 4

Professional Employment

RAJA

Categories
Workers NC NC
Supervisors NC NC
Managers NC NC
Executives & Directors NC NC

TOTAL

NC

NC
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Professional Employment

RAJA

Categories
Workers NC NC
Supervisors NC NC
Managers NC NC
Executives & Directors NC NC
TOTAL NC NC

Professional Employment

Categories

RAJA

Workers

Supervisors

Managers

Executives & Directors
TOTAL

Professional Employment
Categories

Workers

o|lo|lOo |

»

2020

(LB O |O|O |o

RAJA

2021

Supervisors

Managers

Executives & Directors
TOTAL

Professional Employment
Categories

Workers

O|l— 1O |

©

B O | O|lO|®

Supervisors

Managers

Executives & Directors
TOTAL

Professional Employment

Categories
Workers NC NC
Supervisors NC NC
Managers NC NC
Executives & Directors NC NC

TOTAL

NC
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Average Annual Headcount

bernard
Professional Employment
Categories
Workers 69 63
Supervisors 32 40
Managers 21 23

Executives & Directors

.~ ToTAL

Professional Employment

CEH

st

o miend rfrlgw

Categories
Workers 166,98 171,22
Supervisors 108,75 12,47
Managers 51,91 49,80
Executives & Directors 7 7
TOTAL 334,64 340,49
JPG
Professg;rt\::;:?:sloyment 2020 2021
Workers 214 219
Supervisors 87 87
Managers 60 78

Executives & Directors

I{ulnmuxm
Professional Employment ]
Categories
Workers 133,3 123,3
Supervisors 5.0 50
Managers 9.1 8,8
Executives & Directors 9,0 9.0

TOTAL 146,2
MONDOFFICE
Professional Employment
Categories
Workers 268 264
Supervisors 55 56
Managers 8 8

Executives & Directors

TOTAL
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Professional Employment

Categories
Workers 99 n3
Supervisors 1 4
Managers 10 n
Executives & Directors

.~ ToTAL

Professional Employment

Rﬁdﬁ

Categories
Workers NC 194
Supervisors NC 20
Managers NC 0
Executives & Directors

TOTAL

Professional Employment

IQAJ&

Categories AP 2024
Workers NC NC
Supervisors NC NC
Managers NC NC
Executives & Directors

TOTAL

Professional Employment

RAJ@

Categories
Workers 52 62
Supervisors 1 1
Managers 6 9
Executives & Directors

. TortA.

Professional Employment

Rag§,

Categories
Workers 98 151
Supervisors 5 9
Managers 14 18
Executwes & Directors

TOTAL
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Professional Employment

Categories
Workers 94 94
Supervisors 12 12
Managers 6 6
Executives & Directors 1 1
TOTAL 13

Professional Employment

Categories
Workers 730 677
Supervisors N/A N/A
Managers m 99
Executives & Directors 23 17
TOTAL 864 793

Hires by Professional Employment Categories & by Gender
bernard

Professional

Employment Gender
Categories
Men 0
Workers
Women 3
Total " Worker " 14 3
) Men 1 2
Supervisors
Women 5 6
Total " Supervisors " 6 8
Men 0 1
Managers
Women 0 1
Total " Managers ™ 0 2
Executives & Men 0 0
Directors Women 0 0
Total " Executives & Directors " 0 0

TOTAL

N
o
—
W

cenpac

saiutions 8 o smbaiage

Professional

Employment Gender
Categories
Men 17 1
Workers
Women 23 14
Total " Worker " 40 25
) Men 7
Supervisors
Women
Total " Supervisors " 16 15
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Professional

Employment
Categories
Men 2 1
Managers
Women 0 0
Total " Managers ™ 2 1
Executives & Men 0 0
Directors Women 0 0
Total " Executives & Directors " 0 0
TOTAL 58 41

Professional

Employment Gender
Categories
Men 14 18
Workers
Women 45 40
Total " Worker ™ 59 58
. Men 3
Supervisors
Women 10
Total " Supervisors " 13 14
Men 1
Managers
Women 9 6
Total " Managers ™ 18 7
Executives & Men 0 0
Directors Women 1 1
Total " Executives & Directors " 1 1
TOTAL ] 80
Kalamagzoo
Professional
Employment Gender
Categories
Men 0 1
Workers
Women 3 0
Total " Worker " 3 1
. Men 0 0
Supervisors
Women 0 0
Total " Supervisors " 0 0
Men 0 0
Managers
Women 0 1
Total " Managers ™ 1
Executives & Men 0 0
Directors Women 0 0
Total " Executives & Directors " 0 0
TOTAL 3 y
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MONDOFFICE

Professional

Employment Gender
Categories
Men 8 8
Workers
Women 12
Total " Worker " 20 16
. Men 2 1
Supervisors
Women 1 0
Total " Supervisors " 3 1
Men 1 0
Managers
Women 0 1
Total " Managers ™ 1 1
Executives & Men 0 0
Directors Women 0 0
Total " Executives & Directors " 0 0

TOTAL

Professional

Employment Gender
Categories
Men 3 13
Workers
Women 14 23
Total " Worker " 17 36
. Men 0 0
Supervisors
Women 0 3
Total " Supervisors " 0 3
Men 3 2
Managers
Women 0 0
Total " Managers " 3 2
Executives & Men 0 0
Directors Women 0 0
Total " Executives & Directors " 0 0

TOTAL

N
o
)
-

Professional

Employment
Categories
Men NC 29
Workers
Women NC 16
Total " Worker " NC 45
. Men NC 0
Supervisors
Women NC 0
Total " Supervisors " NC 0
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Professional

Employment Gender
Categories
Men NC 0
Managers

Women NC 0
Total " Managers " NC 0
Executives & Men NC 1
Directors Women NC 0
Total " Executives & Directors " NC 1

TOTAL

Professional

Employment Gender
Categories
Men NC NC
Workers
Women NC NC
Total " Worker " NC NC
) Men NC NC
Supervisors
Women NC NC
Total " Supervisors " NC NC
Men NC NC
Managers
Women NC NC
Total " Managers ™ NC NC
Executives & Men NC NC
Directors Women NC NC
Total " Executives & Directors " NC NC

TOTAL

Professional

Employment Gender
Categories
Men 1 5
Workers
Women 5 6
Total " Worker " 6 n
. Men 0 0
Supervisors
Women 0 0
Total " Supervisors " 0 0
Men 0 1
Managers
Women 0 1
Total " Managers ™ 0 2
Executives & Men 0 0
Directors Women 0 0
Total " Executives & Directors " 0 0

(2]

TOTAL 13
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Professional

RAJA

Employment Gender
Categories
Men NC NC
Workers
Women NC NC
Total " Worker " NC NC
. Men NC NC
Supervisors
Women NC NC
Total " Supervisors " NC NC
Men NC NC
Managers
Women NC NC
Total " Managers ™ NC NC
Executives & Men NC NC
Directors Women NC NC
Total " Executives & Directors " NC NC

Professional

TOTAL

Professional

Employment Gender
Categories
Men 12 15
Workers
Women 8 3
Total " Worker " 20 18
. Men 1 2
Supervisors
Women 1 1
Total " Supervisors " 2 3
Men 3 1
Managers
Women 0 0
Total " Managers™ 3 1
Executives & Men 1 1
Directors Women 0 0
Total " Executives & Directors " 1 1
TOTAL 26 23

Employment
Categories
Men 20 7
Workers
Women 13 7
Total " Worker " 33 14
. Men N/A N/A
Supervisors
Women N/A N/A
Total " Supervisors " N/A N/A
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Professional

Employment
Categories
Men 5 0
Managers
Women 2 0
Total " Managers " 7 0
Executives & Men 3 1
Directors Women 0 0
Total " Executives & Directors 3 1
TOTAL 43 15

Sustainable Procurement

SUSTAINABLE PROCUREMENT POLICY / SUPPLIERS CODE OF CONDUCT

Signatories
bernard

Total Number of Suppliers 240 240

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories N4 18

% of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories

cenpac

saiuticns 8 o smtatace

Total Number of Suppliers 353 322

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories 353 p22

% of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

Total Number of Suppliers 173 218

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories 142 A

% of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

Kalamagzco

Total Number of Suppliers 424 419

Number of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

% of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories
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MONDOFFICE

Total Number of Suppliers NC 203

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories NC B

% of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

RAJA

Total Number of Suppliers 222 214

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories 156 AL

% of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

RAJA

Total Number of Suppliers 379 397

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories 349 i/

% of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories

RAJA

Total Number of Suppliers 163 167

Number of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

% of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories

RAJA

Total Number of Suppliers 194 224

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories 194 22y

% of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories

RAJA

Total Number of Suppliers 149 139

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories 149 L2

% of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories
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Total Number of Suppliers 205 200

Number of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

% of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

Total Number of Suppliers

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories NC <l

% of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories

Suppliers Referencing Agreements bernard

Total Number of Suppliers N/A N/A

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories N/A e

% of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

cenpac

goiufions 8 o eemiaiagd

Total Number of Suppliers 353 322

Number of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

% of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

Total Number of Suppliers N/A N/A

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories N7A L1

% of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories

Kalamagzco
Total Number of Suppliers 424 419
Number of the Sustainable Procurement Policy and of the 0 0
Supplier's Code of Conduct Signatories

% of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories
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MONDOFFICE

Total Number of Suppliers NC 203

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories NC B

% of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

Total Number of Suppliers 222 214

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories 136 209

% of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

Total Number of Suppliers 379 397

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories 349 i/

% of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

Total Number of Suppliers 163 167

Number of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

% of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

Total Number of Suppliers 194 224

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories 194 224

% of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

Total Number of Suppliers 149 139

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories 149 L2

% of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories
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Total Number of Suppliers 192

Number of the Sustainable Procurement Policy and of the
Supplier's Code of Conduct Signatories

% of the Sustainable Procurement Policy and of the Supplier's
Code of Conduct Signatories

Total Number of Suppliers

Number of the Sustainable Procurement Policy and of the

Supplier's Code of Conduct Signatories NC ol

% of the Sustainable Procurement Policy and of the Supplier's

Code of Conduct Signatories

SUPPLIERS' ASSESSMENTS
bernard

240 240

Total Number of Suppliers
Number of Suppliers' Assessment Completed 0 0
Number of Suppliers Assessed on their CSR Performance 0 0
Number of Suppliers who have been the subject of an on-site audit 0 0

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an on-site audit

cenpac

saiutions 8 o sméaiacge

363 322

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an on-site audit

Total Number of Suppliers
Number of Suppliers' Assessment Completed 314 69
Number of Suppliers Assessed on their CSR Performance 314 69
Number of Suppliers who have been the subject of an on-site audit 0 0

70% of turnover by
product range

0%

% of suppliers assessed on their CSR Performance

Total Number of Suppliers 173 173

Number of Suppliers' Assessment Completed 0 0
Number of Suppliers Assessed on their CSR Performance 0 0
Number of Suppliers who have been the subject of an on-site audit 0 0

% of suppliers who have been the subject of an on-site audit
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424 419

Kalamazco

Total Number of Suppliers
Number of Suppliers' Assessment Completed 187 194
Number of Suppliers Assessed on their CSR Performance 0 0
Number of Suppliers who have been the subject of an on-site audit 0 0

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an on-site audit

NC 203

MONDOFFICE

Total Number of Suppliers
Number of Suppliers' Assessment Completed NC 162
Number of Suppliers Assessed on their CSR Performance NC 36
Number of Suppliers who have been the subject of an on-site audit NC 0

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an on-site audit

RAJA

Total Number of Suppliers 222 214

Number of Suppliers' Assessment Completed NC NC
Number of Suppliers Assessed on their CSR Performance NC NC
Number of Suppliers who have been the subject of an on-site audit NC NC

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an on-site audit

Total Number of Suppliers 379 397
Number of Suppliers' Assessment Completed 0 0
Number of Suppliers Assessed on their CSR Performance 0 0
Number of Suppliers who have been the subject of an on-site audit 0 0

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an on-site audit

Total Number of Suppliers 163 167
Number of Suppliers' Assessment Completed NC NC
Number of Suppliers Assessed on their CSR Performance NC NC
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Number of Suppliers who have been the subject of an on-site audit

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an on-site audit

Total Number of Suppliers 194 224
Number of Suppliers' Assessment Completed 0 4
Number of Suppliers Assessed on their CSR Performance 0 0
Number of Suppliers who have been the subject of an on-site audit 0 0

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an on-site audit

Total Number of Suppliers 149 139

Number of Suppliers' Assessment Completed 132 NC
Number of Suppliers Assessed on their CSR Performance 127 NC
Number of Suppliers who have been the subject of an on-site audit 0 NC

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an on-site audit

Total Number of Suppliers 192 204

Number of Suppliers' Assessment Completed 192 204

Number of Suppliers Assessed on their CSR Performance 192 204
Number of Suppliers who have been the subject of an on-site audit 0 0

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an on-site audit

Total Number of Suppliers NC NC

Number of Suppliers' Assessment Completed NC NC
Number of Suppliers Assessed on their CSR Performance NC NC
Number of Suppliers who have been the subject of an on-site audit NC NC

% of suppliers assessed on their CSR Performance

% of suppliers who have been the subject of an on-site audit
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REDUCTION OF THE ENVIRONMENTAL IMPACT OF OUR PRODUCTS

bernard

2020 2021 Goal 2022
7o of suppllers who have S|gneq the 47%, 49% NC
Sustainable Procurement Policy
% of eco-friendly references N/A N/A N/A
7 of sales of eco—frlendly references N/A N/A N/A
(packaging offer)
% of eco-friendly references NC 28% NC
7% of sales of eco-friendly references NC NC NC
(overall offer)
% of products purchased in Europe 100% 100% 100%
% of European Suppliers 100% 100% 100%
cenpac
saiutioess 8 o wmiafage
2020 2021 Goal 2022
7 of supphers who have S|gneq the 100% 100% 100%
Sustainable Procurement Policy
% of eco-friendly references NC NC NC
7o of sales of eco—frlendly references NC NC NC
(packaging offer)
% of eco-friendly references NC NC NC
7% of sales of eco-friendly references NC NC NC
(overall offer)
% of products purchased in Europe 88% 88% 88%
% of European Suppliers 95% 97% 97%
2020 2021 Goal 2022
7 of suppllers who have S|gneq the 82% 100% 100%
Sustainable Procurement Policy
% of eco-friendly references N/A N/A N/A
70 of sales of eco—frlendly references N/A N/A N/A
(packaging offer)
% of eco-friendly references 10% 10% NC
7% of sales of eco-friendly references NC NC NC
(overall offer)
% of products purchased in Europe NC NC NC
% of European Suppliers NC NC NC
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Kulumuzm

2020 2021 ‘ Goal 2022
% of suppliers who have signed the o o
Sustainable Procurement Policy 0% 7% NC
% of eco-friendly references N/A N/A N/A
7 of sales of eco—frlendly references N/A N/A N/A
(packaging offer)
% of eco-friendly references 49,30% 57,50% 65%
7% of sales of eco-friendly references 9,2% 13% 20%
(overall offer)
% of products purchased in Europe 100% 100% 100%
% of European Suppliers 100% 100% 100%
MONDOFFICE
2020 2021 Goal 2022
% of suppliers who have signed the o o
Sustainable Procurement Policy 2% B2 NC
% of eco-friendly references N/A N/A N/A
70 of sales of eco-frlendly references N/A N/A N/A
(packaging offer)
% of eco-friendly references 7% N% 15%
7% of sales of eco-friendly references 049 25% 28%
(overall offer)
% of products purchased in Europe NC NC NC
% of European Suppliers NC 77% 77%
2020 2021 ‘ Goal 2022
70 of supphers who have S|gneq the 61% 98% 100%
Sustainable Procurement Policy
% of eco-friendly references NC NC NC
70 of sales of eco—frlendly references NC NC NC
(packaging offer)
% of eco-friendly references NC 60% 61%
7% of sales of eco-friendly references NC 64% 65%
(overall offer)
% of products purchased in Europe 99% 98% 98%
% of European Suppliers 95% 99% 99%
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RAJA

2020 2021 Goal 2022
7 of suppllers who have S|gneq the 929 92% 100%
Sustainable Procurement Policy
% of eco-friendly references NC NC NC
7 of sales of eco—frlendly references NC NC NC
(packaging offer)
% of eco-friendly references NC 34% 35%
7% of sales of eco-friendly references NC 57% 58%
(overall offer)
% of products purchased in Europe NC 79% 79%
% of European Suppliers NC 100% 100%
RAJA
2020 2021 Goal 2022
% of suppliers who have signed the o o o
Sustainable Procurement Policy 0% o 100%
% of eco-friendly references NC NC NC
70 of sales of eco-frlendly references NC NC NC
(packaging offer)
% of eco-friendly references NC NC NC
7% of sales of eco-friendly references 51% 49% 50%
(overall offer)
% of products purchased in Europe 100% 100% 100%
% of European Suppliers 100% 100% 100%
AJ A
2020 2021 Goal 2022
7 of suppllers who have S|gnthhe 100% 100% 100%
Sustainable Procurement Policy
% of eco-friendly references NC NC NC
70 of sales of eco—frlendly references NC NC NC
(packaging offer)
% of eco-friendly references 45% 44% 46%
7 of sales of eco-friendly references 52.8% 53,5% 55%
(overall offer)
% of products purchased in Europe 99.8% 99,8% 99,8%
% of European Suppliers 98,5% 98,7% 99%
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RAJA

2020 2021 Goal 2022
7 of supphers who have S|gneq the 100% 100% 100%
Sustainable Procurement Policy
% of eco-friendly references NC NC NC
% of sales of eco-frlendly references NC NC NC
(packaging offer)
% of eco-friendly references 33,3 % 37,8 % 40%
7 of sales of eco-friendly references 52,5 % 54.3 % 559%
(overall offer)
% of products purchased in Europe 99% 99% 99%
% of European Suppliers 99% 99% 99%
| BAR
2020 2021 Goal 2022
70 of supphers who have S|gneq the 96% 98% 100%
Sustainable Procurement Policy
% of eco-friendly references NC NC NC
7% of sales of eco-frlendly references NC NC NC
(packaging offer)
% of eco-friendly references NC NC NC
7% of sales of eco-friendly references NC NC NC
(overall offer)
% of products purchased in Europe 100% 100% 100%
% of European Suppliers 100% 100% 100%
& =
Viking
2020 2021 Goal 2022
% of suppliers who have signed the
Sustainable Procurement Policy NC bE NC
% of eco-friendly references NC NC NC
7 of sales of eco—frlendly references NC NC NC
(packaging offer)
% of eco-friendly references NC NC NC
7% of sales of eco-friendly references NC NC NC
(overall offer)
% of products purchased in Europe NC NC NC
% of European Suppliers NC NC NC

BUYERS’ TRAINING ON ENVIRONMENTAL ISSUES

Buyers’ Awareness
bernard
Goal 2022
Number of Buyers 4 4 NC

Number of Buyers trained in Sustainable
Procurement

% of Buyers trained
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cenpac

sty @ o o

Goal 2022
Number of Buyers NC NC NC
Number of Buyers trained in Sustainable NC | NC | NC
Procurement

% of Buyers trained

Goal 2022

Number of Buyers 6 7 NC

Number of Buyers trained in Sustainable
Procurement

% of Buyers trained

Number of Buyers

Number of Buyers trained in Sustainable
Procurement

% of Buyers trained

MONDOFFICE

2020 \ Goal 2022
Number of Buyers NC 8 8

Number of Buyers trained in Sustainable
Procurement

% of Buyers trained

Number of Buyers NC NC NC

Number of Buyers trained in Sustainable

NC NC NC
Procurement

% of Buyers trained

RAJA

Goal 2022

Number of Buyers

Number of Buyers trained in Sustainable
Procurement

% of Buyers trained
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Number of Buyers NC NC NC

Number of Buyers trained in Sustainable

NC | NC | NC
Procurement

% of Buyers trained

Number of Buyers 4,5 55 6

Number of Buyers trained in Sustainable
Procurement

% of Buyers trained

Number of Buyers NC NC NC

Number of Buyers trained in Sustainable

NC NC NC
Procurement

% of Buyers trained

Number of Buyers NC NC NC

Number of Buyers trained in Sustainable
Procurement

% of Buyers trained

Number of Buyers

Number of Buyers trained in Sustainable
Procurement

% of Buyers trained

Sustainable Procurement Objective
bernard

Part of Sustainable Procurement Objective in Buyers

Evaluations N/A e
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Part of Sustainable Procurement Objective in Buyers

cenpac

Ay o el

Evaluations WA A
Part of Sustainable ProcurementObJectwe in Buyers N/A N/A
Evaluations
Kalamagzoo
Part of Sustainable Procurement Objective in Buyers N/A N/A

Evaluations

Part of Sustainable Procurement Objective in Buyers
Evaluations

MONDOFFICE

NC 80%

Part of Sustainable Procurement Objective in Buyers
Evaluations

RAJA

N/A N/A

Part of Sustainable Procurement Objective in Buyers
Evaluations

RAJA

N/A N/A

Part of Sustainable Procurement Objective in Buyers
Evaluations

RAJA

N/A N/A

Part of Sustainable Procurement Objective in Buyers
Evaluations

RAJA

N/A N/A

Part of Sustainable Procurement Objective in Buyers
Evaluations

RAJA

N/A N/A
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Part of Sustainable Procurement Objective in Buyers

Evaluations N/A N/A
Viking
Part of Sustainable Procurement Objective in Buyers N/A N/A
Evaluations
Environment
WASTE MANAGEMENT
Tonnage of Waste bernard
Waste Category 2020 2021 ‘ Goal 2022
Cardboard & Paper 46 37,10
Scrap 7.9 2,32
Plastic Films 0 2,26
Battery 0,30 1,25
Ordinary Industrial Waste 46,9 28,3 NC
Waste Electrical and Electronic Equipment 1 0
Ultimate waste 6,6 3,77
Cartridges 0.25 0,12
Flammable liquids 0,24 0,92
TOTAL 109,20 76,00 | NC
ceENnpac
Waste Category 2020 2021 ‘ Goal 2022
Cardboard & Paper 103,196 86,654
Plastic Bottles & Cups
—— 0,040 0,065
Cigarettes' Butts 0,028 0,032 Maintaining or
increasing the N-1
Piles 0,030 0,030 revaluation rate
Ordinary Industrial Waste 237,37 162,92
Waste Electrical and Electronic Equipment 0 0
Cartridges 0,025 0,075

Maintaining or

340,689 249,776 increasing the N-1
revaluation rate
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JPG

Waste Category 2020 2021 ‘ Goal 2022
Cardboard & Paper + Plastic Films 232 294
Furniture 110 32
Wood (broken pallets) 208 203
Coffee Capsules 0,02 0
Battery 0.09 0
Ordinary Industrial Waste 329 320 NG
Waste Electrical and Electronic Equipment 55 3,6
Plastic Caps 0 0,0013
Bulbs 0,018 0
Ultimate waste 8 7
Cartridges 0,48 0,30
Hazardous waste 0,35 0,56
TOTAL 893 860,46 | NC
Kalamagzco
Waste Category 2020 2021 Goal 2022
Cardboard & Paper 79.039 39,551 38,500
Scrap 12,280 5,910 5,500
Wood 16,260 14,640 13,500
Plastic Films 0,486 3,787 3,500
Waste Electrical and Electronic Equipment 0,880 0,796 0,750
TOTAL 108,945 64,684 | 61,750
MONDOFFICE
Waste Category 2020 2021 ‘ Goal 2022
Cardboard & Paper 316 312
Ordinary Industrial Waste 190 138
Scrap 18 13
Wood 182 236 NC
Plastic Films 35 36
Hazardous waste 0 2
Waste Electrical and Electronic Equipment 6 12

RAJA

Waste Category 2020 2021 ‘ Goal 2022
Cardboard & Paper NC NC
Ordinary Industrial Waste NC NC
Scrap NC NC
Wood NC NC NC
Plastic Films NC NC
Hazardous waste NC NC
Waste Electrical and Electronic Equipment NC NC
TOTAL NC NC | NC
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Waste Category
Cardboard & Paper

Waste Category 2020 2021 ‘
Cardboard & Paper 285,90 282,40
Ordinary Industrial Waste 50,65 89,04
Scrap 1,50 21,86
Wood 300,22 357,36
Plastic Films 20,92 14,88
Hazardous waste 0.04 0,41
Plastic Bottles & Cups 0,87 0,82
Waste Electrical and Electronic Equipment 0,30 0,05
TOTAL 660,31 766,82
Waste Category 2020 2021 ‘
Cardboard & Paper NC NC
Ordinary Industrial Waste NC NC
Scrap NC NC
Wood NC NC
Plastic Films NC NC
Hazardous waste NC NC
Waste Electrical and Electronic Equipment NC NC
TOTAL NC NC |

RAJA

Goal 2022

RAJA

Goal 2022

Goal 2022

Ordinary Industrial Waste 41,34 27,67 NC
Plastic Films NC 12
[
RAJA
Waste Category 2020 2021 . Goal2022
Cardboard & Paper 24,43 114,85 <120 tons
Ordinary Industrial Waste 49,48 119,96 <120 tons
Wood 46,90 34,40 <40 tons
Waste Electrical and Electronic Equipment 0 0,31 <0,5 ton
Plastic Films 1,83 2,81 <3 tons
TOTAL 122,64 272,33 ‘ NC
OBAR

Waste Category

Cardboard & Paper
Ordinary Industrial Waste NC NC
Hazardous waste NC NC

Waste Electrical and Electronic Equipment

Goal 2022

NC
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Goal 2022

Waste Category
Cardboard & Paper NC NC
Ordinary Industrial Waste NC NC
Hazardous waste NC NC

NC

Waste Electrical and Electronic Equipment

Waste Recycling (excluding pallets)

bernard

2020 2021 Goal 2022
Tonnage of recyclaple / recoverable waste 62,3 48 NC
(excluding pallets)
% recovery of our waste 57% 63% 70%
cenpac
SOt o uminaiida g
2020 2021 ‘ Goal 2022
Maintaining or
Tonnage of recyclaple / recoverable waste 296,619 191,521 increasing the N-1
(excluding pallets) ;
revaluation rate
Maintaining or
% recovery of our waste 66,52% 76,68% increasing the N-1
revaluation rate
2020 2021 Goal 2022
Tonnage of recyclaple/ recoverable waste 484 551 NC
(excluding pallets)
% recovery of our waste 60% 64% 70
Kalamgzco
2020 2021 . Goal2022
Tonnage of recyclat?le / recoverable waste 91.805 49,248 49,500
(excluding pallets)
% recovery of our waste 84% 76% 80%
MONDOFFICE
2020 2021 ‘ Goal 2022
Tonnage of recyclat?le / recoverable waste 560 608 NC
(excluding pallets)
% recovery of our waste 74,6% 81,3% NC
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RAJA

2020 2021 ‘ Goal 2022

Tonnage of recyclaple / recoverable waste NG NC NC
(excluding pallets)
% recovery of our waste NC NC NC

RAJA

2020 2021 ‘ Goal 2022

Tonnage of recyclat?le / recoverable waste 609,75 677.78 NC
(excluding pallets)

% recovery of our waste 92% 88% NC

RAJA
2020 2021 Goal 2022

Tonnage of recyclaple / recoverable waste NG NC NC
(excluding pallets)

% recovery of our waste NC NC NC

Goal 2022
Tonnage of recyclaple / recoverable waste 47,86 31,31 33
(excluding pallets)
% recovery of our waste 54% 53% 57% J
RAJA
2020 2021 Goal 2022
Tonnage of recyclaple / recoverable waste 76,79 24118 <241tonnes
(excluding pallets)
% recovery of our waste 99.21% 99,13% >99%
I BAR
2020 2021 Goal 2022
Tonnage of recyclaple / recoverable waste NG NC NC
(excluding pallets)
% recovery of our waste NC NC NC
L
Viking
2020 2021 Goal 2022
Tonnage of recyclat?le / recoverable waste NG NC NC
(excluding pallets)
% recovery of our waste NC NC NC
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Catalogues Tonnage Reduction
bernard

Goal 2022

Tonnage of paper for printing catalogues 5561 496 440

cenpac

Ay o el

Goal 2022

Tonnage of paper for printing catalogues 83,5 123 100

Goal 2022

Tonnage of paper for printing catalogues 1135 1013 NC

Kalamazco

Goal 2022

Tonnage of paper for printing catalogues 403,18 330,23 212,63

MONDOFFICE

Goal 2022

Tonnage of paper for printing catalogues 1,614 1,486 1,323

RAJA

Goal 2022

Tonnage of paper for printing catalogues NC NC NC

RAJA

Goal 2022

Tonnage of paper for printing catalogues 205,02 179,28 NC

RAJA

2020 2021 \ Goal 2022

Tonnage of paper for printing catalogues NC NC NC

RAJA

Tonnage of paper for printing catalogues 51,575

Tonnage of paper for printing catalogues 104,44 107,79 <107 tons

Goal 2022

Tonnage of paper for printing catalogues
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‘Uil-u'ng

Goal 2022
Tonnage of paper for printing catalogues NC NC NC
ENERGY CONSUMPTION MONITORING
Gas & Electricity
bernard
2020 2021 Goal 2022
Gas Consumption (in kWh) 1031 976
Number of KWh / Person / day (*) 0,03 0,03
Electricity Consumption (in kWh) 474 291
Number of KWh / Person / day (*) 0,02 0,01 NC
Cumulative Gas & Electricity Energy
Consumption (in kWh) 1505 U/
Number of KWh / Person / day (*) 0,05 0,04
(*) Headcount of 126 Team Members on 12/31/2021
254 working days in 2021
cenpac
saiuticns & o sentafage
2020 2021 Goal 2022
Gas Consumption (in kWh) 2 771 301 3041312 Consumption
Number of KWh / Person / day (*) 31,39 35,32 Reduction Vs N-1
Electricity Consumption (in kWh) 1492 112 1588 900 Consumption
Number of KWh / Person / day (*) 16,90 18,45 Reduction Vs N-1
Cumulative Gas & Electricity Energy .
Consumption (in kWh) 4263415 el Consumption
Reduction Vs N-1
Number of KWh / Person / day (*) 48,28 53,77
(*) Headcount of 339 Team Members on 12/31/2021
254 working days in 2021
2020 2021 Goal 2022
Gas Consumption (in kWh) 0 0 0
Number of KWh / Person / day (*) 0 0 0
Electricity Consumption (in kWh) 1676 000 1685 000
Number of KWh / Person / day (*) 17,07 16,54
Cumulative Gas & Electricity Energy NC
Consumption (in kWh) 1676 000 Lty
Number of KWh / Person / day (*) 17,07 16,54

(*) Headcount of 401 Team Members on 12/31/2021
254 working days in 2021
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I{ulumuzm

2020 2021 ‘ Goal 2022
Gas Consumption (in kWh) 0 0 0
Number of KWh / Person / day (*) 0 0 0
Electricity Consumption (in kWh) 470 917 488 863 510 000
Number of KWh / Person / day (*) 12,36 12,58 13,39
C“m“'aég’fsi;sp%igf(?;mz )E”ergy 470917 488 863 510 000
Number of KWh / Person / day (*) 12,36 12,58 13,39
(*) Headcount of 153 Team Members on 12/31/2021
254 working days in 2021
MONDOFFICE
2020 2021 ‘ Goal 2022
Gas Consumption (in kWh) 158 600 205 600
Number of KWh / Person / day (*) 1,88 2,44
Electricity Consumption (in kWh) 121800 123 500
Number of KWh / Person / day (*) 1,44 1,46 NC
Number of KWh / Person / day (*) 3,32 3,90
(*) Headcount of 332 Team Members on 12/31/2021
254 working days in 2021 ]2 Ad ﬁ
2020 2021 ‘ Goal 2022
Gas Consumption (in kWh) NC NC
Number of KWh / Person / day (*) NC NC
Electricity Consumption (in kWh) NC NC
Number of KWh / Person / day (*) NC NC NC
Cumulative Gas &.Elec?tricity Energy NG NC
Consumption (in kWh)
Number of KWh / Person / day (*) NC NC
(*) Headcount of 129 Team Members on 12/31/2021
254 working days in 2021 I? :&. \J AﬂE
2020 2021 ‘ Goal 2022
Gas Consumption (in kWh) 4 435000 5381000
Number of KWh / Person / day (*) NC NC
Electricity Consumption (in kWh) 1564 000 1642 000
Number of KWh / Person / day (*) NC NC NC
e D s
Number of KWh / Person / day (*) NC NC

(*) Headcount of NC Team Members on 12/31/2021

254 working days in 2021
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RAJA

2020 2021 Goal 2022
Gas Consumption (in kWh) NC NC
Number of KWh / Person / day (*) NC NC
Electricity Consumption (in kWh) NC NC
Number of KWh / Person / day (*) NC NC NC
T onsumption(n k) NG i
Number of KWh / Person / day (*) NC NC
(*) Headcount of NC Team Members on 12/31/2021
254 working days in 2021
g day: Iq ﬂd%
2020 2021 Goal 2022
Gas Consumption (in kWh) 15 354 10 467 12 000
Number of KWh / Person / day (*) 1,03 0,57 NC
Electricity Consumption (in kWh) 321523 349 283 320000
Number of KWh / Person / day (*) 21,54 19,10 NC
Cumulative Gas &.Ele(.:tricity Energy 336 877 359750 332 000
Consumption (in kWh)
Number of KWh / Person / day (*) 22,57 19,67 NC
(*) Headcount of 72 Team Members on 12/31/2021
254 working days in 2021
o RAJA
2020 2021 Goal 2022
Gas Consumption (in kWh) 349000 815 000 <815 MWh
Number of KWh / Person / day (*) 11,04 17,16 NC
Electricity Consumption (in kWh) 505 000 643 000 <643 MWh
Number of KWh / Person / day (*) 15,97 13,54 NC
Cumulative Gas &.Elec?tricity Energy 854 000 1458 000 <1458 MWh
Consumption (in kWh)
Number of KWh / Person / day (*) 27,00 30,70 NC
(*) Headcount of 187 Team Members on 12/31/2021
254 working days in 2021 -y
2020 2021 Goal 2022
Gas Consumption (in kWh) 27321 N/A
Number of KWh / Person / day (*) 0,91 N/A
Electricity Consumption (in kWh) 129 800 127100
Number of KWh / Person / day (*) 4,31 4,35 NC
ittt e | wm
Number of KWh / Person / day (*) 5,22 4,35

(*) Headcount of 115 Team Members on 12/31/2021
254 working days in 2021

234



‘Uilﬂ'ng

2020 2021 Goal 2022
Gas Consumption (in kWh) NC NC
Number of KWh / Person / day (*) NC NC
Electricity Consumption (in kWh) NC NC
Number of KWh / Person / day (*) NC NC NC
Cumulative Gas & Electricity Energy NG NC
Consumption (in kWh)
Number of KWh / Person / day (*) NC NC
(*) Headcount of 910 Team Members on 12/31/2021
254 working days in 2021
Water
bernard
2020 2021 ‘ Goal 2022
Sanitary water consumption (in m?) 653 568 NC
Number of m?®/ Person / day (*) 0,02 0,017 NC
(*)Headcount of 126 Team Members on 12/31/2021
254 working days in 2021 Cenpa'c
saiuficns @ o et g
2020 2021 Goal 2022
Sanitary water consumption (in m?) NC NC NC
Number of m?/ Person / day (*) NC NC NC
(*) Headcount of 339 Team Members on 12/31/2021
254 working days in 2021 JPG
2020 2021 ‘ Goal 2022
Sanitary water consumption (in m?) 3212 2574 NC
Number of m?/ Person / day (*) 0,033 0,030 NC
(*)Headcount of 401 Team Members on 12/31/2021
254 working days in 2021 I{ﬂlumul o0
2020 2021 ‘ Goal 2022
Sanitary water consumption (in m?) 489 1287 950
Number of m?®/ Person / day (*) 0,013 0,0033 0,025
(*)Headcount of 153 Team Members on 12/31/2021
254 working days in 2021 mon D'OFF'CE
2020 2021 . Goal2022
Sanitary water consumption (in m?) 2 897 3769 NC
Number of m*/ Person / day (*) 0,0375 0,049 NC

(*) Headcount of 332 Team Members on 12/31/2021
254 working days in 2021
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2020 2021 Goal 2022
Sanitary water consumption (in m?) NC NC NC
Number of m3/ Person / day (*) NC NC NC
(*) Headcount of 129 Team Members on 12/31/2021
254 working days in 2021 I? A‘Jm
2020 2021 Goal 2022
Sanitary water consumption (in m?) 629 730 NC
Number of m?®/ Person / day (*) 0,014 0,015 NC
(*) Headcount of NC Team Members on 12/31/2021
254 working days in 2021 l? AJ fh
[
2020 2021 Goal 2022
Sanitary water consumption (in m?) NC NC NC
Number of m?/ Person / day (*) NC NC NC
(*)Headcount of NC Team Members on 12/31/2021
254 working days in 2021 I? ﬁdh
By
2020 2021 Goal 2022
Sanitary water consumption (in m?) 3339 3538 3500
Number of m*/ Person / day (*) 0,24 0,19 0,19
(*)Headcount of 72 Team Members on 12/31/2021
254 working days in 2021 Ii ﬂdﬁ;
e ——
2020 2021 Goal 2022
Sanitary water consumption (in m?) N/A N/A N/A
Number of m?®/ Person / day (*) N/A N/A N/A
(*) Effectif de 187 collaboratrices et collaborateurs au 31/12/2021
254 jours ouvrés en 2021 T i m
2020 2021 Goal 2022
Sanitary water consumption (in m?) 353,52 N/A N/A
Number of m*/ Person / day (*) 0,017 N/A N/A
(*)Headcount of 115 Team Members on 12/31/2021 .
254 working days in 2021 unﬂl‘lg
2020 2021 Goal 2022
Sanitary water consumption (in m®) NC NC NC
Number of m*/ Person / day (*) NC NC NC

(*) Headcount of 910 Team Members on 12/31/2021
254 working days in 2021
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Greenhouse Gas Emissions

bernard

2020 2021 ‘ Goal 2022
Total Greer?house Qas Emissions - Scope 1 NG NC NC
(in metric tons of CO,)
Total Greeqhouse Qas Emissions - Scope 2 NG NC NC
(in metric tons of CO,)
TotalGreeqhouse Qas Emissions - Scope 3 NG NC NC
(in metric tons of CO,)

Total of Greenhouse Gas Emissions

(in metric tons of C0,)

st

cenpac

o e

2020 2021 ‘ Goal 2022
Total Greer?house Qas Emissions - Scope 1 NC NC NC
(in metric tons of CO,)
Total Greeqhouse Qas Emissions - Scope 2 NG NC NC
(in metric tons of CO,)
TotaIGreeqhouse Qas Emissions - Scope 3 NG NC NC
(in metric tons of CO,)

Total of Greenhouse Gas Emissions
(in metric tons of C0,)

Total Greenhouse Gas Emissions - Scope 1
(in metric tons of CO,)

2020 2021 ‘ Goal 2022
NC NC NC

Total Greenhouse Gas Emissions - Scope 2
(in metric tons of CO,)

NC

NC

NC

Total Greenhouse Gas Emissions - Scope 3
(in metric tons of CO,)

Total of Greenhouse Gas Emissions

NC

NC

NC

(in metric tons of C0,)

Kalamazco
2020 2021 ‘ Goal 2022

Total Greer?house Qas Emissions - Scope 1 54,29 93,30 NC

(in metric tons of CO,)
Total Greeqhouse Qas Emissions - Scope 2 176 NC NC

(in metric tons of CO,)
TotaIGreen.house Qas Emissions - Scope 3 NG NC NC

(in metric tons of CO,)

Total of Greenhouse Gas Emissions

(in metric tons of CO,)




Total Greenhouse Gas Emissions - Scope 1
(in metric tons of CO,)

MONDOFFICE

2020 2021 ‘ Goal 2022
335 435 NC

Total Greenhouse Gas Emissions - Scope 2
(in metric tons of CO,)

NC

NC

NC

Total Greenhouse Gas Emissions - Scope 3
(in metric tons of CO,)

Total of Greenhouse Gas Emissions

NC

NC

NC

(in metric tons of C0O,)

RAJA

Total of Greenhouse Gas Emissions

(in metric tons of CO,)

2020 2021 Goal 2022
Total Greer)house Qas Emissions - Scope 1 NG NC NC
(in metric tons of CO,)
Total Greeqhouse Qas Emissions - Scope 2 NG NC NC
(in metric tons of CO,)
TotaIGreeqhouse Qas Emissions - Scope 3 NG NC NC
(in metric tons of CO,)

RAJA

Total of Greenhouse Gas Emissions

(in metric tons of CO,)

2020 2021 Goal 2022
Total Greer)house Qas Emissions - Scope 1 NG NC NC
(in metric tons of CO,)
Total Greeqhouse Qas Emissions - Scope 2 NG NC NC
(in metric tons of CO,)
TotaIGreeqhouse Qas Emissions - Scope 3 NG NC NC
(in metric tons of CO,)

RAJA

Total of Greenhouse Gas Emissions

(in metric tons of CO,)

2020 2021 Goal 2022
Total Greer?house Qas Emissions - Scope 1 NG NC NC
(in metric tons of CO,)
Total Greeqhouse Qas Emissions - Scope 2 NG NC NC
(in metric tons of CO,)
TotaIGreen.house Qas Emissions - Scope 3 NG NC NC
(in metric tons of CO,)
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Total Greenhouse Gas Emissions - Scope 1
(in metric tons of CO,)

47,60

2020 2021 ‘ Goal 2022
96

81,96

RAJA

Total Greenhouse Gas Emissions - Scope 2
(in metric tons of CO,)

NC

NC

NC

Total Greenhouse Gas Emissions - Scope 3
(in metric tons of CO,)

Total of Greenhouse Gas Emissions

(in metric tons of C0O,)

NC

NC

NC

RAJA

Total of Greenhouse Gas Emissions
(in metric tons of CO,)

2020 2021 Goal 2022
Total Greer)house Qas Emissions - Scope 1 NG NC NC
(in metric tons of CO,)
Total Greeqhouse Qas Emissions - Scope 2 NG NC NC
(in metric tons of CO,)
TotaIGreeqhouse Qas Emissions - Scope 3 NG NC NC
(in metric tons of CO,)

Total of Greenhouse Gas Emissions

(in metric tons of CO,)

2020 2021 Goal 2022
Total Greeqhouse Qas Emissions - Scope 1 NG NC NC
(in metric tons of CO,)
Total Greeqhouse Qas Emissions - Scope 2 NG NC NC
(in metric tons of CO,)
TotaIGreeqhouse Qas Emissions - Scope 3 NG NC NC
(in metric tons of CO,)

‘uiking

Total of Greenhouse Gas Emissions

(in metric tons of CO,)

2020 2021 Goal 2022
Total Greer?house Qas Emissions - Scope 1 NG NC NC
(in metric tons of CO,)
Total Greeqhouse Qas Emissions - Scope 2 NG NC NC
(in metric tons of CO,)
TotaIGreen.house Qas Emissions - Scope 3 NG NC NC
(in metric tons of CO,)
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ENVIRONMENTAL MANAGEMENT SYSTEM (EMS)

2020
2021

2020
2021

2020
2021

2020
2021

2020
2021

2020
2021

bernard
GROSS RISK RESIDUAL RISK
Number of . .
Assessed Risks to vfal;s:: ::: ¢ Insignificant  Risks to wR;lts(I:(: :: ¢ | Insignificant
Risks Control Risks Control Risks
for for
75 / / / 7 4 64
75 / / / 7 4 64
cenpac
GROSS RISK RESIDUAL RISK
Number of . .
Assessed Risks to A Insignificant  Risks to i, Insignificant
watch out watch out .
Control Control for Risks
91 9 30 52 2 15 T4
91 9 28 54 1 5 85

GROSS RISK RESIDUAL RISK
Number of . .
Assessed Risks to vg::: ;3 ¢ Insignificant  Risks to wl'\:ts:: ::: ¢ | Insignificant
Risks Control Risks Control Risks
for for
89 / / / 6 10 73
89 / / / 7 9 73
Kalamazco
GROSS RISK RESIDUAL RISK
Number of : ;
Assessed Risks to v::::: ::: ¢ [Insignificant  Risks to wl::ts:: :?1 ¢ Insignificant
Risks Control Risks Control Risks
for for
1 0 0 0 0 0 1
2 0 0 0 0 0 2

GROSS RISK RESIDUAL RISK
Number of : :
Ass.essed Risks to “2:::: :3 ¢ [Insignificant  Risks to w'g::: :?1 ¢ Insignificant
Risks Control Risks Control Risks
for for
NC NC NC NC NC NC NC
NC NC NC NC NC NC NC

GROSS RISK RESIDUAL RISK
Number of . .
Assessed Risks to vg::: :?1 ¢ Insignificant  Risks to wl'\:tstl:: :z ¢ | Insignificant
Risks Control Risks Control Risks
for for
NC NC NC NC NC NC NC
NC NC NC NC NC NC NC
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2020
2021

2020

2021

2020
2021

2020
2021

2020
2021

2020
2021

RAJA

GROSS RISK RESIDUAL RISK
Number of : :
Assessed Risks to “Z:ts:: ::‘ ¢ [Insignificant  Risks to WF:::: :: ¢ Insignificant
Risks Control Risks Control Risks
for for
NC NC NC NC NC NC NC
104 0 0 104 0 0 0

GROSS RISK RESIDUAL RISK
Number of : :
Assessed Risks to AL Insignificant  Risks to G Insignificant
watch out watch out .
Risks
for
NC NC NC NC NC NC NC
NC NC NC NC NC NC NC

GROSS RISK RESIDUAL RISK
Number of . .
Assessed Risks to “::::: :3 ¢ [Insignificant  Risks to wRa:ts:: ;: ¢ Insignificant
Risks Control Risks Control Risks
for for
NC NC NC NC NC NC NC
NC NC NC NC NC NC NC

GROSS RISK RESIDUAL RISK
Number of ; :
Ass'essed Risks to “2:::: :3 - Insignificant  Risks to wl'\;lts:: :?1 . Insignificant
Risks Control Risks Control Risks
for for
46 0 46 14 0 31 14
46 0 46 14 0 31 14

GROSS RISK RESIDUAL RISK
Number of : :
Assessed Risks to “E:::: :ﬂ ¢ Insignificant  Risks to w’:::: :z ¢ | Insignificant
Risks Control Risks Control Risks
for for
NC NC NC NC NC NC NC
NC NC NC NC NC NC NC

GROSS RISK RESIDUAL RISK
Number of : :
Ass.essed Risks to V\::::: :3 ¢ [Insignificant  Risks to wlzts:: :: ¢ Insignificant
Risks Control Risks Control Risks
for for
NC NC NC NC NC NC NC
NC NC NC NC NC NC NC
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Ethics

AWARENESS ON ETHICS

bernard

Goal 2022
Total Headcount 121 126 NC
Number of people trained in Ethics issues 0 I 0 I NC

% of the Headcount trained in Ethics issues

cenpac

Lt o o el sl
Total Headcount 349 339 NC

Number of people trained in Ethics issues 0 I 0 I NC

% of the Headcount trained in Ethics issues

Total Headcount 388 401 NC

Number of people trained in Ethics issues 0 I 0 I NC

% of the Headcount trained in Ethics issues

Total Headcount NC 153 NC

Number of people trained in Ethics issues NC 0 NC

% of the Headcount trained in Ethics issues

Total Headcount 334 332 NC

Number of people trained in Ethics issues 0 0 NC

% of the Headcount trained in Ethics issues

Total Headcount m 129 NC

Number of people trained in Ethics issues 0 0 NC

% of the Headcount trained in Ethics issues

Total Headcount NC NC NC

Number of people trained in Ethics issues NC NC NC

% of the Headcount trained in Ethics issues
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Total Headcount NC NC NC

Number of people trained in Ethics issues NC I NC I NC

% of the Headcount trained in Ethics issues

Total Headcount 59 72 NC

Number of people trained in Ethics issues 0 0 NC

% of the Headcount trained in Ethics issues

Total Headcount 125 187 NC

Number of people trained in Ethics issues 0 0 NC

% of the Headcount trained in Ethics issues

Total Headcount 19 115 NC

Number of people trained in Ethics issues 0 0 NC

% of the Headcount trained in Ethics issues

Total Headcount 870 662 NC

Number of people trained in Ethics issues 0 0 NC

% of the Headcount trained in Ethics issues

FOLLOW-UP OF REPORTS THROUGH THE WHISTLEBLOWING PROCEDURE
bernard

Number of Reports 0 0
Number of Confirmed Corruption Incidents 0 0
Number of Data Security Incidents 0 0
cenpac
om0 oo
Number of Reports 0 0
Number of Confirmed Corruption Incidents 0 0
Number of Data Security Incidents 0 0
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Number of Reports 0 0

Number of Confirmed Corruption Incidents 0 0

Number of Data Security Incidents 0 0
Kalamgzoo

Number of Reports 0 0

Number of Confirmed Corruption Incidents 0 0

Number of Data Security Incidents 0 0

Number of Reports 0 0
Number of Confirmed Corruption Incidents 0 0
Number of Data Security Incidents 0 0

Number of Reports 0 0
Number of Confirmed Corruption Incidents 0 0
Number of Data Security Incidents 0

Number of Reports 0 0
Number of Confirmed Corruption Incidents 0 0
Number of Data Security Incidents 0 0

Number of Reports 0 0
Number of Confirmed Corruption Incidents 0 0
Number of Data Security Incidents 0

Number of Reports 0 0
Number of Confirmed Corruption Incidents 0 0
Number of Data Security Incidents 0 0
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Number of Reports 0
Number of Confirmed Corruption Incidents 0
Number of Data Security Incidents 0

Number of Reports 0
Number of Confirmed Corruption Incidents 0
Number of Data Security Incidents 0

Number of Reports 0
Number of Confirmed Corruption Incidents 0
Number of Data Security Incidents 0
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APPENDIX 1 -ISO CERTIFICATIONS

Certifications of RAJA Group Subsidiaries

Most of the subsidiaries of the RAJA Group have obtained ISO 9001and ISO 14001 certifications for
the control of their Quality and Environment management system. As part of these certifications,
each of the entities has drawn up a Quality Policy and an Environmental Policy in which the
objectives set by the Executive Committee of the RAJA Group have been set out.

Group entities

Occupational

Quality Environment Health & P:rr;z:?:ataie
Safety

RAJA France o ° - - -
BERNARD o - - -
0 CENPAC . . - o -
JPG - ° - - _

WELCOME OFFICE Not Certified
RAJA Germany o ° - - -
- UDO BAR o _ _ _ -
VIKING ° ) ® - -
- RAJA Austria ° ° - - -
- VIKING . - - - -
[ ]] RAJA Belgium ° - _ -
== | RAJA The Netherlands ° - - -
- VIKING . - - - -
HH RAJA Denmark ° - _ _ -
- RAJA Spain o ° - °
- KALAMZ00 ® - ° -
- RAJA Hungary -
n RAJA ltaly ° ° - - -
MONDOFFICE ® ) ® - -

s RAJA Norway Not Certified
- RAJA Poland ) ) - - -

a RAJA Portugal Not Certified

:: RAJA Sweden Not Certified
RAJA Switzerland o o - - -
(™ | RAJA Slovakia ° ° - - -
B | RAUA Czech Republic ° ) - - -
RAJA United Kingdom o ° ) - -

i MORPLAN Not Certified
VIKING o ° ) - -
( VIKING ° ° ° _ _
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RAJA France ISO 9001 & ISO 14001 Certificate

Certificat

Certificate

N® 2011/40767.5 Page 1/1

AFHOR Certification certifie que ke syaieme de managemend mis an placs par ;
AFNOR Ol cov il Sal B vl & pidmine dripdsmrtg’ By

RAJA

pour IBs ACHVITES salivannes -
or ihe falcwing sotviies

VENTE DE FOURNITURES ET MEQUIFEMENTS AUX ENTREPRISES.
SALE OF SUPPLIES AND EQUIPMENT TO COMPANIES.

3 826 Svalud Of |8 CoNTOIMO JAUX SXIGENCEE FaqUICOS par
has bean assosssd and found fo meat tha reguinemants of

ISO 9001 : 2015 - ISO 14001 : 2015

Al ARD AR KUF IS5 RS SUlvAnS °
BN i BeVeISPE oA the Ralcwhng Joca bons

16. rue do FEtang Il Parie Mord Il FR BII80 TREMBLAY EN - FRANCE
Avenue Marcel Dassault ZAC Salnie-Anne FR 84700 SORCUES

| f B P BTt B G rTi, [ PRSP0 o] P PN o e £RTTRIRAG. R DR
T e plion of ceviifed schvites and st per shancdend iy menfioned on the fufowrsy cerificaies

Certificat 130 5004 : 2015 n" 10204
Cartificat 150 14001 : 2015 n® 40764

Cariificata IS0 2001 ot 180 14001 délbvrés sous accriditation n® 4-0001
Cortificates 150 8601 and 150 14001 Esued under accreditation n®4-0001

Cr ol i valebie oo g messrrensiues | 2021-10-28 Arpda 2023 07T-08

Fhyn corrfoeic i spis' dom (poecmooiycay i (A5

rolln med ol et e o e Coelr o o e S e ) el i e
. P SRS SR U PR B S N ML AN SRR L

dulipn MEFRI

DargeC berur Ggnaral - AFNDOR Cartifscaban
Managng Direciar of ATNOIR Carksfcatmn

A e N T S T e T e T Flasher oz O Code gowr
B TS e P i VR e s ] e o B carie

11 b Fasitadi e Plopmiaris W7 L0 Piarw: Barn Dt Cidis - Frasger T <00 Ei0 o i B30 F, <35 @ye 6 =7 0080 mr
ekl cazies o M EET 000 - ST (TR DGR LT Bomagry - e sl g
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BERNARD ISO 9001 Certificate

pra Certificat

Certificate

N"1993/1708.9 Page 1/1

AFMOR Cortification cortifio quo bo systime do managomemt mis en placo par @
AFNOR Cretifcaicws carfilimy Wiar S rovansgeerimnd Syiber g s Gy

ENSEIGNES BEERNARD

o s activités suivanies .
fror ths fiadinesing acnasies

VENTE ALlX PROFESSIONNELS A DISTANCE DE PRODUITS ET O'EQUIPEMENTS.

MAlL-ORDER SELLING OF PRODUCTS AND EQUIPMENT TO PROFESSIONALS.
VERKOOFP AAN PROFESSIONCLEN OF AFSTAND VAN PRODUKTEN EN VITRUSTINGEN.

a 64 dvalud of jugé conforme aun exigoncos requises par 1
Tias Lewv) assessed aved oo o ol e reguresmenls o

ISO 9001 : 2015

et eal déploye sur bas aites sulvants ;
arnd i ihewelognd i Fem Ealvrmarigy Encafmris

BERMARD FRANCE 3AS . Il de Tourcoing Muord 88 rue de Rechem FR-355860 NEUYILLE EN FERRAIN

T rmeifral el anbetle & roemree [ anredss e | EM" __m_ni oy 2w 2nm3_51

IVE CATNCENE (5 WD PO AESTMOENTRA LA

Julian HIFRI

Managing Dérector of AFNOR Centiflic stion

—— e e, ' e = rm— —— e e i
[ P — — oy — T ——— —
ey " P ——— e ——————
e M. N e [epg— =
1Y i Pl v i il - T80 Ld PR S -Lbirish Db - Pl - 0. 180T 47 BT HE - B R 30WN a7 R T 4
BEE Sy el de BF AR 0054 400 BN 000 SR Saiagry  eeaiens asy
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BERNARD ISO 14001 Certificate

Certificat

Certificate

N°2007/29061.5 Page 1/1

AFNOR Cortification cortifio que o systeme de managoment mis en place par :
AFNOR Cavlification cerhifies that the manageviont syslem arglemevsed by.

ENSEIGNES BERNARD

pour les activités sulvantes :
for tha foliowing achivwies

VENTE AUX PROFESSIONNELS A DISTANCE DE PRODUITS ET D'EQUIPEMENTS.

MAJL-ORDER SELLING OF PRODUCTS AND EQUIPMENT TO PROFESSIONALS.
VERKQOP AAN PROFESSIONELEN OP AFSTAND VAN PRODUKTEN EN VITRUSTINGEN.

2 &6 évalué ot jugé conforme aux exigonces requises par !
has been assessed and found fo meet the requirements of

ISO 14001 : 2015

ot ot déployé sur los aites suivants :
and ks developed i [he folfomny DCadions.

DERNARD FRANCE SAS : ZI de Tourcoing Nord 98 rue de Reckem MR-50960 NCUVILLE CN FCRRAN

U rartirst ot valahis 3 rosvpiwe A (Sreanimeseiruy ) 2021-“.01 hacyim 202‘.03.31

M3 COramcane S V300 OO (/S MOENOR e

e o iy, " - — e .l e s W . . . e e s
s e e B T gy, © M . WP, 5§ T Bt . B 8. Dt . i, - Qadde.
N et g & i @ 8t —
T e bt . S B & @ g i W — . —
10 s B e Pbaensd URTH o P Nt D Cutas Tomva T AR IR . F s isT e fon 4
GAD wu cprtnd 40 28 Y57 000 € - 473076 02 NCL Beingyy -~ wwm v aiy
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afa

Q

CENPAC ISO 9001 Certificate

N*® 2005/255644.8

Cen‘iﬁcat

AFNR CArtfkcarinn carifis que i Sysiems b managamant mis &n placs par

ARNUN Carhboahan carhbies that ihe management Sysiem implamaniad by

.:':.-F

s LIT)

caie
Page1/2
CENPAC SA
iyl actbeilis swlvanies
far the fnfrming Arthnas
DISTRIBUTION ET COMMERCIALISATION DE FRODUITS ET SYSTEMES D'EMBALLAGE
DISTRIBUTION, MARKETING AND SALF OF PACKAGING PRODUCTS AND SYSTEMS.
o &8 &valué ot jugd conforme sux axigences requises par
s Loy s drid’ fownd o rosed Uar regusrenenis of
ISO 9001 : 2015
&t est déployd swr los sitos suivanis
avid 5 developed on fhe following Bcabiona
TE1-TE%S RUE DE LABELLE ETIMLE HAT TA A PARIS NORD R FRS5TM ROISSY EN FRANCE
Liwte des sfles corlifis en anseae(al { Lial of cesbiffou! ocalons ov appembinfoesl
Prprsiay e e ncr v 2021-04-30 . 2024-04-23
Julisn HEFR
Manmging Mirector of ARNCOR Carfificrtion
P e G
Eade sour wrdcr
LA L LA 0 o) Wi o M e
afmor
mm P m P - $F7 0 L P !u-rl-:iu- CEIEE- JI'I I '-".'l:l, o 50 DO =00 s AT R
W cmaaiil du i § S AT O PO i + i i
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b Certificat

APNOR CRRTARM ATV

Certificate

N°®2005/25544.8 Page2/2
Annexe /| Appendix n* 1

CENPAC SA

Liste complémentaire des sites entrant dana le périmétre de la certification :
Complamantary Nt of incations witin the camficanion scope-

Logistique :
ZAC VAL BREON BATIMENT S FR-77610 CHATRES

Agence commerciale Midi Pyréndes :
5 RUF BRINDFJONC DFS MOLUILINAIS  FR-31500 TOULOUSE

Agence commarciale Picardie :
17. ALLEE DU CHATEAU BLANC CS 50221 FR-59445 WASQUEHAL CEDEX

Agence commerciale Rhéne Alpes :
MULTIPARC DE PARILLY BATIMENT L 50 RUE JEAN ZAY FR-69800 SAINT PRIEST CEDEX

Agence commercialo Nord-Ouest
PARC. WACTIVITE FDONIA BATIMENY I RUF DF { ATEFRRF ADFLIF  FR-35000 SAINT GREGOIRE

Bureaux Administratifs & Financiors :
89. RUE DES CITESE FR-40101 DAX CEDEX

afnar

0 PRl O PSSt « W LA PO SO0 Cades - T - 1 AN AT WM. F T ande i rw o
a0 es wh ll'll’b))‘ 4\“4&2".6"‘-‘-. www wlas wy
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CENPAC ISO 14001 Certificate

i Certificat

Certificate

N®2019/82698.2 Page 1/1

AFNOR Certfication cortifia quo ko sysiome 90 management mis an place par |
AFMOE Cartification certfes thaf fhe managevnent systom implemendaa by

CENPAC SA

powr lea activibés subventes ;
Far S Aoy an-fravfing

DISTRIBUTION ET COMMERCIALISATION DE PRODUITS ET SYSTEMES D'EMBALLAGE.
DISTRIDUTION, MARKLETING AND SALE OF PACKAGING PRODUCTS AND SYSTEMS.

a ot dvadué ot jugt conformo auw exigences requises par :
s Doy aadedde anel fuvnd I oo Ve reguisineres of,

ISO 14001 : 2015

el esl déglowd Sur les siles sulvands .
and iz ceeioped on Ing falowing locations:

Skpge © 1R1-TAS RLIF OF LA REFLLE FTOME RAT 14 71 PARIS NORD FR-85700 ROISSY FN FRANCE
Sitm | ofjisTiqien - 3 AVEFNLF LOANS RFNAILT TAC Val ARFON RATIMFNT 5§ FR-TTR10 CHATRES

Thie calvate s v b ety 2021-04-30 b 2024-04-23

b e g e B et il 0wl b B AR o
Jullen NIZRI
Dirocteur Géndral " AFNOR Cerification

anaging Chrecior of AFMNOR Cermifcation

O S S S ——
. I e e I S ——
el Py
e — s 8 | — g

afmor

ram Fomruts ow: Fovsssrnst - 3307 1 L. P Sare-Dirws Comim - Praow - T e B ol &0l 00D - P ow 50 foi 6 §0 W00
RAE e el e b REP G TN T ) L gy el B
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CENPAC ISO 50001 Certificate

i Certificat

A0S CERTINCATION

Certificate
N* 2021/95313.1 Page1/2

AFNOR Cortitication cortifio quo o systomo do managemeont mis en place par :
AFNOR Cerliicabian vertifes thaf (he managerent syslem anplemernded by.

CENPAC SA

pour les activités suiventes :
Kor e folioaing actvitins

DISTRIBUTION ET COMMERCIALISATION DE PRODUITS ET SYSTEMES D'EMBALLAGE.
DISTRIBUTION, MARKETING AND SALE OF PACKAGING PRODUCTS AND SYSTEMS.

2 06 Gvalué ot Jugo CONTOMMO ALX OXIGENCIS rOQUISOS par :
has been assessed and found fo meet the requiraments of.

ISO 50001 : 2018

et est déployé aur les sites suivants :
wead ex dwenkopct O e Ealiowing catons

Adresse N* SIREN
161165 RUE DE LA BELLE ETUILE BAT 1A ZIPARIS NORD N 520618320
FR-95700 ROISSY CN FRANCEC

Liste complémentaire dos sites certifiés en annexe ! Complamentary At of cectified locations on appendix
(U'ensemble des activités de Fentroprise sur le(s) site(s) donnd(s) et couvert par la certification)
(The scope of cetifioadon sovers afl a2V COTRJ Sut on the abave mentoned acalions))

Ce certbcat oot valable 8 complor o (ernda'moaiow ) :
Tive et i Akt besm (ymarimerthitag) 2021-10.22 - 2024-10-21

. B et gt PN g " s o gt P Vg s & e plbdien
T W Wy M S B o — v—

Julion NIZRI
Di r d'ArNOR
Marvagprg Dewctos of AFNOR Cacliicaten
Fasnez ce UN Cove
v verdie e rehue
o certécer
e St sy S AR it 6 b A DI
ety g - b —"——
. — % . S G o P— S So— - S——
—— . SO — STy § 5 ST LS § " ¢ —
o Prarcs e Pressert - S097 ¢ La Pattn SernSnrts Gt - Provos - T v58 (110 41 2SI 00« P w50 0 o0 17 0 00 aFﬁor

RAR s s @ 10D OO 000K 000 ACS Bubigry  wwn alvisr oy
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Certificat

Certificate

AFNDE T A T

N® 2021/95313.1 Page2/2

Annexe | Appendis n® 1

CENPAC SA

Ligts complémantsire deE wnss anlrant dans & porimabne o 1a certficaticn :
Compiamaniany: §af of icadions within tha carlffcalion Scope:

Adrosses N" SIREN
Logistgque :

ZAC VAL BREOH BATIMENT B FR 77610 CHATRES .
Agence commarciale Paris, e de France : EEI0E1830

161 165, RUE DE LA BELLE ETCILE BAT 1A 2ZI PARIE NORD I FR 8E700 ROISSY EM FRANCE
Agenco commernciale Mick e

5 RUL DRINDEJONG DES MOULINAIS TR.31£00 TOULOUSE
AQENce COmMMorciale Fecards © Aas s
17 ALLEE DU CHATEAL BLANC CE £0231 FR BS445 WASQUEHAL CEDEX

Bganco commecriale HRdng

Alpos : BE20E1EID
MULTIFARGC DC PARILLY DATIMCNT L 50 RUC JCAN ZAY FR-EX000 SAINT-PREEST CEDEX

Agance commarciale Nord-Duest © EE0E1830
PARC D ACTIVITE EDOMIA DATIMENT L RUE DE LA TERRE ADELIE  MR-35300 SAINT GREGOIRE

Bureaux Administratife L Financiers ! EE20E1RBAD
i RUC DES GITES FR-40104 DAK CCDEX

10 ol i i Pakiia . TH T 00 8 Pl Bt Miakin . Praitad . T #0000 00 &0 W00 . F 00 i 2@ 17 i i ﬁr

S s ol o 1 18 000G o - T T L A Dot - anene aTTEn e
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JPG ISO 14001 Certificate

sl Certificat

Certificate

ASNOR CRETWWCATYON

N" 2014/65554.6 Page 1/1

AFNOR Carfification camtifia que s systéma de managamant mis an placs par
A'NOR Cevtificabon centifes that the management aystem implemented by

JPG

POUr 188 acIVITES SUIVaNtes :
for the foliowing actvides.

VENTE DE FOURNITURES ET DE MOBILIER DE BUREAU.

SALE OF OFFICE FURNITURE AND SUPPLIES.

a été évalué et jugé conforme aux exigences requises par :
has been assessed and found 10 mee! ihe reguiraments of.

ISO 14001 : 2015

ot ast déployd sur les sitas sidvants
o 3 developed on the oy locstons.

03 GRANDE RUE FR-23470 SURVILLIERS

Co corttea e i & comone O (e daneisio 2020-12-30 e 20231217

o R g D pag | e @ P TSGR S R

Managing Dwecior of AFNOR Certification
PMashes cw OGN
Code powr viviler la
AT AL rentr s
S S— ———— i, '@ ™ W - L s (W A ———
e e e T e e s g e —— o
e s s T T R R

afnor

01 o Fomns de Poansarns - 10971 La M St Onens Codat - Fome - T s30T .-F 0121000
BAS ae cxpte am TR 0AT 000 € - 479 OM O ACS Sctarrw - www sfear v
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KALAMAZOO ISO 9001 Certificate

F ot i T £ SN PP - aep—
Fachn dm L eodes Do TN B0 BT - 36 D 3313
Forreers dm CarSfiocio [emete]

Lioyd's
Register

Certificado de Aprobacion

Kalamazoo Prnductns de Oficina,
S.L.U.

Fod Ind. [Eags, FUEtsmonma L, Fab., T, J8SH0 A0S0, Visays, kans

150 9001:2015

MNomeros de Aprobacitan: B30 8001 - DOITE4S

Esie perificado e wido siio cuando va acompafiada Sel anewo ol cerificado oon & mismo nimem,
en o gue 3z detallon ma doicgaconcs o oy gue 3¢ apbos cabe oprobecidm.
El alcance de esia aprobaciin e= aplicable =

150 50002018
Ve de producios para b ofcina,

Mol Groaf
Emificio por Lloyd's Fegister Dually Assarante Espafia, 55 U1 UHAS
&0 nombie de- Lioyd's Regisier Cuaily Asssance Limded e

Lizg="s Merwer Lrass Lrsiast 1 ﬁ.‘ﬂ-_. ey Liad s ey Doy L= Lrviwd [LIELL | e S e ofoen AT T EGETTE
. e Liopds Fecmins. Losc's iy wd Wl e S i o ey peoos for wry oes,
EIrugE o e Sume by ikeres or e il o aliven it T dosreee] o toseoessr proened —:ﬁp_r-.r & zzriees wih Farwwwet Lol
Flaguier o3y o be prosmee of Poimlomaior o soven eedd roFal oo ey s poesecihy o sbdty 3 e by e e e orginrm e owl n el ok
Emmcd by Licwen. Biacmider Cumiiy Sasurers Becwe S0 0L EDC Moo 250 7 20000 kbt Srsie b aresi nn bl of /Lo s Fmcider Chosirts damcenes i 1
fondy Pare. Bickecil Lem Brmeghan B30 TEX Lndied Angaom
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Register

Anexo al Certificado

(-]
Pol ind |zaga, Pistaforma D, Pab 1A, S8060 Galddeans, Wenta te productos para s oficing.
Virtaya, Espifta
150 50012018
28031 Madrid, Exparis
‘uus'\
e
Lu-:n-p-r.mpl_-, Ao ae Paputer Dty Smumers Lonied [LICLA e b wems : wrn
‘hﬁ.— m_’m“-—r—-ﬂ-ﬂﬂlﬂk“t-_h—m
:h.-hlr | erimus Fal pemoe has s Lidake i ol
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KALAMAZOO ISO 14001 Certificate

Certificado de Aprobacion

Lioyd's
Reqister

Kalamaznd Productus de Oficina,
S.L.U.

vt st i peon Lion's Regiatir de acuss oo oo ks sgumenles noomas
130 14001:2015

P de Apsilacain (30 14007 - 0041403

P con | ik wos voiiek b gy v smrwnguaiecs cel mrsenn sl ceilices o oom sl oo rdemsr,
&n ol gus 5o dedallan lee delegacenas & I8 o B0 spbies et sprohasion.

El alcarmy dy wia aprubecion ve splicable a.

B0 140040 2045
Vienta de peoducton nam s oficina.

AUpd CMSrEEOd RIEAR R, EUTEs é
Emilids pod: Llips Fadiaber Duslly Aigersnas Eipafia, SL1LL VHAS

N BOTENE 06 LIS g Uiy ALTEROR L i-

Ligpd's Pobgramer Croor Lmimd re oMl 3 d oG InEl soa g Licyd 1 Begirm Chadl iy darormse Lemied SLRTA L wnd Tl VLG -8 O8N WAL
. PPN BN COEE T NERD I & T aRd S LT R HENERT . U0sTE HEQET ST EL B MR IATy S 5L O S RO BT Y O I O L
] kv 1 b ! L1

m LR L] rrrmoh B L mars hae gl (L5

-.'-ln-rl:: :ﬁ-— mii—-mm.rﬁﬁ'mmm“‘ b ﬂmlgm_ﬂ;-:r:n 1ivsdad. 1
1Ty N SRV L. [T FraT S L. Ui Fagames
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Reqister PSR o AR ToRES

Anexo al Certificado

I 'y Bibairlacios
E50 1400 1. 2015
Pri indl iraga, Platainma [ Pah. 1A, 48080 Gaidarann, Vents o produdion para k3 dhdnd.
Mizsya, Espata

Aumnica Alfera, 321 1* planta_ iocal B, Wenta g0 producton para ka ondnd.
28031 Madnid, Espafa
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KALAMAZOO ISO 50001 Certificate

Fehady Cateries 17 Okt 3206 R 18 it 208
Reqgister

Certificado de Aprobacion

Kalamazoo Prnductns de Oficina,
S.L.U.

Pl hel. izaga, Flatafonss D, Pal. th, J8500 Gailbuain, Vieaya, Espala

ha sido sprobado por Lloyd's Regisier de acusedo con las siguenies normas:
IS0 50001:2018

Bh'enmine e Aprnakocicn: IS0 SO - (A 155

ERs oomicann &5 WNliD SO0 CUENID W SOETIRANI0D O 2N & CormScau Con & Mismo Namen,
&n & gue =2 detailan las deegaconss a las que s= aphca ety apmbacion.

El slcanca de peis aprobacién es aplicable a:

B0 BOOGH 2088

Paul Graaf I 6
frea Dpecafions Marager, Europe 4 ::E:
Emiida por; Lioyd's Registes Oualsy Aswrancs Espana, 5111, b 11 il
e nomire: dec Lioyd's Regesier Ounlity Rasuranos Lmiesd

L.-:’:Equ_--_dm Lepd v Pucs b Custdy Sanaseox Limifad |LF2A]D o e nopecoa of i s o sgees

e ATE [ -1 Loy " Lowd's Mg maumm o0 recoroicily o el nd be ks ko peren o iy e ] A
CNTHGE T4 FEATEE THEET O TEECCE 6 T P O NOCH I FH OO0 O EOECS R LT Tl (TR TR BGTED § SOVETECT S W MEEETET LT 1
h—-ihh_dh-:_!lr‘u.duld_mﬂ:!ﬂr-_-n-hhﬁmh-n ! ceeriEern sk el o hal coeraed.

Immsad by Licyen Bacaninr Cusity fenrees Exmda, 5L 0 B0 E Preraes. 29 17 25008, il Soaan o aeel o Swiail ot Lioge™s Hepeser Doy Asmsrenes Lmimd. |

ITEEy VIS CRCEENTN LA COPTIEOIIE D S LA M

Pag § o T

260



Lioyd's o

Reqgister

Anexo al Certificado

Ubicacitn Actividedes s
130 00012018
Mel. lnd. aga, Melodomma D, Fab. 14, 28080 Coldécans, .
Werfla de producios pata la oficina.
Vircaya, Espafia

Moveruca Albutera, 521, 1= planty, local B, JRI) ARt M

o A Pk Warfia de producios para la oficina
LE R
el =

g L Ly cwa s Dk, = b | Fmn wog s il L =iy

' fm gossaon o B infomeion o wisee nd E Dl oo e macoreniEs o (lehify o poioevey o e e o coedose el ol e oo
[nmom by Licyd 3 Faprer Riay dourees Eefn ELL INCS Mrecans. 71 1 2008 Mssd Sown ko e on et ot Losss Megnier Oosily Sascrence Lmited. |
TN I, EECRETTE LS. CEETIEGIE 7 4 E. LTNELE W G
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MONDOFFICE ISO 9001 Certificate

CERTIFICATO

Nr. 50 100 10090 - Rev.003

Coarthicato co-Blolars colegaia (WIBma reviuone appicabdn ) / Connecind 1o e sub-cardiicate flar! verson)
50 100 10000/t Rev 003

Si attests cha / TN iz &0 cantfy that

L SISTEMAQUALITADI
THE QUALITY SYSTEM OF

MONDOFFICE

SPAZIO AL TALENTO

MONDOFFICE S.r.l.

SEDE LEGALE E OPERATIVA
REGISTERED OFFICE AND OPERATIONAL SITE

VIA PER GATTINARA 17
1-13851 CASTELLETTO CERVO (BI)

E CONFORME Al REQUESIT] DELLA NORMA
MAS BEEN FOUND TO COMPLY WITH THE REQUAREMENTS OF

UNI EN ISO 9001:2015

OQUESTO CERTIFICATO £ YALIDO PER L SEGUENTE CANPO D AFFLICAZIONE
TS CERTIMICATE 1S VALID FOR THE FOLLOWING SCOPE

—
<
(&)
e
—
==
5=
(&)
4
o
(=]
<
o
e
-
(o=
=
(&)
L 2
—
<z
=
=
©
=
-
[=S
us
(&
*

it
L )

e )
st

Commercializzazione e distribuzione di prodotti per I'ufficio (ar 22)
Trade and distribution of office products (s 29)

- Pot FOrgansemo & Cortiichrions Vaihosh /Vakae
ACCREDIA'X For the Covemcanon B0y A
oo = TUV Ralia Sl Ol 7 From 20200129

560 N° 0484

e A w) ) M S —

NIiTo 20230119

T
By of BA o mat LA S
e s e mp——

'{ 2 Cf.)'-«:: Data anissicna [ lssung Dafe

Androa Coscla .
Duattiow Divmese Barwsn Anssmne 20191303

PRMA CERTICADONE | FLT CERTCATON. 20110120

LA VALO A DL PRERANTE CANTICATO § BVBOROMATA A SO Gunnuds FEAOORA A G VE & AL AR COMLE TO DL B0 TwA 00
CARTIERME A% NOALE TN PRMEXN T4 TIEASAL |

INE MLEETY OF TV PR CRRTIEATE DETUNDS 0N TG AV BLIVELLANTE CVRRY 17 MONTVE AND TN TWE CEABR A TE Wvew o
COMPAMNYS MANASEMDNT SVETEN AFTERS Pl AR

ZERTIFIKAT ¢ CERTIFICATE ¢

TOV Itakia 3.7, « Gruppa TOV 500 « Via Carducci 125, Pal. 23 « 20099 Sesto San Giovansl (1) « hakia s www iz TOV"
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MONDOFFICE ISO 14001 Certificate
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ZERTIFIKAT < CERTIFICATE

&

CERTIFICATO

Nr. 50 100 15975

Canficats co3nian cologars (Uitma Mvisans appiicabia ) / Cannecind 1 Mg us-Confican [Rs? vavsas)
S0 100 1505
Si ntsecstn che / This is to camify that

iL SISTEMA DI GESTIONE AMBIENTALE DI
THE ENVIRONMENTAL MANAGEMENT SYSTEM OF

MONDOFFICE

MONDOFFICE S.r.l.

SEDE LEGALE E OPERATIVA
REGISTERED OFFICE AND OPERATIONAL SITE

VIA PER GATTINARA 17

IT - 13851 CASTELLETTO CERVO (Bl)

E CONFORME Al REQUISITI DELLA NORMA
MAS BOEN POUND 70 COMPLY WITH THE' R QURSY MENTS OF

UNI EN ISO 14001:2015

QUESTO CERTFICATO € VALIDO PER & SEGUENTE CAMPO Dn APPLICADIONE
THIS CERTVICATE 05 VALID FOR THE 1 OLLOWING SO0

Commercializzazione e distribuzione di prodotti e servizi per gli
ambienti di lavoro, attraverso fasi di ricevimento merci, stoccaggio,
picking, contatti con la clientela, confezionamento e spedizione parF 29)

Trade and distribution of products and services for the workplaces,
through stages of Incoming, storage, picking, customers contacts,
packaging and delivery (1AF 29)

CERTIFICAZIONE RILASCIATA i CONFORMITA AL REGOUAMENTO TEGNGCO ACCRENA RYT-09
CERTNFICATION ISSUED N ACCORDANCE TO ACCREDIA TECHNICAL REGILATION RY.0%

Per 'Ovgarismo @ Centficazone V. IV
ACCREDIA X For g Corbicaton Body e
oupn S TOV lalia S.r.) On / Feoen 20210211

SGA N 018D

e A A s Weae Beeem s
A W s 0

By LA Wt AL Wiae

e e e

AllTo 20240210

AN Y, S Q):.L_ Data amissione / Issuing Date:
- 20310211

LA WALDITA DOL FYRREENTE CENTIICATD £ SUDORDINATA A SO DUUAATA PUNODIEA A 17 MET E AL MESAME OCOUWMLETO DEL SATTEMA D
A IFE ATRRUALY LN SRR A TN L

TR VA TV OF 20l PRESINS CRRTICATE DEFEVOS O Twl ANNUC SLVRE L ANEE VIR 13 MEOWSWE AND O 258 SOMR ETE S00tw OF
COWANYS MANAGEMENT ITITEV AFTEN MVALE- YEAAY"
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MONDOFFICE ISO 45001 Certificate
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ZERTIFIKAT @ CERTIFICATE <

o

ala

CERTIFICATO

Nr. 50 100 159786

Cantficatn co-ticlece collegato (wltma revasone applicabile) / Connected fo the aubcectficate (laaf verson)
0100 Seren

Sl nttesea che / Thia i5 io cortéy that

L SISTEMA DI GESTIONE SICUREZZA E SALUTE DEILAVORATORI DI
THE OCCUPATIONAL HEALTH AND SAFETY MANAGEMENT SYSTEM OF

MONDOFFICE

SPAZIO AL TALENTO

MONDOFFICE S.r.l.

EFOF LEGALE F OPERATIVA
REGISTERED OFFICE AND OPERATIONAL SITE:

VIA PER GATTINARA 17
IT - 13851 CASTELLETTO CERVO (Bl)

E CONFORME A) REQUISIT) DELLA NORMA
HAS BEEN FOUND TO COMPLY MITH THE RECLAREMENTS OF

UNI ISO 45001:2018

QUESTO CERTFICATO E VALIDD PER I SEGUENTE CAMPO v APPUCADONE
THUS CORTICATY 195 VALE) FOR TIE FOXL DWING S009Y

Commercializzazione e distribuzione di prodotti e servizi per gli
ambienti di lavoro, attraverso fasi di ricevimento merci, stoccagglo,
picking, contatti con la clientela, confezionamento e spedizione (Af 29)

Trade and distribution of products and services for the workplaces,
through stages of Incoming, storage, picking, customers contacts,

packaging and delivery (AF 29)
Pur [Organismo @ Certficazions Vahdnth /Vakoty
M:B\;‘MW Body
/\CCREDI/\ K Malia S.r.l. Oal / Feom 20210211
T A B Al} To 20240210
SCR N’ 00aF
P AP R e i ., (_; e Datn emissiona / lasuing Date
B ARG v o - Andrea Coscla 20216214

Dretoce Unvinore Daansas Aasewos

TA VA OCTADE MREMEMTE CERTINCATO | SUBCIDINATA A SON P00 ANTA PEROOICA & (2 MES B A SR COMMETO [ SETEMA D
GASNOME AZINCALT CON FOMODCTTA THEMWLL

Thll VALOITY OF Sl MPARIENT SO BCAST DEMENO 2 O Tl AAUAL ZUMIBLANVEE EVRNY 12 NONTINE AND O Tl COMRLIT'S A O
FOMNPRANT MAGAOEMINT SYRTEM ACTHE "8 YRaAT”

3 Grpoo TUY 500 ¢ Yie Coe 13% Pal. 13 e JO05S Seym S Unva Ve talg e weraovnd
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RAJA Germany, Austria & Switzerland ISO 9001

Certificate

WOt s B0 P o e g P T vt £ L e g

el U st

CYF R T

Zertifikat

Prianganoim ISO 9001:2015
Zertifikat-Registrier-Nr. 01 100 1300983

Unternehmen: Rajapack GmbH

Car-Metz-Str. 12
76275 Ctlingen
Deutschland

mit den Standorten gemad Anlage

Goeltungcbareich: Vertriob von Verpackungsmatariabion und  vorrichtungen
aller Art sowie von aligemeinen Ausristungsgegenstanden
fur Untermehmen

Durch ein Audit wurde der Nachweis erbracht, dass die
Forderungen der 1ISO 9001:2015 erflilt sind.

Giltigkeit: Dieses Zertifikat ist glitig vom 03.02 2022 bis 02.02.2025.
Erslzenillizimung 2013

28012022 A

TOV Rdeniand Cart Cnbiy
A Cosuen Casin ST10C Ké&in

www._tuv.com !A_.F.' ( D%n A TUVRheinland’
et Genan Richtig
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B TN TURY Gt TUA el st s b s 0w PAASAG ardd W mmpnr s g i F ch costnr gy Daies resny

Anlage zum Zertifikat

Prifungsnorm ISO 9001:2015

ZerMkat-Registrier-Nr. 01 100 1300983

Nr. Standort Geoltungsbersich

1 c/o Hajapack GmbH Vertrieb von Verpackungsmatenalien und -
Card Motz Str. 12 vormichtungen aller Art sowie von aligemoinen
76275 Ettingen Ausrlstungsgegenstanden fir Unternehmen
Deutschiand

n? cin Rajapark (GmhH Vartrieh vnn Varpackingsmatanalien und -
Sallinen Str. 61 vornchiungen aller Art sowie von aligemeinen
4133 Prattein Ausr(stungsgegenstanden fir Unternehmen
Schweiz

103 c/o Rajapack GmbH Vertrieb von Verpackungsmatenalien und -
Z NO S0d, Su. 16, Objlekt 68  vorrichiungen aller Art sowie von aligameinen
7355 Wianar Neuwdarf Ausrstungsgegenstanden fir Untoemehmen
Osterreich

28.01.2022

TOV Bhemand Con Stk
A Gragen Swio - 51105 KGn

Seste t von 1

A TUVRheinland’
Genau. Richtig.
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RAJA Germany, Austria & Switzerland ISO 14001

Certificate

wntwrgen Zulyweug

BN T 0 TIN a o sngeiosgens M e B s MAROG ond ey, Dol ey

Zertifikat

Prifungsnorm ISO 14001:2015
certikat-Hegsiner-Nr. U1 104 1300983

Unternehmen: Rajapack GmbH
Carl-Metz-Str. 12
76275 Eltfongen
Deuitsehiand

ma gen Sanconen gemal Anlage

Geltungsbereich: Vertrieb von Verpackungsmaterialien und -vorrichiungen aller Art
sowne von aligememen Ausfustungsgegenstanden 1ur
Untermehmen

Durch ¢in Audit wurde dar Nachweis erbracht, dass die
Forderungen der ISC 14001:2015 erflllt sind.

Gifligheil. Dieses Zeslifkal st goitig vomn 03.02.2020 Lis 02.02.2023.
Frelzadtifrianing 7014

28012020 MC)

TOV fineirtand Cent GmbH
Am Gracen Stein - 51105 K8

www_luv.com @ (D%S‘n A TUVRhelnland ’

e ey Ganau. Richtig,
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Anlage zum Zertifikat

Priifungsnorm

ISO 14001:2015

Zortfikat Rogictrior Nr. 01 104 1200983

01

Standort

Rajapack GmbH
Car-Metz-Str. 12

76275 Ettingen
Deutschiand

Rajapack GmbH
Safinen Str. 61
4133 Prattein
Schwoiz

Raja

Sug, Sir. 16, Ubjekt tu
2355 Wienar Neudorf
Osterreich

28.01.2020

wowe luv.aonn

Goltungsborsich

Vﬂmvmvu'pacxungsmmuﬂ
~-varrichtungen aller Art sowie von

Ausriistungsgegenstanden fir Unternehmen

Vatid:vonVemadmmsmafunianmd
-vorrichtungen aller Art sowie von
Ausr(stungsgegenstanden fir Unternehmen

Vertrieb von Verpackungsmaterialien und
-vormehtungen alier Art sowie von aligemenen
Ausristungsgegensianden fir Unternchmen

1OV Heniana Cen Gmor
Am Grauen Stedn - 51105 Kin

Seii= 1 von 1

A TOVRheinland

Genau, Richtig.
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RAJA Belgium & The Netherlands ISO 9001
Certificate

THE INTERNATIONAL CERTIFICATION NETWORK

CERTIFICATE

DQS Holding GmbH has issued an IONet recognized certificate that the organizasion

Rajapack Benelux NV
Viijheidsweg 8
3700 Tongeran
Belgum

with the organizstional units/sites as istad in the annex

has implemented and maintans o Quallty Management System

Scope:
Purchase, storage, packaging, multb-channe! sales and ransportation of various
packaging materials and accessones; logistics of orders for other sales subsidiaries.

Theough an audit, documented in 8 report, it was verifisd that the management system
fulfills the requirements of the following standard:

ISO 9001 : 2015

Issuad on: 201906-18
Expires on: 2022.06-12

This attestation is directly linked to the KQNel Partner’s original certificate and
shall not be used a3 @ stand-alone document,

Regstration number: DE-500284 QM15

. 8 Alex Stoichitoiy ichael Drechsed
E.iNet President of IQNet Managing Director of
R DOS Hoiding GmbH
JONet Parters®

AFNOR Spay AFNOR Cemteation France mamrccc CI50 ray
CCC Chne COM Chna CQS Caech Reputic Cro Cent Crose DOS Molding Germany FCAV 8aay
FONDONORMA Vesszuem ICONTEC Calombie Inspects Satrlaans Oy Frvang INTECO Caste s
IRAM Aganting JOA Japes XIFQ Kama MIRTEC Greese MSZT Nosko AS NSAL heiana
NYCEL208 Moo PCBC Poland Craiity Auntria Austre Ut B8 larmol 730 &
SifeM QAS itamations Madeyns 505 Sweretans SITAC Romana TEET St Potecsaturg Russn TEE Tukey YUOS Sema
1000t 18 rgcesentod in tha LISA by AFNOR Cameation. CISQ. DOS Halding Genskt and NSAI Ine

* The st of KONet parinems & vald at the time of ssue of his cortiicate. Updated information s avadable under wwiigoed ceritication com
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THE I TERMATINAL CERTIICATEON RETWORE

Annex to IQNet Certificate Number: 500284 QM15

Rajapack Benelux NV
Yrijhaldsweg B
AT0 Tangaren
Halgium
Location Scope
500285
BY Mult-channel sales of varicus packagng

Industristermain Hoageind Il mBieriais and ACoesOMes.
Mineraem 7439 C-0
4517 ZG Breda
Notharlands

This annes (edithen: 2018-06-16) & only valid in cennectien
wilh ihe above-rmentioned KMNat Certificats, 212
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RAJA Belgium & The Netherlands ISO 14001
Certificate

— | Net —

THE INTERNATIOMAL CERTIFICATION NETWORK

CERTIFICATE

D% Holding GebH has ioued an IOMel récognized Semficate thal th Organizamkon

Rajapack Banalux NV
rijheid a
S?NTmn
Hltl-g.'lln
Wwith the cfganizational Units/sites 6 listed in the annex

has implemented and mentains an Environmental Management System.

SCope.
Purchass, slorage, packaging, mufli-channel salas and raneperiation of vanaus
packaging materials and accessores; kegistcs of orders for other saks subskdiaries.

"I"hn:llghm audil, dorximenied inoa epod, § was werilieg hat ibe mansgermsnl sywiem
Tullile Bnd rsguiramsnks ﬂrﬂ'ﬂmﬂ glandard:

150 14001 : 2015

Isswed on: 2015-05-18
Expares on. 2020812

This anestanon & amectly inKed 0o the 1T Famner s orginal cerifcaie and
shall not be used as a stand-alone document.

Registralion numbser: DE-500284 UM15

—ToNet e mxarm @
LA Preaidant of MQkarf jhr-mﬂuulwuf
b s e 35 Hinking i

FINGRT e
AEMOR Epan AFMNDA Cortficalion Frasse APCER Pofuge’ ©DC C

DOC Ching COM Ching COE Czeah G Cart Croala Dmm Fﬁw&ll'
FOMNDOMORME Veners CONTEC Coigmba Inapscti Sarrlsndl Oy HTECD
IRAM Amgeating JOA Jasad KFD Koses MERTEC Creees MEZT Hungary Membs mm

NVYCE SICE Méeso POBC Padasy muymuwmmaum =< s )
SIRA GAE Inleenabonal Malsysis EOE Bxfmdnsd ERAD Ramana TEET Stirelomburg Aussia TEE Torkey YIUGE Sadia
¥het b5 repeasanted in the UEA by AFROR Certfication, CEE. DO Hokbng Gata i snd HEAL ke

= Thee Bl of WPl puarireys is wslied ol B e of s el Bes [ n ELlL g - Ben _Er i ilialee o
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THF INTFRAATICS. CRRTIFICATION RNFTWOSR

Annex to IQNet Certificate Number: 500284 UM15

Rajapack Benelux NV
Viijhaideweg B
AP00 Tongeren
Beelgium

Location Scope
BOOZRS
Rajapack BY Mult-channel aales of various packeging
Indusgtrioternain Hoogaind Il MAMriaE and SCOBEEOTNT.
Mimervum 7433 &-0
AB1T ZG Broda
Methedands

THE SnneN |Son: m1m1a}um¢ym I Eonnecion
wilh Bhe abovo-manbaned FaMat Certificate. 212
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RAJA Denmark ISO 9001 Certificate

BUREAU VERITAS

Certification

Rajapack ApS
Vandtamsve| 83A, 2860 Seborg

Bureau Veritas Cerification Denmark A/S dokumenterer hermed,
al ledlalsessystemet for ovennaevnie virksomhed er vurderet g fundet |
overensstemmelse med kravene i:

Standard

ISO 9001:2015

Gyldighedsomrade

Salg af emballage.

Oprindedg startdato for certificeringscyklus: 05. april 2017
Udiobsdato for formige certificeringscykius: NA
Dalo for cerificenngs-recertificeringsaudi: NA
Stantdato for certificenings-recertificeringscykius: 08, apnil 2020

Under forudsaotning af lilfredsstillende opretholdeise af virksomhedens
ledelseasystiem cr dette certifikat gyidigt inobl: 04, april 2023

Ceortifikat nr.: DK012394 Version: 1 Codkendelscsdato: 25. marts 2020

CAMOCARMEEIIVE  FAAAY VNTAR CATICAnon [aaman AN
Oidenborggede 25-31, 7000 Fradencia

Yéurligere information vedrersnde confholets myidohodsomebde og ombong ﬁ
kan ta vod hervvendelse i vihsambeden. For optysninger o dette confiasts MNAK
oyiighed. veriigst honkakt. (+48) 77 311 000, iy
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RAJA Spain ISO 9001 Certificate

Tuv

SAARTANR

:

CERTIFICATE

The quality management system of

RAJAPACK, S.A.
Cl La Granja, 2-10 - P.|. El Martinet |
02291 RIPOLLET - BARCELONA | SPAIN

has been assessed and certified as meeting the requirements of

ISO 9001:2015

for the following activities:
Trade of material of packing

This certificate is valid from 02.10 2021 until 01102024
Issued: 0210.2021
Certificate N° DADOS35

AmTOV ] t | Germany
T+A9(0) 6397 506 0 | certetuy-sadr (oM

e ]

OO0 6390 Page lotd
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RAJA Spain ISO 14001 Certificate

Tuv

SAARLAND

CERTIFICATE

The environmental management system of

RAJAPACK, S.A.
Ul La Granga, £-10 - K1, El Martinet |
08291 RIPOLLET - BARCELONA | SPAIN

has been assessed and certfied as meeting the requirements of-

ISO 14001:2015

for the following activities:

Trade nf material of packing

This certificate is valid from 02.10 2021 until 01.10.2024
kssued: 02.10.2021
Certificate N* DFOOSTS

u«wmnwlm)nmr ging Lirectar
10V * crtification Gmb

Aan 1OV | o230 S0 WSuan | Carnanry

T +45 {00 €8 97 506 O | cont@tuv-saar com

@(Dﬂm
‘ ase

Page ol 1
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RAJA Spain ISO 45001 Certificate

CERTIFICATE

The management system of

RAJAPACK, S.A.
Cl LaGranja.2 10 P El Martinct |
08291 - RIPOLLET - BARCELONA | SPAIN

has been assessed and certihed as meeting the requirements of:

ISO 45001:2018

for the following activities:
Trade of material of packing

This cermimicate 15 vad from 27.05.2020 untll 20.06.2022
Issued: 27.05.2020

Certificate N° EA1BMA5

Dipl. Wirtsch - Ing. (FH) Tharsten Grener, Director General
TOV # Saarlang Corvfication GmbH

A TUV 1| S SURDachesaar | Lermany
T+43(0)68 97506 0| contPtuv-sarcom

R el ) -
DM IR0 pagina 1de
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RAJA Spain ISO 26000 Certificate

TV

SAARLAND

CERTIFICATE

The management sy<tem of

RAJAPACK, S.A.
Cl. La Granja, 2-10 - P.L. E] Martinet |
08291 - RIPOLLET - BARCELONA | SPAIN |

has been assessed and certified as meeting the requirements of:

ISO 26000:2010

for the followdng actiatics

Trade of packaging solutions

This certificate is valid from 31.03.2022 vntil 29.03,2025
lssued: 31.03.2022

Certificate N° EA220331-U027

Dipd. Wirtsch -ing (FH) Tharsten Cesirar, Divactor Canaral
TUV # Saartand Certifcation LobH

Aun TUV 1] 66280 SulebachySaar | Gormany

T +45(0) 68 97 506 O | cert@tuy-saar com

i @

D2V 130030100 page 1de
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RAJA ltaly ISO 9001 Certificate

(o **** =
L INe
***

THE INTERNATIONAL CERTIFICATION NETWORK

CERTIFICATE

CISQ/AMQ has issued an IQNet recognized certificate that the organization:

RAJAPACK SRL con unico socio
VIA DOGANA PO 15 - 20015 CASTEL SAN GIOVANNI (PC)

has implemented and maintains a
Quality Management System
for the following scope:
Multichannel marketing of packaglng and pnckag(ng materials

Further lamfeanans reguniing the sgpdmainiity of X0 0007 D015 vepurerwents may be vdtarmed mnynn g (A wepanigsrtien

which fulfills the requirements of the following standard:

IS0 9001:2015

Issued on: 2021 - 07 - 18
Expires on: 2024 - 12- 16

This attestation (s direcly nked to the IQNet Partnier's enginal certificate
and shall not be uszed as a stand-alone document

Registration Number: IT - 84562

“TNet- gf 4f /Zogﬁd

Alex Sroichitolir Ing. Mario Romersi
President of IONET President of CISQ

JONet Partnen®
AENOR Spavr AFNOR Certificasion Framss APCER Pl COC Oy o IS foh
L0 O COM Chane COS Coach Repuddie Cro Cent Crovvir DOS Hobding Gt Goresary EAGLE Certification Crroog U054
FOAV B! FONDONORMA bk ICONTEC Codoesdis Inspecta Serifloind Oy Finkawd INTECO Ciatr R
IRAM Arpostins JOA Agon KHD Koveur MIRTEC Grgooe MSZT Hinghans Nermbs AS N sy NSAL frokand
NYCE-SKIE Morke PCBC Prdond Ottty Asstoia dotria RR Masia S Lsnad SIQ Sloversa
SIRIM OAS trsermational Aalershs SOS Swimoriond SRAC Romwanks TEST St Polensturg Mot TSE Trkey YUQS Sordie

* The lat of 10Net parmers b valiad ot the thmre of e of e ceritBoste. Lipdated information is svialsble wder waw ipuscenifiemion.com
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RAJA ltaly ISO 14001 Certificate

— :Net —

THE INTERNATIONAL CERTIFICATION NETWORK

CERTIFICATE

CISQ/IMQ has issued an IQNet recognized centificate that the organization:

RAJAPACK SRL con unico socio
VIA DOGANA PO 15 - 29015 CASTEL SAN GIOVANNI (PC)

has implemented and maintains a
Environmental Management System
Jor the following scope

Multichannel marketing of packing and packaging materials
which fulfills the requirements of the following standard

ISO 14001:2015

lssued on: 2021 - 07 - 18
Expires on: 2023 - 06 - 22

Thus attestatian 1 diecly inked 10 the [QNet Partner = ongal certificate

and ahall not be usexd ur o stand-alony doctonernd

Registration Number: IT - 96550

k...

Ing, Mario Romersi

Alex Sroichitoin
President of IONET President of CISQ

1%t Pansen®
ALNCIN Sevam ALNOK Cortilicotion / romow AFCER Pormgw’ CUL Oypnr CIS0 ah
COC Ohingg COM Chmr OOS Conlt Ripmidic Cro Cat Oroogi DOS Hoddingg GrobH Germseeny EAGLE Ceniication Group L4
FCAV vt FONTXONORMA lonaweda ICONTEC Colvmiva linspects Sertiffvinti Oy Finlowl INTECO Corae Bicw
DUAM frpvmtbne JOA Agvey KFQ A MIRTTC Cavee MSZT Hungurs Nembko AS Noruan NSAL belan/
NYCESIGE Advln MCBC Podand Quality Aania dusarks RR Raaxir SH feroed S Slovends
SIRIM QAS Seaemasional Moo SOS Swisorbund SRAC Roovanis TEST St Petondueg Ruenr TSE Tiodey YOS Sorhis

* The Bt of BONG partoers o valad ot e v of wsos of tho certilieate. Updated ihormation i available undsr ww wagest-conificatonsom
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RAJA Poland ISO 9001 & ISO 14001 Certificate

*l p..m.ﬁ

Certyfikat Rejestracji

Minkejsrym zaswiadcza she, e System Zarzadzanda:
Rajapack 5p. Lo.o.
ul. Driatieowa 62, 02-134 Warsrawa

rocizt 2atwierdzony preez Alkumus IS0D0AR ako 2godny 2 wymaganiamd:

150 900 : 2015, 150 14001: 2015

e M syl TARS1 -} S
14E51-E15-D01PL
L131a HE'#H-[IIE‘H-IEWH! [ ETWSTYC A2 ks LD

Poprzednia data wainosol certyfikatu: = 22 prudnia 2019

Diata recertyfikaci: 16-18 gnsdnia 2019
Diats ponownego I8 taierdremiac 15 styconia 2020
Data wainodci certyfikatu: 22 grudnia 2022

Zakres dristalnosci:

Zaradzanie Swiladcreniem wsiup 2 zakmesu handlu huertowego opakowaniamil

WhysTawiony | poopisany prae::
Efewe Shishlay Tarhnkezd Dirastor .

L
{w imieniu Altumis ISOCAR) A

LFTWETTTEnI D POTOSTEE ATSQINE o Warinkm, 0 prreds SIS Dam LATZymLEE M) SYSTET: S0 T WiMagan
DoposdiEtnich Norm. Prisshriegasie wymagas tych nonm bedzie montorowane preeT ISOOAR. Dl wyjzdniense dotycagoe
zalrens tego cermyfikaty | rosowana odpowiednich wymagah standarddew moing L@t ez kontait 7 1500AR.

AR ChE el W arsadeei 17, 0 Pl W aidens

Toedl 0 AR THES Fo=df D300 05E0 EmqerBeogr s W ewesogesl [Poba)

dioumu s | BOAAR Lined Aeormun Cefilcateon Cotra Coort, 1 Buindioaos Roed. Sl lbiry-taiee MY KT
FOUTET B AR FOUTIAT SRS AL B ORIl s et o B S ST D L g |

T rmeledi o jmnd b wrwebes i T8RS« wnirs Byd faamtrrrey vuk Saslaenm
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RAJA Slovakia ISO 9001 Certificate

Certificate

Standard

Cartificate Ragistr. No.

Organization:

Site:

Scope:

Validity:

P i
WALV COMm .

IS0 89001:2015

01 100 2042256002

Rajapack s.r.o.

Mupaky 148

251 01 Ri%any u Prahy - Logisticky Terminal
Czech Republic

¢/o Rajapack s.r.0.
Lazaratskd &

811 08 Bratislava
Shovakia

Sales of packaging supplies and equipment to companies

Proof has baen furnishad by means of an audit that tha
requirements of IS0 8001:2015 ane met

The cenificate is valid in conjunction with the main certificate 01
100 202266 from 200 1-10-02 undil 20624-10-01

M22-04-21 /&%D

TN Isabednnd Card Gk
Aun Gerasn S - 50 608 woin

PN ((paxks /A TOVRheinland®

ey e Frecsely Right.
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RAJA Slovakia ISO 14001 Certificate

Certificate

Standard ISO 14001:2015
Certificate Registr No 01 104 2042257102

Organization; Rajapack s.r.o.
Nupaky 148
251 01 Ritany u Prahy - Logisticky Tarminal
Czech Republic

Site: o'o Rajapack s.r.o.
Lazaretaks B
211 08 Bratislava
Shovakia

Scope: Sales of packaging supplies and squipment 1o companies

Proof has been furmnished by means of an awdit that the
reguirements of IS0 14001:2015 are met;

Valichity: The certifecate & walkl in conpunction with the main cenificate 01
104 2042257 from 2021-10-02 wnitd 2024-10-01,

P2.04-21 /&%&

TN Rtwirdand Cart OmsH
AT (iRl SnaE - S 108 HKodn

I ‘EF ( DARKS A TUVRheinland

e e Precisely Right.

WAL LIV C0eT
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RAJA Czech Republic ISO 9001 Certificate

Certificate

Standard
Cartificate Registr. No.

Organization:

Eie:

Valdity:

IJI
'I

WL U COm

ISO 9001:2015
01 100 2042256/01

Rajapachk s.r.o.

Mupaky 148

251 01 Ritany u Prahy - Logisticky Terminal
Czech Republic

/o Rajapack s.r.o,

Mupaky 148

251 01 Ritany u Prahy - Logisticky Terminal
Czech Republic

Sales of packaging supplies and equipment 10 comipanes

Proof has bean furnished by means of an awdit that the
requirements of 150 90012015 are met

The cerdificate is valld in conjunction with the main certificats 01
100 2042258 from 2021-10-02 until 2024-10-01.

SN22-04 -2 M&

TN Rtwiniland Cast Grigdd
FAun G Simin - 51108 Foln

_|': ([ pAKks A TUVRheinland

P 21410114 AL B Procesely Right,
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RAJA Czech Republic ISO 14001 Certificate

Certificate

Standard ISO 14001:2015
Certificate Registr. No. 01 104 2042257/01

Organization: Rajapack s.r.o.
Nupaky 148
251 01 Rigany u Prahy - Logisticky Terminal
Czech Republic

Site: /0 Rajapack s.r.0.
Nupaky 148
251 01 Ridany u Prahy - Logisticky Terminal
Czech Republic

Scope: Sales of packaging supplies and equipment to companies

Proof has been fumnished by means of an audit that the
requirements of ISO 14001:2015 are met.

Validity: The certificate is vakd in conjunction with the main cenificate 01
104 2042257 from 2021-10-02 until 2024-10-01.

2022-04-21 /&l%/)

TOV ferainsana Cont Gt
Am Grauen Stain - 1108 Koin

(( pAKKs /A TOVRheinland’

ey Precisely Right.

wWww luy.com
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RAJA United Kingdom ISO 9001 Certificate

gy CERTIFICATE

g
£ No. CN142161Q
% .

SOCOTEC

certifien that

Rajapack

Raja UK- Unit 1 DC10 Salford Road, Brogborough Bedford, MK43 0AR. United Kingdom

oporates & management system that has been assessad as confarming to :
-
ISO 9001:2015

for the scope of activities |

The Provision of Packaging and Workplace Products
and Equipment.

P date B October 2017 - UY February 2022 Mo Ghaus (peratons Director SUCOTLE Corshcason LK
Vad w15 Juoe 2022 |Extended Revision)

Sotyect o adbereoce 40 Uy sureed ordug progrsmime, sucousafyl

wradoranmend of Carification foliowng sech sudd and Coorghence with e

Serres amed cooghtion of Calificalion.)
Deigtinl datw of corifcation 18 March 2034 M
.

SOCOTEC Certification UK Lid, & Gordaeg Cowrt
Serdert Close. Portishead, Birtol 520 71'%
UNITED KINGOOM
Mg/ fvecolec<cor lifcativnnie netonel cooh
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RAJA United Kingdom ISO 14001 Certificate

CERTIFICATE

No. CN14216IE

SOCOTEC

cortifies that ;

Rajapack

Raja UK- Unit 1 DC10 Satford Road, Brogborough, Bedford, MK43 UAR, United Kingdom

oporates 3 management system that has been assessed as conforming ta
ISO 14001:2015

for the scope of activities .

The Provision of Packaging and Workplace Products
and Equipment.

e datn . 03 Oclober 2019 « 09 February 2022 Mo Shous Uper atros Dvwctor SODDTEL Contifation UK
Valas wnti 1S June 2022 (Extended Revision)

{Susjet 10 asherence to e Jpreed 00QRing programme surzesshs

erdarsement of Cornvficaon lclowing each 3udi and Campelance with me

terms and congitans of certScation )
Crgea date of cenfcatien 18 Mareh 2014 M
-

SOCOTEC Certitication UK Lea. & Gordaoo Count
Serbert Clowe, Poriabesd, Brisicl BS20 7FS
UNITED KINGOOM
hiip//socotec CersAcatian  imernatioaal co uk
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RAJA United Kingdom ISO 45001 Certificate

CERTIFICATE

No. CN14216IHS

SOCOTEC

cerlifies that ;

Rajapack

Raja UK~ Unit 1 DC10 Salford Road, Brogborough, Bedford, MK43 0AR. United Kingdom
oporates a managoment system that has been assessed as conforming to -

ISO 45001:2018

for the scope of activities :

The Provision of Packaging and Workplace Products
and Equipment.

fssur aie £ 03 Ociober 2019 - % February 2022 Me Ghaus Coeranans Dwector SOCOTEC Corvficanon LK
VALS ot 1S June 2027 (Dxtended Revisien)

Bgect 10 asherence 1o the Aredd DRQng Programme succanhil

EAASEATmONE Of COrt i pRon 1AIOWINg ach Sl and CARANCE With e

teems a0d constiany of certdcaticn )
Drges date of cartbcation' TR March 014 4 ‘ .K
.

SOCOTLC Cartitication LIK 144, 4 Gordans Cowrt
Serben Close. Portishead. Bristal ES20 7FS
UNITED KINGOOM
Bitp Jivocotec-cartdcaton-antarnabanal co vk
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UDO BAR Germany, Austria & France I1SO 9001
Certificate

ZERTIFIKAT %

Hiarmit wird haqrhaing? fass

UDO BAR GmhH

UDOBAR' o
47051 Duisburg

ALLES FOR BETRIED, LAGER, BORO Deutschiand
ah  RAJA

mit den im Anhang pgelisteten Standorten

«in Qualititamanagementaystem engefinnt hat und anwendet

Geltungsbereich:
Versanghandel tor Blro- und Batnebsannichtungen

Durch en Audt. dokumentert in enem Benchl wurde der Nachwes erbracht,
dass das Managemenisysiem die Foroarungen des folgenden Regeiwerks erfiit

ISO 9001 : 2015

7ratifieat-Ragistriae.Nr - NR3371 OM15

Comg ab 2021-07-12
Coimg bis 2024-97-11
Zertifciorungodatum 20210622 (( DAkkS" A
~) ’ﬂ l'l'l'llflh
DQS GmbH
///éz/au,u .
Masus Sicher
Geschafsiltrer
Alkivodterie Siehe DOS GobH. August-Schara-Strale 21, 60433 Franidurt am Man 1/2
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Anhang zum Zertifikat
Registrier-Nr. 053371 QM15

UDO BAR GmbH

Obermsauerstraile 1-3
47051 Duisdurg
Nadarnland

Standort

061266 061267

1INO RAR GmhH 1IN0 RAR & Partnar AG
Jagerbavemweg 1 Mihlegasse 36
5082 Grodig 6340 Baar
Ostarmich Srhwaiz
Srvazz 313968

RAR SARI RARRV

50 avenue d'Alsace Ceresstraat 1
Coulmar Cedex 4311CA Brueda
Frankealch Niedertande

Dieser Anhang (Stand: 2021-06-22) ist nur giifeg
In Verbindung mit dem oben genannten Zertfikat.
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VIKING United Kingdom ISO 9001, 14001 & 45001
Certificate

Peinved on 25-02-2022
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Printed on 25-02-2022

B o

Reqister

CmiE rarmp e | OEANY

Certificate Schedule

Lwalivn
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507 Beaumont Leys Lane, Leicester, LES 200,
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150 1400 205, 150 9002005, 150 450012018
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160 5004112045
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Office Depot Intemationsd (UI) Lid ta Viking Direct
501 Besumont Leys Lang, Leester, LEA 26N,
United Mingdorn

150 14007205, 150 9007 2045, 150 4500132018
BinciEnnidng sunply and fisFininion of offor peoducm

Viking Direct Irsland Limited
501 Araumont Leys Lone, Lsioester, | Fd 288,
United Kirnggor

IS0 1400205, 150 90002015, 150 450072018
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VIKING The Netherlands, Germany & Austria ISO
9001 Certificate
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Anhang zum Zertifikat Nr. 10010504¢

gaitig vom 16.04.2020 bis 15.04,2023
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VIKING Germany ISO 14001 Certificate
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VIKING Germany ISO 45001 Certificate

ZERTIFIKA

s J
- ///"// ///////1/////:”/""M”

r‘,r/ /,-/////////l/f//’/’/l /}

DEKRA Certification Gmb# bescheinigt hiermit, dass gie w i
W "///J’//////‘///////o/’;'///.’I,"’/,'
A '///,/, AL TESTIII )
’/’ A ///"’/////////////'//'/ /// //7

s Co A,

o ’ 7
Office Depot Deutsc and 20,
2
_____ . s 7, /
e f/////// T “ /
///’// /,’ A A AT

,,/”,,“,,l, {l

'////’
i

7’/ // A L

7 // 77 ///:////f A ///////////////

s /’////// ’/////////,’7/’//////’///// /
A

G
s 7 -,
0
! ”/ f//,’// A o o o o ot o,
e T ol ol ol ol ool AP otV
/'////’/ ////////// A A ot ////,//

(AL TSI ALY AT A A A A AT,
A A o o A A o o
’/////// PR o ol oot ottt
L A o o ot ot ottt ot ot ot ot O
(TS AL Ao A ///////.///.///// e
s / e s
s ///////////, //// /7///
S AL LA A A A A A A A AT (oL
s e -’//// ’ /7///,’ /,//
// > //// o

77 =
’////— —/

Ur. Gerhard Nagel
DCKRA Certification Gmbi, Stutigart, 07.04.2020

DEAKA Certfcation Gt * Mamaeeitatralie 15 * [ /0000 SMNZE1 * waw Qedraceticaton o=
Sode 1 vom !

295



APPENDIX 2 - CSR Policies

RAJA Group CSR Policy

POLITIQUE
RESPONSABILITE ™

SOCIETALE W
DES ENTREPRISES:

I Eagours Coridend que b rile de Fenbrepeise n'élal? pas seulement doonomigue, maks Jussl soclal of wockStal. Cest avec
refbe comviclion gue [al o la Fondation RAJA-Danitle Martodicl en 2006, avec pour ambition @agic en fawesr da
dévelnppement durable an outénanl dand l3 ddlense ded dicilh des lerwmes, la lulte cbadre bes wicdences, Féducatian,
Iinsertion sociale, Minaertion piofessionnelle & Nindépendance financive des fememes. dars k& monde,

Lremballage &5t doveru un sufel de précocapation mapees pour ies consommabeuns ¢, par vole de constguence, pout e
entrepriney, FALA southalbe avolr un idde moleur dars |3 transition dcologigue daes bes emballages, en proposant s seullodns
Secaresponidbded &1 en losmant sey cliesls dair les Bonrey peatiques tetley. gue L rddisction du vide dana Ies eolis ou bey Tillénes
the recyclige

La Responnahilitd Sociétale des Entrepeises (RSE) conceme nos collaboratrices of collaboralews, mis Chents, rmos Souimisseu e

[k e e B Lt L] B

nodre emdcanement social: Pour cela noum now sommes sngagls 3

PROMOLADIR LES INITIATIVES RSE & LESN
DEJECTIFS DE DEVELOPPEMENT DURABLE

* En emcourageant el promoosand |2 RSE dans new
procédures &t en inlégrant les 10 guincipes du Global
Conmpact des Nang Liniey @ & cofmemuriguand sur e
progris réalivis sue len chjectifs de développement
durable em parliculler au tavers des adtiors de G
Fond#icn BAIS-Dandle Maicod

GARANTIR L'ENCELLENCE A NOS CLIENTS

v Enosatisfalsant ey attented de nos dients par W gaalibé
de la relation e confiahie

* En appodtant la prewrs el b réporse 3 notre geomesse
e sErdioes el 3 nds engagements

= Enapporiand e pelme nves de qualtd 3 tous les clieni
gqueelled gue wrent leur talle of lew acbsite

¢ bn peicemievan] Femgagenen | ouaobideen poild pud Togibes
bk coRaOratricoes of Tous hes oollaborateurs du Gooupe

CONFORTER NOTRE POUITIQUE SOCIALE AXEE
SUR LE RESPECT DES DROITS HUMAINS & DE
L'RGANISATION INTERSATIONALE DL TRAVAIL

v En peicamadrova] 1 quasilé de vie el W sécuritd swe le lieu
de travad en favornant be dalogue woial, of on loemant
toutes les collabaratrices of tous ket collaborateurs pour
quits effectuent leud mission dars des  condiliorn
opimuley

*  En évaluart les reques professioneeds ef o0 mettand on
place &4 actiorn prdventioss lflou comecties.

= Endvaluant b compdience

+ b prévenant L diciminalion & e harodlement

whi < deord HEER

PFOLURSUIVREE NOTRE DEMARCHE DFALHATS
RESPONSABLES
« En dévefoppant sne offre fro-responsabis, on propesant

3 noa clients ure gamme de produils compléte el
innoreante

¢ Fn oyeillant & rédoke Nmpact de noa pioduls sud
NEnwrornemen] en metlanl en plaoe une OFganitation
logistue &1 ded duppoild de venle redporsabiley

PFRESERVER LES RESSDURCES NATURELLES

v B risdusan] Fimpact erviroonemental de non acthitds
e limitant polre producton de déchels

#  bn prévendnl ey pollisticns
+ BN rddhsant e oonsormemnationg deheigie et en mettant
o place des actions pour La tramsition doclogiges

GARANTIR L'ETHIGUE A TOUTES NOS PARTIES

PRENANTES

*  bn respeciant e code de conduite snbconupiian # la
chate #bigque ta Giowpe

«  En weillant 3 la profection des donndes personmeiied gui
iy o0 condides dana b= respect du WGP

# N renloec sl L ebourile de ot sl information

Présidente Direcince Géndroe
s Graume RAM
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KALAMAZOO CSR Policy

quq MgZQO

RAJAcrour

POLITIC A DE RESPONSABILIDAD SOCIAL
CORPORATIVA

Kalamazoo Productos de Oficina, S.L.U
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1. Introduccion

Katamazoo Producios de Ofcina, S.L.U. entiende |a Aesponsabifidad Social Corporathva |RSC) comao al
conjunld de Scciones desarroladas paraeslabiecer relaciones de confanza, esighles, &Eﬁﬂﬂé&
benelico muiue oon SUS grupos de inends y con ks regianes an kag que desamolla sus actividades. Exlos
g0 sus empleades, proveedones y colaboradores axtemas, agenles dal mercads y grupos aociales,

La Podlica de RSC de Kalamaren establece el marcn comin de actuacion que quia & companamients
socalments responsable de la compania. Per lo tanto, &l sbistivo principal de esta Polifica es estableer
los principios de SCIUAGAN ¥ COMEIOMISOs Gon BuUS grpos de inlerds, sn coheranca con |a esiralegia
corporativa de la compahia, asi como delenminas |as responsshiidades v los insbumenios de

gaquimiento especilicos para ASegurar SU cumplimienta.

2.  Ambito de aplicacion
La Polileca de RSC ez de apicacion a iodas |28 sedes ge Kefamarnd Producios de Oficina. Asimismao,

s& tomenlard el conocimients v la aplicacion de |a misma por sguellas perscnas o companias que
oolabaran con Kalamazoo.

3. Compromisos y principios de actuacion
En &l manco de la esivalaga genaral del grupo, =e han dafinido unas compromesos especilicos y unoes
principios de sctuacitn enfocados a 1a gensracion de rentablidad v ka creasibn da valod an & Brgo plazo.

3.1. Compromiso con los resultados

Geslionar sdecuadsmente los resgos v desamollar un modelo de negocio s6ido que garantice ia
soaienibdidad y lacrescdn de valor & largo plaze, constiuyen |os aspadios clave dal negosio.

Covmpromisns:
«Trabajar para abiensr una rentabilidad sostenida sdecusrta.

Profmover Lna asignacion y gestidn eficients de los recursos danlro del mancs de la mejora conlinwea
de los procesos.

«Canlinuar meorporands aspecios de sogienibilidad
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31.2. Excelencia en el servicio

El clients as & senlro de |&s operaciones de Kalamara Producios de Oficing. A travdés de un didlogo

active, la compaliia proporconasd un sendco Agil v elicenie que, ademas de cumplr con ks requisios
legales y de rentablidad, eclé aconde can sus necesidades.

~Trabajar para |3 mejoea continua de la sequridad, Nabiided y competilividad de todos 1os productos
y senvicios, alreciends el mayar nived de calidad posible.

=Frormoved uni eomunicachon activa y bldireccionsl que penmda enlander s eapectalivas y oolniones
dix los clisntes y adaplar |&% respuestad de Katamarod 3 gus necesidades.

=Faciitar |a relacitn con o8 chanas a ravds da una operativa simple y eficients.

Frovesr productos y senvicios innovadores gue promueeyan i elcencia ensnpélica y contibuyan a la
easienibd dad de ia somsedad.

« Proporciongr una propoeesta de valor diterencial al cliente medianhe producios y sarviclos gue se
adaplen & cada seqmento ¥ & Sus necesidages.

31.3. Gestion responsable del medio ambiente

Katamazes Productos de Odicing a2 condcsenta de bos impacios ambientales de sus aclividades en &
enorno donde se desarralan. por ko que presta una especial alenciton & la proteccion del medio ambients
¥ & uso elicientede |pg recursos nahaabes. Kalamazon aciis mas aki del cumplimienio de as réequisibos
legales y olros requesios ambientales gue volniariaments adapla, involucrando a los provesdores,
trahagands con g dislinios gripos de interds y lomantands & uso responsable de ing recursas.

COmpnamisos:

sConribulr & desarmolls soslenible medianis |3 aco-aficsancia, & wog acondl de los ecursos nahirales
y energédicos, la minimizacian del impacto ambiental,

~Canfribulr a i3 miligacion y adaplacion del cambio ciimalico & iravés de enempias bajas en carbong
i ranpvables, k3 promocatn del ahormo y 18 aliclancia enerpblica,

=inteqres criterins ambienlalas en ips procescs de negocio, en De nueves proyectos. actividades
progucios ¥ servicios, asi como an |a selecciin ¥ evalliacibn de proveedones.

=Minimizas g el seles adversng sabre bg ecosiglemas y lamentar |a consendacdn de la blodiversidad.

<Promover 8l uso eficienis y responsable de la energla v los recursos naturales, estableciendo
actividades encaminadas a |a mejora en su geslitn en & marco de |8 sconomia circular.

=Garanlizar la prevencitn de la contaminacidn medisnbe ka mejora continua, &l emplen de las megores
técnicas digponibles v al andlisis, control y menimizacion de s neagos ambiertalss.
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31.4. Interés por las personas

Fara Kalamaroo Producios de Oficina e lundamerntal promoves un amonma de trabajo de caidad, bassdo
&n el respeln, |a diversidad y e desaralio personal y profesional Asimismo, tiene un Coono Etico donde
ge aslablecen las paulas gque han de pregadir ef componameento &lico de lodaos sus empleadss an su
desemgaio diafoy, especilicamente, en o que respecta a kas relaciones & inlarsccionas que mantiens
eon hodes Sus Grups de inlerss.

=Aplcar las mejores praclicas en la identificacion, caplacidn y idelizacidn del talenio necasano para
&l desarrolo de l0s negocios, asequrandd |os pincipios de egquidad v o discri minasn por causa alguna
{discapacidad, edad, génen, frayeclaria prolesional previa, ele).

«Favorecer & desarrollo profesional de s personas dentro del modelo de gestdn del iabenia,
asegurando la puesta a disposicidn, para lodos los profesionales, de los medos, programas y
heframiantas necasakas para potanciar sus hablidades y compelancias.

Frodngver un enlome de trabajo mothvader que asegune el reconocimients mbarms de a cultura dal
esfuarzn, I subonodnia necesara para poder crear, desarmollar & innowar, ¥ un Manso de comgensaciin
botal en concordanca.

=Asagurer l imptantacitn alectiva de mecanismes de fexibided que lseiten o equilibrio entre vids
prolesional y personal y lavarezean o desamally humans y 2ocal de las persanas.

“Fomanias |a diversidad y Ia igualdad de oporiunidadas en un enbornd de respsto, sdcucha y ddlogo
penmanente. prestanto alencin a la incusion de la discapacidad y haciendn axtensible egte campromiss
a oz provesdones y empresas colabaradoras.

Fromaver una interlocucion constante entre la compaiia v los representanies socales gue permita ia
retroalimentason para |a toma de decigiones,

31.5. Seguridad v salud

Katamazes Producios de Oficina planilica v desarolla sus actvidades asumeendo gue nada es mds
impotanie que & seguridad a salud y &l blenestar de las personas. En este sentido, ta aciuscdn de la
compaiia va mas ald del cumpemients de las obsgaciones lagaks y atos requisilos que veluntargmente
adapta, impulsanda k& meons contirua en kg condicones de rabasge v en 18 gestdn de B seguidsd, &
galud y &l bienestar, ivakicranda no 4l a las personas gue forman Kalemazeo, sino tamibién a los
provesdaras, empresas colaboradaras, cianias y cualguler grupo de inberds, con el objelive de evitar y
prevenin los accidentes v losdafios & ka salud, proponcienando un ambiente sequne v saludable agi com
promoconands su salud v beenestar.

Cinmpr eSS

«Garanizar gue |8 seguridad y 1a salud son una responsabilidsd individual no delegable. gue a ravés
de un eompromizs coleclive visible a2 Ederada por ka Deeccatn General y ssumida de lorma proacliva
& inagrada por toda la onganizacsdn, asi como par loe provesdares ¥ empresas colaboradoras.

“Velar por gue cualquser situacion potencial de riesgo que puthers aleclsr a loe irabajadores,
provesdores, chentes, pobico v & la sequridad de s instalsciones ses nolificads, evaluada y
gestionada da un Mode aproplado.

«Trabajar para maniensr un enborns laboral exenlo de resgos integrando en la gestdn empresanal ka
prevencitn de desgos aborales v las ecluaciones da pralecddn y promocian de & salud y ol benesiar
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«Establecer & aprendizaje como malor de la cullura de la saguridad, medants [& larmacdn confinua,
el analisis de accidenies g incidenias, i difusitn de |as lecciones aprenddas v I8 educacsn v &
promecian de i ealud.

sintegras erilerios de seguridsd y salud exigentes en los proceses da negocio, an be mevos
proyecios, actvidades, nslalssiones, productos ¥ sereciog, asi coms on la seleccsdn v evaluacion de
provesdorss y empiesas colaboradaras, cuyo incumplimiento condicions & imcio o la continuadad de [a
actvidad.

simplementsr Acluscones arfientadzs 8 mejorar |a calided de vida, o bienesiar y (8 salud de |as
personas que niegran las comunidades donde |& corgaiia opera.

sProparcionas los recursos y medios necesasios gue poabiflen &l cumplimiento de los estindaes de
senundad esiableckiog en cada mamenio.

3.6. Cadena de suministro responsable

Lot proseadorad i [ ampresas oolaboradoras aon sclores lundamentales an el dptimo luncionsmsanta
de la cadena de valr de Halemarso Froduclos de Ofcna con los gque |a compaiia promueve al
mantenimients de relacianes daconlianza, estables, sdlidas v de benalicio mutuo, baje el principio de
bransparencia.

Compromisss:

<Extender la cultura de Kefamarod & |a cadena de sumiresin, ransmitiencd & obeelivo de exceiencia &n
el serdcio, de elicencia en los recursos v s principlos de acluacion respansable de ka compafia, y
famerniando B nconparacion de crilgqns de sosienibiidad en su gesiitn diaka.

“Proonower & cumplimiento de los codigos vy poliicas de Kalamaroo en la cadena de suminisiro,
especalmentde en o &risite de derechos humanas, 1@ dca, la seguridad y salud v medio smbene.

“Fomenls la contrelacion de provesdores del pals o regibn donde BB compahia desarala sus
actividades ante campetitividad sim@ar en alras ubicaciones. apoyando la generacidn de impacto social

posiiva,

3.7. Compromiso social

Katamazos Producios de Oficing esid comprometida con el desarrodn scondmico v social de lag regeones
e las gue desarrolia sus actividades. dedicanda parte de |os beneficios a la inversidn sooal. Bl dilogo
Bulda ¥ parmananle con |a sociedad peamile conocer |85 expactalivas & inlerases da |as comunidades
dende apera y poder dnglicarse en su dagarollo.

Compronizes:

«Garantizar un delogo Nuido y bedireccional, ¥ promover ta imolucraciin en ks comunidades locales
respetands la cullura, ks normas y el enfomo, de modo que sus preccipaciones sesn respondidas
adecuadamants y con prontibud.

«Desarrollar inicialivas para la creacstn de valor companido y de impacto soctal positive.

sFrodrover |& educacion, 1a mguera cullural, ta sahud, 13 investgaciin v |a inclusidn de los colectives mas
deslavorscados.
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3.8. Integridad y transparencia

Katamazos Produchos de Dficina considera que ka conlianza de sus giupos de inberés, s fundamanita en
la imegridad, enfendida coma B actuacion &ica, honasia, respansaile y de buena Te de cada una de las

pErSONES que lrabajan en y para e grupo.
Covmpromises:

= Rechazar la corrupcidn, e fraude y o sobarno en & desamalle de B actividad de ka compaitia y
establecer medidas para evitardos y combatidos, desarmollando canales iniemos que permilan
coMUncacin de regulandates, prategiendo &l anonimala del comunisants,

«Cumpls s leyes y normas nacionales ¢ intermacionales respatands especialmante b principios
EMMHMMH Uieveraal HHMMEMHWHEHEHTHM?NE
Declaracién de |a Organizacsn Inemacional dal Trabajo (OIT), los principies del Pacto Mundial de
Maciones Uredas, kes Principos Reclores de Dereches Humanas y Empresas de Nacionas Unidas,

sActuar con responsabdidad en |a gestidn y ocumplr con las obligsciones fscales, asumiends &
COMpromiso de ransgarencia y colaboracidnoon las adminisiraciones iibutadas comespondisntes.

-Compelir an & mercado de manera lesl v asilar conductas engafosas, raudulentas & maliciosas gua
llewen & 18 compaiia &l cbiencitn de venlaas indehioas.

Fromover & transparencia informativa, la comunicacitn responsable, veraz, alicaz, inbegra y puniual
¥ proporcionar penddcamente inlarmacidn linanciera y no linanciera de las scluacionss de ta compania.

=hanlenar &n todo mamenio & didloge con lo: grupos de Inlerds & irewés de canales adecuados y
accesibles.

4. Responsabilidades

La aprobaciin de la Pollica de Responsabiidad Social Corporsliva de Kelamaroos Producios de
Oficing cosresponde & ta Direccidn General qulen ademdas recibe inlormasidn sobee la implartacidn y
seguimiento general de dicha palitica.

La supervision del cumgplimiento de la Politica de RS recae en k3 Diveccabn General de la coganizacidn,
antre ellos:

&) La supervigitn del cumplmieno de los chtigos inlemos.
b} La evaluaciin periddica ded sisema corparaiive de la sociedad, conal Bn de que cumpla su misibn

de pramover &l intards social y 1eNga &n cuenta, segln cormeepanda, los legitimos intereses de ke grupas
de inlerds.

) La revisidn de la politica de responsablidad corporaiva de la organizaciin, welando por gue esiéd
ariemiada & 18 creacion e valar.

d) Bl seguimients de |a esiralaga y pracicas de responsabdidsd socal corporaliva y la evallaciin de su
grado da cumplimisnio.

&} La supervisain y evalussin de los procesas de relasin con s dislinlas grupos de inferds,

f| La evaliacitn de todo ko relative a ios riesgos no financenos de la emprasa —ncluyends los oparalivos,
tecnokigicos, legales. socsales, medis ambientales, paliices y repulacionales,
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Agimisma, la Direccidn General es fa encangada de Bderar B nbegracin sleciiva de la Respansabilidad
Soeial Cofporativa en & estralegia de la compadia y &0 su gestion diana asi como de velar por Ba
adecuada implementacin y sequemiano de bs compromisos asumides en la Politca, & wmpulsar 1a
dilusite, & conocimieno y & cumplimisnto de |a Politica de BSC

El resio de personas gue Inlegran k8 organizacidgn tenenta obligacin de conocer,
comprender y cumplir oon (08 comgioenisos conenidos en esta Poliica Asimismo, Kalamazao
profraverd & ncentivand ente sus proveedores ¥ emprasas colaboradoras 18 adopeidn de los princpios
de comnpartamiento defimdes an la presents Politca

5. Sistemas de seguimiento y supervision

La Derecodn General de | compaia ssegurard o cumgplimesnto de |3 Poltica a iravdas de |a aprobacin de
planes espacificos.

Anualmente, a Traves del Informe de RespensabBdad Social Corporaliva v a iraves de sus Comisiones
lieva & cabo la supervision de aspecios como las Seguridad y Salud & lgualdad.

La Direccisn de Audiioria imema ed reaponsabie de 8 revision confnua y B8 mejora ded Sslsma os
Geslidn de ta Organizaciin,

6. Aprobacion

Esta Polftica de Respansabildad Comporativa de Kalamazoo ba sido aprobada con jecha de 21 da
diciesmbre de 2021.
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RAJA United Kingdom CSR Policy

RAJA

Corporate Social and Ethical Responsibility Policy

Imircduciion
The policy of Rajapack is that we will act as godd corporate citizens, in order o achbeve this we will
obsemve the following detalked poliches.

We will pbserve e s and reguilations of he country i which we operale, in addilion we will,

Coninbute to cconomic, sockl and cnvironmaental progress 1o achiove sustainabie
devedoprmen]

Respact the human righis of thase affected by our activities

Enssurnge human capiial famatan by providing trainng apporiundies far empioyess
ADply good COMPOrate QoYemance praclices

Promoly empioyes awareness of and complianoe with Ragapack polcees

Refrain from dscriminatony or disciplinary acton against employess, who act as “whisthe
Blwers” in geod tafh

EnCOUrage DUSiness partmiers Nciuging supplions and Sul- coniracions 1o apoly prnciples of
corporate conduct compatible with Rajapack guidelines

Ahalam fram any improper imvalvemant in political acineises

Disclosure

Rajapack ane commined (o disclosing iInformatien on our activities In accordance with the Listing
Rules of he Financial Services Authority, All disclosed information of both a financial and non-
Ninancial nabure will be accurale and disckyaune will e mads on a imealy hasis

i mplayment and Industrial Relations

Wiz Wil

Respect the night of employees 10 be reprosented by trade unions or other represenative
arganizations and engage in constructive negodiation to reach agreenent on employment

eondilionsg

MOt discriminate botweon cmployeos of potential ompioyses With desab@ites or on grounds
of age, race, colour, sex, refigion, political befief, national extraction or social ogin and o
after Ina 4ame employment appariunibes, Iraning, carsas develapment and pramation
prospacts (o all

Promote consullabon and co-operaton between employers and employess and their
represeniatives on matiors of mubeal concom

Provide mformelion (o emplovess and their representatives on sues elevand (o tem as
well a5 nformation on the perdformance of the company and the Group as a whobs

Take adequate stepa I8 enaure aecupabonal healh and safely n aur aperations

el e S e Lawy e amat darri JO0 2 Fuge 10 %

Majapack Ltd » RALS Uk DCI0 = Unit | s Saliced Rosd » Brogisoroogh = Badiond » MKAT 0AR = rajepack. ook
e s Tl OO0 B4 A4 T # P GO0 S 54 1 & ka i Biapac o8 Uk
Cenidormes wrvice erepadcies. Ted 07575 T29T4R » fenesel enouddes 51555 TV

Emmguey regivierd =w BT UEIT] WA rrarrbowiog wpmigere G0 0 TR 0140 W0
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Wo will take account of the need (o protoct the anvironmoni and promado public health and safety,
and we will conduct our activibes in order fo promobe susiainable development, n addilon we wll,

= Establish and mamtan a system of environmental managenment, which coliects and
ovaluaios information on envirenmental and health and safoty impacts of activitkes and
then sel and monilos Brgels for conbinuous mmpovernent

= Maintain conlmgency plans for presenting, miEgating, and contoling envirossmental and
health damage iIncluding accxdants and emengencies

=  RHecycle or re-use wherever posaile waste fram operations I this 3 nol poasible then
wiasle will be desposed of salfely
Ervsure thal the consumpbion of energy and olher resources ane minimised
Develop products thal bave ro urdue sviecnmental impacl, aoe sabe (o use, @e wlficen]
in their conaumption of anangy and naheral resowrces and can be reused_ recyclsd, ar
disposod of satoly
Ensure thal products confom to tho rmelovant iegisative rsgulrements
Provide training o empkyeos in onvironmanial and healkh and salcty maiters including
the handSng of hazardous materials and the prevention of environmental acchdents

Lonflict Minerals Sement
Rajapack undertakes due dligence fo altempt to determing if ‘conflct minerals’ are used in our

products

Confici minerals are descnbeed 25 Gold (Aul. Tanfalum (Tal. Tungsien (W) and Tin {3n) thal are
seurced fram he Demacratic Repubbe af Cangs or adjainng countnes rom mines controlied by
nen-goyemmrental mililary grougs.

A% part of the Rappack process for the impementation of new suppians our appaoval
gruesonnanes reguest dimecl confirmation thal prodwcts we purcharse do ol contain condlicl

mineraks avd & sall-dedaration & also reguired (hal the el supply chain process of the suppliens
has hesn axaminad in eanfirm (his

I addilion, we have dlse reviewed our supely base, and m particutan suppBens of matedals thal
contain the above named minerats. We can confirm that there 5 no indicaton thal any products
suppiied by Rajapack contain confct mineraks.

Bribery

Mo employed Should directly or mm:w offer, promise, gre or demand a bribe or otiber unduc
acdvantage 1o obdain or relam business or other inproper adwanlage, Al offers of eibes from third
parties must be reporied to the Rajapack sensor management.

Consunmens

Rajapack will act in accordance with fair business, marketing, and adverdising practices and ensure

the satety and quality of goadts provided 1 consumers, in addman we sl

=  Ensure thal preducts meat all agreed and legally required sfandards for consumer health
and safely

= Provide accurate and clear inlermaton on content, sale use, mamignance, siorge and
disposal

& Angiess and resohad consumer complaints

Rl o wiver eyl fanl nd st Wb 3031 Fage Tof J

Bajapeci Lid » LALS UK DC10 = Unit 1 Sa¥ord Road = Brogbonough » Bedfond = MIGLT QAR » rajspach oo, ok
Saley anepUirie Tel O ST 44 T8 @ P OO0 AT Ad 29 6 jabenlv | ek 1 ik,
= L g i Tl 19 55 AR » e il gkl 1505 FEATIG

[ Tore s Do R TRER TR e SR T R F R ]
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Anti-Slavery Statement IQ AJA

This statement, made pursuant to secthon 5401) of the Modemn Skavery Act 2015, 5ots oul the
drproach Laken by Raapack o understand all pofential medem skavery ks related to our
nmq_mum:mmmmmmmwmmmu

Chur supply chain constsis of UK suppliers of packaging products and eguipmeant

Rajapack is committed to delivenng high standards of corporate govemance and a key elemeant of
Ihis 14 MARAGING N 3 soeaally responstls way we aim 1o emplay the Righest fhical and

prolessional slandards and always o comply willy all lpcal baws and regulations applicabde o our
hMmsiness

We are committed o prevanting slavan and Ruiman AMeKing in o bButiness actvitias and aur
suppdly chains and s commitment = smphaseed noour smpkoyes ameng progrmmes and
Company policihes.

We also expect the same high standards which we sed for oursehves from those parties with whom
Wit ENgDPE, SUCH 35 oUr SUPPEETS and CusLomeors.

DI 10 1@ nAture of our Business and o ApREroach 1o QOVEMANSs 'We 55855 that thene & very low
resk of slavery and human Uaffcking in our business and supply chaims, however we panodicalhy
review the eflectiveness of the relevant polickes and procedures that we have in place.

We do nof employ key performance indicators in relation to slavery or human trafficking as any

inatance wolkl he axpected I he a beeach of law, our suppber standards, and our company
palicies .

Signed on behalfl of Ragagack Lid

Tom Rodda - Managing Cirector

Dase: 155 March 2021

Wnsmretrolad whim proeind L gl Mofionrh JOTL Fage Sof 4

Exjapadi Lid + FAJA UK DC10 = Uni 1 = Safford Rosd « Erogbanouagh = Eediand = MKAL QAR * rajapstie ok
Sades enmpubties: Tel 0B00 54T &4 I8 = Fax 0H0Q W40 48 19 = 1 besliva fbadci om Ll
Cummaerar persion pessrobrign: Tel OF 525 HOTAE o Cuspral seaguavipy: 01525 JESVI0
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APPENDIX 3 - UNITED NATIONS GLOBAL
COMPACT

United Nations Global Compact Membership
Renewal

LETTRE DE RENOUVELLEMENT DE L’ADHESION
AU GLOBAL COMPACT DES NATIONS UNIES

En Décombre 2020, RAJA s'est engogée & soutenir

s 10 principes da Pocta Monahal das Nations Linles
concornant la reapect des droits humaing des
normMes inteMmaotonaies du travail, ja protection aoe
Fanvironnomaent ot i lutte Contre o corrupcion

Daniéle Kapel-Marcovici

Présidente-Directrice Générale
du Groupe RAJA

Mo cotto odhbsion, [ou SOUROITH avpaimar natrd volontd
gintégrer ces principes gons o suratégie ae notra
groupe. 80 culture, set oporations gquatidiennes ot ae
log oo progracser aons Notre 20ne dinfluence

Lo Responsobilté Socidlok dey Entrepeisey (RSE)
CONCome nos collaborotnces ot collaborateurs, nos
CHONLS NOA IO MISSOUrS o NOLIe ONVINONNMeNT socal

Pour cela Nous NOUS $OMMes eNQOQes 4.

s Promauvol lod inmatives RSE of los abjectits da dévaloppamant dhrania

s Carantir Toxcallonce & nos chont

¢ Confonar notre poflique SO Cxdo SUr i rospect 0os drods humoins ot do | u'gonisomn InernQuoncsa
au Trovall

e  Poursulvre notre dirnarche Jd'ochats responsables

e Préserver los ressources noluelies

e Gaorontic Féthique O toutes nos parties pronantes

Jordalfme mon engogurnent ot celul du Comile Exdout! de lake Jde lo RSE ol de o promotion dus 10 prncipes
du Pocte Mondiol dey Nations Unies des enjuux siratdgiques des prochaines onndes pour nolre Groupe

Condormmbment & mon engogenment, nous pubions cetle onnde NoUre prevnidee Comemunicabion sur e Progréy
(COP) qui marque notre volonté de rencuveler notre adhdsion ou Global Compoct

Biislediopel snarwics

Global Compact Lettre de Renouvellement (Avril 2022)
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United Nations Global Compact Membership’s

Certificate
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APPENDIX 4 - QSE Policies

RAJA France Quality Policy

Depuia sa ordalion, 'ure des valeurs de RAIA esf de garantin Pescellence de U qualitd de (a relstion ef du senace 3 wes clienls
fuels quie weer beur Carlle B Weur wcieurn O aibdle

farce que nows sommes e lesder europden de W disiribution muiticansle d'embalages, de fournitures el déquipements pour
It EFiFepiians, oy somimes cilerminds J polruhee nios scliond pour wfishaes led Jtiedies de mos Cieals o respacher nos

engagements (qualité, priv, déal, serdoe).

Mous sommes dgalemend anfs us L qualité de vl au travail de nod collahoratrices el de nos collaboeateurs et favorisom
Féquité profeitionnele entre by femmes ¢ b hommes, e développemient des compétionces 0 L mabilité inferne.

Hofre Poltigue Cualité s'oeganise aufour des principes sermangs ©

INVESTIR DANS NOS RESSOURCES HUMAINES

GARANTIR LA SATISFACTION DE %05 CLIENTS

b BN proposant sk Easime oF plodiuli adaphis b kel
Ibisdrs ot 2w meilleur rapport gualité § pris

v En mellant 3 e dapotition wne olfre mullicanas
enhaustive et claire jratalogues, eeendeiters, site wel]

Fn b accompagnant iors de la prise de commande et

En Powrmésasni ey redsiuioes ndcessaines 3 [ mise on
coune el ace de notre Sysibme de Managemsnt de Ls
Chualité

On diwloppant le capital humdisn en anficipanl of
accompagnant les dvolutlons de nos mesliers. pan e
divrlopprmend des compitences ot de Pemployabiié

o e appeietint ek cocielld peiontiuls MAINTENIR NOTRE SYSTEME DE MANAGEMENT
¢ L gatarimasnt une disponibilitd de tous nos produity QUALITE (sMg)
voEn vedlant 3 la qualité g la prépaation des _ _
coenmandes @t 4 la rapidid de (2 livealson (en 24748 En noun ciivant dans une démarche o smaéliofation
Hisiires) confinge  pom  acorolfre  mobee  competithatd et

PFROPOSER DES PROINITS CONFIAIMES ALX '
REGLEMENTATIONS EN VIGUELR

v Eri garantissant & ros clerts La confoemité des preduits
foevtificals CE pour les machinet of  welime
ifemballages, fiches lechnicues pour Bous s prodiais
£ fichis de domhidg  séouild powt B produits
g x

¢ [En effeciuant ure weille idglementaie o produlis =

mainbenir notre niveao de perdormance

En meitant ke ciend su oentre de rolfe sratége et de
nrs plang & agikons

En fixant des cibbes of des objectiss qualité &8 en
assumrand le s dis rialLsts #beinty

En opitimnisand nofre orgasiatson ef L maitie de noy
prOCrLsLn

En rersnvedant nofre ceflification 150 00 que RALL 3
pbrlernne &n 19OE

* En proposant des  prodults innovants  pouncsd e L Direction Ghndrae o A France s'engags § meitre en
sulbrtitues au plasticue oEpae ke pessources nicewaires § b condaibé de felle
poditigue #1 demande & loutes e collaborattices of tous
e eoflaboratews de Vimplgeer 5 4 odfds dans oelte

dfmitche,

S R i Dol WAk P (W Bt R
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RAJA France Environmental Policy

Deerpuis sa créalion, FARA s'exl engagée dans b présatvalion des ressources nalurefes el a renforgé son engagement en mualitre
de développement durabie of d*amdBoration de ses performances environnementales.

Parce que nous wommed |2 ledder siropden de L distabuiton multicanale Pamballsges, de furnifures o &'Squipsments pour
les entreprives, nows sommes détermings 4 poursuhae nos actions pous nidulre Fimpact die nos acthibés sur FEndonne ment 21
& leurmie b ras ehents une large gamme de produiis doa resparsable

Poditpe Erodaanneme ntal? 00030 e Juloun (85 princpes LGty

REDUIRE LYIMPACT ENVIRONNEMENTAL DE
RS PROILATS

* kn travaillant seec des producteurs respechoseus des
reglemienlalions el Egislations  emdronnemeniales
PN S

*  En incitant nos Towmissears & $nscrire également dans
une diémarche emmdrennementale of sociétake

»  En athetant des produity magonitairement Rabrsgqués en
Curoge

* En  prompuvant  des prodults mnpeants ef
deofespiiiatied ot an praposcant & nos clients chadgie
lois que eela eul possible, ume ganme alternative de
produits phas  respeciueus o Fenvironnement au
méme rapport quaitéprx aimi gue des  produits
recyclés et recyciables

« En corcellard et en infoemant rnos clients sor nos
prodists, nos seraces e s la rdglementation en
Vg

REMARE L'MPACT ENVIROANEMENTAL DE
NOS ACTIVITES

* . En dimnuant Cinpact scologiue de paod Cataloguis par
Fulilisalins de maldaes  sues des londs péndes
duratlement [Paplers FSC et PEFC) ot par La rédaction
thu grammage du papae

* En mettant en ceuve ure ofgandsation  hogisbogue
regpoinda bl

* [n diminugnt Fempreinte endronnementale de notre
wite par ke Bri, [ maaltrive ot la rédisction de nos diéchets,
pdi la riise v weove dactions de prevenbon des
pollutions

* En mettant en place des actions pour réduire notre
empreinte carbone

O-301-02 2 Pullique Erviromemer Labe RAA Franue (V8 —Avril2022)

COMMUNIQUER ET SENSIBILISER SUR MOYTRE
DEMARCHE ECORESPONSABLE

*  [Enfovmant & en responsabillisant nos callaboratrices #
nios  collaborateurs  sur ks bonnes  pratEques
emdtonnementales ot sur Papplcation de  nofre
Politheue Friviraninesmertale

« En informant  mos  clients, nod  Tourmiseurs, nod
proestataings des sliors mises on plor =] la
tramaition dologigue

WMAINTENIR NOTRE SYSTEME DE MANAGEMENT
EAVIRONMNEMENTAL (SME)

*  En nous imscrivand dans ene démanche o amedtios ation
conlinue pour scroltie notre campitithdie

*  Dn ddterminant, de fagon cohdrente, les orentationg
stratégiques ¢n matidne d'emdnonne maend

*  bn licand ces cibles & des l]D'I-E'l.'ﬁ'r'.i AN e
&1 En anvrant le sub des résultals attelnis

= Dnelletiuant whe aiadpse efvdiohnemen e dentidiant
b aspects environnemeentaug significatifs (AES)

«  En elfectuant ure veille rdglementaire alin de mettre
on place low actions pdwnives obfou conectives afin
d'éare en conformind avee L giskation envigueur

*  [n renoanseiast notre certification 50 14001 que FALY
& obterge &n 2011

La Direclion Géndiale de RAM France s‘engage 4 meline en
ceusTe les ressources ndcessalres 3 la conduite de cette
prllitinue @ demande 5 Toutes b eallaboratrioss & oiis

fes collaborateurs de s'implquer & ses ohbds dams cette
démarche.

RAM Fronoe
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& SECURITE AU
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RAJA France Occupational Health & Safety Policy

Moy corsidédnons la Santé ef |3 Sdouwitd comme on enjew majeur dans rothe stratégie e sond nos priorités au quatidien dans la
plansficaton et la moe én aerre des Sclivibes de BALA France. L sanlé ot L whiurité du travad sont ded conddons sine gua non
de I3 pérernité de Mentreprise of revitent ane impatands fondamentale pour [a conoidlisation de noy objectif qualitatifs ot

quartitatifs.

La responsabiflité de B Sanbé et L Sfcurité au Travall est en premisr beu indbdduelle car chague collshoeatrice ot chague
coflaboratewr doit weiller & effeciuer ses tichesd pour pedistver son Intédgritd phyidgue & mentale, Mooy travalions aec les
membies de l Commisslon Sarté, Séounité & Conditions de Travadl [CS50T] pour mettre on e es actions pidvent s et
Jou comeckives nicessalres powr foumir § bous, un liew de iravail sain ot sdcurisd,

Modre Politigue Sanié B Souitd s Travall Sorgansse aulow dis prindipes suivants -

GARANTIR  UN  ENVIRDINNEMENT & DES
CONDITIONS DE TRAVAIL DE GUALITE

* fn mettant 4 disposdion des collaborairioes 21 des
wollibarsleirs et eipaces de 17l !ﬂmlﬂm =l
atlaplis aux conlrambes de leurs actirdtés

* En foutnbaant b Aquipsments nécessaines o fn
proposant des solutions innovantes poar efeclier b
trawail en towte sbourité et préserver B santd

* En maintenant e site ot bes installatiorns en bon dat de
fonctionnemend, en  effectuant  les  contrdles
prhadigues ieghienentaanes aln gui Pevarosinement
ithe Iravail s0i en conformitd au regard de @ bgisiation
) e

*  Enorespettant les obgations en malidre de Sanee &

Showrité au Travall  [gestion  des  compdlences,
Tormnations métiers & wahd des visites médicales)

REDUIRE VOIRE ANNIHILER LES RISQUES
PROFESSIONNELS

*  En identifian] Pexhastbibd des shagues sumguels bes
caollabaratrsces &t led  oolliborateuss peunvent e
dnpoddy dand le cadie de leur fonction

* En eMecluant wne  dvaluation  des  risgues  en
collaboration avec noa  partenaires soclaux ef en
lmpliguant les collaborateices et ke ¢ollabosateurs afin
quils sodent actewrs de la présention

* (N proposant des mesures G pobeembion o e
prodection pos rhduine Mmpact des activités &1 limiter
les Fisques (Faccidents [Squipsments de prolection
indndduelle et colleoiive, prévention des TMS, 1]

*  bn mettant & jour le Dotument Unigue dEvalustion des
Rivuied  [DUER] et en mettant b plan & actions
ifsuitant de I"anabyse des risgques

=L 2 Bl i - B LR

COMMUNIQUER ET SENSIBILISER SUR NOTRE
DEMARCHE SANTE & SECURITE AU TRAVAIL

= En formant e en responiabilisinl nod oollshorstrices o
fici. Collabod Meuis it led Bonnes Braligies en matlére
de Sanbé & de SEcurité au Trawaill of ower e
comporiements 4 adopter dars le cadre des sifuation
dungence

= En infommant nos préstataines des régles appdicables sur
le shte en mathére de Sanbd B Séouitd sy Trovad par
Fintermédiane des plans oe prévention

S'ORIENTER VERS LA MISE EN (EUVRE DE
NOTRE SYSTEME DE MANAGEMENT SANTE ET
SECURITE AU TRAVAIL (SMSST)

= Enonous nscrhvant dans ane démarche d'amisoration
continue pour accroftie nodre compéitivild

*  En ddterminant, de lagon cohiérends, es otientation
siratdghnors en maliére de Sambé et g Sécurlté au
Trarval

o En fizant dey cibbes of des objectils sbocritaines e en
assurant le suivi des rénalats alleints

= Ennows appryant sar be néérentiel 150 45004

La Direciion Générale de RAA Franoe s'engass 4 meltie én
oHAaE 1B TessOulces necEsaites & la concuibe de celle
politigoe o defmsnds b ioaibes b= collabaratrices & hou
Ied eoflabodateurs e Cimphgoer 3 ses ety dant cetle
i rarche.
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RAJA France Energetic Performance Policy

PERFORMANCE /-
ENERGETIQUE'

RARA Frange e depils oF pombeeuses anneées, engagee dans one demarche exorespormabde 5 3 mea le Developpemenl
Dwrabde et la Framsibion bEoologeque au centre de s straftegee pour améhieer 3 Perbormance Encrgebaue de ses Datiments
adminigtratifs of de wes conbres de distribution

Afin d f#fre #n conlormelsd s i sngences de |3 loil sair b3 WaniHion fnsrgdtique #1 |13 crisitands werie, RAIA Franoe 3 mis &n
OEUYTE O rdETibEuses S0 poat ieduse e Fempact de ses produifs el o ses actnales sue CEmsonmneiment

Molre Politigue de Perloimanis Dnergetidue »'0rgamse dubiul dics i moipes sl

Ere sumvand re consommalions eresgdlngues [Eaw, gal

B &etricitd] Em foarmant &t en resporsabdsant ros collaboratrices ot
En  maftrsant  wos  comommaticns  per L ras cpllahoratears ww b bonnes  pEatigues  poar
programmation de plages hovabes en fonction des FEdaire ras corsiemations enegétiques

DEsOin O MacThard Em indgrmant nos  chenfs, nos. Meinsseoms, nos
Fr propeasnt  ses  sodufions  pour peduie e prestataites des BClions mises en place pour Ea
conagmumations pendant les piiniodes o s Bivilé Eranastion Soologique

En schetant des matisels coerospondant 3 13 mcilleuse Fri nois inseriyant dans arse eenarche o Smedliogation

LIS o el @ L2

[n Brvarisant Féronomes circylaie an revadorsant &t on
lirmilant molie pioducbon de déchels, en lWnitant La
consommation ¢t ke gaspdlage des malienes premebnes
ot ded sources d “énergle non renmcuvelables et en
luttant contre L défomsstation

En SLcornpagnang [Tl codlaboratriges i
collalarateurs & raas diends am Lasant [ promation do
prirgipe des SK de HAIA  (HEduire, el st

Remplacer, Hemwreclier, Recycler] dans leurs 1kches el
dars lewr e Jo qualidien

Fr peoponant ded wehicuies propres (yBifded oe 1060%
Slertriques] s cofahesatrioes el ooltaloraleurs
CHR e & Falinbution ' attuoule die lenction

En meltEnt efi plalE e ongarsalion il moud
permetle de réduire les dmissions de gar & effel de
serre

Ln investissant dans la consommation d’énergie progre
cn mettant en place des panncaux photovoltaiques qui
nous permettront d'étre auto-suffisants

D-EW-023 Poltique dePerformar ce Erergétique EAJA France (VB — il 2022)

Coml e prnn oo e Rlie i FH-'IiIruII'-

En détomenant, de fa{on (ohdvente, s onentations
strandgiues en matibne & Perlonmenie Energdtigue

Er eflectuant les awifils edgfemnenlainey poasl Imesse
raibre Perfarmance Enengéligue

Em fiant dos cibles of des abptifs de performence ot

B ESsuranl e sishd thes rdsuitals atteints

T nislis APRGIRFAnT suf e rifaraptial 150 50000

La DMeection Ganddale de RALA Frafde Sengage & mettre on
oEyre s resiounoes ndoesilaned i L conduite de cetie
pdiligque &1 demande 5 oules b cndlaboratrices of Epus
= eodlaboralisurs de s imphouer 3 ses oblbés daem oetie
citmanthe,
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BERNARD Quality, Safety & Environment Policy
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CENPAC Quality Policy

cenpac

solutions emballage

LA POLITIQUE QUALITE

CENPAC dispose d'une offre compiéle de produits el systémes d'embaiiage ef de services adaplés
aux matiers, 3 o aille el & la structure de ses clients,

> Mise a disposition sous 24/72 heures d'une large gamme de 5 000 références d'embaliage.

> Solutions d'embaliages sur-mesure ot d'impressions personnalisées . impression d'adhésifs,
de sacs ot paplers alimentaires.

> Des techniclens CENPAC partout en France, qul installent et réalisent la maintenance
el le dépannage des machines.

mmamMﬁmmmmﬂmummuMCdemmm
aviies dans une SEmanche Ge DOgN, Confrmée Par UND Cent®icaton qualid IS0 2001 depus 2005,

LMM*M“*MW“W&&M

w'articule autour des axes sulvants :

» L'écoute permanente de nos clients Howr DIen Compmndie surs ATantes At Besoims of fous A880er 50 leur
sntwbvn satsdnntion.

shﬂWb**WmWhMmmMum
conaitie non ollres #! Sevices

> Uinnovation permanente oo acdapior non prodiits ef saracis sus besaes oo mwehd.

> La surveillance continue do NOS Processus Do (ous Souie O e malies el de e ellcacie o
mumm

>I.M hmthdewmdomm
te développement de NoS Moyens techniques, In recherche systématiqus des synergies &t la masure &0 Mos

ilw_ﬂlMMﬁMuﬂmmd-\h«mm

> Lu respect de la législation en vigueur et L conformitsé rbglementaine o0 s b

La Direction Générale de CENPAC 5000008 A mele on Couvre 188 MOYEns néceasaires 4 M conduite 08 cette
noliticgue nt vallers § son appliontion,

Je demiande & tous N Colisbioneun O CENPAG de 5 imaiuer & mes COTES tany Calte démarche.

Bice Kapsiuss
Direciewy Géndml

T ————
Les 5 valeurs CENPAC

- R .*
N
La satisfaction ' Ecouter Partager Encourager
client au coeur et réagir un projet nos la curiosité

expériences et I'emergence

d'idées

de nos

préccoupations
L)
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CENPAC Environmental Policy

POLITIQUE
ENVIRONNEMENTA

L . 'Y'
"'I.'avemr n est pas

OO QUI va arnver
mais ce ue;nqus

i, Fun des enjoux

DS prodys "».\'q‘ S O EONNeMANMNEL S
s powr donner du sens & nos actions,

CENPAC reniorce 200 engagement grnionnemenial shin
oo TOUED 105 IMGETTS AV ONNEMEanIaLIY Bo Sus aSmanes

€N MENANt 443 Dans 0 ACoNs pour

Augmenter 58 gamme oo rosuts Aéduire Nmpact environnemental de
OO S ON SIS ® sos Fvraisons o) outersan! sed e de
raNspOE &1 S88 3porovimonnements of

9 Trmmllar e dos peoducteurs 00 SCHPTENt MMOOTreMant Jes prodults

respectueux de la réglementation en labogués s ELrope

vigueur 0N maldog Jervronne et of g

s'mncrivand G Ut volonds o' snehondorn ;’ Sensibilimer of former ses collaborstourns
oo lour dmnicha grvionnamontnio 222 T IX OTOLE () VD ODDOIMINNE oo

0t Mo ofiots arvamAAAMenInax de loum
(\ Proposer ot promouvolr des prodults pctivies
!,‘ eoo-responsables auprés de ses chans =
st dos soluziors d smballage optimisdes % Réduire sas déchets. on fyvorisam
pous kmitor ins dachets of les volumes g wur iri of lour recyclago
YASDOO
Optimiser In maitrise de sea

T e S0 CHlNOgSS (i s

a depction do CENPAC 5 engoge cans une démarche d'amélioration continus
O8 SO0 SySEME O ManSement enwnNnemental, visant A repondre & & confommse
rgkernaciane o0 Vigusur e mebaie genvieoonement of sux alienies Jdas D bes
impensdns o une certifiention ISO 14001 dn "ersamitds dos acmwatd do ses s
de Fossyvendtance ot de Chitres Wi Dieon

“ LASLLUDY

=t Ltvatre
)

> Sécurté

N

afin de réduire les mstes rmmﬂs ot les tvoublu muuulo-
! squelettigues (TMS).

cen

salutions mh.'mngn
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CENPAC Energetic Performance Policy

Politique énergétique

Consciente des enjeux en matiére de développement durable la société CENPAC est engagée depuis

plusieurs années dans une démarche éco-responsable. Désirant & ce jour aller au-deld en réduisant encore
de maniére plus efficace son empreinte carbone, CENPAC compléte ses considérations environnementales

par un volet "énergie”

DEMARCHE ET PERIMETRE POUR ALLER PLUS LOIN

Lobgectif est d'optimiser en permuonency, I'usage, CENPALC soubaite rentorcer son efficacité

2 consommation ot I'efficacite énergétique do dnergétique ot 5 inscore dans une demarche
nos activites ot inatallations. Cone démarche d’amalioration continue de sa performance par
5 appligua au périmitre complet do noo sites ef o la mise en place d'un symame de managerment
NOE Activités, Inchuam NOY Danensires Prestitaires conforme pu tederentiel ISO 50001 ot obtenis

et fournisseurs pertinents une certification dici fin 2021 Lolyectf de cette

rentification parmet & la fpis d'établir un constat
dus consommations d'energie de Nunbronnae
d'identifier ot mettre on cauvre des actions
cofrectives et do sengibiliser I'ensemdle des
sollaborsteurs aux Doones pratigues guotidiennes

NOS AXES & adaptar

Dana comn lngigua, o politiqus anargétigus de
CENPAC atabilim por tn Dimction, s'articuls autour
U AnDS O-U0sSsOun, duucQuals saronl ARNOUNTS

lorsgue necessaine, Jos objecits hiflres

Vailler au respect de la mglomantation
pplicalde ¢l aux autres suigences |ogales

DIaUVES & sed R308CTE aNergOTuUes

Mettre on place ot/ou optimisar kn diapasitil de
surveillance ¢t de maitrise visan! ta pectormance

Amdligror les performances ot la connalssanee
gg8 CoNsomMmations O enemee
de not bitiments - eloctricite et
de notrp fotn de véhiooin : ganoll
RNOUy, oLl
£1 Ce, dén la conception e/ou toute nouvells
contractualisation

ntegrer cutte démarche dans uone rillagion
parmanente ors de nos achats de materiels
et 08 Drastatoa

cenp:. & cenpac.fr | % 0825014015 4
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CENPAC Occupational Health & Safety Policy

S
ﬂ'ﬁ

cen

sodutfons "-Illl:h.lll.lgf'

Roiagy, & 1200502023

n___n
W

[ POLITIQUE SECURITE ET SANTE AU TRAVAIL ]

« L'amdNoration continue de la sdeuriid of de la santd au fravall
g5t un anjeu pricritaire dans nos actions quotidiennes »

La directian de CENPAC s'angage 4 o8 gls chagus collabaralsur bdndficss au sain de 'entreprise gun
prvinonemenl stogrn

Cat ernvironmedsmant cormprand 4 ka bois les locaux ol les pratiques de trasail, qui doivent sesuner sdcuntd,
sanba phyahgue of peycholggues pour chacun. Mous veillons & rous confonmesr aux oblgatons gakes
el Butres an malidne e sants of de sécunitd au avall pour Fansembla de nos s8es ol da nos achiviss,
Mous nous engageons & agir pour amébarer a1 préserver |a qualiid des condiiors de traved de nos

cllabaraisurs sUo0 48 I0UTES SUNeS PErSONNES [ prasiaiares Narvenant sur nos shes,

L'efficacié de nofro dispositll esf basde swur une démarche d'amélipretion condimee en matiéne
dhir sanhd of de sécurilé au traval gui s appwie sur [

& Line carfographie exhaustive de nos rsgues en matitoe de sanlé el de stourild o o
[Document Uindgue @EvahmBon mux Risques - DUER] powr dimine: obfon mduim lns dangers,

L Laréalization & enqules sur es cas dacsdants abn 4 an somprandra les cauges st &s pouEl
FreEfine Br GBUVES B8 MOyens parmenant de les dviter,

L Lidentification des tesoins et 1a mge en ceuvre de formalions nécessaires pour adopter
les bons comporlemants dans |e cade de situalions d'wgence ef alteindre nos objectls
BN matene de sacUmd & da sanhd au irevad,

© Le dialogue aved les panenaires sociaux, conformiment aux Baposibons el exgences legales
mafinnmles of auires,

& Lo sensibilisation permanenis de nos collabomtbeuns au nespect des rigles stourilaines @oblies

GChague colfahoradeur est invlid & dire acfowr de ool engagemoend on &

4 Crant vigiant & sa peopre sécurité &t & 38 sanié, comme & celies des personnes avec lesqualies |
interagin,

i—‘HﬁpﬂﬁmlH procedures relalives o ka ganls et & la séourite au travail,

& Alsnant s dirsctian de lenirapise &n cAS 08 consial d'un non-respect Ses ragles diabias par
CEWPAC an matiére de Santé a1 Sdourid au ravail.

La Dimclion Géndrale de CEMNPAD s'engage & mobire en owere les ressoiroes. ndoessaies & b
ooruiuibe de oofie politgue © demonde § loeies les oollnboradtioes o ous les oofabomateurs: de
I-III'I'I-FI‘"'W.IH& gas CidEs dans calle démarchea,

vaiy BERCUET
Cernetemir Cubmbral

AR R e e L Pl et o 1 P ] W - BUSE LA, ¢ RO - TR Bk e F oo
A i R B 10 A B € - FOCE PORTTONEE B6aa 051 850 . S BAT 04 BN S0P - MAF ENE - TWW R S5EE0 1B

\ 0959373030 (e I/ cenpac.fr afag
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JPG Quality, Safety & Environment Policy
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KALAMAZOO Quality & Environment Policy

quql‘l‘lqlm

RAJA

POLITICA DE GESTION

KALAMAZOO &5 uns emgresa lider dedicada a la venta de productos para cualquier tipo de
negocio en Espata Mas g2 40 anos de experiencia y mas de 200,000 clientes avalan nuestra
tayectona profesanal y nuestro buen haoe: Nuesira mision es cubrir las necesidades que los

negocios puedan tener

La Oweccdn de KALAMAZOO manifesty egpresaments su compromiso de cumpie con los
requisitcs defindos para el desarolio de nuesiros procesos, sendo los peincipales objolivos o
Satisfaccién de nuestros clientes, la prevencion de Ia contaminacién y la eficlencia
energética, Parn o

¢ KALAMAZOO planifica sus actividaces, establecenco pautas de actuacitn. controkes y realizando
LN sEguIMIents de las Mitmas Como Dase Of 1a caldad ofreciia a nuestros chentes

< L& organizacion establece un procedirmenio para la selecuitn y el control de ba calidad del servicio
y de i0e productos de nuestros provesdores con of objelivo de ofrecer a nuestos clontos
soluciones eficaces v inmediatas on caso de ocurrir cualguier incidencia

v Exmte ol firme compromiso de cumplir con (08 requisitos solicitados por nuestros clientes y
con los requisitos legales aplicables y oiros requisios que acoplemos veluntaramante
relacsonaddos con el medio amblente ¢ al USD ¥ CONSUMD OF 1B @nesgi v 1a eficiencis ehergética

* Nos comptometernos con @ proteccién del medio amblente y la prevencidn de la
contaminacion, Aumsmao apoyamos i adguiscadn (e productos y Sarvicios enecgéticamente
eficientes para mojorat of desompefo energétco

¥ Nos asegummos de la disponibilidad de informacién y de los recursos necesarios para
aicanzar los objetvos y 1es metas

¥ El buen desarmolio de nuestros procesos exge W colaboracdn y participacion de todos los niveles
y para ¢l0 Ia informacion, comunicacion y formacion son indispensables.

Y KALAMAZOOQ tene onenlada su polibca de actuackn hacia |a mejora continua, comprodanda
pantdicamente e resullados de medicion de desempefo de nuestros procesos y estableciendo
ks acciones correctoras/ipreventivas oportunas

v KALAMAZOO realiza pariddicamante auditorias Internas con & fin venficar gue nuestro sistema
de trabajo es adecusdo, eficaz y responde a las necesidades 0o Nuesros chentes

¥ Se asequra que su Politica de Gestién es comunicada. entondida y aceplada por todo e
persQnal que trabaja para © en nombre de ia oiganzacion y se encuenira @ disposicion ce
CUSUNOY POrsona. organizacdn, 0 entidad pUbLCcE Gue Guier CONOCE! 0s PINCIPOSs DasicDs de

NUSSLA OrGENZACHN -
Y D"Om/p

87 /
N/
7
Fecha: 270472001

Eocond

\
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MONDOFFICE Quality, Environment, Safety &
Security Policy

R | ™
MONDOFFICE POLITICA INTEGRATA | ey cum ssmi0
RAJA cocrr 7 nowie?

POLITICA INTEGRATA PER LA QUALITA, UAMBIENTE F LA SALUTE £ SICUREZZA

la Direzione ¢ fermamente coovinta che la soddisfazione del Clientl, | mighoramento contineo del
prodotti/serviri ¢ del processt produttivi di erogazione, il nispetto del requisith, inchusi quelli cogentl, nonché La
tutehs della salute & sicurezza delle persone ¢ 1o salvaguardia dellambiente, siano conditioni indispensabili per I
succesyo dell Arkenda.

Es32 pone pertanto come strategha aziendale | seguent! Indickzrl fondamentali;

identificarions e toddistacimeonts delle esigenze & zepettative del Cliente nonché delle parti imteressato;
continuo adeguamento delle capacdith aziendali alle esigenze del mercato;

migliorsmento Contingo delletficienza operativa e gestionale,

condivivone ed allineamento con b politiche definite a livello dv Gruppo;

identificazione e valutazione dei rischl e delle opportunith legate ol processi di business, plandficando le azionl
per alfrontarh e valitandone costanteenente Fefficacly;

valorizzazione e sviluppo delle risorse umane;

ststematica ridusione di errorl, Carenze od altr fattorl indesiderati;

rispetto del templ programmati ¢ ridurione dei tempi non produttivi;

pleno soddisfacimento defie disposizionl di legge;

MAsSima attenzions 3 salute & dourerza dal personale;

controlio degh impatti uilamblento drcostante.

L I

A tale 50po la Diresione intends, i particolane:

& assicurare un'efficace applicarione del Sistema di Gestione della Qualith, inteso coma strumento per il
miglioramento contingo;

s implementare un Sistema di Gestione Ambilentale ed uno per la Gestione della Salute e Sicurezza del
Lavoratori {In Bnea con le nocme UNI EN 50 14001:2015 » UNI 150 45001:2018), andando ad Integracli
con i Sistemna o) Gestioae della Qualith e con Il Modello Organizzativo ex D.Lgs. 235/2001;
promucvere Futilizzo dell’ approccio per processl e del risk-based thinking a tutt] | Bvelli aziendal;
menitorare sistematicamente 10 qualtd del prodotti, del processt ¢ del servizi per assicurare il
conseguimento degh obletted i mighioramento stability

*  promuovere [ comunicazione interna e estema, ponendo i massima attensione alle informazioni di
ritomo da Chenti e dalle varie partl interpssate;

o mettere 2 disposizions infrastrutture adeguate al processl, valutando costantemente eventuall possibill
mighorament] e Innovazionl, facendo ricorso a tecnologie pili sicure, efficient] od eco-compatibili;

e swluppare le competenre interne attraverso ls formatione e leddestramento del porsonale,
verificandone 'efficacia;

s richledere A rispetto di norme comportamentall coorent| con fe politiche aziendali 3 tutto ¥ personale e 3
tuttl | collaboratort esternl;

o tutelare k3 protezione dellamblente & La prevensione delfinquinamento, asche tramite il plepo
colmvolgimento dei fornitor strategici;

*  massimizzare I'impegno per & tutels della salute e sicuresza di tuttl coloro che lavorano per & per conto
dellazienda, al fine i prevenine lesionl ¢ malattie profesdonall.

Le linew strategiche sopra indicate sono tradotte in oblettivi guantificati a breve e medio termine. La Direrione
intende assicurarne ¢ sostenerne Fattuarions, verificando perdodicamente Fadeguatezza ded risultati ottenuti
# fronte degh obiettiv stabditi,

Ogni Rexponsablle di Funtione rispoade del conseguimento degh oblettivi di propeia competenza, Ogni
problema che non possa essere riscito dalla fundione responsabile della relativa attivith saed ripartato alla
Oirezione,

Tutto I personale & chismato a dare il propric Contibuto per lattuazione di questy politica, nella
consapevolerzs dellimpoctansa che essa riveste per Faffermarione deilrAzienda,

Data: L'Amministratore Delegato
IB/06/ 15

MONDOFFICE SRL

-"/’,,(;,.‘-;(, { ( e, / r{'
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Engagement der Geschiftsfilhrung

Rajapack srirt sich rum Fird, in Devtschiand die Bummer s beim Venandhandel von Wenpackungsifnungen und
Tabihis lar Ui erviefimen i L@in,

Herilir shitren wir uns auf Hormen und Werte. Wir wienchen uns, dass unsere biitarbeiter diese Kormen und Werte
Neslen ured Sich von ihnen B heer Liglichen artein inapirieren lidsen. Dariber hinaud mochen wir GUtenormen
erreichen, nimiich B0 5001 sowir 50 14001

'Wir bl Rajapack: Deutschdand koneentricren uns auf die Minimierung unserer Acvadrkungen oo die Limaedt,
Gerneinsam ml unserer Zendrale i Franknech i unsevem Scinweslernnlermetmen, de Logeclikendrake in Belgen,
hizhen wir mere Umweltricle abgeglichen

Leiderschati fir den Sendon

Bl BBjsonek w1 alles pul den Kundlen suspenchiet ce Invastitionan und die OrEareLstion, sbes vor Mlam untars Vigion
il et et St ey Stoeteen each perleRtem Seraon wid uirkdns e rum Benul

[Dée engagierie Kreathitht von Rappeck Bullert sich in neven Produlten, neven Serviceleisiungen und neven
Eormundataansmeihoden. Infovation s der Mator all underer AkGivilaben. Wir bedveen SLindig aus Erfahnang.
Sih oo In dow, vy wiv b

Wirwnllen in Beubschland und in Foepa {als 8414 Gnappe) dee Bummer eiers sein unnd bieiben, Bies erfamdert wom s,
caks wir der Sperislint suf diesem Gebast sind und STet underen Vorkprung sufrechtermishen,

Wi werfigrn in gan? EUrnp (e iR rnsigartiges Enow:how i Berug auf den Versanahante! Fines auferprawihnich
Dreiten Soriaments an Verpackungslisangen und Tuksshi, das slen profesdonelien Bedirinissen in der Industrie, dem
Gaabhanded und dem Dlenstieistungssehior greecht wied. Dleses Know -k wollen wir prbafien ed stindig eeweitem

Menschiiche Werle

Wir fardiern qualifTecte und Sngagierts Mitidbeter, dig i 2usammenarbait it Sane wad VErsntwonung, Dislog und
FRespek! gewilll sind,

150 9001 ued 18000

Lhm urshesren Bunden sinen noch besseren Service fu bieben, habe ich beschiossen, Raapack nadh I¥0 2001 sewie 590
14001 pertifichersn bu ladsen. loh engagiere mich persdrlich 16 das Getingen diewes Propekis und beibe e
Arheitnehmer om thre M@widomng, sm das Freschen dieser Giltencemen mifiglich o machen

Aufbacend suf ursens Zertifizierung 150 9001 setzen wir unseren kontinuieriichen Verbesserungiprozess fort. Uinsere
Lertifiierung nach G0 14001 fir den Bereich Umweitmansgement wird kinkig unser besonderes Engagement fur
Uimweltschalz wnd Nachhaitighed! unterstreschen. Wir setzen unenen Umwelt-Fokus haugtaschiich aul die Produkte in
unserem Katalog aber auch die Minimierung won Abfllen ist eires unsérer Huptziele in Deutschiand,

[Bamit pémmt die RAIA-Gnsppe (hre Verantwaortung gegerdiber Umserlt ond Geseflschalt wabr, Ses wollen wir dunch
&0 waitened 2ertiikat rach Bullén dokumentisnen.

itiaradd Schinfeid
el Direcior Rajapack Deutschland GmbH

321



RAJA Belgium & The Netherlands Quality &
EnvironmentnPolicy

RAJA

Tongeren, 21/02/2022

Kwaliteits- & Milieubeleid

De groep Raja is de Europese nummer 1 op gebied van multichannel verkoop van
verpakkingsmateriaal en <toebeharen binnen het B2RE segment.

Wij als Raja Benelux dragen hierin ons steentje bij door deze leiderstol op de Beneluy
markt te bestendigen.

Hiervoor steunen wij op enkele belangrijke en sterke normen en waarden, niet enkel
vanuit de Raja groep maar ook vanuit onze eigon visie,

WIi| wensen dat anze medewerkers deze normen en waarden delen en dat ze zich erdoor
laten Inspireren (n hun dagelijks werk,

We stimuleren iedereen binnen de arganisatie om te streven naar continue verbetering
van onze processen, producten en dienstverlening,

Door een milieubewust en efficiént management en door toepassing van technisch en
economisch haalbare middelen hebben wij als doel de, als gevolg van onze
bedri|fsactiviteiten optredende milieubelasting, continu te verminderen, Hiertoe
bepalen wij periodiek de milieuprestatie van ons bedrijl. Daarbij zullen wij bij
afwijkingen maatregelen nemen die noodzakelijk zijn om de belasting op het milieu te
beperken.

Naast ons engagement om onze ecologische, en dankzij ons gamma ook die van onze
klanten, veetafdruk te verminderen hebben we als Raja Benelux ook het engagement
om te voldoen aan de geldende Europese en Nationale millouwetgevingen.

Ons geintegreerd management systeem dat door DQS Relgium geeertificeerd is voor de
internationale normen 1509001 en 15014001, respectievelifk Kwaliteit- en
Milicumanagement, voorziet hiervoor de nodige omkadering.

Passic voor service

Bij Raja Benelux staat alles in het teken van de klant: de investeringen en de organisatie,
maar vooral onze visle en onze ideeén, ons streven naar perfecte service en onze liefde
voor het vak.

rag1/a
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Permanente innovatie op alle gebled

Via een uitpebraid netwerk aan externe partners én via onze elgen ervaringen binnen de
groep, tracht Raja Benelux zich voortdurend als innovatieve onderneming te profileren.
Dit komt tot uiting in de keuze van het gamma, het voorstellen van alternatieven, het
optimaliseren van de processen en het voeren van een integraal beleid

Uitmunten in onze business

Wij willen de nummer 1 zijn en blijven, in Benelux en als groep Raja, in Europa, Dit
verplicht ons dé specialist in dit vak te zijn en altijd een voorsprong te behouden,

Wij beschikken over een unicke knowhow in heel Europa inzake multichannel verkoop,
We hebben een vitzonderlijk groot assortiment verpakkingsmateriaal en -tocbehoren
dat beantwoordt aan alle professionele behoeften in de industrie, de groothandel en de
dienstensector. Die knowhow willen we handhaven en voortdurend vergroten. We
streven er ook naar om het bereik van de klanten te vergroten door ook de specialisaties
van de andere ondernemingen binnen de groep mee te nemen in onze
klantenbenadering.

Menselijke waarden

Om anze nummer 1 positie In de markt te verzekeren hebben we de kennls en Inzet van
onze medewerkers hard nodlg Wi| steven emaar om een aangename werkomgeving
voor onze medewerkers te creéren waarin zij hun kennis en kunde optimaal kunnen
laten renderen. Mogelijkheden Lot verdere professionele ontwikkeling worden aan
iedereen aangebaden en initiatieven om meer Rexibiliteit aan te bieden worden dan ook
steeds tepen het Heht gehowden.

Kwaliteitsbeleid

Raja Benelux is sinds 22/02/2012 150 9001 gecertificeerd met als scope “Aankoop,
opslag, verpakken, verkoop via multikanalen en levering van diverse
verpakkingsmaterialen en -toebehoren voor de Benelux markt alsook de logistieke
afhandeling van bestellingen voor andere vestigingen van de groep.”

Onze prioriteit [« de tevredenheld van onze klanten en de naleving van onze
engagementen te verzekeren: kwalitatief hoogstaande producten aan een correcte prijs,
geleverd binnen de 24u.

Wi zijn toegewljd om zo goed mogelljk aan de verwachtingen en verpakkingsbehoeften
van onze klanten te voldoen met:

rap2/a
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v Het meest uitgebreide gamma aan kwaliteitsvolle verpakkingen en

verpakkingsmaterialen,

v De continue verbetering van onze dlensten.
¥ De knowhow van onze medewerkers.

Milicubeleid

Raja Benelux is sinds 20/02/2014 150 14001 gecertificeerd met als scope “Aankoop,
opslag, verpakking, verkoop via multikanalen en levering van diverse
verpakkingsmaterfalen en -toebehoren voor de Benelux markt alsook de logistieke
afhandeling van bestellingen voor andere vestigingen van de groep.”

Ons doel is in te zetten op een ecologisch verantwoorde aanpak waarbij sociale waarden
en respect voor het milieu centraal staan, dit om onze klanten nog beter te ondersteunen
in hun streven naar duurzaam ondernemen,

Raja Benelux toont haar inzet voor het milieu en duurzame ontwikkeling door een beleid
dat op 7 punten berust:

1

Milleubewuste aankoopbeleld van de groep Raja

Het aankoopbeleld van verpakkingen en verpakkingsmaterialen is
milieuvriendeli|k georienteerd.

Bij voorkeur werkt de groep Raja samen met leveranciers die dunrzaam
ondernemen. Wij stimuleren onze leveranciers daor de aankoop van
producten met eco-keurmerken en -certificaten.

Bi| voorkeur koopt de greep Raja producten aan in Europa.

Milieuvriendelijke alternatieven

Onze Klanten, telkens waar het kan, milieuvriendelijke verpakking en
verpakkingsmaterialen aanbieden met een optimale prijs-
kwaliteltsverbouding.

Klanten informeren
Onze klanten adviseren en informeren over onze milieuvriendelijke en
recycleerbare verpakkingen via onze eigen communicatickanalen,

Medewerkers bewustmaken

Onze medewerkers bewustmaken, hen vormen en verantwoord leren
handelen in ecologische zin.

Pag3/4
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Minder impact op milien

Geleldelifk de ecologische voetafdruk van onze catalogl verminderen.
Vaoor onze catalogi wordt chloorvri] gebleekt papier gebruike, afkomstig van
duurzaam beheerde bossen (PEFC en FSC papler). Daarmaast verpakken wij
sinds 2019 onze verstuurde catalogl In duurzame folle,

De ontwikkeling bevorderen van nieuwe interne en externe
communicatiemiddelen die minder schadelifk 2ijn voor het miliea: telefoon,
internel, e-procurement, intranet, videoconferenties,....

In onze elgen vestigingen onze ecologische voetafdruk verminderen;

doorgedreven afvalsortering en ~beheer, vermindering van het
energleverbruik. inzetten op herbruikbare verpakkingen,

Gidi Pluym "? .
Algemeen Direct rRa e

Pag.9/4
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Molitica da Calidad - 2

POLITICA DF CALIDAD

RAJAPACK, niimern | Furnpen de |3 venia a distancia de suministrns y eqepns de embalaje
para las empresas, se caractenza por:

4+ Sus productos (calidad, seleccion, disponibilidad)

+ Sus servicios (entrega 24/48h, asesoramiento personal v fabricaciones especiales...)
Musstro objetreo es |3 ntegracion de os requistos con [as diferentes areas de negooo, a
partir de i3 sdentificackin de los fachores intermos v externos gue afectan a la Organzacion, |3
identificocion de los proccsos, of conadmicnto profundo de las expectativas v roquisitos de las
partes interesadas y el analisis de riesgos son [a base para asegurar o cumplimiento de estas
expectativas, y promover o sumento de la satisfaccion de las partes interesadas inkernas v
exlamas, complendo oon nuesbos regqusios lepakes y compromisos. (cafidad, precio, plaso de
EntTega ¥ SPRains].

Es por eso que nuestras partes interesadas, son siempre el centro de nuestra estrategia y de
nuestros plancs de accion.

BAJAPACK worsidera b rejora continua comg fundamento para la maberislicacion de esla
poiitica , v en la consecucion de los objetivos que se derivan de la misma.

Para garantizar gue nuestra Organizacien desarmolla sws procesos de manera rentable v
controlada, RAJAPACK ascgur @

& 1A mejora continum de ios servicins Que nfrecemos A nuesis: cllentes:

Profundidad y amplitud de gama de [a oferta de productos,

Clardad de k3 informacon teonica y precias en &l cataloga v en la web,
Asesoramiento personal v toma de pedidos directamente por telefona,
Cisprmitalidad de hos produlos,

Calidad de la preparaciin de pedidos,

Hapider en 3 entrega,

& La exigenda de un alto nivel de calidad de nuesiros productos, una amplia gama de
suministros y cquipos de cmbadaje completo © mnovador con ka mcjor relacan calidad
forecio para sotslacer en o posible las expeciativas v necesidades de las angresas de
b e Lanmarios en bodos los seclores de aclivided,

< E refuerzo de 13 informaodn, de la motwacdn v 13 formaoon de todos los
colaboradores para que realicen su mision en condicones optimas v [a woluntad de
mcjarar conkinuamente of ambiente de trabajo,

4+ La eleccon de las inversiones en todas ks areas relevante a fin de mantener &
maAxtma nbvel de rendimientn y cnmpetitheidad.

Lz Alta Direccion de RAJAPACK, garantizara que esta politica sea entendida, aplicada y
revisada para ascgurar SU adcoudcion continua y gestionard kb difusion al porsonal inbernio,
dhientes y grupos de interés, disponiendo para elio de los equipos, medios, entomos v

" v ;

TR

Lz Alta Direccidn de RAJAPALCK (DB.06.2017)

?_‘* i el SR

Mégina 1 da 1
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RAJAPACK
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Politice Ambienial - 2

POLITICA AMBIENTAL

RAJAPACK, Desde su creackin en 2003, ha contribuids en la preservacion de los recursos naturales
por parte de las entidades de comercializacin para su reutiizacin,

RAJAPACK, considara que |a integraciin de los requisitos con tas diferentes dneas de nbgocio, a partir
de la identificackin de los factores interncs v extemos que afectan a la Urganizacitn a nivel ambiental,
L mfesdifcacion o e oo, o conocimienlo profendo de bes eepectatinas yoneguesitos: die L pares
nbemeadas v ool il de deagos on maberia ambiental, son b baste para eegurar & complimeento de
el expectativies v promover o semento de b solimlaccion e Las praries inte ==

RAJAPACK considera fumdamental, el cumplmiento de kos requisitos legales, reglamentanios v otros
que la Organizacion suscriba, v la promocidn de la mejora continua, para la consecuckin de los
objetivos que se darfvan de esta Politica Ambiental .

La Poltica Ambwental de RAJAPACK se basa en e cumplmeerta de 10 PRINCIPIOS
FUNDAMENTALES:
< CONSOLIDAR NUESTRA WOLUNTAD DE COMPRAS ECO-RESPONSABLES:
» Trabajando con ks productores que respeten la normativa ewopea v legislacion
ambirtal
o Sensibifirgnco 8 onoestros prowesdorss pora g asan sosbenibles oon oo medio
ambisnte, potenciando prindpaimeanta, {3 compra de productos fabeicados en Ewopa.
% OFRECER A& NUESTROS CLIENTES:
. ﬂmwﬁamﬂewﬂgﬁmammmalmmuw

. Enmderarbhde papel reciclade v reciclables v & embalaje de plistos reciclable,
< ASESORAR E INFORMAR A NUESTROS CLIENTES sobre nuestros productos, seredas
regulaciones, a través de una Enea telefinica dedicada a kos sigrios. especifioos de NUeStos
rﬂt.’i‘q,l;... informacion de sitio web, asesoramiento emilico por noesing egocio,

% BENSIBILIZAR A NUEETROS EMPLEADOS, FORMARLDE, mmplicarios on L BUENAS
PFRACTICAS AMBIENTALES y Ly aplicorion i e POLITICA AMBIENTAL.

] HEEH.‘.I‘H LOS TMPACTOS DEL MEDIO AMBIENTE:

Mediante |a impresidn de nuestros catdlogos en papel ecoldgico.

« Uso de papel bianqueado sin clor y procedente oe bosques gestionados de manera
sastenible (FSC y PERC papel)

»  Meduccién del tamafa de los catdloges, el peso del papal v la paginacion

» Transporie nd conBminants de mercancias, mesante la utiizacdn de vias ferroviarias
e las que ko parmiten,.

= [Foments de 35 asociaiones con impresores Imprim Vet que acreditan sus buenas
précticas medicambientakes, al adherirse al programa ECOORGANISMO ECOFOLIOD.

% FOMENTAR EL DESARROLLO DE NUEVAE HERRAMIEMTAS DE COMUNCACTION Y UM
MENOR IMPACTO SOBRE FL MEDIO AMBIENTE (Videowonferemcies, conferencias
I;J-h:!'l;:w.-:..,:-.'lI verdy, inbraned, conralaciin weds )

< REDUCIR EL IMPACTO AMBIENTAL EN NUESTAS SEDE:

s Por dasificacidn, control ¥ redwccidn de kos residuns

= Al redudr gl corsume de enangia,

= Al reducir la cantidad de material consumible utilizada

»  Mediante la implementacdn de |a prevencdn de la contamenaddn,

< COMUMNICAR MNUESTRAS ACCIONES MEDIOAMBIENTALES con nuestros chentes,
ruesdros pronesdoness o nuesings prestadorss, e serdicios exdenee gue achisn en ooeesbn
s,

% PARTICIPAR, A TRAVES DE LA FUNDACION RAJA DANTELE MARCOVICT, en accion=,
para promower g DESARROLLOD S0STEMIBLE en apovo & la educaciin, la formaciin v el
emiplen de las mujeres en el mundo.

< MANTENIMIENTO DE LA CERTIFICACION ISO 14001, con una evaluaddn continus de
rivestro desempefio amblental,

La Alta Direccidn de RAJAPACK, garantizard que esta Politica sea entendida, aplicada y revisada
para asegurar su agecuacidn continua y gestionard la difusidn al dliente intema, deantes v gnupos de
b=, deponivncd para ello de ks egquipes, mediosg, enlonxs y lomackan ecrsanio

uh”mdﬁmﬂ{“mm?] -;_"...,,.‘Ir'l.- ""I'-'n.'il.li_
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IIQAJIA Politica de Seguridad y Salud en al Trabajo - T.docx

POLITICA SEGURIDAD ¥ SALUD EN EL TRABAJO

RAJA, consideramos al parsonal comd nuestro principal activo, por lo que faalitamos
e impulsamos la implicacibn de nuestro principal diente  interno, nuestros
profesionales, reforzando 13 gestion para conocer y satisfacer sus necesidades y
metivaciones, y conseguir ¢ desarrolio de sus objetivos con los de la organizacidn,
apostando por |2 consolidacidn de acpactos como la Comunicacidn, Formacidn,
Motivacion v Didlogo, que seran las bases de nuestro éxito para conseguir la
prevencidn de [a Seguridad y Salud de los Trabajadores de RAJA

Para elio, RAJA mantiene la firme convicddn de que es necesaric mantener |3
integridad de sus trabajadores, e desempefio ambiental y el de la 88T, como premisa
para la consecucidn de los objetivos del SISTEMA, programas y metas para los que
esta Politica, es el marco de referencia.

Por consiguiente, RAJA, considera la mejora continua como fundamento para la
materializacion de esta politica, y en la consecucion de los objetivos que sa dervan da

la misma, asi como el cumplimients del desempeno de la Seguridad y Salud en el
Trabajo.

La Direccidn de RAJA, asume oS siguientes ComMpromisos:

& Compromisn para proporcionan condiciones. de rabajo seguras y saludables,
para la prevencion de leciones y deterioro de la saiud refacionados con el
tra

Ltﬁmmﬂﬁlmmrﬁpﬂg‘mymrmwpﬁalam

+ Compromiso de la mejora continua del sistema de SST

4 Compromiso para [a consulta y la partioipacidn los trabajadores, y cuando
existan, de los representantes de los trabajadores.

< Compromico de cumplir con los requisitos legales aplicables y con otros
requisitos gue la organizacion susariba refacionados con bos riesgos para la
55T.

La Direccion de RAJA ascqura que osta Politica, ¢S apropiada ol propdsito, tamane y
rontextn e nuestra organizacion, y a A naturalera espedfica de noestros. riesgos
para la $5T, y nuestras oportunidades para la ST,

La Direccidn de RAJA, garantizard que asta Politica sea entendida, aplicada y revicada
para asegurar s adenscon continoa y gestionara b difusion al diente inbemn,

clientes y grupos de interés, disponiendo para elio de los aquipos, medios, entornos y
frrmmarion nexesarios

Iﬂﬂnmfmﬂemhﬁhmﬂnmﬁiaﬁﬁﬁﬂﬁ-!ﬂurﬂﬂy Salud
an al Trabajo.

La direccidn de RAJA "'_;bp_,__r_m%@%}_ .

En Ripoliet a 20.03.2000

Pagina 1 e 1
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POLITICA per la All. 07

Iz AJ A QUALITA e PAMBIENTE Manuale

Per noi la qualita dei nostri prodotti @ 13 tutela dell’ambiente sona valar primari che
intendiamo perseguing attraverso:

IL COMPRENDERE | RISCHI E LE OPPORTUMITA DEL NOSTRO CONTESTO
ORGANIZZATIVG

IL COMPRENDERE E SODDISFARE TOTALMEMTE LE ESIGEMZE E LE ASPETTATIVE DI
TUTTE LE PARTI INTERESSATE QUALI CLIENTI, FORNITORI, ENTI PUBBLIC

LA RICERCA DI QUALITA E PRESTAZIONI AMBIENTALI DEI MATERIALI E DEI SERVIZI
TECNICI FORNITI, 30TTOPOSTI A CONTINUE VERIFICHE E CONTROLLI

RAFFORZANDO IL NOSTRO IMPEGNO IN MATERIA DI PROTEZIONE DELL'AMBIENTE
ED ACQUISTI ECO-RESPONSABILI
= collaborando con produttori rispettosi delle regole e delie leggi europee in
materia ambientale;
= richiedendo ai nostri formitori di impegnarsi in un processo di rispetto
ambientale;
= acquistando prevalentemente prodotti fabhricati in Europa.

OFFRENDO Al NOSTRI CLIENTI
= ogni volta che ¢ possibile una gamma alternativa di prodotti ecologici allo
stesso rapporto qualita-prezzo;
= imballaggi in cartone fabbricati a partire da materiali riciclati e riciclabili ed
imballaggi in plastica interamente riciclabili.

CONSIGLIANDD ED INFORMANDO | NOSTRI CLIENTI
= sui nostri prodotti, i nostri servizi e sulla regolamentazicne in vigore tramite:
una linea dedicata, segnalazioni specifiche sui cataloghi, informazioni sul sito

web, consigli da parte dei nostri commerciali.

DIMINUENDD LIMPATTO AMBIENTALE DEI NOSTRI CATALOGHI CARTACEI
= utilizzando della carta senza cloro e proveniente da foreste gestite in maniera
responsabile (carta FSC e PEFC);
= riducendo il formato dei cataloghi, la grammatura della carta e alcune
IMPaginazioni.
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ILHT) AREGPEE DI BENAIL AR EEE L Dlula 215042047 Pz 2

SENSIBILIZZANDO TUTTO IL PERSONALE CHE OPERA PER CONTO DELLA AZIENDA
& a cul vogliamo fornire formazione, aggiornamento ed addestramento
strutturato e continug per responsabilizzarli sulle buone pratiche e
sull’applicazione della nostra palitica aziendale.

FAVORENDD LD SVILUPPO D1 NUDWI MEZLI DI COMUNICAZIONE CHE RIDUCAND
L'IMPATTO SULL"AMBIENTE

e come le videoconferenze, conferenze telefomiche, web, intranet, o
procurement.

DIMINUENDOD L'IMPATTO AMBIENTALE DELL'AZIENDA
= con la riduzione dei rifiuti, la riduzione del consumo di energia, 1a riduzione
dei consumabili @ con azioni di prevenzione dell‘inguinamento.

INFORMANDO REGOLARMENTE DEI NOSTRI RISULTATI AMBIENTALI
= | nostri clienti, fornitori ¢ partner che vengono a visitarei presso la nostra
sede.

PARTECIPANDO AD AZIONI CHE FAVORISCANO LO SVILUPPO SOSTENIBILE GRAZIE
ALLA FONDAZIONE RAJA DANIELE MARCOVICI
= favorendo l'educazione, la formazione e linserimento professionale delle
donne nel monda.

IMPEGMNARE LA NOSTRA AZIENDA IM UUN PERCORSO DI MIGLICBRAMENTO COMTIMUIC
= migliorando continuamente I'efficacia e 'efficienza del nostro sistema di
gestione integrato per la qualita e Fambiente;
= rispettando le normative legali, tecniche, contrattuali ed | principi della norma
UM EM IS0 9001 & UNIEN IS0 14001;
= fornendo le prove obiettive, con la registrazione dei dati, della qualita e della
tutela ambientale dei prodotti forniti e del proprio sito.

Il Procurstore Legale
Data 21704717

RAJA Poland Quality Policy
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Nasza Polityka Jakosci

Naszym niezmiennym pragnieniem jest
zapewnienie peinej satysfakcji naszych
Klientow i wypetnianie naszych
zobowigzan: jakosci, ceny i ustug.

Zobowigzujemy sie skutecznie reagowac
na oczekiwania naszych Klientow
poprzez.

« Pelng game produktow wysokiej
Jakoscl,

~ Stale doskonalenie naszych uslug,

+ Wiedze i doswiadczenie naszych
pracownikow,

« Utrzymanie najwyzszegu poziomu
konkurencyjnoscl.

Zatwierdzam 022019

RAJA

HE 1T W FUROFIF W DOFAKDWAMIACH
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RAJA Poland Environmental Policy

NASZA POLITYKA EKOLOGICZNA

dla lokalizacji w Warszawie przy ul. Dzialkowej 62

HAJA W TROSCE O SHODOWISKOD
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uryeia, Od kil bl podejmuenty inensysne dziskania na rzee2 invalego | dwnewaionege mawep oz nizestannie doshonalimy sig
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oraz prrestaeganiu 10 fendamentalych asad stancwiscych naszs polityke ehooiogicina
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IMFORMUFEMNY O PODERNDWANYCH MATE? MAL
PRI RAT Y AL T H
razrych Klentow, dostmwodw | porosishch parinece
wiaterarpih enbogi dis masoej fmy
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KATALOGOW Na SRODOWISED MATURALNE
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RAJA

HE | W EUROFIE W OFPAKOWAMIACH
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RAJA Slovakia & Czech Republic Quality &
Environment Policy

Sfrana: 171

I2A 'f Prikaz vedeni spoleénosti €. 8/2019 Wypdani: 1
hi POLITIKA I5M Fodat prilah: 0

Udinnost od: 02.01.2018

Vedeni spolecnosti Rajapack s.r.o. (CZ)/ RAJAPACK s.r.o. (SK) timto
prikazem deklaruje svoji politiku ISM.

Nase spolecnost ma 60-leté zkuSenosti na trhu obalovych materiald. Nabizime
Sirokou nabidku vice nez 2.200 produktu skladem pro ochranu, baleni, prepravu
¢i skladovani zbozi. Nedilnou soucasti naseho servisu je i profesionalni
poradenstvi pro zakazniky. Radi pomiZeme s vybérem a najdeme idealni obaly
na produkty a levny nhalmﬂf material, které odpovidaji poZadavkim a typu
pouZiti véech nasich zakazniku.

Pro udrZeni si kvality a nizké environmentalni naro€nosti nadich procest a
produktl se zavazujeme, Ze:

o PoZadavky kladené na systém managementu kvality, environmentu budou
neustdle plnény a vhodnost zavedenych systémli bude pravidelné
prezkoumavana a vyhodnocovana.

» PoZadavky pravnich a jinych obecné platnych pfedpist jakoZ i daldi jiné
poZadavky jsou prubéZné sledovany a plnény. Timto prohlaenim se zavazujeme
plnit veskeré pravni a jiné poZadavky, kieré se vrtahuji na vSechny nami
zajistované procesy.

o KaZdy nas zaméstnanec je pfesvédéen o vyznamu kvality a spravného pristupu k
ochrané Zivotniho prostredi pro prosperitu spolecnosti a zna svoji odpovédnost a
syvé postaveni v integrovaném systému managementu. Pracovnici jsou a
zustavaji diky komplexnimu zapracovani, kontinualnimu vzdélavani a podpore
vedeni spolecnosti hlavnimi nositeli vykonnosti nasi organizace.

« Na zakladé nejlepSich dostupnych technik trvale sniZujeme environmentalni
dopady a predchazime znecisfovani Zivotniho prostredi a nestale zvySujeme
kvalitu nasich produkit a procesd. Environmentdlni profil spoleénosti je
pravidelné prezkoumavan a zlepSovan a zwysledku jeho prezkoumani jsou
stanoveny dalii inovativni cile, cilové hodnoty a programy. Chceme sniZovat
produkci viastnich odpadi a zvyZovat jejich materidlové & energetické vyuZiti.
Déle se neustale snazime snizovat energetickou a surovinovou naroénost nasich
ginnosti.

o Vyhirame pouze spolehlivé a kvalitni dodavatele — z tohoto pohledu je pravidelné
hodnotime a uzce s nimi spolupracujeme tak, aby spinili naSe ocekavani.

o Budeme neustale zlepSovat zavedeny integrovany systém managementu.

V Ritanech u Prahy, dne 31.12.2018

Country manager
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RAJA United Kingdom Quality Policy

RAJA

QUALITY POLICY

The objective of Rajapack Lid is to deliver oo quality, competitively priced packaging
supplies and workplace products and eguipment for businesses throughoul Europe, with the
claar focus of reducing our impact on natural rescurces.

in arder to achieve this objective, the company will mainiain an effective, and efficient
Cuality Management System based upon the requirements of 150 9001:2015,

In particular, we will:

SZed measureabls objectves thal will help acheve our cushomers requiremeants,
including:

= High standard of cusiomer service and satisfaction
F  Fasl lumaround of prodiect devalopaesnl
# High standard ol supplss

Monitor and measure the effectiveness of our business processes and oigeclives
thnouggh our Managermant Reseas and Inbamal Aasdit Frocesses

Proactivaly seek fesdback from our customedrs on how well our producisisanvices
reel thew feguinements.

Analy=as the causes of any complaint or problem and take appropriaie action to
PreAETL PECLMTEnice,

Select and work clesely with suppliers o ensure that we deliver A reliabis
performance,

Recuil employess who are customes focussed and suppo ihem with approgeiate
training and sysiems o ensure their compelence always meate our requinsmesnts
Provide a work environment that promoles the welbeing of our employess, and
ENCOLEES posilve eammadrk,

Encaurage all amployess ta iMentify problama, and make sussestions to mprave all
agpacts of our producteisenices and busingss processas.

Enzure thal all employees are eware of cur Cuality Policy and are commitied fo the
effective implementation of cwr Guality Management System.

Ensure thal we comply with all refevant regulatony amd hegal requanameants

The continual improvement of our Guality Management Sysiem is fundamenital io the
success of cur business. and must be supporied by all employees as an integral part of their
chauily work,

Signed on behalf of Rajapack Lid

Tom Fodda - Managmg Director

A"

[habes; 15" March 2021

Linoontredied when printed iLasd Lipdaied. March 2021 Page 101
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RAJA United Kingdom Environmental Policy

RAJA

ENVIREONMENTAL POLICY

Ragapack Lid recognises Dal owr Dusiness aclivibes interact with the envinonment in a waiety
of ways,

These activities have a significant impact in the key areas of:

& Raw malerisl use.
= Energy use,
= Ganaraton of waste malerials.

Whe rescogise: thal we heve a responashility 1o help profect the environment siseneeen we have
an epportunity i do so, be a responsible neighbour, and to provide a comforable environment
for ol employess 1o Work in.

As such, we are commiltied to:

Cromtirmensl enpaeneement in e ensirommental impact of owr esiness sciviles
Improving the arvironmental benefits provided by owr products.

Preventing pollution.

Commplying wilth ail redevan legal, cusbormesr, and ofher Hend paty Tecguinemenls
Adopting best practices applicable to our activities wharawar practicable.

Wie will achieve these commibmends by

= The implementation and mainenance of an Environmaental Management System that
i independantly cerified as compliant with 150 14001:2015.

# Employing processes thal identify the sspecis of our business that have an
environmental impact and quantifying the significance of each aspect

& Maintgining an emvircnmental performance improvemant programme o enable the
objectives 1o ba achieved.

#+ Ensuring that our employees, suppliers, and customers are aware of their role in
SUPPOrting our commitments and emdronmental objectves.

+ Training our empiovees in good emvitonmental protection praclices and encouraging
amployes imohement in environmental improvement initathves.

# Continually monitoring the environmental impact of our business activitles.
L=se the Waste Herarchy as e core principle for our owaste management

) arrangements.

Th imiplemantation of this Environmental Policy is fundamental to the succass of our Business
and st be sopported by all employess as an mtegral part of thes dady work

This Policy is publicly available to interested external parties upon request.

Sigred co bedanll of Rajapack Lid

,/ﬂrt,& ((-M-Cf-"’"

Signad.... Date: 157 March 2021
Tam Hu:lﬁn mg-qu I::euu::tn:

Ureninalng whish faried Lt Upstatag: himses 210 Pags 1.4 1

335



RAJA United Kingdom Occupational Health &
Safety Policy

RAJA

OCCUPATIONAL HEALTH AND SAFETY POLICY

Hajapack L1d. recognises thal our sile acliviles girae rise o a range of hazands, in padicadae
the usa of Manual Handiing Equipmaent (MHE) within the Warehouse envirenment. We alzo
recognise thal our employess may be exposed o hazards when providing on-site suppodt bo
our customers, We believe that despite the presence of theses hazards, all accidents and
incidants of work relaled di-health are preveniabla. We also recognize thal we have a legal
respansibility 1o ensune the heallh, safety, and welfare of parsons alfeciad by our activities,

As such we are commitied b

« Praventing and eliminating work related injury or ill health o anyone wiho may be affected
by our work aclivities.

»  Complying with all refevant beggl, customes and ather thied pany requirements,

« Continually improving owr risk management and eccupational health & safety performance.

« Communicate and consull with our employees and inlerestled parties on all matiers relating
b ettty & safaty.

Wi will achisve thass eommitments through the follawing means:

& The implemantation and meintenance of an Occupational Heallh and Safety Management
Systern that is independenty certified as compdiant with 150 45001-2018.
= The systematic identification of hazards present and the application of a risk assessment

procedure thal will identify and implement appropaale control measures and sale syabems
of ok,

» The mamdenance of a sal of objechves and a suppoiling programme of wark hat s
focussed on achieving our commilments and eliminating or reducing any majer hazards
presani

= The definition of indbddual managemeant and amployes respansibllities far mplamenting
the Cccupational Health and Safety Systermn and achieving our commilments.

& The mantenance of efective systems of communication. and consulation on Hesalth and
Safaty Issuas with our employess and other parsans affected by our activities.

+ The provision of appropriate information, instrection, training and supervision o that all
emplogeas:

= are aware of their responsibilites and legal dutles, and
= can suppor the implementation of the Occupational Health and Safety System and (he
developmen! of a proactive Healih and Safety culture

The approgrisieness and elffectiveness of this Policy and the means identified within it for
dulvaring our commitmants will ba raguary ravivand by the Top Managamant,

The implementation of this Qoougational Health and Safety Policy is fundamental o e

succass of our business and must ba supported by all employess as an integeal parl of their
ehasdy work. This Policy i publicly avaidalsie to merested extemad parties upon requesl

a1 Date: 157 March 2021
Tom Hodda - Managing Dinecior

LireComnbroied wihss piinked Ll Lipndmbend: Mbach 2021 Pasge 8ol 1
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UDO BAR Quality & Environment Policy

UDOBAR

ALLES FUR BETRICS, LAGER, BURD
Erfi UAtésnghman der EAM e

Umweltrichtlinien der UDO BAR Group

Dig Ressourcen, de uns wnsere Erde bereitstedll, sind endlich. 8ol zentralen Rokstef- und
Energlequelien iy das Ende der Versargung schon heute absehbar, Wor diesem Hintergrand hat UDO
BAR sich wmrdriickBch rum Zlel gesetzt, bei allen unternehmerischen AKTivitaten im Einklang mit
unserer Umaell 2u hiamdeln und somit vinen entscheldenden Beivrag pum Schutz und Erhalt dieser zu
leisten, Wir sind bestrebt, Emissionen, die e Wasser, in die Luft und die Umgebung abgegeben
werden, weitesigehend o beschranken, Das beschrankt sxh nicht nur aul den Verkaudsprozess
unserer Produite, sondern berieht sich auch auf dan gesamten Rahmen unserer Geschaftstatigheil.
Alle Mitarbeiterinmen und Mitarbeiter sind gehalten, natiidiche Ressourcen und Chergiequelien
erhatten, Abfall zu vermeiden und 2w reduzieren, Insgesami setaen wir uns aktiv fiir ein ausgewogenes
Verhidltnis raischen Okologle und Okanamie ain, um enseren Kindern eine ebenswerte Unowell
hinterlassemn,

Die vorkegenden Umweltrichtinian der UDO BAR Growp gelen fiir alle Niederlassungen des
Unternehmens in Dewtschland, Osterreich und der Schweiz und somit fdr alle Mitarbeiter des
Unternehmens.

Zur Realisierung unseres Anspruches haben wir die nachstehend aulgefihrien Umweltrichtlinlen als
werbdndbche lnhalte umerer Geschifspolitik definler:

Campliance

= Wir verpllichien uns, die relevanten Geserre und Vererdnungen wie awch die uns aulerbegten
Auflagen beziglich Lmweli- und Gesundhelsschute sowle drbeftssicherbeir sinzubalmen und
dariiber hinpus sigene Zelsetzungen i eroeichen.

Umwelischulz

= Wir achien schon bei der Koneeplion und Ersteleng unserer Geschifistitigheiien auf
umweltperechte Verfahren

* Wi gliedern umwelt., gesundheits- und sicherheitsberogens Zielstellungen in relevante
Geschaftsfunktionen ein, die auch Finkauf, Produktmanagement, Vertrieb und Marketing
einbegiehen,

»  Den Schotz der Umwelt und sparsamen Umgang mit naturkichen Ressourcen betrachten wir
als wisere geselschafifiche Verpflichtung. Wir orientieren ung am Leitgedanken des
rachhaltigen Wirtschaltens.,

& Mir Energie, Rohstoffen und Wasser gehan wir sparsam um,

Limreeitbelastungen wie Abfall, Abwasser, Emisdionen und Lanm vermeiden wir oder halten sie

50 gring whe maglich,
LI BAR GmbH Sirite 102 0070201811 20
UDOBAER_Lnweltrichilmie docs Version 1.1
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UDOBAR

ALLES FOR BRETRIER, LAGER, BORO
.'II1 1Jn1nn|+| MaEn ﬂ.llr R AJ!‘&

UrinselbEigenichaften von Produkien

= 'Wir berucksichtigen umwell-, gesumifleits- und sicherheitshezogene  Elnflisse  und
Auswirkungen vas der Auswahl von neven Produkien die wis vermackien machien,
Wir bevarzugen in der Vermaritung Produkte, die energieeffinent und urvweltfreundlich sind.
= Wil belresben fuverlissge Ricknahmeprogramme von Produkien in den Regionen in den wir
Bgherin.

Lieferkelie

& Wir gewahrlelsten, dass die Uirnweblschutranforderungen von UG BAR In der Lisferkens
eingehalten und unterstitat werden und verpflichten Lieferanten, Umnweltzicke sinshalten,
die die Lingfristigen Ziele von UDO BAR foadern,

= Mit Hilfe unserer Beschallungsverfaheen Wrdern wir vorbildiiche, geelgnete Umweltpraktiken
und Cagagamaent fur Enengieefiliziens und Emissionsminderungen in unserer Licterkeite,

stndige Verbesserungen

v Die Auswivkungen unserer Tatigkeiten aof die Umwel werden erfazst, beurteiR und in fels
und MaBnahmen fdr vErhE'S-SHIII"E'II abgeleited. Wir werpflichten ims, kontinuberfich an der
Verringerung der Urnwsbelastungen fu arbeiten,

* Wi integrieren alle umweltrelevanien Geschifusprozesse in unger Managementsystern und
suchen permanent nach Verbessermgen.

«  Wir fardern das Umweltbewusstsein unsever Milarbeiterinnen und  Mitarbefler, m
gemeinsam in allen Bereichen des Unternehmens die Umwelt 2u schiitzen und mit Rohstoffen
wnd Energee sparsem umeugehen,

s Wir definieren quantitative Umweliziele nadly dim SMART-Prindip und doloementieren diese
i den UDO BAR Umweltzselen®,

e Wir lihoen gesundheits. und sicherheitsberogenen wdits in regeimifigen Abstanden durch
und dberwachen wmsere Umweltsich: durch gecignete BRI sowle die Definltion von
quantitativen Zielen nach dem SMART-Prinzip.

Undernehmensstrategion,  -richtlinlen  end  —bestimmungen missen mit der  angestrebten
Fithrungsrolle von UDO BAR im Umiweltschuts im Einklang stehen. fede Mitarbeitenin und Mitarbeiter
und feder Vertragspartner van UDD BAR muss disse Bichitlinie sinhalten und jegliche Bedenken mit
Berug aufl Umwedt, Gesundiveit oder Sichertweil an das Management won U0 BAR melden, welehes
umgehand Abhitferralnahirmen engoeill,

Thotsten Louls, C00 UDD BAR GmbH

UDGD BAR GrkH Gelre 22 .07 202018.11.2020
LDOBAER_Umwelnchilinie.docs Version 2.1
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VIKING (All Entities) Quality, Environment &
Safety Policy

Viking

RAJACour

QEHS-Policy for Our Integrated Management System (IMS)

Viking as & pan of RAJA Group |3 committed to providing a great customer [oumey and dalivening on
GUF Misgion 10 be tha prafered supplier of workplace solutions.

Based on owr velues: Integrity, Accountability, Innevation, Teamwork and Rospect wa hawe
dufined the followsng Dualily, Envieonemenlal Protection and Healih & Eafety (QEHE) Policy for us:

& We oparals 8 programme of continual improveman of our quality, occupational fealth and sabaty,
ang gnvirgnmenial manasgamant 3yHem 1o enhande cur peformancd.

« Wa pledge curselves to susisin and continugusly improve our IMS in order 10 fulfi she
redpuirements of the sclual standards of 150 D001, IS0 14001 and IS0 48001 families.

= Togethsd with aur suppliers, wo will mest &l produs, emvirenmend and health & salety related
Fanws, regulabons and guidelines.

= Wie're passionate aboul suslainabdity and strive 1o creals a posibve impact by using sustasnabie
remourons, products and encowraging hisdhersily as well B3 prevend pollution.

« Climate chanpe and othar global challenpes that we must face and congider appropriale
counlesmadturas, willim e rarmessork of our commprcEal acteins

= Tha C5R Strategy ard te IMS are the rsmesorks o achion o GEHS ohjectives

= n poxagpustional hesdth and safety, we se commitied Bo fha aciive consuliation and panicipaton of
amployees and, whare applicable, thair representatives

& e wil provide safe and haalifny working conditions for the pravantion of work-related injury and
ill huzalth which @ appeopeiate to the spacific npsure of the OHAS rsks

o Win bead cur amployess by axample with respect 1o quality, anvirenmantal protection, health and

= We conlinuously subect our business processas o independont DEHS audis

* 'We will openly communicale owr inbsgraded management system polley 1o a8 nteregled paries,

By adopting this policy. the Senkor Managemen! Team commils ko the provision of the requisie
PepourcEs, prioiles and training lo hulfil its obligations and reguires all associates o comply with the
requiremants of the iregrated Managdment Sysbem and this policy.

W expect cur employons, conlreciors and pariners (o ambrace these principles and reflect tham in

svery aspect of the wark they padorm. The long-term Business succass of Vileng depands upan ois
abslity fo conlinually mprove the guality and vadue of our products and services in order o anhance
cusiomer satisfacsion white prodecting pespls and the snvirgnman,

This comsmament i in e Bl inberegls of ;e oslomens, our employess, our stakabalders and the
communities in which we live gnd work,

(o) )

CEG
Chirista Furler

Monday 14 February 2022
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APPENDIX 5 - Human Resources

RAJA Group Human Resources Policy

RAJA crour

POLITIQUE RESSOURCES HUMAINES GROUPE
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yYyYy¥Y¥y¥Y¥Y¥Y¥rYrTYTe®

1. RAJA, UNL GULTURL FORTLE LT PARTAGLL
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Entrer chez RAJA, c'est saisir lNopportunité d'un véritable tremplin de développement et de se réaliser &
long terme au fravers de missions évolutives et de projets ambifizws, dans un univers de challenge,
d'exigence ol chacun est 4 la recherche de toujours plus de performance pour misux répondre sux
attentes de nos clients.

Entrer chez RAJA, ¢'est surtout rejoindre une organisation gui & su conserver sa taille humaine et son
esprt enfreprensurial. Un Groupe dans lequel Ninitisfive, 'engagement, l'enthousiasme et Fesprit d équipe
sont encouragés et récompensés. Une entreprise ol las rapports humains sant suthentiques. fraduisant
un profond sens du service et sont reconnus comme créateurs de valeur sjoutée. Des Equipes encadrées
par des managers de proximité qui sont sttachés au développement de chacune et chacun at formés
pour permetira Néclosion et le développement des talants.

Entrer chez RAJA, c'est fraveiller dans une enfreprise leader convaincue gue pour confinuer & croitre,
pariocut en Europe, il est nécessaire d'anticiper les évolufions de nos métiers, de nos méthodes, de nos
organisstions et de nos cufils et de permetire sux collaborstrices ef collsborateurs de confinuer & grandir
pour réussir & relever, ensemble, les défis daujourd hui ef de demain.

3. UNE ORGANISATION EVOLUTIVE

Depuis =5 création en 1854, l2 Groupe RAJA n's cessé de =2 développer, par croissance intarne ow par
acquisitions, gréce aux fermmes et sux hommes qui ont ceuvre depuis toutes ces années, ou ayant rejoint
le Groupe plus récemment.

Ainsi, il est tout naturel chez RAJA de toujours poursuivre be trawvail sur le design organisationnel =t
d'identifier les opporunités de gain d'efficacits et productivite.

Les équipes en place sa sont développaes, renforceées, ef continueront & se renforcer, notamment avec
la mise en ceuvre de pratiques de réfarence, visant & opfimiser les synergies fonctionnelles et réflechir
aux opportunités de modéliser des organisations cibles selon les pays ou les business, tout en renforcant
et responsabilisant toujours et davantage les eguipes locales.

4. IAMELIORATION CONTINUE DES PROCESS ET DES OUTILS

Mos cerifications et labels obtenus chagque années dans foutes les filislas du Groupe nous conduisent &
toujours viser des pratigues d'excellence, que ce soit au service de nos clients, partenaires, mais
egalement au profit de nos collaboratrices et collaborateurs.

Qu'il s'agisse de metire en place des nouvesux process de fravail, ou encore de former les equipes en
favorizant les outils digitaws, les équipes ressources humzines, et les managers se mobilisent pour
favoriser le déploiement de mathodes et outils modernes, et agiles, en constante evolution.

5. LE DEVELOPPEMENT DES TALENTS: DEVELOPPEMENT, FORMATION,
MOBILITE, PROMOTION, EGALITE DES CHANCES ET REMUNERATION

Le développement : Pour révaler les potentiels, misws répondre & nos enjeux d'aujourd'hui et se préparar
aux évolufions de demain, nous avens & coewur de faire progresser nos collaborafrices et collaborateurs
pour les préparer suwx evelutions de nos metiers et 8 ceux de demain et leur permeiire de frouver
l'épanouissement professionnel.

La farmation : Mofre poliique de développement et de formation est donc centrée sur I'sccompagnemeant
de nos managers, les évolutions prévisibles de nos organisations et |'accélération de la digitalisation de
l'enfreprise. Mous sidons également & faire &voluer nos prafiques managériales et organizafionnelles an
formant nos managers su management & distance, au lesdership et aux methodes agiles.
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La mobilité des collaboratrices et des collaborateurs, qu'il 2'agisse d'apporter son savoir-faire 8 une autre
socigté du Groupe ou de prendre davantage de responsabilités au sein d'un métier, est dans FADN de
RAJA.

L'histoire du Groupe est celle d'une entreprise qui n'a cessa de se développer avec ses collaboratrices
et collaborateurs 2t ol les talents engagés et performants accédent pricrtairement & des missions et des
responsabilités qui les font grandir avec nos organisations.

Mous sommes persuadas gue la richesse de nos équipes 5'acoroit avec le temps, raison pour laguelle
nous faisons de la promotion interne un levier essentiel et pricritaire de nofre polifique de Ressources
Humsaines. Elle nous parmet de fidéliser nos talents, de développer leurs compétences et leur
employabilité, et d'assurer |z pérennisation et le transfert de nos savaoir-faire.

Les prometions sa font sur les competences. le nivesu d'engagement et de potentiel dans le strict respect
de la diversité et de I'egslité des chances. L'entreprise sa veut exemplaire dans 'accés a l'emploi, =
promation et la politique salariake.

L'égalité das chances professionnelles @ A Tinstsr de Danigle Kapel-Marcovici, Présidenta Direcfrice
GZenerale du Groupe RAJA, personnellement frés engagée pour las droits des femmes, ensemble des
équipes de Direction sont mokilisées sur I'égalité des chances professionnelles dans foutes les sociétés
du Groupe. Sur les 4500 collaboratrices et collaborateurs du Groupe, plus de 50 % de |'effectif est faminin.

La remunération - Désireux de racompenser avec equité la performance, notre poliigue de rémunération
prend en compie la performance individuelle comme la performance collecfive avec des systames
attractifs de redistribution de nos bénéfices, et d'organization du travail.

Moz systémes reconnaissent également l'assiduite et la fidélite de nos collaboratrices et collaborateurs
et des régles sont en place pour lutter contre |a discrimination salariake ef garantir M'équita salariale.

La plupart des sociétés du Groupe ont organise e don solidaire de joumées de congés pour soutenir des
collégues dans des moments difficiles.

6. RENFORCER LES CAPACITES RH

Les ressources humaines sont placges au cosur de la siratégie de développement et de la croissance
eurcpeenne du Sroupe RAJA.

Aussi, dans nos filisles et au Sigge du Groupe, une communaute RH européenne interagit et partage les
meillauras prafiques afin de garantir & toutes les collaborafrices et collaborateurs un accompagnement
au méme niveau de service gue celui porté & nos clienis.

L'excellence de sarvice ne se décline pas gu'en exteme, elle est poriée au quotidien par des équipes RH
pluridisciplingires et mokilisées pour faire de Mexpérience collaborateur une expérisncs unigua.

7. PROMOTION DE LA CUL TURE RSE ET DU DEVH OPPEMENT DURABI E

Motre volonté est d'étre le partenaire responsable et privilégié des enfreprises pour tous leurs achats en
embsallages, fournitures et équipaments, parfout en Europe, &f notre ambition est d’agir commea un scteur
majeur de lg fransition £cologique sur nos marchés. Mous plagons la satisfaction de nos clients, 1a qualité
de nos produits et I'excallence de nos services, ainsi gue nofre engagement sociétal et en faveur du
développement durable au coeur de nos valeurs, de nos enjeux et de notre développemeant.

En tant que disiributeur, nous apportons & nos clients des solutions qui répondent & leurs bescins et leur
permettent d’amsaliorer leur efficacite opérationnelle et de reduire leurs codis, tout en limitant leur impact
sur Fenvironnement. Mous collaborons avec nos parensires industriels pour frouver des solutions
inmovantes, efficaces et écologigues.
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Mous développons notre Groupe en privilégiant le management par la confiance ef la proximité, le respect
de la diversité, et la transmission & nos collaboratrices et collzsborateurs de nos valeurs dexcellence, de
solidarité af d'éthique. Mous veillons au bien-&ire et & la sécurité de nos collaboratrices et collaborateurs,
nous donnons du sens & leurs missions quotidiennes en les impliguant dans les engagements pris par
I'entreprise.

En tant guacteur de référence dans son secteur d'sclivité, conscient depuis sa création de sa
responsabilité sociétale et environnementale et doté d'une culiure éthigue forte, le Groupe RAJA a
formalisé ses engagements RSE (Responsabilité Sociétale des Entreprises). Ces engagements
concement les collaboratrices et collaborateurs, les chents, les fournisseurs et 'environnement social de
RAJA at s"articulent sutour de 8 axes :

F  Promouvaoir les initiatives RSE & les Objectifs de Développement Durable

B Garantir 'excellence a mos clients

B Conforter notre politigue socizle axée sur le respect des droits humzins et de 'organization
internationale du travail

B Pouwrsuivre notre démarche d'achats responsables

Préserver les ressources naturelles

v

B Garantir I'éthigue 3 toutes nos parties prenantes.

3. PROMOUVOIR LE BIEN ETRE ALl TRAVAIL

Pour favoriser l'épanouissament personnel, véritable levier de réussite et de performance professionnelle,
de nombreux services, ou aciivités sont proposés aux collaboratrices et aws collaborateurs du Groupe.

L'association RAJAsport, créée en 2000 & linitiative de Danigle Kapel-Marcovici, Présidente Direcirice
Generale du Groups RAJA, basée au sigge social du Groupe & Tremblay-en-France propose plus de 15
activités sportives et de bien &tre telles que : une salle de sport et de musculstion, des cours de fiiness,
de course & pied, de boxe anglaise. de Filates, de danse mais aussi du yoga. de la sophrologie, du chant
ou du dessin.

Un salon de bien-&tre installé dans les locaws permet & chacun de prendre rendez-vous avec une
estheficienne, une énergéticienne, un ostéopathe ou l'une de nos deux coiffeuses. Un relais est organisé
dans les filiales, & la libre initiative des éguipes locales, et chaque année une équipe de marathoniennes
et de marathoniens venant de toufes nos societés en Europe participe & I'un des 'grands marathons’
BUropesns.

Des moments de convivialité 2t de partages sont égzalemant organisés tout au long de Nannée et rythmés
par lz calendriar événementiel de Mentreprise © pefits marchés proposés par des partenaires agricultaurs
biclogigues, offre sur site de restauration équiliorés et de qualité, féfes événementiellas de saison, etc.

343



RAJA France Diversity Charter

CHARTE 3%
“DIVERSITE

La diversité est le fondement d'une soclété performante socialement et économique-
ment, Inscrite dans la politique globale de 'entreprise ou de l'organisation, la Charte
de la diversité a pour objet de favoriser 1'égalité des chances et la diversité dans toutes
ses composantes.

La Charte de la diversité contribue a développer un management respectueux des diffé-
rences et fondé sur la confiance, Elle améliore la cohésion des équipes, source d'un meil-
leur vivre-ensembie et donc de performance.

Les engagements de la Charte de la diversité, traduits en actions mesurées et évaluées
régulidrement, sont facteurs de progrés social et économique. Leur mise en ceuvre dans
toutes les activités de l'entreprise ou de l'organisation renforce |a reconnaissance auprés
de lutes les parties prenantes internes el externes en France el dans le monde.

Par la signature de la Charte de |a diversité,
nous, entreprise ou organisation, nous engageons a :

) Sensibiliser et former nos dirigeants et managers impliqués dans le recrutement, [a
formation et [a gestion des carnéres, puis progressivement l'ensemble des collabo-
rateurs, aux enjeux de la non-discrimination et de la diversité,

) Promouvoir 'application du principe de non-discrimination sous toutes ses formes
dans tous les actes de management et de décision de l'entreprise ou de l'organisation,
et en particuller dans toutes les étapes de la gestion des ressources humaines.

A—D Favoriser la représentation de la diversité de la société frangaise dons toutes ses
différences et sesrichesses, les composantes culturetle, ethnique et sociale ; au sein des
effectifs et a tous les niveaux de responsabilité.

) Communiquer sur notre engagement auprés de l'ensemble de nos collaborateurs
ainsi que de nos clients, partenaires et fournisseurs, afin de les encourager au respect
ot au déplotement de ces principes.

) Faire de 'élaboration et de la mise en auvre de la politique de diversité un objet de
dialogue social avec les representants du personnel.

_O Evaluer régulierement les progres réalisés, informer en interne comme en externe
des résultats pratiques résultant de ia mise on anuvre de nos engagements,

www.charte-diversite.com

RAJA
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APPENDIX 6 — Sustainable Procurement

Sustainable Procurement Policy & Supplier Code
of Conduct

RAJAcrour

CHARTE DES ACHATS RESPONSABLES ET DU
DEVELOPPEMENT DURABLE
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LES ENGAGEMENTS DE RAJA

1. Traitement Loyal

Raja s'engage a traiter ses fournisseurs avec honnétets, &gquiteé et respact.

2. Sélection Impartiale

Raja sélectionne ses fournisseurs de maniére impartiale en fonction de critéres prédéafinis, explicites st
transparents : gualite, service, colt, impact environnementzl et socizl des produits proposés.

3. Assurance d’équité financiére

Raja met tout en ceuvre pour ne pas etablir avec ses fournisseurs un lien de dépendance économigue
qui pourrait mettre en péril 'une des deux parties.

4. Amélioration des Performances

Raja cherche & construire avec ses fourniszeurs des relastions & long terme, dans une démarche
commune d'améalioration continus.

5. Lutte contre la Corruption

Rajaz agit conformement a son Code de Conduite Anticorruption disponible a

https:/ fwrww raja fr/INTERSHOR /static/ W FS /RAJA-Site /- /RAIAen US/PDF/DPO/Code-de-conduite-
anti-corruption-Groupe-RAJA-2019-FR. pdf

6. Confidentialité et Droits de Propriété Intellectuelle

Raja respecte les droits de propriéte intellectuelle et le caractére confidentiel des informations
techniques et commerciales communiquéss par =es fourniszeurs.

7. Sécurité et Protection des Données Personnelles
FAlA z'engage a respecter les lois zpplicables relatives a la protection dez données personnelles, zinsi
que toutes les exigences spacifiques relatives a |z protection et 3 la sécurité des donneées collectéss.,

8. Droits Humains

Raja s'engage 3 respecter la protection du droit internatienal relatif aux droits de FHomme dans 53
sphére d'influence. Raja s'assure gque ses propres opérations ne sont pas complices d'zbus en matiére
de droits de FHamme.

Raja offre I"égalité des chances et ne fait paz de discrimination & Fencontre de ses collaboratrices st
collzborateurs.

0. Droit du Travail
Raja soutient la liberté d'association et de reconnaissance effective du droit zux conwventions

collectives, I'elimination de toutes les formes de travail force ow obligatoire, I'abolition effective du
travail des enfants et I'élimination de touts forme de discrimination en matigre d'emploi et de

profession.

RAJA embauche des collaboratrices et collaborateurs sur la base de contrats documentes en
conformité avec les exigences de la loi.

RAJA GROUF - Charte des Achats Respansables et du développement Durable_ Mars 2022 Fape Z sur 7
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10. Environnement

Faja s'engsge & zppliguer lapproche de précaution fzce aux probléemes de Penvironnement, 2
entreprendre la recherche constante de diminution des impacts de leurs activités sur I"'environnemeant
et 3 encourager le développement et la mise en ceuvre de technologies respectueuses de
I"'environnement.

FAlA prend les mesures nécessaires pour préserver les ressources naturelles et éviter la dégradation
de I'environnement.

Uirick Parfum
Directeur Achots et Marketing Produits Growpe

CODE DE CONDUITE DES FOURNISSEURS

1. Dimension Economigue

Confidentialité et transparence

Le Fournizseur s'engage a travailler dans |z transparence et a transmettre 2 Rajz des informations
exactes. Le Fournisseur respecte la confidentizlité des informations regues qui sont |z propriété de
Raja et n'utilise jamais ces informaticns pour son propre bénéfice.

Lutte contre la corruption
Le Fournissewr s'sbstient de toutes formes de corruption y compriz 'extorsion de fonds et les pots-de-
wim.

Le Fournizseur s'zbstient d'offrir, de promettre ow d'accorder des svantzges illégaux 3 des
fonctionnaires naticnaux ou internationaux, ni 3 des décideurs nationaux ou intermationaux operant
dans le secteur privé, afin de se voir accorder un traitement préférentiel ou d'obtenir une décision
favorable dans le secteur public ou priva. Il en est de méme concernant les dons, les cadeaux ou les
invitations & des repas d'affaires ou & des événements commerciaux.

Le Fournisseur s'interdit d°offrir aux collaboratrices et collaborateurs Raja tout avantage qui viserait 3
faciliter zes activités avec Raja.

Le Fournisseur doit éviter &galement les conflits d'intérét gui pourraient engendrer des risques de
carruption.

Le Fournissewr s'engage & promouvoir le respect de la reglementation applicable et des principes du
Code de Conduite de Raja auprés de ses propres fournisseurs et sous-traitants, =t 2 le faire appliquer.

Concurrence
Le Fournisseur doit respecter les régles de concurrence libre et loyale dans I'ensemkble des relztions
commerciales et doit en particulier ne pas agir 2 I'encontre de toute loi relative a lz concurrance.

Sécurité et protection des données personnelles
Le Fournisseur doit respecter toutes les lois applicables relatives a |z protection des données
perzonnellas, sinsi qua toutes les exigences spécifiques relatives & la protection et & |z sécurité des

données prévues dans le contrat signgé avec Raja.
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2. Dimension Sociale

Le Fournisseur promeut et respecte la déclaration de I'Organisation Internationzale du Travail (21T} sur
les principes et les droits fondamentzux 2w travail zinsi que la législation internationzle en matiére de
droits de Fhomme. A ces fing, |2 Fournizseur met en ceuvre des mécanismes garantissant le respect
des principes suivants :

Elimination du travail forcé et obligatoire.

Le Fournizsseur s'engage a n'avoir en aucun €35 recours au travail forcé ou obligatoire tel que d&fini
dans les Conventions fondamentales 29 et 105 de= I'QIT.

Abolition du travail des enfants. Le Fournizseur s'engage a ne pas faire travailler des personnes
n'zyant pas 'dge minimum requis pour travziller comme défini dans les Conventions fondamentales
138 et 182 de I'OIT.

Protection de la santé et de la sécurité au travail.

Le Fournisseur met en ceuvre une politique de santé et de sécurité qui vise 3 garantir a chague salarié
un miliew de travail sir et zzin 2t & maintenir un environnement dans lequel la dignité des personnes
ezt respectes.

Respect de toutes les lois applicables en matiére de salaires, avantages et temps de travail.

Le Fournisseur doit accorder une rémunération conforme & la réglementation nationale relative su
salaire minimum =t béneficier des avantages légaux. Le temps de travail, y compris les heures
supplémentaires, doivent étre aw maoins conformes aux lois nationales applicables. En I'absence de lois
nationzles, les normes de FOIT doivent ='sppliquer.

Elimination de la discrimination et traitement équitable sur le lisu de travail.

Le Fournisseur doit interdire et lutter contre toute discrimination basée sur des critéres liés & la race,
la couleur, |2 sexe, Forientation sexuelle, la langue, | handicap, 13 religion, les opinions politiques =t
sutres, I'origine nationale ou sociale, |s fortune, la nzissence et autre situstion. Il doit promouvoir |2
diversité, I'égalité des chances et de traitement en matigre d'emploi et de travail. Le Fournisseur doit
traiter tous les employés avec respect et ne doit pas infliger de chiétiments corporels, utilizer des
coercitions physigues ou morales, toute forme d'zbus, de harcélement ou de menaces d'un tel
traitement.

Liberté d*association et droit de négociation collective,
Le fournisseur s'engage 2 respecter la liberté dassociation et le droit d'organisation et de négociation
collective comme défini dans les Cenventions fondamentales 87 et 33 de I'OIT.

3. Dimension environnementale et Réglementaire

Le Fournisseur doit se conformer aux lois et aux réglementations applicables dans tous les pays ou il
exerce son activité ainsi que la réglementation européenne [réglements ou directives) en vigueur. Le
Fournizseur doit engager ses propras fournisssurs et/ow se5 sous-traitants & respecter |z 1égislation
applicable et les principes de cette Charte.
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Plus specifiguement, le Fournisseur déclare respecter I'ensamble des lois et réglementations
environnementzsles en vigueur. Une liste non-exhaustive de Iz réglementation européenne en
mztiere environnementzle est accompagneés aux présentes.

Il conserve et tient & jour tous les agréments requis en matiére réglementsire et environnemantal.

Le Fowrniszeur s'efforce d'atteindre les meilleurs stzndards en matiére de protection de
I'environnement, tant pour ses produits que pour son systéme de management, notamment en ce qui
concerne la protection de |z nature, |z gestion des déchets et des substances toxiques.

Le Fournizseur intégre des critéres de respect de environnement, de santé et de sécurité dans |z
conception de leurs produits, afin d*éliminer ocu de réduire las impacts negatifs tout au long de leur
cycle de vie, tout en maintenant et/ou en améaliorant leur qualita.

L= Fournisseur applique le principe de précaution dans "'approche des problémes environnementaus.
4. Surveillance et audits sociaus/environnementawux/de conformité

Afin de garantir la conformite a cette Charte pendant toute |z duree du Contrat, le Fournisseur
transmettra sur demande et 3 tout moment a Raja tous les éléments permettant d'établir une telle
conformité et informera imméadiatement Raja lorsgu’il 2 connzissance, ou 3 des raisons de croire, qu'il
2 lui-méme mangue, ou gu'un de s8s sous-traitants = mangué, a son abligation de rezpect d= la Charte
et des mesures correctives adoptées afin de rétablir la conformité aux principes eénoncés ci-dessus.

WLBME e e, REDPESENtant{e) diment habilité(e) de la société
et e et e ettt s e memmem e anan e eeareaeeeeeennny COMTIFME @w@ir pris connaizsance des dispositions de |z

Charte et m’engage & les respecter et a les faire respecter au sein de mon Entreprise.

Date : Cachet de 'entreprise :
Sigmature :
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ANNEXE 1 —DIRECTIVES ET REGLEMENTATIONS (liste non exhaustive)

Directive
EuUropéenne

24,52 Directive (UE]
2015,/E52 du
parlement eurcpésn
=t du Conseil

ReEglementation
lige aux
emballages et
dechets
d'emballzges

Description

Ces directives ont pour objet
d'harmoniser les mesures nationales
concernant |3 gestion das
emballages et das déchets
d'emballzges afin, d'une part de
prévenir et de réduire leur incidence
sur "'envirgnnement des Etats
membres et des pays tiers et
d'assurer ainzi un niveau eleve de
protection de l'environnement et,
d'autre part, de garantir le
fonctionnement du marché int&rigur
et de prévenir 'apparition
d'entraves aux changes et de
distorsions et restrictions de
concurrence dans la Communauts.

Produits du Groupe
RAIA cOnCemes

Tous les produits
d'emballage : cartons,
zacherie, calags, film,
Caisses, ..

reéglerment [CE]

Matérizux et
objsts destinges a

Le présent réglement viss & garantir
le fonctionnement efficace du
marché intérisur en ce qui conceme
Iz mise sur l= marché
communautzire de matériaux et

Toute la veiszsllerie,
les battes,
barqusttes, sachets
pain, sandwich...,
papiers aluminium st
alimentzires de Iz

reéglerment du
parlement eurcpéen
=t du Conseil

devront intégrer des substitutifs.

Les distributsurs doivent
communiguer a lewr client |z tensur
de ces substances dans les produits
wvendus.

L'objectif est d'ameliorer Iz
protection de lz santé humaine =t de
I'environnement.

1935/2004 du . antrer en contact ﬂ!:I_IEE destines 2 En.trer &N Contact, zamme alimentaire,
parlemsnt eurcpésn . directement cu indirectement, avec .
) gvec des denrees N - _ certains sachsts
=t du Conssil i . des denr2es alimentairzs, tout en .
slimentaires tituant Ia b plastigue de la
constituznt |3 base pour assurer un zamme sacherie,
niveau elevs de protection de la h
: . . e e certains bacs de la
santé humaine et des interets des
Famme
Consammateurs. -
manutention...
Une liste de substances chimiguas
dangereuses a été élaborés et est
régulizrement complétés. Les
fabricants de produits doivent
declarer la présence de =5 i
. . P . Tous l2s produits
Directive substances n fonction de la teneur.
e B Atarme, I'utilisation de ces contanznt des
eurnpeerne ' . _ ) substances chimigues
2006/121,/CE =t zubstances sera interdite et ils .
REACH [plastigues, colles,

additifs, encres,
produits d'entratian,
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Produits du Groupe

RAJA COMCErMES

Tous |2z equipements
qui fonctionnent 3
partir d'un courant

Directive A .
SuroBeEnne Electrigue :
:DEIEF;BSICE du Ellz vise & limiter Putilisation de certaines Banderoleuss,
parlement RoHS substances dangsreuses dans les equipements | machines & filmer et &
= - . 5 .
européen et du &lectrigues et electronigues. cercler, soudeusses,
=
. COMpresseaur
Conseil ; p !
imprimantes,
calculatrices,
Fspirateurs, ..
Tous |2z équipements
qui fonctionnent 3
Directives . . artir d'un courant
suropéenne Ellz réglemsnte I3 collecte et le traitement des Electrique . =
= " r - r . = -
2002/96/CE et dechets des eguipements glectriques st Bandaraleuss
, glectronigues. .
2003/108/CE du | DEEE c, . . machines a filmer ez &
_ L'objectif est d'amelicrsr le recyclage et la = ~
parlemsnt o . cercler, soudeusss,
i . valorisation de ces dechets contenant des
suropeen et du ; L COMpresseur,
- substances nocives pour Fenvironnement. o
Conseil imprimantes,
calculatrices,
aspirateurs, .-
Eco- . .
tributi Tout donnewr d'ordre qui émet plus de 5
contribution sur . S .
les papigrs tonnes dimprimés papisrs et tout metteur sur papier dfi .
(F P F'] = Taxe CITED le marché (fabricant cu importateur] de papier “F'"Tr Impression,
rance axe . . o = a
article 154110 & copier est redevable de 2 taxe Citéo “n'lﬁ cnt|':|:l||-_:-es “tt ,
icle - . B - . | pocheties postales ..
de d [contributicn 3 la collects, 3 |3 valorisation et 2 P P
code de

I'environnement

I'élimination des déchets d'imprimeas papiers).

Ecocontribution
maobilier

Decrat 2012/22
du & janvier
2012

[France)

Gestion des déchets
d'éléments
d'ameublement

Mise en place d'un systéme de responsakilité
£largie des producteurs pour la prévention, Iz
collects et |2 trzitement des déchsets
d'gélements d'amsublement.

Rayonnages et
tablettes, armoires,
vestiaires, chaises et
tabourets, dessertes
=t certains chariots,
Etabliz, tzbles de
travail, armoires &
clés..
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APPENDIX 7 - RAJA-Daniéle Marcovici
Foundation

Projects supported by the Foundation

PROJETS EN FAVEUR DU DROIT DES FEMMES

Association Nationale d'Assistance aux Frontiéres pour les
Etrangers

Country of Intervention: France

Project: Strengthen the defence and access to the rights of foreign women
held in waiting areas

Number of Beneficiaries: 384 women

Project duration: Continuously

Fédération Nationale GAMS

Country of Intervention: France P anniSl
Project: Fight against the practice of female genital mutilation bt
91,250 visitors to the website == ey g
Project duration: Continuously Miar s treras

Futur au Présent

Country of Intervention: Senegal

Project: Fight against the early work of young girls from disadvantaged
backgrounds by allowing them to be educated

Number of Beneficiaries: 90 girls FUTUR AU PRESENT
Project duration: Continuously

ANAK, Aide aux Enfants d'Indonésie H
.!.l'a '

Country of Intervention: Indonesia F;Ekir;_

Project: Give precarious young girls the opportunity to build their life project ‘L‘.-f"f.'?‘.l‘l

Number of Beneficiaries: 46 girls A M?ﬂ k:

Project duration: Continuously

ElI-Camino

Country of Intervention: Mexico eg W
Project: Strengthening the financial autonomy of Mayan craftswomen

Number of Beneficiaries: 130 women
Project duration: 3 years

. . ‘s v
Gynécologie Sans Frontiéres
Country of Intervention: France (S;Z::cc‘log it
Project: Provide health care for migrant women v
9 Frontiéres

Number of Beneficiaries: 476 women
Project duration: Continuously
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Femmes pour le Dire, Femmes pour Agir

Country of Intervention: France
Project: Fight against violence against women with disabilities F D F H
Number of Beneficiaries: 227 women .
Project duration: Continuously

ey

&

o/’

Essentiel

Country of Intervention: Burundi Y
Project: Improve the sexual and reproductive health of fishmongers and E‘ 5 5 g n t 1{' E |
fishermen in the port of Rumonge

Number of Beneficiaries: 319 women

Project duration: Continuously

PROJECTS IN FAVOUR OF ENVIRONEMENT

blue Energy

Country of Intervention: Nicaragua

Project: Ensure food security and a healthier and more diversified diet
through the development of bio-intensive family vegetable gardens among two
groups of vulnerable women: women with disabilities and elderly women
Number of Beneficiaries: 40 women

Project duration: 1year

Carton Plein

Country of Intervention: France .
Project: Allow the socio-professional integration and the reconstruction of EI"‘ERT@H PLEIN"
the social bond of people living on the street, through the valuation of boxes

Number of Beneficiaries: 45 women

Project duration: 2 years

GRET

Country of Intervention: Vietnam Gm

Project: Promoting economic empowerment and participation of ethnic minority
women to ensure sustainable forest conservation in Pu Luong Nature Reserve Professionnels du
Number of Beneficiaries: 80 women GeVSIOppRam eIy
Project duration: 1year

Objectif France Inde

Country of Intervention: India & o kit
Project Foster the empowerment of Tamil women and promote their \3m FRAMCE-INDE
role in preserving the environment through the implementation of
natural resource management activities for sustainable and responsible agriculture
Number of Beneficiaries: 1250 femmes

Project duration: 1year

Agir pour le Cambodge

Country of Intervention: Mexico ‘)
Project: Strengthen the role of women in the protection of the environment and the AGIR ’\
fight against climate change by training them in sustainable agricultural practices CAMBODGE
Number of Beneficiaries: 150 girls

Project duration: 1year

353



Rejoué | =

Country of Intervention: France 9_ 'S
Project: Develop actions in favour of the integration of women in difficulty le jouet solidaire
and the reuse of toys

Number of Beneficiaries: 36 women

Project duration: 18 months

Association Humanitaire pour I'Afrique

Country of Intervention: Benin

Project: Accompany women farmers in an activity to promote surplus tomato
crops by transforming them into preserves and juice

Number of Beneficiaries: 80 women

Project duration: 15 months

Chaussettes Orphelines

CHALSSETTES ORPHELINES
Meireia de Carvalha

Pagiz

Country of Intervention: France

Project: Support the economic integration of women in precarious
situations by making clothes from scraps of fabric and recycled socks
Number of Beneficiaries: 16 women

Project duration: 20 months

D'Antilles & D'Ailleurs

Country of Intervention: France (Martinique)

Project: Enable women in a situation of prostitution to reintegrate
professionally through an activity of making sanitary napkins and washable
diapers

Number of Beneficiaries: 25 women

Project duration: 2 years

Envol Vert

Country of Intervention: Colombia

Project: Revitalise and feminise the wheat and honey agricultural sectors
while applying agroecological practices

Number of Beneficiaries: 50 women

Project duration: 34 months

LAAFI

)]
Country of Intervention: Burkina Faso
Project: Train rural women in the profession of beekeeper and preserve ﬁ‘ u‘{f!’ the
biodiversity of the area thanks to the activity of bees
Number of Beneficiaries: 80 women

Project duration: 16 months

SOL

Country of Intervention: Burkina Faso

Project: Promote the establishment of women from non-agricultural
backgrounds in organic farming activities

Number of Beneficiaries: 10 women

Project duration: 1year

Number of Beneficiaries: 10 women

Project duration: 1year
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16 Rue de I'Etang
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